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i three-fold. 


d Ratapan, a highly developed market is 


of the bsc segment 


maturing at a faster rate than expected. Although, we have highlighted t this issue 

at length in our Trade Talk section we will just highlight some key points here. | 
Figures indicate that the Japanese DSC market has registered a ias on year 
growth of 1.3 96. Is this a clear indicator of market saturation? The growth percentage [oi 
the DSC mar ket has dropped from 167.8 96 in 2000 to 1.3 5 in 2004. But surprisingly 


the growth in the DSLR market has more than doubled and the exports have increased 


Skeptics believe that the fate of the dieran market might be in El Sinclar position. in 


the future. Although, most of these predictions are based ont trends! in the developed 


Å markets what actually happens only awaits to be seen. E 
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As for the issue this month we feature one of ihe! most celebrated photographers of 


¥ this time Jason Bell, who has rubbed shoulders with the who’ s who of the industry. He 


has a unique style of shooting, which has left him often E a sdeab about his 5 subject 
never seen before. SRE ah ek SEY e 
We also feature one ofthe budne talents in our country. Originally: an loutsider He 
had managed to capture India in its beauty and expressed it through her camera. [o 
Arthur, who was 4s featured by Fuji in their annual calendar asa salute to women | 
photographers expresses her passion for photography. ejes | 
In our Tips and Tech section this month we have featured a mouth-watering treat with 


an amalgamation of both digital and analogue. On one hand we have featured d digital 


photography and its boom and on the other we haven't neglected the old traditional side by | 


providing you tips about Howto choose an Analogue camera. 


But, my personal favourite is the part of Action ant ani teaches one 


simple way of how to use a PC to click and make some wonderful images. We can safely A 


say that it was a treat to try it personam and | am sure that you wil have. as much fun doing 
this as we did. M 1 NE 


So until next time Happy Reading! 
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Adobe Photoshop 


HP to Make Imaging Business 

Profit and Picture Perfect 

One ofthe leading players in the industry worldwide HP hopes to make its future 
picture perfect. In their bid to achieve their objective Vyomesh Joshi, Executive 
Vice President, HP Imaging and Personal Systems Group highlights the 
company's performance and strategy for the future. 


Pentax OPtio SV 


This 5-megapixel digital camera featuring the newly designed ASIC (application 
specific integrated circuit) is a very impressive camera. Also equipped with a special 
function for macro photography, where in you have two options, macro mode 
and the super macro mode the OptioSV definitely features a hot buy for a 
consumer. 


Adobe Empowers Photoshop CS 

with Latest CS2 Version 

Keeping this tradition Adobe has renewed and empowered Photoshop CS with 
their latest version of Adobe Photoshop CS2. Like before Photoshop C32 
promises to enthrall the user with its new and improved tools and functions. It 
seems that there are a host of new features that have been carefully thought after 
and installed in the latest edition of Photoshop CS. 


Obsession 

Jason Bell, one ofthe leading celebrity pnotographers from US talks to us 
about his obsession with photography and his unique style of shooting. He also 
highlights his views about on how he believes that there is no such thing as a 
"perfect picture" and that it depends on the person, the context, the client, even 
prevailing opinions or the social climate. 


Human Face of 

Documentary Photography 

Kalpesh Lathigra, the London based documentary photographer, who 
has won notable awards worldwide, the most famous being the World 
Press Photo award. He takes us his journey through time and how 
photography has evolved and how he has evolved with photography. Above 
all he discloses what according to him are the three most important things 
that a photographer should posses. 
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The new NIKON D70s. A level above the rest. 


The Nikon D70 was a best selling digital SLR. It was also award winning. And the new D70s is even better! Boasting‏ تدجوو 
a large 2.0” TFT LCD monitor, remote cord support and heightened battery performance, this new model not only‏ 
aims with greater precision, but also aims to remain your no.1 choice. Enjoy up to 3105 and 144 consecutive high‏ 
speed shots, super fast shutter & flash sync speeds, and 6.1 megapixels high quality imagery. Supported by the‏ 
Nikon ‘user friendly’ philosophy, it makes sense to ignore the rest - the new D7Os will remain the best.‏ 









0 
“ributors for: 
tal Products — Inter Foto India Pvt. Ltd. 
"a ٠ Mumbai 602, Nirman Kendra, Off. Dr Edwin Moses Road, Mahalaxmi, Mumbai-40001 1, India Tel: 022-2492-51 51 Fax: 022-2490-4141 Email: info@interfotoindia.com 
٠ New Delhi 801, Mercantile House, 15 Kasturba Gandhi Marg, Connaught Place, New Delhi 110 001 Tel: 011-5105-5141/5104 5141 
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Jital Service Facilities: 
Jew Delhi Inter Foto India Pvt. Ltd., Tel: 011-5105 5141 / 5104 5141 * Calcutta Capital Electronics (Repair for Coolpix Series only), 
Photo Vision, Tel: 011-2692-8913 / 14, 2692-5999 / Fax: 011-2692-9856 Tel: 033-2228-0091, 2228-5857 / Fax: 033-2228-7187, 2249-7455 


> bai Inter Foto India Pvt. Ltd., Tel: 022-2492-5151 / Fax: 022-2490-4141 * Chennai Camera Service Centre (Repair for Coolpix Series only), 
$ Mazda Camera Centre, Tel: 022-2307-9284 / Fax: 022-2308-9211 Tel: 044-2859-4392, 2841-3513 / Fax: 044-2852-4662 


//nikonimaging.com Always insist on the Original India Nikon Warranty, which is applicable for digital cameras distributed by Inter Foto India Pvt. Ltd. only 


An English Odyssey 

Olivia Arthur, a documentary photographer from Britain has been based in 
India since 2003. She reveals her passion for photography and her unique 
connection with the Indian culture. She also gives us an insight on her ongoing 
Yamuna project and what's in store for the future. 


Action Camera, 

Show Me the Whole Move! 

A cross between panoramic and sports photography and what we term as the 
"On The Move Photography” is an amazing example of today's technology 
combined with the traditional art of shooting photrographs. Just sit down and 
actually run a step by step account of what's mentioned and we bet that you will 
have fun. 


The Art of Shooting 

Sports Photography 

Sports Photography, which is one of the few genuine types of photojoumalism 
today is perhaps also one ofthe toughest to master. In this article we take a look 
at behind the ropes at the Tiger Skins Tournament in Phuket and provide you first 
hand tips of how to master this art. 


Turkey, the Most Misconceptualised Country A 
In this feature the writer takes you to a ride through the magnificent and the $ 
beautiful capital of Turkey, Istanbul. Perceived as an Islamic country by religion 3 


Istanbul is a beautiful amalgamation of the empires Turkey is truly a 
“photographer's paradise.” 


Feedback 


Reader's comments and suggestions 


News & Events 
Current happenings of Photo World 


Photo Scape 


Readers' Pictures 


Photo Montage 


Readers' Portfolio 


Help 


Solutions to reader's queries 


COVER IMAGE: Jason Bell 


4 JULY 2005 Asian Photography, 





` NORITSU 


DIGITAL INNOVATION 
AND 


CREATIVE SOLUTIONS 





















Innovative Digital mi 


255-32 SERIE 


6+3 minilabs that will accele 
business growth 
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442 minilabs that will accelerate business growth 
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Readers? 


TIPS & TECHS 
From: B.K. Majumdar 
Ex-Industrial photographer 
of Bhilai Steel Plant 
n addition to the article titled with “Depth 
of field / circle of confusion” in page 46- 
49 of June — 2005 issue of Asian 
Photography, | wish to throw some more 
light on the Tips & Techs. 
The circle of confusion has enough 
influence on the depth offield as well as 
depth of focus. Depth of field is in front of 
the Camera lens and depth of focus is 
behind the Camera lens. The smaller the 
circle of confusion; 
(a) The better is the depth of field, 
(b) Better depth of flow, 
(c) Better is resolution / image quality and 
(d) So is the lens is better. 
Now, let me define the "circle of 
confusion”, 
All the views seen in the viewfinder are 
recorded on the film just upside down and 
the sides also reversed; i.e. left side views 
are recorded on the right side and right side 
views are recorded on the left side. The 
rays converge and again diverge at a point 
when the circle of confusion is formed as 
follows: 


Circle of Confusion 





The diameter of the circle may be 1/100 
mm or less. The best quality lens has the 
smallest possible circle. A meniscus lens in 
the cheapest box camera is having large 
circle of confusion. (Now-a-day, box 
cameras are obsolete) 

| hope, readers will understand this 
phenomenon. With regards 


Comments 


Send in your letters @- 
editorial@asianphotographyindia.com 
www.asianphotographyindia.com 


and Suggestions... 


P 





AP IS A GREAT PLATFORM FOR BUDDING PHOTOGRAPHERS 
From: Rajhans Raut, Pune 
ank you so much for publishing my photo feature. | am purchasing AP right from May 
2003. Your magazine is one of the best photography magazines | have read. | also like 
your printing quality and presentation of images. When | saw my published photos in AP | 
feel they looks more pleasant than projected images. Really!! You have offered great platform 
for budding photographers like me to share their images with the world. Thanks! 


Dear Rajhans, 
thank you for your response and would like to assure you that we will continue to do our 
best to serve this industry in the best possible way we can. As a photography magazine we 
have always given utmost importance to the layout and designs, which appeal to our readers 
and we are pleased to know that our readers have appreciated this fact as always. 


AMAZING TRAVEL SPECIAL 
From: Nagesh lyer, Chennai 
bought a copy of Asian Photography ‘s Travel issue recently and would like to congratulate 
you for a great Travel special issue of May 2005. | am an amateur photographer and after 
reading your issue | was left wondering why haven't | subscribed to your magazine yet. 
Hence along with this letter | am enclosing my subscription form for your perusal. | am also 
looking forward to receiving my first issue as your magazines subscriber. 


Dear Nagesh, 
tis great to know that you have read your first copy of Asian Fhotography and that we 
have satisfied your appetite. We welcome you to AP family and look forward for you to 
receive your first subscription copy. 


From: SHAHMINAN IBRAHIM, Darussalam 


Dear Shahminan, 
I thank you for your interest and as for the prints you can send us the Images in a minimum 
4 x 6 print size and in case of digital which will be the preferred medium for us as well you 


can send us the images in a minimun 5 x 7 size at 300 dpi. We look forward to recieving 
our photographs. 
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SPECIALE PMA. 2003 


OUTSTAND 


KIS photo quality rewarded 
for the 


d ; 
* year running! |... 


\ | 1 ١ 


WINNER IN THE 
DIGITAL MINILAB 
(CATEGORY 8") 


In the face of stiff competition from its 


KIS wins the 1** DIMA 2005 Photo Quality Prize 

with the DKS 1510 machine (in the 8” category). 

This 3 victory of KIS is the major event of the10” 
edition of the DIMA Award, presented by the American 
PMA fair. Hence, KIS becomes the 1° manufacturer to 
receive this prestigious prize 3 years in a row. After the 
success of the DKS 1500 in 2003 and of the DKS 1550 
in 2004, 2005 rewards the DKS 1510 and consolidates 
KIS in the relevance of its technological choices. 


KIS PHOTOME 
GROUP, 

A NATURAL 
LEADER 


For over 40 
years, KIS, the 
inventor of the 
one-hour photo 
process concept, 
has been the 
undisputed 
reference in 
terms of photo 
quality. Founded 
in 1963, Kis has 


renowned competitors, the DKS 1510 
machine stands out and receives the 
highest mark of the contest. 


DIMA 2005 RESULTS: 884 DIGITAL PRINTER MAX MEDIA SIZE = 8" 
KIS AGFA Photo SMI Group World Img Digital KODAK KPT 750 NORITSU 
DKS 1510 d-Lab 1 MK4 Müllersohn 812 VS (Noritsu 055-33 Series QSS-32 Series 
Technology* LCD LCD LCD LCD Laser Laser 
Neutral Gray Balance Reproduction 6.0 7.0 5.0 39 3.0 
Saturation 7.0 45 9.0 4.5 4.0 
Shadow Saturation 6.5 6.0 6.0 5.0 4.5 
Overall Tonality and Detail 7.0 5.5 5.0 40 45 
Highlights and Specular Highlights 7.0 6.0 5.0 40 6.5 
“been part of Flesh Tones 7 6.5 6.5 4.5 5.5 4.0 
the Photo-Me Hue Shift 75 5.5 5.5 5.5 4.5 


International Text 6.5 5.5 5.5 5.5 55 


TOTAL GRADE 6.75 5.81 5.25 4.59 4.56 
* Kis was the first digital minilab manufacturer in 1999 to adopt LCD technology. As opposed to the LCD performances, laser technology is loosing ground. 


Group 

since 1994. 
Worldwide 
leader in 
automated 
photographic 
equipment, the 
Group ended 
the financial 


KIS AND KODAK 
SHARE THE 1” PRIZE 
IN THE 10" FORMAT 
CATEGORY 


In addition to the 1* prize received in 


DKS 15 SERIES: 
X-RAY OF 
A CHAMPION! 


Thanks to its patented exposure system, 


Kis Département Marketing 


year 2004 with 
a revenue of 326 
million Euro, 
thus achieving 

a 17.4 % yearly 
increase. 


the MSBTM, the DKS 15 Series delivers 

perfect photographic quality, with a reso- 

lution of 340 dpi in the 4x6" format. 

The digital processing software, Eye-Tech Digital Science™, offers a userfrien- 
dly and complete range of added-value functions as well as an archiving capa- 
city up to 50 000 photos. Moreover, the DKS 15 Sries accepts all digital and 
traditional input formats (135, APS, 120 and 220 films, and slides) thanks to 
the Im-1500 high resolution scanner (that automatically detects and deletes 
dust and scratches). 


Innovetive by nature 


the 8" category with the DKS 1510, KIS 
was also awarded for the System 89 
DLS machine, which is the equivalent of 
the DKS 1550 customized for Kodak (in 
the 10" category). Surely a very succes- 
sful year for KIS! 


rag عم‎ ——35 


Photo-Me Group 








KODAK EASYSHARE 


INTRODUCES NEW DIGITAL 
CAMERA TO ITS C-SERIES 


em digital camera stable has a new 
addition - the Kodak EasyShare V-series 
digital cameras, which have been launched 
worldwide. The two models are designed 
for those looking for high style, compact 
personal electronics, which combine quality, 
performance and simplicity. 

Kodak has, self-admittedly, an eye on 
women. Mary-lrene Marek, Worldwide 
Marketing Manager, Kodak says, "With 
women buying more than half of the 
electronic items in the US, Kodak is 
designing more products that appeal not 
only to women's sense of style, but also a 
desire to simplify their lives. The new 
EasyShare V-Series cameras make it 
incredibly simple to take and share pictures 
and video, while being chic, fashionable and 
small enough to slip into the newest 
designer handbag." 

Lighter than a deck of cards, both the 
V550 and V530 Kodak cameras come with 
>-megapixel resolution for breathtaking 
prints up to 20 x 30 inches. Both Kodak 
cameras can mix still photography & video. 
Videos can be automatically turned into 
stop-action still pictures perfect for printing 
and sharing. On-screen shaking can be 
avoided with built-in video image stabilization 
technology. 

The V530 camera is small enough to 
fit in a tiny pocket. Kodak is aiming this 
camera model at women. Its characteristics 
include a 5 MP resolution and a pro-level 
3X optical zoom lens - just the same as the 
V550 camera. It comes with a 2-inch, high- 
resolution, brilliant LCD display screen. 

Eastman Kodak Company recently 
added a new, compact digital camera to its 
Kodak EasyShare line: the EasyShare C340 
zoom digital camera, with 5 megapixel 
resolution, 3X optical zoom and on-camera 





cropping. This model provides people with 
an affordable entry point to the Kodak 
EasyShare consumer digital photography 


system for simplified shooting, sharing, 
organizing and printing of high-quality digital 
pictures, 

Francois Monnet, Regional Business 
General Manager of Kodak's Digital & Film 
Imaging Systems Division, Greater Asia 
Region said, "EasyShare C-series digital 
cameras blend simplicity, quality and value, 
making it possible for everyone to take 
good pictures." 

Kodak EasyShare C340 digital camera 
combines new compact design, on-camera 
cropping and high image quality, resulting in 
great pictures. The EasyShare C340 
camera is the ideal solution for people 
looking for a compact, all-purpose digital 
camera that delivers outstanding picture 
quality and Kodak's hallmark simplicity of 
operation. The C340 features fully 
automatic point-and-shoot convenience 
including | 6 scene and colour modes, new 
on-camera cropping and Kodak Colour 
Science resulting in vibrant prints up to 20 x 
30 inches. 

Taking advantage ofthe Kodak Retinar 
aspheric, all-glass 3X optical zoom lens, 
plus selectable exposure metering, ISO 
equivalents, and focus zones, camera can 
capture pictures under multiple lighting 
conditions. This version is the first to 
support the new IMAGELINK print system. 


NEOTERIC SIGNS 
NEW PARTNERSHIPS, 
OPENS AVENUES OF 
GROWTH 
nee Infomatique Pvt. Ltd recently 
tied up with Adobe, BenQ, Hitachi, 
LaCie and Wacom. These new partnerships 
aim at helping channel partners stand out in 
the high competition by giving customers a 
wider choice of products. Neoteric offers a 
complete solution focused product 
portfolio, whereby it has become a one- 
stop solution for channel partners who in 
turn can offer a one-stop solution to the 
end user. 

Kaushal Khandor, GM, Sales, Neoteric 
Infomatique Pvt. Ltd, India says," Neoteric is 
known for its tie up with futuristic & long- 
term companies. It has business groups to 
focus on specific verticals addressing similar 
channels. These new partnerships, further 
broadens our channel by appointing new 
channel partners for the new products along 
with the existing ones. These new 
partnerships thus testify our statement - 
Partners in Prosperity!” 

Neoteric recently signed up with 


Adobe and is now going full circle by adding 


software to the digital imaging solution 
basket. They will also be distributing range 
of digitizers from Wacom and aesthetically 
appealing storage solutions from LaCie. 
They also plan activities like road shows, 
training programmes for channels & 
schemes. 

Neoteric has further enhanced its 
corporate, system integration and telecom 
solutions & its range of products by adding 
BenQ and their products like ODDs, LCD 
monitors & mobile phones. Neoteric also 
tied up with Hitachi and will now distribute 
High-end drives, SCSI, Micro, SATA & 
temperature resistant drives. SCSI & Micro 

Apart from these, Neoteric will further 
fortify their association with Epson, where 
previously they were distributing only photo 
printers; they will now distribute the entire 
Epson range of printers & scanners. 





8 JULY 2005 Asian Photograph 





CANON POWERSHOT 32 I5- 
NEW MONSTER ZOOM COMPACT 


Bon India Pvt. Ltd. has added one 
more new digital camera to its 
PowerShot series. Named Canon 
PowerShot S2 IS, the camera claims highly 


improved features such as 5 megapixel 
CCD, |2x optical zoom, and powered by 
the advanced DIGIC || imaging processor. 
Mr. Alok Bharadwaj, Vice President, Canon, 
India says, "With 70 years of photographic 
and lens making experience under our 
wings, it has always been Canon s forte in 
the area of superior lens technology. This 
particular model has been vastly improved in 
terms of its functionality and specs." 

A convincing blend of versatility with 
power, this worthy successor to the 
PowerShot 5 IS features optical Image Sta- 
bilizer technology, optics and 30 fps digital 
video camera quality extended video re- 
cording of up to 60 minutes with stereo 
sound. Taking feedback from PowerShot S| 


IS users, Canon has increased the size of 
the vari-angle LCD. Powered by the same 
DIGIC Il processor found in Canon's pro- 
series D-SLR, start cameras, the 













PowerShot Mm AS O 
S2 IS features super-responsive 2.4 fps 
shooting up times and auto focus speeds al- 


most twice as quick as that of its predeces- 


PHOTOQUIP ACHIEVES BREAKTHROUGH IN 


DIGITAL MINI LABS, UNVEILS DIGITAL COMBO 


eem India Limited, the pioneers in 
the Indian photographic industry for 
over five decades, has made a breakthrough 
in the digital printing segment by launching 
the first ever unique digital minilab, with an 
ideal combination of Analogue and Digital 
Imaging solution, which is best suited to 
meet the challenging needs of photo 
studios, colour labs and photographers 
amongst others. 

Aptly named Digital Combo, this 
minilab has been developed indigenously at 
the R&D centre of the company and is 
considered to be the only solution provider 
of its kind in the world. What is catchy about 
this mini lab is its unmatched quality at 
affordable price and its size. Costing just Rs 
19.5 lakhs, which is inclusive of VAT, the 
Digital Combo requires only one sq.rnt. 


L-R: Vimal Soni, Dhaval Soni and 
J.P. Soni of Photoquip India Ltd. 


space. Besides, each print costs Rs. 2.30. 
Speaking to Asian Photography during 
the recent launch ofthe product, Mr. Dhaval 
Soni, Director, Photoquip India said, " Our 
R&D team led by Mr. Vimal Soni, Technical 
Director, worked on this project for over 4 
years and successfully developed the "Digital 





sor, 18 shooting modes and shutter speeds 
to 1/3,200 of a second. Apart from giving 
camera performance a real boost, DIGIC II 
also improves colour rendition and white 
balance accuracy, as well as speeding up 
playback review and scrolling. 

With an optical Image Stabilizer, ultra- 
sonic Motor and a UD lens element, the 
PowerShot S2 IS's | 2x optical 

zoom is no 

ordinary lens. 

It works to 

counteract 
camera shake 
even at full 
zoom and in low light conditions. With- 
out conversion lenses, the S2 IS have a 
48x combined digital and optical zoom for 
both stills and movies. Tthe PowerShot 52 
IS is now available at an attractive price of 
Rs.32,495/-. 


Print Engine”, for which we have applied for 
a patent. This technological breakthrough 
has enabled us in producing the Digital 
Combo- a digital mini lab with international 
quality standards.” 

Digital Combo is an ideal combination 
of Analogue and Digital Imaging solution. It 
develops film rolls, and the fully integrated 
Kodak 335 film scanner user interface 
allows scanning of films while performing 
other tasks simultaneously in a real 
multitasking environment. 

Digital files can be printed from stamp 
size prints to 8" x | 2" prints directly on 
photographic paper. Photoquip ts targeting a 
sale of 100 units in the first year of the 
launch and expects to break even in 2 years 
looking at the huge potential in the Indian 
urban and rural market. 
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AVER LAUNCHES THE 
NEW FRONTLINE SM3050II 


ART recently unveiled it's 

ew offingto the photo- 
finishing industry by launching its first 
complete digital minilab, the Frontline 
5130501٠١ Citing this occasion as 
the "celebration of a golden baby" 
Mr. Dinesh Patel, Chairman, Aver 
Software Technologies Ltd said, 
thanks to our experience in the 
market and technological innovation 
we have succeeded in our endeav- 
our to manufacture the SM30591I." 

Riding on the patented LDC (Lossless 
Digital Convergence) technology, which 
uses wide 20.1" high-definition bright- 
ness LED semi conductive lighting system 
and achieving convergence using telecentric 
lens. This results in the production of high 
quality prints. 

The company is banking on its multi- 
tasking feature that allows the consumer to 
print, film scan printing and cd-burning, 
which is not available in any other machines 





in its class. At the launch Aver also men- 


tioned the success that the Seinna machines 
achieved in a highly competitive market like 
China where the company credited high 
number of installations. 

In the future Aver plans to take their 
new minilab to the international market as 
well. Although, the minilab is considerably 
larger in size than its competitors, the 
company plans to overcome that by offering 
a 5-year guarantee and a price tag of Rs. 32 
lakhs, which is the lowest in its class. 


—————————— 


EVEREADY LAUNCHES POWERFUL LINE OF 
RECHARGEABLE BATTERIES 


Aims to sell around 0.25 million pcs in a year 


zu Industries India Ltd launched one ofthe most powerful batteries available in the 
market - the Recharge 2 | OOseries rechargeable batteries. The newly introduced 
rechargeable batteries are 3 times as powerful compared to any normal rechargeable 
battery. While standard NiCd (Nickel Cadmium) Rechargeable batteries offer a power 
capacity of 600 - mAh, the 2100 series NiMH Rechargeable batteries provide a capacity, 


which can go upto 2100 mAH. 


Mr. Saurav Z. Medhi, Senior General Manager, Rechargeable Business, Eveready 
Industries India Ltd. says, "We are hoping to sell around 0.25 million pieces of the new 
series in the first year, capturing a market share close to 50%." 

Along with the 2 100 series, Eveready Recharge also introduced a Quick Charger. This 
NiMH Battery Charger takes only 6 hours to charge the 2 | OO series batteries. It can also 
charge AAA Rechargeable batteries. It comes equipped with a Safety Timer, thus eliminating 
the risk of overcharging and damaging the batteries. Its operating voltage is | 00- 240 V 
making it suitable for use anywhere in the world. The new series wil initially be available in 
two packs. The company will offer a set of 4 batteries with | quick charger in a blister pack 
of Rs. 950, and a set of 2 batteries at a price of Rs. 250. 


DELKIN DEVICES 
INTRODUCES INKJET 
VERSIONS OF EFILM 
ARCHIVAL GOLD CD-R 


Bow Devices, Inc. recently launched 
the inkjet printable version of its eFilm 
Archival Gold “300-Year” CD-R. Martin 
Wood, CEO of Delkin Devices Inc. says, 
"In the digital age, people store photographs 
on their computer. With the volatility of 
computer hard drives and the constant 
threat of virus attacks, we want to pro- 
vide consumers with the most reliable 
storage medium to back up their images. 
eFilm Archival Gold CD-R's ensures that 
their images are stored safely for the years 
to come ." 

eFilm Inkjet Archival Gold CD-R's in- 
corporate patented Phthalocyanine dye and 
a 24karat gold reflective layer into every 
CD-R. The Phthalocyanine dye acts as the 
most critical component of the CD-R be- 
cause that is where the data is stored. 
Compared to Cyanine and Azo dyes found 
in the majority of CD-R's on the market, 
Phthalocyanine dye lasts significantly 
longer when subjected to the harm- 
ful effects of UV light, heat, and hu- 
midity. Gold's inert characteristics 
prevent oxidation, which is a common 
cause of failure to most CD-Rs. The inno- 
vative materials found in eFilm Inkjet Archi- 
val Gold CD-R's make them among the 
most reliable storage media available. 


Results of an accelerated aging process 


used to test the longevity of CD-R media 
show that eFilm Inkjet Archival Gold CD- 
R's may safely store images for more than 
300 years. 

All Inkjet versions of the Archival Gold 
line are sold in a protective plastic case that 
holds ١0 CD-R's. Other packaging options 
include a |" binder available with | 6 eFilm 
Archival Gold CD-R's in protective sleeves, 
a 25 pack in a cake box type spindle, and 
| 00 pack CD-R's in both retail and bulk 
packaging. 
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PENTAX DIGITAL SLR 
CAMERA *IST DL LAUNCHED 


M Imaging Company launched its 
third digital SLR camera - the Pentax *ist 


DL digital SLR. The Pentax *ist DL digital 
SLR features a 2.5 inch LCD monitor and 
the lightest SLR body at barely 16.6 ounces. 
“The new Pentax digital SLR camera *ist DL 
is the smallest in the DSLR marketplace, 
with the largest LCD in its class offered at a 
very affordable price,” says Ned Bunnell, 





Director Marketing, Pentax Imaging 


Company. 

Pentax claims that the new camera is 
best for beginning digital photographers and 
those who are ready to step-up from a 
point-and-shoot compact digital camera. 
“Responding to consumer demand, our 
goal is to further reduce the cost for an 


س 


SANDISK LAUNCHES 32-MB 
CRUZER MINI USB FLASH DRIVE 


3 Disk Corporation, the original inventor of flash storage cards has added a 32- 
megabyte Cruzer Mini USB 2.0 flash drive into its 'Shoot & Store' line of low-cost flash 
storage products sold through the food anc drug store channel. The Cruzer Mint in this 


channel highlights the growing utility and dem 
a variety of digital files. 


Nelson Chan, Executive Vice President and General Manager, Consumer & Handset 
Business at SanDisk, says, "The fact that we're offering USB flash drives in the Food and 
Drug channel at this low price-point highlight how mainstream digital technology has 
become important in consumers lives. We are broadening our Shoot & Store line from 
consumable digital film cards to encompass the Cruzer Mini line in order to reach a new 
segment of consumers—such as seniors, teens 
allows itto be plugged in without blocking other USB ports. 


and for easily storing, transferring and accessing 





entry-level user", Bunnell added. 

The SLR comes with a compact, high- 
rigidity stainless-steel chassis and a bright 
viewfinder. It features a user-friendly, multi- 
data guide screen, offering a detailed 
description of shooting modes, displays 
drive, flash and white balance settings using 
text and sample photos, and presents a 
comprehensive list of all camera settings on 
the large 2.5-inch monitor. It automatically 
picks the most appropriate Picture mode 
from Standard, Portrait, Landscape, Macro 
or Action for best combination of all factors 
including aperture, shutter speed, white 
balance, saturation, contrast, and intensity of 
edges. It shows images clearly even with the 
original image magnified | 2 times using 
digital zoom. The multi-function 4-way 
controller is responsive to electronic Av/T v 
dials. The big mode dial, all the switches and 
dials are positioned on the *ist DL body for 
easy control. 

Boasting 6. | megapixels and compat- 
ibility with most interchangeable Pentax 
lenses, the *ist DL will start shipping next 
month with the smc Pentax DA 18-55mm 
digital lens for under $800 in the United 
States. 


and women". Cruzer Mini's thin shape 


COFFEE TABLE BOOK 
ON “BIRDS OF INDIA?” 
RELEASED 


Rt. Hon. Lord Steel releasing the book 
“Birds of India' by Prakash Dubey, Chief 
Commissioner of Income Tax. 


na glittering function in the Cholmondeley 

room, House of Lords, West Minister, 
London, under an elite gathering consisting 
of 120 Lords, ladies and distinguished 
guest, the international release of Prakash 
Dubey's coffee table book titled ‘Birds of 
India', took place recently. 

The book was released by the Rt. 
Hon. Lord Steel of Aikwood, former leader 
ofthe Liberal Democrats Party. 

'Birds of India' is a compilation of 
Prakash Dubey, Chief Commissioner, 
Income Tax as well as one of India's leading 
creative and nature photographers. This 
extraordinary collection, presents a wide 
variety of birds- migratory, wetland, 
forest and those found around habita- 
tions all of which have been shot over a 
period of years in their natural habitats. This 
book has a very informative and detailed 
text backed by extensive research, written 
by Katie Dubey. 

The international release is to draw 
world attention and create awareness not 
only in India but other parts of the world. 

The elite gathering, included Chene 
Blair, wife of the British Prime Minister, Rt. 
Hon. Dholakia, Governor of Uttaranchal, 
Sudarshan Agarwal, Deepa and Khusroo 
Dhunjibhoy (Chairman, RW.I. T.C), Mrs. 
and Mr. Raj Loomba, Shrikant Ruparel, 
Claudia Coufer and Arminder Sawhney. 
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NIKON UNVEILS IMAGING 
SUBSIDIARY IN CHINA 


M" Corporation has announced the establishment of Nikon Imaging (China) Sales 
Co., Ltd., wholly owned sales and service subsidiary. To date, Nikon has focused its 
business development in China on the manufacture of products, at bases such as Nikon 
Imaging (China) Co., Ltd., but conducted Chinese marketing and sales activities through a 
subsidiary, Nikon Hong Kong Ltd. 

According to Teruo Shimamura, President Nikon Corporation, " This new company 
has been launched to fully develop our imaging business in China, including digital cameras, 
and commenced operations in June 2005." 

Nikon has also established authorized repair shops in China to provide after-sales 
service and technical assistance. With the goal of strengthening sales and service to expand 
business in this rapidly growing market, Nikon Corporation decided to establish a new 
wholly owned import and wholesale company. 

The new enterprise will endeavour to increase sales by directly importing and wholesal- 
ing imaging products such as digital cameras, and to strengthen brand presence through 
effective marketing and advertising activities. 

Nikon will further enhance its presence in China by providing high-quality products and 
services that meet users' needs, and will do so through the establishment of a comprehen- 
sive system capable of handling marketing, sales and service for the growing Chinese market. 
In response to China's remarkable economic growth and long-term market potential, 
companies from throughout the world are making aggressive inroads. 

With an initial capital infusion of US $10 million (Approx. € | .| billion), the company has 
set a sales target of approx. ¥ | 0 billion for the first fiscal year and ¥33 billion after three 
years. The main business will include, Purchase, import, wholesale and after-sales service of 
products related to imaging business in China. 

Mr. Nobuyoshi Gokyu has been appointed as the Managing Director and Mr. Shiro 
Itakura (Concurrently President of Nikon Hong Kong Ltd.) as President. 





ADOBE, OLYMPUS IMAGING TEAM UP TO 
USHER IN CLASS ROOM DIGITAL PHOTOGRAPHY 


AC Systems and Olympus Imaging has tied up to deliver digital photography solutions 
to K- 12 schools. The solutions available through Adobe authorised resellers, combine 
powerful, ease-to-use photo editing and organization tools, with the state-of-the art 
Olympus digital cameras and accessory kits. 

Says Michael Looney, Senior Director, Education at Adobe, " With the advent of the 
computers in the classroom, and the ubiquity of the digital camera, visual learning is 
becoming an integral teaching tool, regardless of grade level or subject matter and together 
Adobe and Olympus are making it easier for teachers to Inspire and engage their students 
with digital photography and photo editing technology. 

The Adobe and Olympus solutions meet a variety of educational needs from basic 
classroom instruction, to specalised applications such as yearbook, newspaper and sports 
photography. The solutions come with Adobe Photoshop Elements 3.0 software for 
perfecting, transforming, organizing and sharing photos; and a choice of Olympus digital 
cameras and accessory kits in a variety of configurations. 


KODAK TO 
DISCONTINUE 
B&W PAPER 


zu Kodak Co. will soon stop 
making black-and-white photographic 
paper, a niche product for fine-art photogra- 
phers and hobbyists that is rapidly being 
supplanted by digital-imaging systems, thus 
ending a Century-old tradition. 

Kodak announced recently that it would 
discontinue production ofthe paper, 
specially designed for black-and-white film, 
at the end of this year. But the world's 
biggest film manufacturer will continue to 
make black-and-white film and chemicals for 
processing. 

The paper is manufactured at a plant in 
Brazil. Kodak declined to specify how many 
employees would be affected by the 
production shutdown, which is part of a 
three-year overhaul to eliminate | 2,000 to 
| 5,000 jobs by 2007 and shrink the 
company's work force to around 50,000. 

Kodak spokesman David Lanzillo said, 
As the industry shifts rapidly from chemical- 
based to digital imaging, demand for black- 
and-white paper is declining about 25 per 
cent annually. However, the industry, as 
such, predicts that other companies, led by 
llford Imaging of Britain, still make paper and 
there will be demand for it. 

In April, Kodak posted a first-quarter 
loss of $142 million, citing a steady slide in 
revenues from film and other chemical- 
based businesses and higher-than-expected 
COSts to cover job cuts. This month, it 
replaced its chief executive, Dan Carp, with 
Antonio Perez, who a few years ago 
oversaw the rapid growth of Hewlett- 
Packard Co.'s digital imaging business. 

Kodak grew into an icon on the 
strength of its traditional film, paper and 


photofinishing businesses. It is now betting 


its future in digital terrain — from cameras, 
inkjet paper and online photofinishing to 
photo kiosks and minilabs, X-ray systems 
and commercial printers. 
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With the new Eveready Recharge 2100 series, you will never run out of power. Rechargeable 
upto a 1000* times, 2100 series is the perfect complement to your digital cameras, MP3 
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trade talk 


HAVE 
DEVELOPED 
PHOTOGRAPHY 


MARKETS 
REACHED 
SATURATION? 





ile most of the markets globally are recording substantial growth in digital sales 
there is wide speculation that there are others who might have reached their 
saturation point. For instance, highly developed markets like Japan, 
which has already being predicted to have matured in the DSC segment and USA, which is 
speculated to become saturated in the near future. Although, the American market continues 
to register growth the Japanese compact digital camera market seems to have reached tts 
saturation point. 

But the buzz that is circulating in the industry is that does this mean that this is the end of 
the road for digital? The answer is Unlikely even in the developed markets. It is now 
common knowledge that digital is a way of life. Undoubtedly, the spur in digital growth has 
raised various questions in the photography industry but mind you we are only talking about 
a particular segment of the digital photography industry, which seems to have gotten 
saturated in the developed countries. Globally there are countries that still haven't matured 
and hold vast potential in terms of penetration. 

Comparing these trends with the Indian market, which is still seem to be at a nascent 
stage. Looking at the figures in the Indian market one understands the immense potential in 
the global photography industry. In terms of sales India managed to sell only 2 million units 
(grey sales included) in the year 2004, which is expected to increase to 3.5 million in 2005. 
In a country with a population of over | billion, this ratio has nowhere but to go up, which is 
what every manufacturer is banking on. As per current projections India features high on the 
list of potentially developed markets ofthe future. 

In a country like India where people are still buying their first and second digital cameras 
as opposed to the other countries where the consumer has moved on to buying their 
fourth and fifth SLRs gives us a clear picture of what's about to come in the future and how 
far from the future we are. 

Take for instance Japan's case, despite the fact that about 8.55 million units of digital still 
cameras (DSC) were sold last year in the 2004 calendar year, the market registered a 
meager year on year growth of only 1.3 96. This does not come as much of a surprise to 
industry followers since there was an unprecedented growth in the ratio of household 
penetration, which surpassed 60 96, was highly anticipated that the sales would decline. 

A definite sign of the market maturing is the drop in the growth percentage form 167.8 
96 in 2000 to 1.3 96 in 2004. This means that there has been a staggering decline in the 
DSC market in just four years time. Skeptics believe that a similar decline can be anticipated 
in the US market as well in the future. 

But an interesting trend in the Japanese market is the sales of DSLRs in the year 2004. 
More than 372,000 DSLRs were sold in the year 2004, almost doubling from the previous 
year. Meanwhile, the exports soared three-fold to 2. | million units. While price seemed to 
be the prime factor in boosting the sales in this segment, the manufacturers are expected to 
push harder in the coming year as well. 

Considering this trend let's take a look at both the Japanese and the American market. 
The North American market was estimated to be at 20 million units in 2004 and is 
expected to increase to 22 million units in 2005. In terms of household penetration rate the 
Economic Planning Agency (EPA) reported that 5 | .8 96 Japanese homes has digital cameras 
in 2004, which increased from 32 96 in 2003 and 22.7 96 in 2002. 

Anticipating the future on the basis of these trends, skeptics are able to predict that such 
problems might arise in the US market as well. But currently, the market does not seem to 
show any such signs with dissemination rate which is expected to come to 52 96. 

Whatever the fate ofthe DSC market in the developed countries one thing is for sure 
that the digital surge has just begun and it has a long way to go. 

-BHAVYA DESAI 
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company focus 


HP TO MAKE IMAGING BUSINESS 


PROFIT AND 
PICTURE PERFECT 


ith the emphasis increasingly 
shifting to camera phones, 
Vyomesh “VJ” Joshi, the HP 

executive vice president of HP's Imaging 
and Personal Systems Group believes there 
Is an opportunity rather than a threat. 

Technology giant Hewlett-Packard Co. 
with $80 billion in sales in an effort to perk 
its performance would like to give its huge 
Imaging-and-printing business a makeover. 
The Palo Alto, California, company has 
decided that this division of the business, 
which produces roughly $ 24 billion, could 
do better. There are four key trends. The 
first one is a big improvement in ease of 
use; the second one is significant improve- 
ments in print speeds. The third one is 
bringing 4x6 print costs down, and the 
fourth one is printing from camera phones. 

The company is relying on The 
Photosmart printer, Photosmart All-in-One, 
Instant Share capability on our digital 
cameras and the 4x6 appliance printer will 
be the drivers of future performance. The 
first thing is that the image quality and 
permanence are better than silver halide. 
Customers can take pictures with any 
camera and print them in the convenience 
oftheir home and there is no PC required. 

The digital photography market is also 
growing very rapidly, and with camera 
phones it is expected that by 2008 more 
digital prints will be consumed than analog. 
Currently digital camera users — 8096 of 
them print using their home inkjet printer to 
print their pictures. The main reason for that 
Is ease of use and instant gratification. They 
have choice, control and convenience. 
There is the choice to print 4x6, 5x7 or 
Ox | 0 pictures, greeting cards and album 


Vyomesh Joshi 





pages and they are delighted they can print 
them in the convenience of their home. 

But that's not good enough for 
Vyomesh “VJ” Joshi, the HP executive vice 
president of HP's newly formed Imaging 
and Personal Systems Group, which was 
created to better leverage the power of 
HP's portfolio serving the consumer and 
small and mid-size business markets. 

Now the 51-year-old Mr. Joshi, who 
has worked at HP since 1980 is looking at 
multiple ways of finding money and is 
examining different economic models. He 
is scaling back technology investment in 
basic products such as inkjet printers, and 
increasing spending on hoped-for growth 
areas, such as digital photography and digital 
publishing. He also is trying to build revenue 
streams from services, such as an online 
photo-printing site, and licensing of HP's 
printing technology. 

Mr. Joshi aims to double the unit's 
revenue within a decade. To do that, he 
wants 6096 of the group's sales to come 
from products other than simple printers 
and associated supplies, such as ink. Today, 
these noncore products account for only 


about 2096 of unit revenue. 

This renewal effort has resulted in 
some strategic U-turns at HP In digital 
photography, for example, HP long 
encouraged consumers to print photos on 
home printers, so it could sell more ink. In 
March, however, HP acquired online photo 
site Snapfish, to reach consumers who find 
home printing too cumbersome and 
expensive. 

HP also is considering developing 
kiosks for printing digital photos in drug 
stores and other retailers. The changes 
have been necessary as HP's printers have 
been losing market share, as rivals such as 
Seiko Epson Corp., Canon Inc., Lexmark 
International Inc. and Dell Inc. roll out 
redesigned products at cut-rate prices. The 
trend is troubling because next year's ink 
sales depend on today s printer sales. HP 
also faces competition from refillers and 
remanufacturers, which often offer ink 
cartridges at prices 2096 to 5096 less than 
the giant printer maker. 

According to analysts, Mr. Joshi 
presented the plan last year to then-Chief 
Executive Carly Fiorina. Ms. Fiorina was 
ousted in February and replaced by Mark 
Hurd, who is expected to announce a 
shake-up including thousands of layoffs. The 
new CEO supports the printer group's new 
direction. The unit has launched several 
cost-cutting moves designed to free up 
funds for growth initiatives. The division 
is shifting final assembly of some inkjet 
cartridges to low-cost contract manufactur- 
ers in Malaysia, from in-house facilities in 
Ireland and Puerto Rico. 

Instead, HP intends to invest more 
heavily in multipurpose machines based on 
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printer technology, and in areas such as 
digital photography, digital publishing and 
large-format printing. This year, the printer 
group plans to offer a video-conferencing 
system, developed with Dream-Works 
SKG. HP also hopes to boost licensing 
revenue from technology such as 
LightScribe, which HP developed to label 
CDs and DVDs. 

The company is also going to continue 
to push speed, ease of use, affordability and 
printing from camera phones. For this he is 
relying on technology for easy-to-print 
camera phone pictures, printing from 
camcorders and printing 4x6 pictures faster. 
They are working with several phone 
companies including Nokia, Sony Ericson to 
print directly from the camera phone to HP 
printers easily. 

Technology will also be the key to the 


HP CONSOLIDATES £ 


(nds the pace for the year ahead, 
Hewlett Packard (HP), leader in the 
imaging and printing space, has once again 
clocked a winner across all its businesses in 
the country. According to the latest Q | 
results announced by the research agency 
the International Data Centre (IDC), HP's 
substantial growth has been fuelled by a 
major leap in its laser and inkjet businesses, 
as well as consumer notebooks and home 
PCs, where the company grew at least 10 
per cent faster than the market. 

According to the report, HP's market 
share in mono laser printers was 79 per 
cent, in colour laser 90 per cent, laser MFD 
29 per cent, laser overall 79 per cent, inkjet 
versatile printer 73 per cent, inkjet printers 
72 per cent, Photosmart printers 55 per 
cent, inkjet AlOs 86 per cent, scanners 57 
per cent, consumer PCs |4 per cent and 
notebooks 33 per cent. 

Ravi Aggarwal, Vice President, Imaging 
يع‎ Printing Group, HP while commenting on 
HP's performance said, " HP's consistent 
success in the IPG' space is a function of a 
strategy that ensured innovation in all 
segments and markets, a nationwide reach 
that ensures product availability and post- 
sales service, a pricing that ensures 
affordability and technology penetration and 


growth ofthe group. The Imaging and 
Printing Group has 9000 patents right now, 
and add 1,000 patents every year. HP has 
designed cameras with ease of use in mind, 
image quality. HP's Instant Share allows 
users to easily e-mail and print the pictures 
to their friends and family. They also have 
introduced real-life technologies with our 
new R707 camera, which allows customers 
to achieve great image quality through 
features such as in-camera red eye removal, 
adaptive lighting technology, in-camera 
panoramic preview, and image advisor 
capabilities. As images dominate Internet 
pages, the environment is also becoming 
more and more image rich. The digital 
technology allows customers to capture, 
create and share images very easily. 

HP is also moving to consumer 
electronics with TVs and | Pods as PC and 





Ravi Aggarwal 

simplicity that ensures ease of use and 
enhanced productivity." This approach has 
helped HP take forward its 'Enjoy More' 
proposition to the next level of offering a 
better product experience to the customer, 
he added. 

HP has launched nine new products 
across the entire imaging and printing 
portfolio which include: Colour Laserjet 
2840, Designjet 90, PSC 335, Laserjet 
1020 and 1022, PSC 1410, Business 
inkjet 1000, Laserjet 3030 MFD and 
Deskjet 9808, and Laserjet 4345, thus 
consolidating its lead against its competitors 
especially in the copier segment like Xerox, 
Canon, Toshiba and Ricoh. 


communication technologies are converg- 
ing. Their customers are asking to view their 
images, listen to music and watch movies 
with very easy to use technologies from HF 
HP has been successful with our media 
center PCs and digital photography. The 
company believes that customers are going 
to demand these technologies to work 
together and HP wants to make this 
seamless, delivering the best overall 
consumer experience. HP would also like 
to push its imaging and printing business 
from consumer to small and medium 
business to the enterprise customer. They 
are working with big enterprise customers 
like Ford to manage their imaging and 
printing environment. The bottomline is to 
make the imaging and printing business to 
continue to contribute to the overall success 
ofthe company. 


| POSITION, SURPASSES COMPETITION IN IPG 


0 


invent 


While launching the new products, 
Aggarwal informed, " HP's continued 
leadership and expansion into new 
categories is a clear demonstration of our 


customer focused strategy. We are 


accelerating a shift from single function 
devices to all in ones and photo printers. 
We are also encouraging increased use of 
colour printers in offices since our new 
products complement these trends." The all 
in ones are priced from Rs.4999/- 
onwards while the Notebooks at sub 40 K. 

The company said it had expanded its 
channel network to reach out to more 
upcountry areas, and over 50 per cent of its 
business was brought in by cities outside the 
six metros, thereby resulting in higher 
penetration of its products. HP has 1,49 | 
retail partners (245 premium retail and 
| 246 micro-retail partners), 370 sub- 
distributors and 5 | 9 business partners in 
over 80 locations. 

Outlining the way forward, Aggarwal 
said innovation would be the very key to 
HP's strategy; innovation not only for 
products and solutions, but also on in the 
area of pricing, innovative ways of reaching 
outto the customers and innovative channel 
initiatives and programmes. 

- MICKEE MENON 
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n the raging war of digital cameras, 

PENTAX has never being in the backseat 

and has always come up with new and 
innovate ideas to enhance their digital 
cameras. With new digital camera being 
manufactured and introduced every day it is 
certainly a race to digital perfection. Pentax 
being one of major contributor to the world 
of digital camera has developed Sliding Lens 
System camera called Pentax OptioSV 
OptioSV featuring a 5-megapixel is designed 
to be amazingly slim and compact, only 
28mm in dept, despite the incorporation of 
a high-performance 5X optical zoom lens. 
The OptioSV features a large, high-precision 
LCD monitor and a user-friendly mode dial 
on its back panel to facilitate mode-switching 
and other camera operations. And with its 


stylish aluminium body with eye-catching 
black line, Optio SV is certainly looks 
sophisticated. 

The sophisticated appearance ofthe 
OptioSV's aluminum body is further 
accentuated with a black rubber line that 
runs across the middle. The body is 
carefully designed to offer maximum 
holding comfort. 


FEATURES 

Talking about features Pentax optio SV 
certainly has lots to offer. The newly 
designed ASIC (application specific inte- 
grated circuit) in its CPU, helps in faster data 
processing with accuracy, optimizing the 
quality ofthe images captured by 5.0 
effective mega pixels. With sliding Lens 
System, optioSV stores the 5X optical 
zoom lens vertically in two stages to reduce 
the overall camera size, without sacrificing its 
zoom coverage. For greater picture-framing 
versatility, you can expand the zooming 
range to 20 times by combining the optical 
zoom with 4X digital zoom capability. 

The OptioSV offers a variety of 
creative shooting modes, including Land- 
scape, Portrait, Sports and Food. Just select 
the icon corresponding to the desired 
shooting mode on the on-screen mode 
palette, and you're ready to take images 
with the visual effect you like. You can also 
take self-portraits using an optional remote 
controller with an additional benefit of 
remote lens zoom control. 

OptioSV also has a special function for 
macro photography, where in you have two 
options, macro mode and the super macro 
mode. Super macro mode is programmed 
to focus at the subject with the distance of 
approx 3cm. Also has another interesting 
mode called the 3D, it helps you take two 
similar pictures with different angle. It has a 
3D effect when you view them with the 
3D image viewer. And then you have the 
panorama assist mode, as the name says it 
enables you to overlap the edges ofthe 
Image so that they are easier to join 
together later into a panorama picture with 
the help of panorama software supplied 
with the camera. 

In addition to camera-set automatic 
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shooting modes, the OptioSV offers a 
manual-shooting mode that lets you set the 
combination of aperture and shutter speed 
at will for greater creative control. It also 
features an auto bracketing function to 
capture three images of the same subject at 
different exposure, white-balance, satura- 
tion, contrast and sharpness levels. 

And then you have the USB2.0 
compatibility for high-speed transfer of 
image data to the PC using the included 
USB cable. Recharging is simple, starts as 
soon as the camera is set into the stand, 
which also functions as a charger for spare 
batteries. Its compact, lightweight design 
comes in handy for traveling. 


PERFORMANCE 
AND HANDLING 

It certainly is difficult to pack all above 
features into a tiny digital camera and making 
it user friendly. Pentax is done a fairly good 
job in keeping it simple and user friendly like 
for example, the OptioSV has a Fn button 
and four-way controller for shortcut 
operation. It allows you to change menu 
settings instantly even right in the middle of 
shooting. You can also assign four frequently 
used playback function to the four -way 
controller, so you can recall the desire 
image-processing menu on the screen with 
push button ease. 

The design ofthe body is simple and 
sleek weighing | 65g. It has a classic 
rectangular shape with a metallic finish in 
front and packed with function buttons and a 
large LCD in the rear. OptioSV is available in 
metallic color only. The company has 
provided with two rubber padding, one in 
front and the other at the rear for comfort- 
able handling. Images taken with OptioSV 
were natural and rich in color that's because 
OptioSV comes with saturation adjustment 
and has a wide range of White balance like 
Auto, Daylight, Shade, Tungsten light, 
Fluorescent light, Manual setting for different 
light situation that you may shot in. The 
tuning of white balance is impressive. 

There was no barrel distortion or 
chromatic aberration, which is a good sign if 
you are shooting architecture and interiors. 
The movie mode and the voice recording 
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Pros 
> 5x Zoom with sliding lens system. 








Format Compact Digital Camera piesa NA 
Effective 5.0 megapixels » Macro and Super Macro Mode. 
Color depth | 2 bit > Digital filters. 
. Dual source battery charging stand. 

Sensitivity Auto, Manual (50/100/200/400: > USB2.0 compatibility. 

Standard Output Sensitivity) Cons 
File format Still: JPEG, DCF DPOF > No lens protection. 

Movie: AVI >» No LCD cover. 

Sound: WAV (ADPCM), monaural > Pixels found at higher ISO (400). 

» Slow focusing speed. 

Storage media SD memory card ! 
Lens smc PENTAX power zoom 5.8mm-29mm mode are present in the package but they 

(equivalent to 36mm- | 80mm in 35mm format) F2.8-F4.7 are not the highlight of the camera, well the 
Distal zoom Mos highlight ofthe camera is the 5 megapixels, 

macro mode (macro and super macro 

Auto focus Yes mode) and digital filters which is the corner 
Maniial focus Yes stone ofthis structure. 
Macro focus range 0.12m-0.7m Conclusion 
Super Macro focus range 0.03m-0.14m Super-compact and lightweight, the 
Focusing area 5-point multi AF/ 5-point selectable AF 
Metering system TTL, Center-weighted, Spot metering 
Exposure Compensation +2 EV (I/3EV steps) 
Shutter speed Approx. 1/2000 sec. to 4 sec. 
Aperture Range f 2.8tof8 
Drive Mode One shot, Continuous, Auto bracket, 

Interval shooting, self-timer 
Quality Level Best, Better, Good. 
Movie clip Yes, 320x240, ,5م30‎ unlimited with audio Optio cómes loaded aha 
Voice Recording Yes despite being pocket- sized. Camera 
BU Fits Nas handling adds on to the highlight of the 

camera and to support the sleek and light 

Flash Mode Auto, Flash on and off, red-eye reduction body, it has features like digital filter and 
White Balance Auto, Daylight, Shade, Tungsten light, super macro mode, which come in very 


handy. One will be surprised to see the 
results when they shoot in macro or a 


LCD monitor size |.8 inch (118,000 pixels) super-macro mode; the clarity and 
saturation are perfectly balanced to give you 


Fluorescent light, Manual setting 


en Compatible with NTSC and PAL formats a life-like image. Fn button in the camera lets‏ ا 

Interfaces AV output terminal, USB 2.0 (HI-SPEED) you customize the settings to make it 
terminal, DC input terminal hassle-free while shooting. While the movie 

Power sources Rechargeable D-LI8 lithium-ion battery MAN mts 

always an added advantage to the camera. 
Dimensions 2 1.5(W) x56 (H)x28(D)mm (3.6 x 2.2 x 1.1 inches) With all the above features packed in a 
Weight l65g compact digital camera, Pentax optioSV 
: certainly is a good buy. 
Price Rs. 25,90 - K. ARJUN PRASAD 
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software review 


ADOBE EMPOWERS 
PHOTOSHOP ES WITH 
LATEST CS2 VERSION 


Adobe Photoshop cs2 


AJ 





System requirements: 
MACINTOSH 
* PowerPC processor (G3, G4 or G5) 
e Mac OS X version 10.2.8 through 10.3.8 
(10.3.4 through 10.3.8 recommended) 
e 320 MB of RAM 
(384 MB recommended) 
e 750 MB of available hard disk space 
e 1024x768 monitor resolution with 
| 6-bit video card 
e CD-ROM drive 
e Internet or phone connection required 
for product activation 


WINDOWS 

e Intel Xeon, Xeon Dual, Centrino, 
Pentium class ||| or 4 processor 

e Microsoft Windows 2000 with Service 
Pack 4 or Windows XP with 
Service Pack | or 2 

e320 MB ofRAM 
(384 MB recommended) 

e 650 MB of available hard disk space 

e 1024x768 monitor resolution 
with | 6-bit video card 

e CD-ROM drive 

e Internet or phone connection 
required for product activation 


igital is now a way of life and as 

every photographer, whether 

professional or an enthusiast gets 
drawn towards the digital medium one can 
only wonder about what's in store for us in 
the future. Like digital photography slowly 
but surely Photoshop has now become 
synonymous with digital. Almost all the 
professionals use the software to either 
crop, edit or doctor images. For instance, 
remember Greg Gorman, who showcased 
some of the most commonly used 
techniques during his visit to the country. 

Keeping this tradition Adobe has 
renewed and empowered Photoshop CS 
with their latest version of Adobe 
Photoshop CS2, which will certainly be a 
treat to all the photographers and image- 
makers. As always Adobe has being the 
most user friendly editing software in recent 
times and having recreated the entire set of 
image editing software by launching a set of 
its indispensable design software like — the 
Adobe Photoshop CS2, Adobe InDesign 
C52, Adobe Illustrate CS2, Adobe Go live 
CS2, the brand new Version Cue CS2 and 
also have included Acrobat 7.0 in the 
release, Adobe is certainly keeping up with 
the requirements of their consumer. And 
with the release of Adobe CS2 life is just 
getting simpler and more creative. 

It seems that there are a host of new 
features that have been carefully thought 
after and installed in the latest edition of 
Photoshop CS. Here we highlight some of 
the new features: 


What's new? 

When Adobe released Photoshop CS 
to the world of imaging, it was almost 
flawless and with the release of CS2, the 
features like Abode Bridge, Multi-image 


camera raw, optical lens correction, noise 
reduction, smart sharpen filter, one click 
red-eye correction and many more which 
would make it picture perfect. 


Optical lens correction: 

Flaws that are created by lens such as 
"barrel" (defect that causes straight lines to 
bow outwards), "Pin cushion distortion" 
(the opposite of barrel, where straight lines 
bend inward), "chromatic aberration" (color 
fringing) and "lens vignette" (darkened edges 
caused by lens fault or improper lens 
shading) are just not in the way anymore. 
With the help of optical lens correction 
these flaws can be easily eradicated. 


Noise Reduction: 

Is a special feature that reduces digital 
image noise, jpeg artifacts and scanned film 
grains. Image noise appears as random 
extraneous pixels that aren't part of the 
image detail. Noise can be caused by 
photographing with a high ISO setting on a 
digital camera, under exposed, or shooting 
in a dark area with long shutter speed. 


Smart Sharpen Filter: 

Similar to that of unsharp mask in CS 
but with CS2 you can sharpen images with 
new algorithms for better edge detection 
and reduce sharpening halos. And also 
controls the amount of sharpening in the 
highlights and shadows. The difference that 
the Smart sharpen filter can bring up in your 
blur image or a shaken image is really great. 


Spot Healing Tool: 

The spot healing brush tool quickly 
removes blemishes and other imperfection 
in your photos especially like in portraits. 
The spot healing brush works similarly to 
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the healing brush in cs but Spot-healing 
brush in CS2 doesn't require you to specify 
a sample spot, it just uses the pixels around 
the edge ofthe sentence. Especially useful if 
u have a repetitive work of images. 


Vanishing point: 

A completely new editing tool that 
helps you effortlessly edit and transform 
with tools that automatically adjusts to the 
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E. g. of spot healing tool 
visual perspective of your images with the 
revolutionary, plane-based vanishing point. 
All you have to do is just define your 
perspective planes visually with the perspec- 
tive grid tool, then paint, clone and drag 
objects around corners and into the 
distance cutting literally hours off precession 
design and photo retouching tasks, one use 
and you'll wonder how you ever lived 
without It. 


Adobe Bridge: 

Adobe Bridge handles all the tasks that 
you previously did in the file browser but 
with lot many added features. Adobe Bridge 
can be used to organize, browse, sort, 
manage and to locate the assets you need 
to create contents for prints in web and 
mobile device. It also keeps native PSD, Al, 
INDD and Adobe PDF files as well as 
other Adobe and non-Adobe application 
files available for ease access. And you can 
also edit the image setting directly in the 
camera raw dialog box without starting 
Photoshop. 


What's changed? 

If you have worked with a previous 
version of Photoshop, you'll ind that some 
things work a little differently in Photoshop 
CS2. And changes are made just to make 





Adobe more user friendly. 

Layer grouping: You can group layers 
using the keyboard shortcut Ctrl + G 
(Windows) or Command +G (Mac OS). 
And for creating a clipping mask is now 
Control + Alt + G (Windows) or 
Command + Option + G (Mac OS). 

Merging layers: To merge all visible 
layers into a new layer, press Alt (Window) 
or Option (Mac OS) and choose layer > 
Merge visible. Unlike previously you 
Î create a new layer and select it before 
merging and long process to complete 
the merge. 

File Brower: As you read earlier 
Adobe Bridge handles all the tasks that 
you previously did in the file browser. 
Flagging is now handled by the star 
ratings. Files previously flagged are now 
marked with one star. In Bridge, Ctrl+D 
7 (Windows) or Command + D (Mac OS) 

now duplicates an image rather than 
deselecting it in the thumbnail view. 


Price 

Adobe has priced the C52 Premium at 
Rs. 65,300, the CS2 Standard at Rs. 
48,900 and the Photoshop C52 at Rs. 
32,600. 


Conclusion 

Adobe, which has being consistent in 
updating their software, has NOT 
disappointed any oftheir wide range 
consumers. With the all the new features 
like ‘Vanishing Point’ simply can be called the 
magically tool in the new C52. And not to 
forget the features like optical lens 
correction, noise reduction tool, multi- 
image camera raw that allows processing 
several raw images while working in 
Photoshop CS2 and many other tools and 
features which will certainly enhance your 
picture and keep you technically updated. If 
you have no editing software with you then 
Adobe Photoshop CS2 is certainly a treat to 
begin with since it is user friendly. And if you 
do have the previous copy of Photoshop, 
CS2 is required gadget to keep you standing 
in this progressive and competitive world of 
technology. 

- K. ARJUN PRASAD 


If you would love to share your 
passion for photography with 
thousands of our other readers, 
then you have never had a 


better opportunity than now. 


Asian Photography is determined 
to involve readers within the 


pages of the magazine as much 


as possible. As well as publishing 


your pictures, 
it also offers you the opportunity 
to contribute your articles in the 
form of Photo features on any 
subject. We will definately be 
looking forward for your opinion 
on the variety of photographic 


subjects, as well... 


CONTACT: 
Asian Photography, 
Editorial Department 
| 3/D, Laxmi Industrial Estate, 
New Link Road, Andheri (W), 
Mumbai - 400 053. 
or e-mail at sapp|'@bom8.vsnl.net.in 
www.asianphotographyindia.com 
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IT IS UNUSUAL 

TO MEET A 
PHOTOGRAPHER 
WHO IS AN OXFORD 
GRADUATE. ESPECIALLY 
WHEN THAT DEGREE 
HAS BEEN ACQUIRED 
AS A BACKUP TO FIND 
A JOB OUTSIDE A 
PHOTOGRAPHY 
CAREER. JASON BELL 
IS ONE SUCH 
PHOTOGRAPHER AND 
HE SPEAKS TO BHAVYA 
DESAI ABOUT HIS 
OBSESSION WITH 
PHOTOGRAPHY. 





or this Philosophy 
Es, professional! 
child it was alway 
celebrity. However, it 
pictures that make the 
pages made him into a 
photographed celebrit 
was asked to shoot the 
around celebrities so it 
handle. Besides, this al: 

Bell strongly belie, 
crucial to possess the a 
for a photographer to ! 
| do believe unless you 
photographed. 

The 35 year old di 
picture," there are diffe 
reasons depending on: 
prevailing opinions ort 
New York only managt 
NY, to go to the next le 
sense to come to Ame 

Jason deverly evac 
pleasant and unpleasan: 
should never kiss and t 
course there have bee! 
and that's always intere 
someone who trusts yı 
might not normally dan 
people who are the be 

Personally, Bell like 
almost everything, whe 
upon what looks the be 








Is definitely a greater interest in celebrity how retouched tt is.” digitally and wouldnt hesitate to go digital 


photography, particularly at the lower end of In future, he predicts that film might completely if | liked it more, but at the 

the market. “| think it's easier for everyone become more of a specialist industry just moment | can still fairly easily see images 

to be a bit of a photographer now. But I still like platinum prints today, especially since that were shot digitally and | just dont like 
think great work is being done at the top more and more people have started using the feel of them." 

end so even though there is perhaps more digital. He remains unsure whether digital is Talking about "Gold Rush," which was a 
trashy stuff around | don't feel the standard a boon or a bane, it is just a different way of book released by him on the athletes 

nas declined. People talk a lot about working he avers. "At the end ofthe day the photographed by him during the Sydney 
computers and in particular Photoshop photographer is still the Author and the 2000 Olympics and Paralympics he says, "| 
changing photography but | still find a bad Director on a shoot. | still use film but print have published two other books since then 
photograph quite easy to spot no matter less and less doing this part of the process and | am always working on such projects. 
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Gold Rush was easy to conceive but a very big project to execute. | 
worked on it almost exclusively for about a year.” 

Whatever stops Jason from getting bored motivates him and in 
a strange way my work is more inter-connected than it might 
appear he informs. Shooting a storm might inform the way | 
approach a portrait sometime later, it is all in my head ready 
to be recalled. “As for motivation, | think it's about getting 
something from someone when you photograph them and 
creating something beautiful or revealing or both." 

After | 5 years a shoot does not intimidate him. On the 
contrary, the adrenaline rush as a big shoot starts is a very useful 
thing. | might have just got off a plane and not slept for a day but that 
adrenaline means | can still find the energy to get something good 
so | would never want to lose that, but | can be quieter now and 
find gentler moments on shoots that are interesting things to 
capture as well. 

Bell is confident that retirement is long away but he and 
certainly not one of his ambitions. But, he would like to continue 
like some of the photographers that he most admires, who were 
still working in their eighties. "May be not crossing the Atlantic once 
a week or rushing around quite as much as | do now but still feeling 
inspired and driven to keep creating images." 

All Images © Jason Bell 
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he role of adocumentary still 

photographer is just like a story 

teller, and | wouldn't be human if | 
didn't connect. But the fact is that | like hu- 
man beings and it is important to tell stories 
for people are people all over the world and 
we are all linked one way or another, reveals 
London based documentary photographer 
Kalpesh Lathigra. Nonetheless, for all 
his creative efforts, he has been bestowed 
with a number of prestigious awards, the 
notable being the World Press Photo 
Award and many more. But | don't know if 
my images strike a chord, but for sure | 
think my work is ok. However, | am excited 
by the new work that is currently on and 
which is personal to me. . . Excerpts 


| was actually studying a Law degree, 
but in the second year | felt that Law wasnt 
for me. My girlfriend at the time, Nimisha 
(who is now my wife) was studying Art & 
Design and many of my friends were de- 
signers. So | was surrounded by people 
who were artists. Nimisha bought me a 
book called "Henri Cartier Bresson in India". 
| was moved by the photographs and just 
felt that there was something | could do. | 
started to process my own film while study- 
ing Law and built myself a darkroom. Print- 
ing my first ever picture | was hooked by the 
magic and made a decision to leave my Law 
degree and become a photographer. | went 
on to study a Postgraduate Diploma in Pho- 
tojournalism at the London College of Print- 
ing and win 7he Independent's Photogra- 
pher Scholarship — this was a one yeár con- 
tract to a young photographer to work on a 
national newspaper in the UK. 7he /nde- 
pendent basically changed the face of pho- 
tography. It was groundbreaking and | learnt 
alot from the photographers and darkroom 
staff, in particular Tom Pilston, Brian Harris, 
David Rose, Glynn Griffiths and Sophie 
Batterbury (who is incidentally today 7he /n- 
dependent on Sunday picture editor). My 
picture editor was a gentleman called 
Michael Spillard who allowed me the latitude 
and also gave me the discipline required to 
be a photojournalist. | also had the pleasure 
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The plight of widows in India, who by no fault of their own are treated as 





outcasts which questions why once these women who were treated as goddesses, 
daughter, mother and wife... suddenly lose all status. 


of working early on with the legendary pic- 
ture editor of 7he Independent Magazine 
Colin Jacobson and his deputy Caroline 
Metcalfe. | owe all ofthese people and 
many more for taking the chance on a 
young photographer just out of college. 

| worked as a press photographer for 
most of the national newspapers in the UK 
for 5 years. But by 2000, | felt empty and 
my photographs didnt say anything. | had 
probably hit some sort of photographer's 
block. 5o | made the decision to quit news- 
papers and solely start concentrating on 
magazine and some commercials. It took 
me 2 years to basically get people to trust 
me as a magazine photographer. For this, | 
owe Nick Hall of 7^e Independent Maga- 


zine. He supported me and gave the space 
and time to build my confidence as a pho- 
tographer and challenge myself to produce 
new work. In terms of special projects, | 
have been working on a project looking at 
the treatment of widows in India for the last 
2 years. It was a chance for me to tell a 
story that seemed unbelievable — the plight 
of women, who by no fault of their own are 
treated as outcasts. It questions, why once 
these women who were treated as god- 
desses, daughter, mother, and wife... sud- 
denly lose all. They are like ghosts haunting 
the streets of Vrindavan and Varanasi. In 
terms of awards, | have won a W. Eugene 
Smith Fellowship, World Press Photo, and 
Magazine Photographer of the Year. 


There are so many things that inspire 
me — words, books or poetry, music, art, 
emotions — happy and sad. The biggest in- 
fluence has been artist Mark Rothko — if | 
could photograph what | feel when | 
see his paintings, then maybe | think | 
would have captured something of the hu- 
man condition. Of course, photographers 
inspire me the likes of Luc Delahaye, Paolo 
Pelligin and Larry Towell are amazing pho- 
tographers/storytellers/artists... precisely 
the fact their work moves me. | try to see 
that my images strike a chord, but as for my 
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work being appealing, | don't know. | know 
that there are times | think my work Is ok, 
but if you ask me right now, | am excited by 
the new work | am producing which is per- 
sonal to me. 


Simple, | like human beings and it Is im- 
portant to tell their stories — there are 
people all over the world and we are all 
linked one way or another. 


There's no political motivation — | am 
not interested in men in suits. What | am in- 
terested in, is the effect that many of their 
decisions have on an humanitarian level 
around the world. 


To be honest there are no real difficul- 
ties apart from the fact that there are dead- 
lines to meet. Anyone who is professional 
usually knows how to deal with logistics of 
travel, communication, etc. Convincing edi- 
tors is a different ball game. Writing a good 
synopsis of the idea helps as does having a 
supportive picture editor, but it's difficult, 
budgets are tight and sometimes you just 
have to take a chance. 


| think the practicalities of working on 
project based work Is making sure you 
work with people who are on the ground 
and know the ins and out of the community 
and location. Problems can be, like language 
in the case of the widows project. Most of 
the women speak Bengali and Hindi. My 
Bengali is non existent and my Hindi is 
limited but | do speak Gujarati which 
allowed me to understand at least the jist of 
the conversation. 
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Human faces convey many expressions more so the sufferings and it 
all boils down to the fact that people all over the world are linked with each 


Most people are happy to be photo- 
graphed, but | don't stick a camera in their 
face. When | am working on a story, | make 
myself disappear — basically even if | am not 
there people don't miss me. | only get 
people to pose when | am shooting a por- 
trait — usually | ask them to be very quiet and 
look within themselves — it is during these 


time of self questioning | press the shutter. 


other one way or other 


| wouldn't be human if | didn't connect, 
| amthere to tell the story. The subject 
must be important to me and that is the first 
reason for choosing what | am shooting. 


Time, Time, Time. | think one must 
spend time with the subjects, research the 
story and be really interested. In terms of 
motivation, | don't really know the answer 
to that. Something within makes me want to 
be interested in people and their lives wher- 
ever they are. 


There is no real switching of gears. As 
a person | am interested in a wide variety 
of topics/Issues etc. Keeping focused, 
well everyone has ups and downs but I 
love what | do. Tell me how many people 
can say they enjoy their life. What better 
way to travel and meet and learn about 
people and cultures. 


Generally | use a 35mm SLR System - 
Canon EOS |, | also shot Mamiya 6 and 
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talents & prodigies 


livia Arthur, a documentary photographer from Britain has 
( based in Delhi since 2003. Travelled extensively 

throughout India, shooting portraits of people that range from 
Dalits and tribes to the Prime Minister. Her images of India have been 
published in leading newspapers and magazines such as 7/776, The 
Guardian, The Observer, Spectrum Magazine and The Independent. She 
has received the Guardian Student Photographer of the year Award for 
2001 and wasthe runner-up in the Commonwealth Photographic 
Awards in 2004. Also in 2004, she was co —curator ofthe travelling 
exhibition "Eye- to- Eye", which featured the work of eleven women 
photographers and examined issues facing women in India today. Fujifilm 
in India too selected her this year among the Super six women 
photographers where she presented a portfolio of images from an 
ongoing project on Yamuna River. Haunting and severe, these 
photographs represent her unique compositional skills and interest in 
sociological content. Excerpts: 





How did you begin 
photography and who were your 
inspiration? 

| began photography when | was 17, 
working in the b&w darkroom at school. | 
started by taking very simple pictures, street 
scenes, people, and architecture etc. | was 
inspired by the early French photographers, 
a very traditional and classic style. 


When did you take 
photography as a profession? 





When | was at university, | started 
working for the student newspaper, 
Cherwell where we were taught the more 
practical side of photography and tell stories 
with my photographs. Student journalism at 
its best is not that exiting but | loved 
running after stories, having deadlines, 
taking pictures for a purpose. My work 
for Cherwell won me the Guardian Student 
Photographer of the Year award and | began 
to realise that it was something that | could 
turn into a career. After finishing my degree | 
took a Postgraduate diploma in 
photojournalism and have been working as 
a photographer since. 


Now that you are based in 
Delhi what are the projects you 
are working on? 

One ofthe projects | am working on is 
about Kashmir and the long-term effects of 
the conflict. The first part has been a series 


on the 'half-widows' women whose 
husbands have disappeared but whose 
deaths have not been confirmed. | have also 
been documenting the Ramnami 
community, a group of untouchables in 
Chhattisgargh whose protest against the 
caste-system has led them to tattoo Ram's 
name all over their faces and bodies. 


Can you describe the yamuna 
project you are currently working 
on? And what is the message 
behind this project? 

The Yamuna project began when | was 
photographing the pollution ofthe river in 
Delhi. It has grown into a project about 
urban development and its social and 
environmental impact. | have also been 
intrigued by the open space around the 
Yamuna in the middle of such a dense city. 


What are the other projects 





)) 


A lot of the work | have done in India 


you have done in India? 


has been for newspapers in the UK. Some 
ofthe more journalistic work has included 
photographing kidnap gangs in Bihar, 
covering the attack on the TRC in Srinagar 
and photographing the Prime Minister. 


Before any assignment for 
instance the Yamuna River or 
Kashmir how do you prepare 
yourself? 

| try to read a lot about a place before i 
go there, but there's a limit to how much 
you can understand just by reading. l'm very 
aware when | go to Kashmir that there is a 
lot that | still don't understand and | try to be 
careful about that. With the Yamuna River 
on the other hand, it is much less of a 
journalistic project and it has developed as rt 
has gone along. | have done reading and 
spoken to NGOs, but there's more 
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freedom to just express my reaction to 
what | see with a project like that. 


How difficult is it to make a 
mark in a profession, which is 
dominated by men? 


It has its advantages and disadvantages. 


Men are physically bigger and more pushy 
so you have to fight to get your space at 
press calls. But for most of the work | do | 
find it's a good thing. People tend to be 
more trusting and less suspicious of 
women, especially in a country like India 
where women can be uncomfortable being 
photographed by a man. Often people 
disregard me and assume that I'm not a 
professional photographer just because 
I'm female and young. It's not a bad 
thing, they don't feel threatened by me in 
the way they can do by male 
photographers. 


Being an outsider and now in 
India for almost 2 years? What is 
your perspective about the 
country and the major difference 
in the photography industry in 
the two? 


The photography industry in India is 
still quite young. | dont think that 
photography is respected as a profession in 
the same way that it is in Europe. The value 
of a photograph isn't seen in the same way 
here, fine art photography barely exists and 
the concept of copyright means very little. 
When you have gone through college 
having the idea of ownership of a picture 
drummed into you, it's frustrating to watch 
people give up their copyright so easily. 
Publications don't seem to realise that it's 
not ok to download a picture from your 
website or take photographs of your work 
at exhibitions and use it for their articles 
without asking you. 


With digital technology 
taking the photographic market 
by storm what is the position of 
film photography? 

| use a digital camera for my work for 
newspapers; it cant be beaten in terms of 
practicality when it comes to sending 
pictures over quickly. It also gives a lot of 
flexibility in different situations. 

On the other hand, | do most of my 
personal work on medium format. | love 





the quality ofthe image and detail you get on 


6x6, for this type of work digital doesnt 
compete. And the distortion you get from 
the super-wide lenses, which is great for 
photojournalism, doesnt suit my style of 
portraiture and documentary work. 


Tell us about some of your 
memorable experiences both 
good and bad. 

The first time | went to Kashmir, it was 
for a story about Gulmarg and the ski- 
resort. When we arrived it was the middle 
of a blizzard and all you could see was whrte 
on white. The lifts were also not working 
so nobody was on the slopes and | didnt 
know how | was going to get a picture. 
Eventually | put on a pair of skis and set off 
through the forest with a guide. The 
snow was 2m deep, | was freezing, my 
camera was covered in snow, and it was 
awful. Finally we found some members 
ofthe Indian Army ski team and | got my 
shot, luckily. 

An amusing incident was when | was in 
Bihar in the run up to the general election. 
We had gone to cover a Paswan rally out in 
the villages. When we arrived Paswan was 
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not there yet and so | turned out to be the 
most interesting thing around. Very quickly a 
sea of several thousand faces closed in 
around me, | had to get help to get out of 
the crowd and stood on top of a jeep to get 
a picture of his helicopter arriving. 


Different things are more important 
for different people. you don't have to take 
visually strong images to be a good 
photographer, for some people it's all about 
the image, for some it's about the subject 
and the visuals aren't so important. To be a 
sucessful photographer you have to have a 
lot of drive. there are a lot of people out 
there doing really good work. When | want 
to motivate myself | go on to the websites 





of some ofthe big agencies. in some ways 


it's depressing because there's so much 
good work out there but it gives you drive, 
makes you realise that you ve got a long 
way to go and that you've got to work hard 
to get there. 
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In the year and a half that | have lived in India, | have had my 
work published in several top newspapers and magazines in the 
UK, for me that's the greatest achievement. I've also had the 
opportunity to exhibit my work along with some great Indian 
photographers and been nominated one of Fuji film's 'super-six' 
photographers. 


The future is never certain, but I'd like to stay in India for 
another year or so. There are several projects that | m working 
on and a couple of others that l'm about to start. lt seems the 
more time | spend here the longer the list of projects gets so it 
may well take longer than | think! 


-LOPAMUDRA GANGULY 
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tips & techs 


ave you ever wondered what 

would be a cross between 

panoramic and sports photogra- 
phy? Voila it is Panoramic Sports Sequence 


Photography, or what | term "On the Move” 


photography! Although it might sound fancy 
and alien to everyone, it is actually very 
simple to shoot! In this article | will be 
sharing with you my experience and know- 
how on creating such photography with 
your regular camera and imaging editing 
software. 

Contrary to popular belief, panoramic 
photography is as old as photography itself. 
Justto give you a brief background, the first 
panoramic camera was invented and 
patented in | 843. Since then, it has come a 





long way. Thanks to the recent digital boon, 


panoramic photography Is now within the 
grasp of every photographer. Of course 
with the help of imaging editing software, 
creating panoramic photography is as easy 
as a click away. One of my favourites has to 
be Adobe Photoshop. It is easy to use and 
the processing is relatively fast. The Element 
version comes bundled with some Digital 
SRL and it's free! 

What this software does is to automati- 
cally stitch or merge your photos into one 
panoramic picture. It does this by processing 
all loaded photos and joins them together by 
matching and blending the identical pixels 
between the two adjacent frames. While it 
works wonderfully on stationary subjects 
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like landscapes, buildings and sceneries, 
however it does not really work on what | 
am doing with the “On the Move" photogra- 
phy. After much experimentation, | 
discovered that the best way to create such 
panoramic action sequence shots is still the 
old-fashioned way of “copy and paste" from 
the imaging editing software. The process 
involves manually stitching up every frame. 
In this way | also have more control on the 
end result. 

Before going into details on the Post 
Production Stage of imaging editing, certain 
pointers during the production stage of 
photo taking itself can be helpful: 


Equipment and setting 

As in all sports or fast action photogra- 
phy, speed is what matters most. Hence the 
logical decision to make is to leave your 
tripod home because it slows you down. If 
you are using big bulky lenses like 300mm f/ 
2.8, then it is advisable to use a monopod 
instead. Shooting free without a tripod 
allows you to be more flexible and agile to 
capture the action. All my "On the Move" 
shots were captured handheld. 

Use a camera with a fast focusing 
system and with a high drive rate. Shooting 


at drive mode of C (continuous) at 5 f.p.s, | 
find my trusted Canon EOS 20D does the 
job superbly, although some of my older 
works were done using EOS | OD. 

As for the lens, use the fastest and 
longest lens available to you. | use EF /O- 
200mm f/2.8 USM IS for all the shots 
here, as | find that at this zoom range, it 
pretty much covers the action from a few 
feet away and up to 50 feet away. 

Set the camera exposure meter to M 
(manual) mode. Meter off the water or 
coconut tree trunk, or use a grey card to set 
your exposure for the day. This is the most 
important factor in panoramic photography. 


It lets you achieve constant exposure 
throughout the shoot. All the individual 
frames that you need for merging later on 
have to be evenly exposed. 

As the shoot progresses through the 
day, remember to check and re-set the 
exposure setting if required. The sky may 
have turned cloudy or the sun may have set 
lower, all of which require you to let in 
more light for correct exposure. 

Shoot wide open to achieve an out-of- 
focus, blurred background. This will make 
your Job much easier at the Post Production 
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Stage when working with the imaging editing 
software. A blurred background allows for 
easier blending and merging. The end result 
will also look more natural, without the 
artificial, cut-and-paste look. 


Post Production 


Now that you have captured the action, 


it's time to get back, clean your gears, make 
yourself a cup of coffee, and amused 


yourself in the wonderful world of 
Photoshop. The following is a detailed 
explanation on how to achieve the "On the 


Move" image by using Photoshop Element. 


The example here involved 5 sequence 
shots. 


Open the first photo, Pix.5, 


the image with the end of a manoeuvre, 
Copy the whole photo by going to "Select" 
and click “All”, followed by "Edit" > "Copy". 





Open a new white back- 


ground layer by going to "File" < "New". A 
new window will appear; key in the inches in 
height and length ofthe new layer you want 
and hit "OK". Anew "Untitled" blank white 
picture will appear. Now go to "Edit" and 
click "Paste". Your first photo will now 
appear on the new "Untitled" layer. Move 
the photo to one end of the layer. This will 
be the base for the other frames and 
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photos to join with. 

Step 3: Open the next photo, Pix 4. 
Use the "Lasso Tool (L)” from the Tool box 
and draw around the subject s outline on 
the side that is to be joined with the first 
photo, Pix 5. Include all details on the other 
side of the photo. Now go to 
"Select" > "Feather" and define the number 
of pixels you want for reducing opacity at 
the edge of the photo. Now copy the 
selected portion of the image by going to 
"Select" > "Copy". Close or minimize this 
photo. 

Step 4: Now with the "Untitled" 
layer on the screen, copy the Pix 4 by going 
to "Edit" > "Paste". Your selected portion of 
Pix 4 can now be copied on top of Pix 5. 
With “Move Tool (V)" from the tool box, 
move the Pix 4 to join and blend into Pix 5. 
Make sure that the horizon is straight after 
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both photos are joined - viewing them at | 0096 helps. Adjust the 
position and orientation of Pix 4 if so required. 

Now repeat steps 3 and 4 for Pix 3, 2 and |. 

When you are happy with the positions and composition 
of Pix 5 to Pix |, merge them by going to "Layers" palette and click 
"Merge Linked". Now your 5 different photos or layers have become 
one layer. 

Now crop out the excess white background and your 
"On the Move" picture is done! Do final adjustment to the background 
by using a combination of "Clone" tool and “Copy"/ "Paste" tools. The 
trick is not to have repeated landmark at the background of your final 
image, which can look artificial and unreal. 

It may not sound very simple but with some hands-on practice and 
experiment, you will realize the basic technique is in fact easy to execute. 
This "On the Move" concept works with other sports photography as 
well, think skateboarding, snowboarding, extreme sports, diving, etc. . . 
In fact anything that involves nice, graceful moves that is worth capturing, 
and how about dolphins? Have fun! 
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ports photography is one of the few 

enduring and genuine types of 

photojournalism in the world today. In 
a split second, a moment magically material- 
Izes and instantly evaporates before our very 
eyes. As photographers, we either seize the 
opportunity, or we miss it forever. Great 
sports photography captures not only the 
remarkable genius of the world's best 
athletes in the heat of battle, but also the 
excitement and enthusiasm of those 
immersed in the competition. 

| was fortunate to spend three days 
walking inside the ropes and photographing 
the Tiger Skins golf tournament at Blue 
Canyon Golf & Country club in Phuket, 
Thailand alongside some of the world's 
finest players. Competing in the tournament 
were Retief Goosen, two-time US Open 
winner, Grace Park, holder of six LPGA 
titles, Thomas Bjorn, two-time Ryder Cup 
team member and Colin Montgomerie, title 
winner of seven consecutive European Tour 
Order of Merit titles. 

By nature, golf does not manufacture 
the same consistent speed and action that 
other sports do. However, the game can be 
extremely dramatic and spectacular in its 
own right, particularly the level of 
intensity and competition that is 
famous on the professional tour. Over 


the event's three days | found myself 


surrounded by marvelous picture-making 
opportuntties, but also continually learning 
invaluable lessons about the art of shooting 
sports photography. 


Be prepared 

To adequately capture and chronicle a 
sporting event, it is essential to have the 
proper equipment. This means bringing 
along at least two lenses: a wide angle zoom 
lens for up-close action and a fast telephoto 
or zoom lens for long distance images. It is 
easier and more convenient to carry two 
camera bodies, one for each lens. This 
guarantees you can always keep a short lens 
around your neck and ready for action that 
happens right in front of you. Personally, | 
found my |8-70mm f/3.5-4.5 and 70- 
200mm f/2.8 lens worked exceptionally 
well for the Tiger Skins, enabling me to 
capture candid moments along the ropes 
while also allowing me to get close enough 
to the action on the fairways and greens. As 
a rule, if something important or exciting 
unexpectedly occurs, shoot the photo with 
whatever you have in your hands, even If it 
Is not ideal. And clearly extra batteries and 
adequate film or additional memory cards 
are critical. As the Boy Scouts' motto says, 
always be prepared. 


Know the game 

You dont need to be a fan ofthe sport 
you are shooting to be a successful sports 
photographer, but a fundamental knowledge 
of the game's basic rules, patterns of action 
and competitors is paramount in capturing 
high-quality images. Make certain you know 


The Art of shooting 
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who and what you need to be searching for 
during the competition. If you're unsure, 
speak to fans or other photographers to 
familiarize yourself with the star players and 
any underlying stories of particular interest. 
The Tiger Skins presented an interesting and 
exciting variation on the traditional game of 
golf, in which each hole was a separate 
competition for prize money. It was 
extremely competitive and enjoyable to 
Observe, especially with the four equally 
talented, world-class professionals putting 
for birdies on nearly every hole. From a 
photographer's perspective, the system was 
also interesting to shoot. Indeed the golfers 
were competitive, which promised great 
action images, but the game's format 
ensured they were slightly more relaxed on 
the links. This allowed their true personali- 
ties to emerge in front ofthe spectators, 
and thus enabling me to realize fantastic 
candid photographic opportunities through- 
out the week end. 


A little research 
goes a long way 
Photographing a sporting event is hard 


work, so coming armed with intrinsic 
knowledge of the sport and its subjects will 


serve you well. Surprisingly, golf — which 
seems to many like a slow-moving game — 
Is a very fast-paced sport when you're 
photographing it. Capturing the images, then 
sprinting down the fairway and setting-up for 
the next shot is tiring and challenging, so 
knowledge of both the game and its flow is 
crucial in making interesting photography. 
Browsing sports magazines or photography 
image banks ahead of time is also helpful in 
learning what types of shots other photogra- 
phers are taking (and getting published), as 
well as for getting ideas and drawing 
inspiration. Your craft will benefit significantly 
if you have in mind certain images you'd like 
to shoot before you even arrive at the 
event. This way you can concentrate on 
making sure you're in the right places at the 
right times. 


Location is everything 

The biggest challenge in shooting at 
crowded sporting events with many 
spectators and other photographers is 
simply locating and setting up in a spot 





where you wont get blocked when the 
photo opportunities present themselves. In 
the rush and excitement ofthe game, it is 
easy to forget this simple rule, and end up 
being stuck behind a crowd of other 
photographers. At the Tiger Skins | worked 
hard to choose a location and position 
affording me an appealing background so | 
could more easily draw out the subject in 
the foreground from the background. 


Anticipate the action 

The expression "keep your eye on the 
ball" is as apt for sports photographers as 
the athletes themselves. But this doesn't 
necessarily imply you should try to track the 
ball as it flies down the fairway. Being able to 
anticipate where the action is heading, and 
then arriving there with your camera ready is 
difficult, but essential. However, bear in 
mind that some ofthe best sports 
photography is of the athletes' expressions 
after missing a difficult putt or of the action 
going on behind the great play. So, while it is 
Important to anticipate the game, don't 
always feel compelled to follow the ball; this 
will benefit the photographer who knows 
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when to focus on a subject after the play has 
already come and gone. 


Don't just shoot the game 

Remember there is much more 
happening at a sporting event than what 
simply takes place on the field. A successful 
sports photographer will constantly be 
aware of his surroundings as well as the 
obvious competition taking place on the 
field. It is always interesting to capture 


distinctive sporting images from uncommon 


places or unique subjects. Look for the 
strategic chats caddies have with their 
charges. Stay focused on the coach a little 
longer. Steal a shot of the second string 
player on the bench, engrossed in the match 
as much as the fans. Or pan the crowd and 
capture some great spectator expressions. 
If you can teach yourself also to pay 
attention to what's going on in the eye that s 
not staring down the telephoto lens, you are 
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sure to be successful. 

Sports photography is an exciting art, 
and the quest for the perfect action image is 
a wonderful pursurt. Shooting sporting 
events is challenging, but it affords fantastic 
opportunities to become part of the game 
and capture world-class athletes in the thrill 
of competition. 


All Images €: 
SCOTT A. WOODWARD 
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tips & techs 









3efore 


Restoring Old Photographs 
zi a look through that old family photo album - the really old 
one from up in Grandma's attic. Inside there are probably a few 
photos from way back that haven't stood the test of time so well. 
They ve got cracks and tears that really spoil their appearance. 
Scan them into Photoshop, and then set to work with the 
Clone Stamp, Healing Brush, and Patch tools. The Healing 
Brush in particular is a great tool for this purpose as it samples 
data from one part ofthe picture and blends it in with what's 
already there. 





Most people dont use Photoshop to its fullest capabilities. 
Here are just ten uses to which you could put this highly versatile software. 










Adding Graphics Correcting Mistakes 

to Videos Wt all done it: Had an attack of 
t's a little known fact, but "finger over the lens syndrome," 
any domestic and or got too close with the flash, so our 






professional nonlinear editing 
systems (especially the Mac based ones 
like Avid or Final Cut) enable you to import 
Photoshop .psd files directly into the 
timeline. 


subjects suffer from "red eye" and look 
like extras from a horror movie. Use 






the crop tool to salvage something 






usable from your obscured photo, and 






the enlarge wizard to blow it up 






to a reasonable size. For "red 
eye" and "pet eye," usethe 


W $ m. تم‎ ER Et uc uxo ms eyedropper tool to sample colour 
5 E zc DI e from around the iris, and a brush 
Creating Text Effects : $ = = A À 2 to paint away the red. 
for Print and Web ds 
| here's an almost unlimited 
amount of things you can 
do with text in Photoshop. 


Use the Type Mask Tools to 
create picture filled text, then 












` Turning a Photo 
Into a Work of Art 
Eon likes to have nice things to look 
Lat. Most of us like to have pictures on 
the wall, and something that looks different 
from what other people have on their walls 
| isa definite plus. Unless you're blessed 
with artistic talent, though, this can be very 
expensive - until now, Use one 
of Photoshop's many Artistic 
or Brush Stroke filters to turn 
your photos into "new masters, 
then print them out on quality a 





upload the results to your web page - or 
print them out for a one of a kind T-shirt. 
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Make Web Banners 


Designing Web Banners and Buttons 
[Joop comes with a predefined web banner sized canvas. 
Photoshop's sister application, Image Ready, comes with several - and 







lots of tools for animating text and pictures. You can also create interactive 
buttons that enhance a web browsing experience. 





3 Adding Text 
to Photographs 

p your boss by putting the company 
name on the side of an airliner, building, or 
racing car. Use the Move Too! to skew the 
text to fit the contours ofthe picture, adjust 
the opacity a little, and hey 
presto! The text will look 
like it's always been part of 
the photo. 





Combining Pictures, 
Text, and Graphics to 
Make Covers for Books, 


You Can Reports and CDs 
Master Photoshop patentee contains many of the image Designing Web Pages 
ji manipulation capabilities of high-end P you know that Photoshop and 
DTP applications that cost thousands. Image Ready can turn your photo- 


Use the “Layer via Cut” 
command to make your title 
text go behind part of the 


graph or artwork into a web 
page? Use the slice tool to 
cut your work into easily 


downloadable pieces, then the $ 


rollover function to embed 
website URLs. 


picture - just like on the cover 
of "Rolling Stone." 





| Combining Pictures to Make 
` 1 the Impossible Possible 
| | [o on! You didn't seriously think that Michael Moore 

nd President George W. Bush really stood hand in hand 
on the White House lawn for the Fahrenheit 9/1 | poster, did 
you? | don't know for certain that they used Photoshop to fake 
that picture, butthey certainly could have done. With 
Photoshop you can remove the background from one picture, 
take some elements from another, and 
combine them with the background from 
athird to create a picture that could never 
have been taken for real. Who says the 
camera cant lie! 





Shaun Pearce is a writer and video maker. 

His latest production "Photoshop Master" shows you 
how to get the most from Photoshop, and can be 
downloaded from www.learnphotoshopfast.com 
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HOW TO BUY AN 
ANALOGUE 





n our April 2005 issue we highlighted 
some ofthe tips on how to buy the right 

digital camera. But the hard fact remains 
that digital has still not penetrated in the 
Indian market. A clear indicator of this was 
the launch of the Nikon F6 during 
Photokina. This definitely confirms that 
there is still a market for analogue cameras. 
It is also a fact that today more and more 
consumers, especially in the metros are 
exposed to digital photography, but how 
many ofthem actually are buying one. 
Hence we follow that story up giving you 
tips on how to buy the right analogue 
camera. 

It is very simple to identify or realize 
whether the photography bug has bitten 
you? Have you ever found yourself in a 
situation where pictures fascinate and attract 


you. If yes! 

Then it is now obvious that the next 
step is to treat yourself with a good camera. 
But how do you know which camera to buy 
and what to look at in a camera. This is 
where we come in the picture. In this article 
we give you some valuable tips on how to 
start off with the right camera for yourself. 
Here are some ofthe tips that can help: 


WHAT TO LOOK FOR IN A CAMERA 

If you were buying a camera for the 
first time since you plan to carry it on a trip 
or a holiday then it would be better to buy 
an auto-focus than an SLR. There are a lot 
of misconceptions in this regard, which we 
can look at in the future. Here are some 
other basic features to look for in a camera. 


AUTO FOCUS 

Make sure that you buy an auto-focus 
camera and not a focus free camera. There 
is a lot of misconception regarding both and 
a vast difference between the two. Focus 
free always focuses at infinity so the 
sharpness is not always great, whereas 
auto-focus changes its focus so you get 
sharper pictures. 


PRICE NOT AN ISSUE 

While the prices of analogue cameras 
has considerably dropped down today due 
to the digital spur photography price should 
not be much of an issue. 


EASY FILM LOADING IN 
ANALOGUE CAMERAS 

Now it is obvious that in today’s world 
you would expect everyone to have moved 


60 JULY 2005 Asian Photography 


on to digital but the harsh reality is that there 
Is a considerable amount of population that 
does not even know digital exists, leave 
alone knowing what digital means. 

Try to avoid cameras in which you have 
to insert the film into the spool. | have been 
burnt several times when the film did not 
latch onto the spool and i was clicking the 
whole time not knowing that the film was 
not moving. 


AUTO FLASH WITH 
MANUAL OVERRIDE 

The reasons for choosing an auto flash 
are obvious if you are a beginner. A manual 
override i.e. ability to switch the flash on at 
will is something not immediately obvious. 
You need a flash for taking photos even in 
daylight when shadows are on faces, l'Il 
explain it more later. 


VIEWFINDER SIZE AND POSITION 
Since most of the time you will be 
spending looking through the viewfinder for 

something to photograph, make sure it is 
good. It should be comfortable to look 
through, should be large enough to avoid 
excessive tiring of eyes and bright enough. 
Usually some cross-hairs and boundary 
lines will help too. You have to be extra 
careful with zoom cameras since they have 
two sets of lines for the two extremes of 
zoom lengths. People wearing eyeglasses 
will have an additional problem in making 
sure the viewfinder is comfortable even 
with glasses on. You usually would have to 
rotate your head to see the full viewfinder. 
Also ask around if any of the cameras come 
with a possible attachment for a spectacle 
cap or ifthe viewfinder has dioptric 
adjustment (these are features unfortunately 
available only in SLR cameras). 


RED EYE REDUCTION 

This a really important feature since 
most people buy a camera for taking 
photographs of self, family and friends. Red 
Eye phenomenon is the red spots that you 
see in the eyes of people you photograph 
with a flash. It occurs because the flash 
reflects of the retina behind the eye lens, 
which is red in color. Make sure that you 
buy one of the cameras with red eye 


reduction, which have two flash pulses. The 
first pulse dilates the pupils of the eye and 
makes them smaller, and the second flash 
takes the actual photograph. 


TO ZOOM OR NOT TO ZOOM 

This is one of the biggest questions 
since the price changes a lot based on the 
zoom feature you choose. It is not actually 
necessary since 90% of the amateur 
photographers | have seen do not know 
how to use the zoom effectively. Zoom 
lens is useful for framing and also for 
photographing human and animal subjects 
(especially animals in zoos and wildlife parks, 
children among others). In case you are 
reading this or are a sort of person who 
would start reading such things once you 
buy a camera | would advise you to buy a 
camera with zoom lens. | think a simple 35- 
80 zoom would do since if you are 
considering going for a better lens for more 
serious photography you can always go in 
for an SLR where you can buy lenses and 
interchange them unlike auto-focus where 
you are stuck with one. Also remember that 
it is more difficult to make a good 35-180 
than a good 35-80, so the picture quality 
and price do not scale linearly. 


KNOW YOUR CAMERA 

The first thing that you do after you buy 
a camera is to sit and read the whole 
manual from cover to cover. Seldom does 
one actually read the manual and just starts 
clicking away. If you spent money on all the 
glitzy features then you better learn how to 
use those features. Just knowing where the 
click button is, is not enough. Know how 
to switch on and off the automatic date 
printing on your photographs. | wouldn't 
want to print the date on my photographs 
ofthe Taj Mahal but | would definitely like to 
print the date on my daughter's birthday 
photographs. Learn how to set the correct 
date etc. 


FILM SELECTION IN CASE 
OF ANALOGUE CAMERA 

Many people are not sure about the 
film that should be used in taking photo- 
graphs. The off-the-shelf films that are 
available in the shops are marked as ASA 


100, 200, 400 etc. This number indicates 
the Speed ofthe film and is indicative of its 
response to light. A higher number means 
better response to lower light. So if you are 
planning to shoot more photographs at 
night with a flash then you should be using 
400. If you plan to shoot more during the 
day in sunlight then you should use ASA 

| 00 film. ASA 400 works even for daylight 
photography too. The advantage of ASA 

| O0 is that it is sharper. 


USE OF FLASH 

Today intelligently decide on their own 
when they need the flash to get photo- 
graphs. Unfortunately cameras can only 
measure the complete light falling on the 
lens and not whether your face has enough 
light. If you can see that the sky behind the 
subject is brighter than the subject, use the 
flash forcefully. This is one reason why 
having a camera where you can force the 
flash is useful. Also harsh sunlight on faces 
of subjects can throw shadows under the 
eyes and the nose and the chin. It is a good 
ideato use the flash even on very bright and 
sunny days to avoid these shadows. 
Therefore it is always a smart choice to buy 
a camera that has a powerful flash capability. 

Most ofthese tips will figure in both 
choosing the right digital and analogue 
camera but bear in mind that photography is 
not about the camera or the equipment. It is 
the photographer's vision because at the 
end ofthe day it is the "photographer who 
is the director of the shoot." 

The way you learn photography is to 
click, click some more and dlick a lot more. 
You have to learn to look at each photo- 
graph that you have taken or someone else 
has taken and understand it. If it appeals to 
you, try to understand why it appeals to 
you. Identify the frame, colors, objects and 
depth in the photograph. If it does not 
appeal try to visualize how it could look 
more like the photograph in the calendar on 
the wall. 

Learning from your photographs is the 
best lesson. This will not only help you to 
understand photography better but will 
allow you to understand your camera 
better. 

-BHAVYA DESAI 


61 JULY 2005 Asian Photography 


photo feature 





THE MOST 


lurkey 


MISCONCEP I UALISED 


SET IN THE BACKDROP 
OF THE OTTOMAN 
EMPIRE, ISTANBUL 1S 
TRULY A HEAVEN ON 
EARTH. ITS ORIGIN 
DATES BACK TO THE 6" 
CENTURY AND THE 
COUNTRY HAS THE RARE 
PRIVILEGE OF SETTING 
IS FOOTSTEPS IN. BOTA, 
THE ASIAN AS WELL AS 
THE EUROPEAN 
CONTINENT. PERCEIVED 
AS AN ISLAMIC 
COUNTRY BY RELIGION 
ONE SHOULD VISIT 
TURKEY AND SEE ITS 
TRUE COLOURS. IF ONE 
CAN ENCAPSULATE 
ISTANBUL IN ONE WORD 
THEN IT ذا‎ TRULY A 
“PHOTOGRAPHER'S 
PARADISE.” 


COUNTRY 


tutuk, known as the modern father 

A Turkey and worshipped like a god, 

is billed to be responsible for making 
Turkey, a country wherein the modern 
meets the traditional. Istanbul's rich cultural 
history itself is enough to fascinate and 
enthrall an enthusiast providing 
photographing opportunities at every nook 
and corner. 

Surrounded by the stretches Marmara 
Sea in the South and by the Black Sea in its 
North its Western part spreads to Europe 
while that of the Eastern part towards Asia. 
The important waterline dividing Istanbul is 
the Bosphorus, which provides some of 
the best opportunities to shoot objects at 
sun down. 

With a population of over | | million, 
one would be surprised to know that 
majority are youngsters aged between 20- 
24 years old. This naturally means that love 
Is always in the air. Functioning as a natural 
port, Turkey serves as a natural gate for 
both National and International trade. 

What makes Turkey so special is its 
amalgamation of modern lifestyle combined 
with historic structures. Abuzz 24 x 7 
Turkey has its best to offer at all times, 
whether it is 2 a.m in the night or 9 a.m in 
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the morning. Geographically the place is 
accessible by land, air, sea and road but 
nothing can compare to the cruise ride on 
the Bosphorus. 

For an avid traveler Istanbul has a 
plethora of sites to offer from museums 
and mosques to historic bazaars to 
monumental palaces. Its geographic location 
makes the Istanbul a tourist hotspot and 
serves on a platter, which encompasses 
European lifestyle in an Asian backdrop. 

Turkey offers a wide range of selection 
to an intrepid traveler or a keen tourist like 
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Sultanamet, The Golden Horn to the Prince 
Islands. By the time you might have visited 
all these places you will have either 
exhausted your stock of films or the space 
in your memory card. But, nothing can 
compare to the heart of the country, 
Istanbul and the ride on the Bosphorus. 

In the hustle and bustle of the hectic 
lives one can easily find youngsters in and 
around the parks and the shoreline of the 
Bosphorus dressed in bright colours and 
painting the town red with love. Their hair 
dyed red, to the eclectic mix of flowers in 
full bloom. The coffee you gulp is bright 
brown and the mother of two who serves 
itis sober in black. 

Every district, every region overlooking 
the Boshporus bears a different beauty, a 
different quality. To discover these beauties, 
| can only recommend you first to take a 
voyage or a boat trip and smell these 
beautiful coasts from a distance. 

As mentioned earlier the boat ride 
provides you with an opportunity to shoot 
some ofthe best pictures at sun down, 
highlighting the objects in gold with the 
turquoise coloured water beaming through 
the lens. The evenings refuse to go away in 
Istanbul, with the sun setting way after 9 
pm. But the city did not halt yet. Bright lights 
glittered on the strait of Bosphorus, of clubs 
with the rich and the famous, and ghettos 
where the young gathered after a hard day 
of work. 

Probably, the other most visited sites in 
Istanbul are the famous Blue Mosque, the 
Hagia Sofiya and the shopper's delight, 
which is the Old Bazaar. The Blue Mosque, 
Istanbul's prime tourist attraction strikes an 
immediate presence of women 
everywhere. Looking at everyone with 
curious yet inviting eyes. As the tourists click 
photographs of this holy place, regulars pray 
In silence. 

What is ironic about Istanbul is that the 
culture and tradition is so much in common 
with brides in India, 5000 km away. The 
Hagia Sofiya is probably the best example of 
both, the Byzantine and the Ottoman 
Empire. The structure, which epitomizes a 
mosque from outside displays some of the 
best mosaic paintings of Virgin Mary and 
baby Jesus from the inside. It is a perfect 





| ey offers a wide 
LL of selection to an 
intrepid traveler or a 
keen tourist like 
Sultanamet, The Golden 
Horn to the Prince 
Islands. But, nothing can 
compare to the heart of 
the country, Istanbul and 
the ride on 
Bosphorus. 
amalgamation of the Catholic and the 
Islamic era through time. 
On entering the main entrance, via the 
low original steps, one can experience a 
sense of being drawn upwards by the inner 
light of million gold mosaics. A clear 





example of this amalgamation can be seen 
on the ceiling where the Baby Jesus is sitting 
on Virgin Mary's lap flanked on both sides 
by huge green plaques that bear the names 
of Allah and Akbar. Our guide assured us 
this was the only place in the whole world 
where one could take in such a sight. 

Outside the Hagia Sofiya one can't help 
but be reminded of the fact that Istanbul was 
one ofthe most liberal Muslim cities in the 
world. Couples lolled around in the sun, 
oblivious of the hordes of foreign eyes that 
regarded them sometimes with amusement 
and most ofthe times with longing. 

The Mecca of tourist's attraction, the 
grand Bazaar is Istanbul's version of our 
very own Palika Bazaar of Delhi or Colaba 
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JAY VARMA: 
A PREVIEW OF HIS PHOTO EXHIBITION 
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n exclusive Exhibition of Limited Edition Photographs & Prints of Jay Varma, is on at 
Kahawa Gallery, Bangalore. The 61 photographs on display depict rural life at its best 
in the tiny hamlets in and around Mysore coupled with two colour pencil sketches 

of an lamin Kerala and a Hoysala temple in Sagar in Karnataka. The photographs are the 
result of his weekend jaunts to these places captured over a short span of time during his 
brief sojourn to India. Candid and everyday mundane moments in rural life form the core of 
his exhibition. His camera also zooms in on awesome landscapes and wildlife too. A self- 
taught artist, Varma continues a rich tradition of artistic skill and reputation through four 
generations of his family in India. Great grandson ofthe illustrious master oil painter, Raja Ravi 
Varma, Jay 5 artistic style combines a flawless realism with a unique and subtly rendered 
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Congratulations Mr AJEEB KOMACHI,KERALA 





Opp. Page: 

NAME: AJEEB KOMACHI (KERALA) 
CAMERA: NIKON F90X 

FILM: KODAK 400 

CAPTION: THE FRAGILE 
PHYSICAL SUPPORT 


This page: TOP 

NAME: SUBRATA BAL(ORISSA) 
CAMERA: PENTAX K-1000 
LENS: PENTAX 

EXPOSURE: F5.6,1/60 


BOTTOM: 

NAME: KALYA KR MALLICK 
CAMERA: ZENIT-ET 
LENS:F/2 NORMAL 
EXPOSURE: F4,1!/30 
FILM: FUJI CRYSTAL 











pp. Page: TOP 

AME: PRASANTH HL (AHMEDABAD) 
AMERA: OLYMPUS 

ENS: ZUIKO 50MM 
XPOSURE: F8, 1/250 
APTION: HEY! IT'S FOUNTAIN 
OTTOM: 

AME: MANISH SAMAL (ORISSA) 
AMERA: NIKON FMIO 

ENS: 35-/0MM NIKKOR 
XPOSURE: F5.6,1/125 

ILM: ULTIMA-100 


This Page: TOP 

NAME: TUSHAR PTEL (GUJARAT) 
CAMERA: SONY CYBER SHOT-DSC F717 
EXPOSURE:F4,!/1000 

CAPTION:TAKE OF FROM WATER 


BOTTOM 
NAME: H.C.NATHWANI(RAJKOT) 
CAMERA: CANON EOS 888 
LENS: 38-76MM ZOOM 
EXPOSURE: AUTO 








٠ 1 5 Ld > 9 7 
B. a^ ous sy tn aspetti BSS Lew end 


agi v ERI RA 
e A er 


. Load ~ . A» e 
NONIS A AREA 
17 > 


73 JULY 2005 Asian Photogr: 





VXNVAISS-oquoj5-H2IWad OS8WO1021V NOILISIHX3— = ظ‎ EEE 
“S002 SUSAN PEER ZH HH O3GIA Y OLOHd 771161170233101 





Ziq ÁBPOJOJOYT MMM / tworu sín MMA :3JISq9AA 
uo quies&ng 70]ur “Bug “69699 / 1S61S 05886 QON | به‎ 
6580958 HHO Xt A 669582 / 668/126 PHO “Ud W, و‎ “4 

10 009 - Ieuuay) ‘yenadedoy ‘ang ureanuiueus ‘ç 4 a 


“ALT LAd SNOLLOVUALNI 11215618 — sassivvouo 


: PDJUO) S|IDJSQ JeULN 404 





doysyiom 01 ua JANA [PAE 2? SOOT Kepol 010Ud " VILdIV JO 1oquioui y 01110026 
00115010111 ?qopy pue 53111111001 8111111811 X Surdeul[ [e3181(] :soidoy 





pajosuods 113072 paja) oqopy UMOUIY Aq 101152121044 / UVNIWAS 
(Y) NOLLVIDOSSV 3IYVITIM NOLIVIDOSSV NOLIVIDOSSV AMISNONI Y 30VHL 
S.H3HdVH90O3QGIA Y OLOHd 3HOTVONVS8 SH3HdVHOOLOHd VAVIVNUVA JSIHdVH9OLOHd VIGNI TIV 
PM w © 
7189005 


212100 1552152 ‘PIYƏYYM ‘37u99 apes) 310/2628 *v-T1VH 
: zs Ê €. f tn O OD (r 
c002 mp wpe Y ez ‘Zz 


odxg woyoujmny y Surunsg wagy 


T moys JUSLINIUOS) 


odxg COPIA Y 601 
Sood V 


AS AAA 





- 


$0204 da VHS OLNI 139WI ANOA SNINE 


Knsnpul 0301/9 010Hd 103 uonigiuxa 3596618 s,e!pu| unos 


BUYING GUIDE 





gë | 


Sensor: 5.33MP CCD 
Image Size: 4028x | 324pixels 
Lens: Compatible with all 
F-mount Nikkor lens, |.5x field 
of view crop 

ISO: ISO 125 - 800 
Monitor: 2-in., |30,000-dot, 
low temp. Polysilicon TFT LCD 
with LED backlighting 
Storage: CompactFlash(CF) 
Card (Type 1/11) and Microdrive 
Batteries: Ni-MH Battery 
Pack EN-4 (7.2V DC) 
Size/Weight: |57 x |53 x 85 
mm / l.l kg 


Price: Rs. 285,000 





Sensor: |2.4 MP CMOS 
Image Size: 4288x2848pixels 
Lens: Nikon F mount, |.5x field 
of view crop, High speed: 2.0x 
field of view crop 

ISO: ISO 100 - 800 
Monitor: 2.5 TFT LCD 
(235,000 pixels) 

Storage: Compact Flash 

Type | or II 

Batteries: | ithium-lon EN- 
EL4 (11.1 VDC) 
Size/Weight: |58 x |50 x 86 
mm / 1070g 

Price: Yet to be 

announced in India 





Sensor: 4.| MP CCD 
Image Size:2464x1632 pixels 
Lens: Compatible with all F- 
mount Nikkor lens, |.5x field 

of view crop 

ISO: ISO 200 - 1600 
Monitor: 25” TFT LCD, 
Tempered glass coating 
Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Lithium-lon EN- 
EL4 (11.1 V DC) 
Size/Weight: |58 x 150 x 86 
mm (6.2 x 5.9 x 3.4 in), 1070 g 


Price: Rs. 222,000 





Sensor: 8.0 MP CCD 

Image 512:3 2642448 pixels 
Lens: 3.5x optical zoom 
"Nikkor ED "(24 - 85 mm 

equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: |.8' TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: Nikon EN-EL7 
Lithium-lon rechargeable battery 
(7.4 V, 1100 mAh) 
Size/Weight: | |3 x 82 x 75 
mm / 400 g 

Price: Rs. 54,300 





i: 


Sensor: 6.|| MP CCD 
Image Size: 3008x2000 pixels 
Lens: Compatible with all F- 
mount Nikkor lens, |.5x field 

Of view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: |.8' 118,000 pixel 
TFT (10096 frame coverage) 
Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Lithium-lon 
battery pack EN-EL3 

(7.4V, 1400 mAh) 
Size/Weight: |44x | 16x 8| 
mm / 700 g 


Price: Rs. 85,000 





Sensor: 2/3", 8.0 MP CCD 
Image Size: 3264x2448 

(8M) pixels 

Lens: 8x zoom (35 
equiv. in 35mm) 
ISO: Auto, ISO 50 - 400 
Monitor: |.8' TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash " (CF) 
Card (Type 1/11) and Microdrive™ 
Batteries: Nikon EN-EL | 
Lithium-lon rechargeable battery 
Size/Weight: ||3x 105 x 78 
mm / 480 g 


Price: Rs. 55,400 


280 mm 





Sensor: 6.| MP CCD 
Image Size: 3008x2000pixels 
Lens: Compatible with all F- 
mount Nikkor lens, |.5x field 

of view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: !|.8' 130,000 

pixel TFT 

Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Lithium-lon 
battery pack EN-EL3 
Size/Weight: |40x ||| x 78 
mm / 595 g 

Price: Rs. 59,500 





Sensor: 8.0 MP CCD 

Image Size: 3264x2448pixels 
Lens: |0x optical zoom 
"Nikkor ED" VR (35 - 
equiv. in 35mm) 
ISO: Auto, ISO 50 - 400 
Monitor: |.8' TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Nikon EN-EL7 
Lithium-lon rechargeable battery 
(7.4 V, 1100 mAh) 
Size/Weight: |16x85x |2| 
mm / 600 g 
Price: Rs. 


350 mm 


58,600 
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Sensor: 5.0 MP CCD 
Image Size: 2,592 x 1,944 
pixels 

Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: 

Monitor: !.6' 80,000-dot 
TFT LCD 

Storage: |4.5MB of internal 
memory, Optional SD Card 
Batteries: Two rechargeable 
Nikon EN-MH NiMH batteries 
Size/Weight: 88 x 65 x 
38mm / 140g 

Price: Rs. 20,800 


Sensor: |.8" 5.| MP CCD 
Image Size: 2592x1944pixels 
Lens: 3x optical zoom (38-114 
mm equiv. in 35mm) 

ISO: Auto, ISO 64, 100, 

200, 400 

Monitor: |.5' | |0,000-dot 
TFT LCD 

Storage: | 218 of internal 
memory, Optional SD Card 
Batteries: Rechargeable Li- 
ion EN-EL5 3.7V, | |OOmAh 
Size/Weight: 3.5 in. x 2.0 in. 
x 1.4 in. / 155g 

Price: Rs. 24,800 


Sensor: |.8' 5.0 MP CCD 
Image Size:2592x1944 pixels 
Lens: 4x optical zoom (28-116 
mm equiv. in 35mm) 

ISO: Auto, ISO 50, 100, 

200, 400 

Monitor: |.5' TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: Nikon EN-ELI 
Lithium-lon rechargeable battery 
Size/Weight: 108 x 73 x 69 
mm / 380 g 

Price: Rs. 37,900 





Sensor: 2.5" 4.0 MP CCD 
Image Size:2288x! 712 pixels 
Lens: 3x optical zoom 
(35-105mm equiv. in 35mm) 
ISO: Auto 

Monitor: |.6' TFT LCD, 
80,000 pixels 

Storage: |4.5MB of internal 
memory, Optional SD Card 
Batteries: 2 x AA batteries 
(NIMH recommended) 
Size/Weight: 88 x 65 x 38 
mm / 140 g 

Price: Rs. 18,200 





Sensor: 4.0 MP CCD 
Image Size:22/2x1704 pixels 
Lens: 3x optical zoom (38-114 
mm equiv. In 35mm) 

ISO: ISO 80-400 

Monitor: |.5' TFT LCD, 

| 10,000 dot 

Storage: | 2MB of internal 
memory, Optional SD Card 
Batteries: Rechargeable Li- 
ion EN-EL5 3.7V, | |OOMAh 
Size/Weight: 3.5 in. x 2.4 in. 
x 1.4 in. / 155g 

Price: Rs. 22,500 


Sensor: 2.5" 4.0 MP high 
density CCD 

Image Size: 2288x! 7! 2pixels 
Lens: 8.3“ optical zoom 
(36-300 mm equiv. in 35mm) 
ISO: Auto, ISO 50, 100, 

200 400 

Monitor: |.8" TFT LCD 
(118,000 pixels) 

Storage: |3.5MB of internal 
memory, Optional SD Card 
Batteries: One rechargeable 
Li-lon EN-EL!| 7.4V, 680mAh 
Size/Weight: 4.17 in. x 2.6 
in. x 2.13 in. / 255g 

Price: Rs. 25,400 


Sensor: 2.7" 3.2 MP CCD 
Image Size:2048x | 536 pixels 
Lens: 3x optical zoom (35-105 
mm equiv. in 35mm) 

ISO: Auto 

Monitor: |.5' TFT LCD 
(134,000 pixels) 

Storage: SD Memory card 
Batteries: EN-EL5 
Lithium-lon battery 
Size/Weight: 3.76 x 1.97 x 
|.22 in / 130g 

Price: Rs. 13,900 


Sensor : 6.24 MP CCD 
Image Size: 3,008x2,000 
pxls 

Lens: Compatible with all F- 
mount Nikkor lens , |.5x field of 
view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: 2.0" | 30,000 

pixel TFT 

Storage: CompactFlash ™ (CF) 
Card (Type | / Il) and Microdrive 
Batteries: Rechargeable Li- 
ion Battery pack EN-EL3 
Size/Weight: | 40 x ||| x 
78mm / 600g 

Price: Rs 63,500 
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Sensor: 4.0 MP CCD 

Image Size: 2272x! /04pixels 
Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: | .8' TFT LCD 
Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: 4x Size-AA 
Alkaline or NIMH Batteries 
Size/Weight: |0!.0x 64.0 x 
31.5mm / 200g 

Price: Rs. 23,995 





Sensor: 6.3 MP CMOS sensor 
Image Size: 3072x2048pixels 
Lens: Canon EF / EF-S lens 
mount (| .6x field of view crop) 
ISO: Auto, ISO 100-1600 
Monitor: |.8" TFT LCD 

(| 18,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Lithium-lon BP- 
511/512 rechargeable batteries 
Size/Weight: |42 x 99 x 72 
mm / Body plus battery 

and CF 649 g 

Price: Rs. 67,995 


Sensor: 5.0MP CCD 
Image Size:25?2x1944 pixels 
Lens: 3.3x optical zoom 
(35-114 mm equiv. in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8" TFT | CD 
Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: 4x Size-AA 
Alkaline or NIMH Batteries 
Size/Weight: |0|.| x 64.6 x 
34.7 mm / 235g 

Price: Rs. 28,495 





Sensor: 6.3MP CMOS sensor 
Image Size:30/2x2048 pixels 
Lens: Canon EF / EF-S lens 
mount (1.6x field of view crop) 
ISO: Auto, ISO 100-1600, ISO 
3200 (Enhanced) 

Monitor: |.8' TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type II) and Microdrive 
Batteries: Lithium-lon BP- 
511/512 rechargeable battery 
Size/Weight: |50 x |07 x 75 
mm / 790g 

Price: Rs. 124, 995 


Sensor: /.| P CCD 

Image Size:3072x2304 pixels 
Lens: 4x optical zoom 

(35-140 mm equiv. in 35mm) 
ISO: Auto, 50, 100, 200, 400 
Monitor: 2.0" P-Si TFT LCD 
(Vari-angle type) 

Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Rechargeable 
Lithium-ion battery BP-511A/514 
Size/Weight: |04.9 x 73.|x 
72.8 mm / 380g 

Price: Rs. 49, 995 





Sensor: 8.2 MP CMOS sensor 
Image Size:3504x2336 pixels 
Lens: Canon EF / EF-S lens 
mount (| .6x field of view crop) 
ISO: Auto, ISO 100-1600, 

ISO 3200 (Enhanced) 
Monitor: |.8" TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Lithium-lon 

80-5 | IA rechargeable battery 
Size/Weight: |44 x 106 x 72 
mm / 685g 

Price: Rs. 127, 995 





Sensor: 8.2 MP CMOS sensor 
Image Size: 3504x2336 pixls 
Lens: EF (excludes EF-S lenses); 
| .3x Multiplication with EF lens 
ISO: ISO 100-1600 

(in | /3-stop increments) 
Monitor: 2.0' TFT 

(approx. 230K pixels) 
Storage: CompactFlash Card 
(Typel/Al) Microdrive, SDMemory 
Batteries: |x Ni-MH pack 
NP-E3, Ix CR2025 
Size/Weight: | 56 x 158 x 80 
mm / Approx. |.2 kg 

Price: Rs. 379, 995 


Sensor: ||.| MP 

CMOS sensor 

Image Size: 4,064 x 2,704pxl 
Lens: Canon EF lenses (1x) 
ISO: ISO 100-1250 
Monitor: 2.0" 120,000 

pixel TFT 

Storage: CompactFlash Type | 
or Il (Microdrive compatible) 
Batteries: Canon NP-E3 
l650mAh, 12V Ni-MH 
rechargeable battery (19.8 Wh) 
Size/Weight: | 56 x 158 x 80 
mm / 1265 g 

Price: Rs. 624, 995 
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Sensor: 16.7 MP CMOS 

(full 35 mm frame) 

Image Size: 4992 x 3328 
(16.6 million pixels) 

Lens: EF (excludes EF-S lenses) 
ISO: ISO 100-1600 
Monitor: 2.0" TFT 

(approx. 230K pixels) 
Storage: CompactFlash Type 
I/ II (Microdrive compatible), 

SD memory 

Batteries: |x Ni-MH pack 
Size/Weight: | 56 x 158 x 80 
mm / Approx. |.2 kg 

Price: Yet to be announced 





Sensor: 3.2 MP CCD 
Image Size: NA 

Lens: Fixed focus 37mm equiv. 
ISO: Auto (100 - 200) 
Monitor: !|.6' TFT, 

61,000 pixels 

Storage: |6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: | 04 x 65 x 40 
mm/147g 

Price: Rs. 8900 


Sensor: 8.0 MP CCD 

Image Size: 3264x2448pixels 
Lens: | -series USM 7x optical 
zoom lens (28-200 mm equiv. 

in 35mm) 

ISO: Auto, 50, 100, 200, 400 
Monitor: 2.0" TFT (235,000 
pixels) 10096 coverage 
Storage: 64 MB Compact 
Flash card (Included) 
Batteries: Canon BP-51 1A 
Lithium-lon rechargeable battery 
Size/Weight: | |3 x 72 x 90 
mm / 545g 

Price: Rs. 85, 995 


Sensor: 4.0 MP CCD 
Image Size: 

Lens: 3x optical, 

43-102 mm equiv. 

ISO: Auto, ISO 80, 100, 

200, 400 

Monitor: |.6' indoor/outdoor 
Storage: |6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: | 03 x 65 x 38 
mm / 178g 

Price: Rs. 14,900 


Sensor: 3.2 MP CCD 
Image Size: 2048x536 pixels 
Lens: 2.2x optical zoom 
(45—100 mm equiv. in 35mm) 
ISO: Auto, ISO 50,100, 

200, 400 

Monitor: |.5' TFT LCD 
(1 15,000 pixels) 

Storage: SD memory card 
Batteries: Two AA-size 
alkaline batteries 
Size/Weight: |07 x 53.4 x 
36.8 mm / l65g 

Price: Rs. 12,995 


Sensor: 6.| MP CCD 
Image Size: 2856x2 | 42pixels 
Lens: 3x optical zoom 
(39-117 mm equiv. in 35 mm) 
ISO: ¡SO 100-800 
Monitor: 22' TFT LCD 
(153, 000 pixels) 

Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: | rechargeable 
Li-lon battery 
Size/Weight: 
100,3x69.2x40.2 mm / 219g 
Price: Rs.30, 900 





Sensor : 8.0 MPCMOS sensor 
Image Size: 3456x2304 pxls 
Lens: Canon EF/ EF-s lens 
mount (1.6 x field of view crop) 
ISO: Auto, ISO 100 - 1600 
Monitor: |.8" TFT LCD 

| 15, 000 pixels 

Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: NB-2LH 
Size/Weight: | 26.5 x 942 x 
64 mm / 485g 

Price: Rs. 69,000 





Sensor: 5.0 MP CCD 
Image Size: 25/6x!932pixels 
Lens: | OX optical zoom (38- 
380 mm equiv. in 35mm) 

ISO: Auto, ISO 80-800 
Monitor: 22'TFT 
high-resolution (153K pixels) 
Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: Li-lon (1700 mAh) 
Rechargeable Battery 
Size/Weight: 99.6x8! .2x79.9 
mm / 350g 

Price: Rs. 33, 900 
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Sensor: 6.| / MP 

Super CCD Ill 

Image Size: 4256x2848pixels 
Lens: Nikon F mount (with AF 
coupling & AF contacts) 

ISO: ISO 100- 0 
Monitor: |.8' | | 7,000 pixel 
TFT (100% frame coverage) 
Storage: Slot |: SmartMedia 
(up to 128 MB), Slot 2: Compact 
Flash Type I/I 

Batteries: 4 x AA batteries , 
2 x 3V lithium (CR123A) 
Size/Weight: |42 x |3| x 80 
mm / 760g 

Price: Rs. 152, 000 





Sensor: 3.| MP CCD 
Image Size: 2.016x1,512 pix! 
Lens: Fujinon 38mm fixed 

focal lens F5.6 

ISO: Auto (ISO 125-500, 

flash on) 

Monitor: |.5' Amorphorus 
silicon TFT (approx. 62,000 pixls) 
Storage: xD-Picture Card 
Batteries: 2 x AA alkaline 
Size/Weight: |01.5 x 50.8 x 
41.5 mm / 120g 

Price: Rs. 9,700 





Sensor: 4.0 MP CCD 
Image Size: 22/2x! /04pixels 
Lens: | Ox zoom 

(37-370 mm equiv in 35mm) 
ISO: Auto, ISO 64-400 
Monitor: |.5" TFT LCD 
(115,000 pixels) 

Storage: xD-Picture Card 
Batteries: 4 x AA or 

4 x Ni-MH 

Size/Weight: | |3 x 8! x 9 
mm/ 337g 

Price: Rs. 31,999 


Sensor: 2.0 MP CCD 
Image Size: |600x!200 pixls 
Lens: Fujinon 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: ¡SO 0 

Monitor: |.5' Amorphorus 
silicon TFT (aprx. 60,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA size alkaline 
Size/Weight: 98.5 x 65 x 
52.5 mm / 175g 

Price: Rs. 13, 500 


Sensor: 6.3 MP CCD 
Image Size: 4048x3040 pixls 
Lens: 4x zoom 

(32.5-130 mm equiv in 35mm) 
ISO: Auto, ISO 80-800 
Monitor: 2.0" Polysilicon TFT 
LCD (154,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA 

(Ni MH recommended) 
Size/Weight: |05 x 63 x 
34.4 mm / 260g 

Price: Rs. 37,999 


Sensor: 3.2 MP CCD 
Image Size: 2016x1512 pixls 
Lens: Fujinon 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: !.5' Amorphous 
silicon TFT (aprx. 60,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA-type alkaline 
Size/Weight: |04.! x 61.5 x 
31.3 mm/ 45g 

Price: Rs. 16, 100 
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Sensor: 6.3 MP CCD 


Image Size: 4048x3040 pixis 
Lens: Fujinon Super EBC 
Zoom Lens 

ISO: Auto, ISO 260 - 400 
Monitor: 1.8" TFT 

(118,000 pixels) 

Storage: Slot |: xD-Picture 
Card, Slot 2: Compact Flash Type 
| or Type Il 

Batteries: 4 x AA type 
batteries (NiMH recommended) 
Size/Weight: |2| x 82 x97 
mm / 597g 

Price: Rs. 54, 000 


Sensor: 3.2 MP CCD 
Image Size: 2048x536 pixls 
Lens: Fujinon 3x optical zoom 
(36-108 mm equiv in 35mm) 
ISQ: Equivalent to ISO 100 
Monitor: !.5' TFT(60,000 pxl) 
Storage: xD-Picture Card 
Batteries: 2 x AA Alkaline/ 
Ni-MH battery 

Size/Weight: 98.5 x 65 x 
52.5 mm / 175g 

Price: Rs. 19, 800 
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Sensor: 4.0 MP CCD 
Image Size: 22/2x1704 pixls 
Lens: 3x optical zoom 

ISO: Equivalent to ISO 0 
Monitor: |.5' Amorphous 
silicon TFT (approx. 60,000 pixls) 
Storage: xD-Picture Card 
Batteries: 2 x AA alkaline/ 
lithium/Ni-Mh 

Size/Weight: |04.| x 61.5 x 
31.3 mm/ 145g 

Price: Rs. 19, 800 





Sensor: 2.| MP Super CCD 
Image Size: 2,304x!,728 pix! 
Lens: Fixed Super EBC 
Fujinon lens (38mm) 

ISO: ISO 200,400, 800, 1600 
Monitor: |.5 inch TFT 
(117,000 pixels) 

Storage: xD-Picture Card 
Batteries: Rechargeable 
Lithium-ion battery NP-40 
Size/Weight: 77.0 x 69.0 x 
22.0 mm / 125g 

Price: Rs. 30, 250 


Sensor: 3.10 MP CCD 
Image Size: 28 | 6x2! 20 pixls 
Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: 160, 200, 400, 800 
Monitor: |.5" TFT (approx. 
60,000 pixels) 

Storage: xD-Picture Card 
Batteries: 2 x ^A Alkaline 
Size/Weight: 97 x 64 x 33 
mm / 155g 

Price: Rs.22, 500 


Sensor: 3.| MP CCD 
Image Size: 2816 x 2120 pixl 
Lens: Super Fujinon optical 
3x zoom lens 

ISO: ISO 200, 0 
Monitor: |.5' low 
temperature polysilicon TFT 
(1 18,000 pixels) 

Storage: xD-Picture Card 
Batteries: NP-60 battery 
Size/Weight: 

Price: Rs. 34, 000 
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Image Size: 2048x1536 pixls 
Lens: 6x optical zoom 
(38-228 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: |.8-inches 
amorphous silicon TFT 
(62,000 pixels) 

Storage: xD-Picture Card 
(16MB to 512MB) 
Batteries: 4 AA type 
alkaline batteries 
Size/Weight: 99.7 x 77.3 x 
69.3mm / 295g 

Price: Rs.23, 500 





Sensor: 4.0 MP CCD 
Image Size: 22/2x1704 pixls 
Lens: 6x optical zoom 
(39-234 mm equiv in 35mm) 
ISO: ISO 64 to 250 
Monitor: |.5' TFT 
(118,000 pixels) 

Storage: xD-Picture Card 
Batteries: 4xAA 
Size/Weight: 99.7 x 77.3 x 
69.3 mm / 285g 

Price: Rs. 24, 999 





Sensor: 3.| MP 4th- 
Generation Super CCD HR 
Image Size: 2,816 x 

2,120 pixels 

Lens: | Ox optical zoom 
(37-370 mm equiv in 35mm) 
ISO: |60, 200, 400, 0 
Monitor: |.5-inch, | 14,000- 
pixels low-temperature 
polysilicon TFT LCD 
Storage: xD-Picture Card 
Batteries: 4 ^A type 
alkaline batteries 
Size/Weight: 

Price: Rs. 36, 500 





Sensor: 6.3 MP CCD 

Image Size: 4048x3040 pix! 
Lens: 4x optical zoom 
(32.5-130 mm equiv in 35mm) 
ISO: ISO 80 to 800 

Monitor: 2.|' CG Sillicon TFT 
(173, 000 pixels) 

Storage: xD-Picture Card 
Batteries: NP-40 
Rechargeable InfoLithiumBattery 
Size/Weight: | |0 x 54 x 

29 mm / 200g 

Price: Rs. 39, 999 
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Sensor: 6.2 MP SuperCCD SR 
Image Size: 28322128 pixls 
Lens: Super EBC Fujinon 6x 
optical zoom (35-210 mm 

equiv in 35mm) 

ISO: ¡SO 160-800 

Monitor: |.8-inch low 
temperature polysilicon TFT 
(Approx. 118,000 pixels) 
Storage: xD-Picture Card 
Batteries: 4 AA alkaline 
Size/Weight: |2|.0 x 81.5 
x 97.0 mm / 500g 

Price: Rs. 58, 9 






Sensor: 5.0 MP CCD 
Image Size: 2592x1944 pixls 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ¡SO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: Lithium-lon(NP30) 
Size/Weight: /5 x 62 x 2| 
mm / 180g 

Price: Rs. 32, 9 


LE 


FinePix 


Sensor: 12.9 MP Fujifilm 
Super CCD SR II 

Image Size: 4256x2848 pixls 
Lens: Nikon F mount 

(FOV crop: | .5x) 

ISO: ISO 100 - 1600 
Monitor: 2.0" TFT LCD 
(235,000 pixels) 

Storage: xD-Picture Card 
(up to 512 MB) and Compact 
Flash Type I/II 

Batteries: 4 x AA batteries 
(NiMH recommended) 
Size/Weight: |48 x | 35 x 
80 mm / 835g 

Price: Rs. 174, 999 


Sensor: 5.0 MP CCD 

Image Size: 2592x1944 pixls 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 


Batteries: Lithium-lon(NP30) 


Size/Weight: 93 x 56 x 22 
mm / 180g 
Price: Rs. 29, 9 


Sensor: 5.0 MP CCD 
Image Size: 2592x1944 pixls 
Lens: 3.2x optical zoom 
(28-9 | mm equiv in 35mm) 
ISO: ¡SO 80—400 
Monitor: 2.0" TFT LCD 
Storage: xD-Picture Card 
Batteries: 2 x AA batteries 
Size/Weight: |0| x 60.5 

x 32.6 mm / 170g 

Price: Rs. 27, 9 





Sensor: 4.| MP CCD 
Image Size: 2304 x1728 pixls 
Lens: 3.2x optical zoom 
(28-91 mm equiv in 35mm) 
ISO: ISO 80-400 
Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: 2x^A batteries 
(NiMH recommended) 
Size/Weight: |0| x 61x 33 
mm / 226g 

Price: Rs. 24, 9 





Sensor: 4.0 MP CCD 
Image Size: 2304x728 pixls 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 
Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: Lithium-lon 
(NP-30) 

Size/Weight: /5x62x2! 
mm / 180g 

Price: Rs. 27, 999 









Fujifilm FinePix F601 Z 
Sensor: 3.3 MP FujiFilm 
SuperCCD Ill 

Image Size: 28322128 pixl 
Lens: 3x optical zoom 

(36-108 mm equiv in 35mm) 
ISO: ISO 160-1600 

Monitor: 1.5" TFT 

(110,000 pixels) 

Storage: SmartMedia card 
Batteries: NP 60 battery 
(1035mAh) 

Size/Weight: 72 x 93 x 34 
mm / 243g 

Price: Rs. 49, 000 
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Sensor: 8.0 MP CCD 
Image Size: 3264x2448 pixls 
Lens: 5x optical zoom 

(28-140 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8" TFT, 134,000 
pixels (‘Sunshine color”) 
Storage: xD-Picture Card 
(Slot |), Compact Flash Type | or 
Type II (Slot 2) 

Batteries: Olympus BLM-| 
Lithium-lon rechargeable battery 
Size/Weight: |24 x 85 x 99 
mm / 724g 

Price: Rs. 59, 995 





Sensor: 5.9 MP CCD 
Image Size: 28162112 pixls 
Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Auto, 64, 100, 200, 400 
Monitor: !|.8' Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 

Size/Weight: 99 x 56 x 4| 
mm / 230g 

Price: Rs. 32, 995 
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Sensor: 4.0 MP CCD 
Image Size: 22721704 pixls 
Lens: 2x optical zoom 

(35-70 mm equiv in 35mm) 
ISO: Auto, (64 - 500) 
Monitor: |.8" Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD-Picture Card 
Batteries: Rechargeable 
lithium-ion battery LI-30B. 
Size/Weight: 95 x 55.5 x 
27.5mm / 115g 

Price: Rs. 19, 995 





Sensor: 4.9 MP CCD 
Image Size: 2560x!920 pixls 
Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Auto, 50, 80, 160, 320 
Monitor: |.8" Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 

Size/ Weight: | 05 x 74 x 46 
mm / 280g 

Price: Rs. 29, 995 


Sensor: 5.10 MP CCD 
Image Size: 2592x944 pixls 
Lens: 4x optical zoom 

(27 — | 10 mm equiv in 35mm) 
ISO: ISO 80/100/200/400 
Monitor: |.8" TFT LCD 
(130,388 pixels) 

Storage: xD-Picture Card, 
Compact Flash Type ارا‎ 
Batteries: Li-ion battery, 7.4V 
Size/Weight: ||6x 87 x 65.6 
mm / 430g 

Price: Rs. 44, 995 


Sensor: 4.0 MP CCD 
Image Size: 2288x712 pixls 
Lens: | 0x optical zoom 

(38— 380 mm equiv in 35mm) 
ISO: Auto, 64, 100, 200, 400 
Monitor: |.8" TFT LCD 
(114,000 pixels) 

Storage: xD Picture Card 
Batteries: | ithium-lon 
rechargeable 

Size/Weight: | 05 x 60 x 69 
mm / 310g 

Price: Rs. 29, 995 





Sensor: 4.0 MP CCD 

Image Size: 22881712 pixls 
Lens: |0x optical zoom 

(38— 380 mm equiv in 35mm) 
ISO: Auto, ISO 64/100/200/400 
Monitor: |.8" TFT LCD 
(114,000 pixels) 

Storage: xD-Picture Card 
Batteries: Lithium-ion 
battery (LI- | OB) 

Size/Weight: |05 x 60 x 69 
mm / 280g 

Price: Rs. 32, 995 





Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: |0x optical zoom 
(42-420 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: |.8' TFT LCD 
(118,000 pixels) 

Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 
Size/Weight: |04.5 x 60 x 
68.5 mm / 280g 

Price: Rs. 25, 995 
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Sensor: 4.0 MP CCD 
Image Size: 22/2x1704 pixls 
Lens: 3x optical zoom 
(35-105 mm equiv in 35mm) 
ISO: Auto, 64-250 
Monitor: | .5" TFT LCD 
(134,000 pixels) 

Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 

Size/Weight: 99 x 56 x 33.5 
mm / 159g 

Price: Rs. 18, 5 





Sensor: 3.2 MP CCD 

Image Size: 2.048x1,536 px 
Lens: 3x optical zoom 

(38 — 114 mm equiv in 35 mm) 
ISO: Auto (ISO 64 — 250.) 
Monitor: |.5 inch colour TFT 
LCD monitor with | 30,000 pxls 
Storage: xD-Picture Card and 
| 2 MB internal memory. 
Batteries: 2 x AA Ni-MH 
Size/Weight: 87.5 x 62.5 x 
38.5mm/ 140g. 

Price: Rs.15,995 


Sensor: 4.0 MP CCD 
Image Size: 2288x172 pixls 
Lens: 3x optical zoom 
(35-115 mm equiv in 35mm) 
ISO: Auto (ISO 50—400) 
Monitor: |.8" TFT LCD 
(85,000 pixels) 

Storage: xD Picture Card 
Batteries: 2 x AA Alkaline 
Size/Weight: |08 x 57.5 x 
36.5 mm/165g 

Price: Rs. 19, 995 


Sensor: 5.0 MP CCD 
Image Size: 2560x1920 pixls 
Lens: 3x optical zoom 
(35-105 mm equiv in 35mm) 
ISO: Auto (80 - 400) 
Monitor: 2.5" TFT LCD 
(114,000 pixels) 

Storage: SD/MMC card 
Batteries: Lithium-ion 
rechargeable battery 
Size/Weight: 94 x 50 x 24 
mm / 153g 

Price: Rs. 28,500 


Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 3x optical zoom 

(38-1 14 mm equiv in 35mm) 
ISO: Auto (ISO 50—320) 
Monitor: 1:8" TFT LCD 
(85,000 pixels) 

Storage: xD Picture Card 
Batteries: 2 x A^ Ni-MH 
Size/Weight: |02 x 55.5 x 
36.5 mm / 150g 

Price: Rs. 13, 995 


Sensor: 5.0 MP CCD 
Image Size: 2550x1920 pixls 
Lens: |2x optical zoom 
(36-432 mm equiv in 35mm) 
ISO: Auto (80 - 400) 
Monitor: 2.0” “FT LCD 
(130,000 pixels) 

Storage: SD/MMC card 
Batteries: Lithium-ion 
rechargeable battery 
Size/Weight: 28x87x 106 
mm / 556g 

Price: Rs. 45, 000 
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Sensor: 8.0 MP CCD 
Image Size: 3264x2448 pixls 
Lens: 4/3 standard lens mount, 
Range of ZUIKO DIGITAL 
lenses (2x FOV crop) 

ISO: Auto, ISO 100 - 1600 
Monitor: |.8" TFT LCD 
‘advanced super view’ monitor 
(134, 000 pixels) 

Storage: Compact Flash 

Type | or Il 

Batteries: BLM-! 1500 mAh 
Lithium-lon rechargeable battery 
Size/ Weight: | 47 x 85 x 64 
mm / 624g 

Price: Rs. 49, 995 





Sensor: 3.2 MP CCD 
Image Size: 2048x536 pixls 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto (50 - 400) 
Monitor: |.5' TFT LCD 
(114,000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x AA batteries 
(NiMH recommended) 
Size/Weight: 65 x 87 x 35 
mm / 210g 

Price: Rs. 14,750 
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Sensor: 4.0 MP CCD 

Image Size: 2304x! 728pixels 
Lens: 3x optical zoom 
(35-105mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: Lithium-lon 
rechargeable battery 
Size/Weight: 87 x 57 x 23.1 
mm / 121g 

Price: Rs. 24, 995 





Sensor: 6.0 MP CCD 
Image Size: 28162112 pixls 
Lens: 3x optical zoom 

(39-1 | 7mm equiv. in 35mm) 
ISO: Auto, ISO 64-500 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: 2 x AA size Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. 25, 995 





Sensor: 5.0 MP CCD 

Image Size: 2560x 920pixels 
Lens: 3x optical zoom 

(39-1 | 7mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: 2 x Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. 21, 995 


Sensor: 5.0 MP CCD 
Image Size: 2560 x1920 pixls 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2.5" TFT color LCD 
(115,200 pixels) 

Storage: Built-in flash memory 
(9.3MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery INP-40 
Size/Weight: 87 x 58 x 22.4 
mm / 130g 

Price: Rs. 31, 995 


Sensor: 3.2 MP CCD 

Image Size: 2048x | 536pixels 
Lens: 3x optical zoom 

)35- | 05mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery NP-40 
Size/Weight: 87 x 57 

x 23.1 mm/ 121g 

Price: Rs. 26, 995 


Sensor: /.2 MP CCD 
Image Size: 3072x2304 pixls 
Lens: 4x optical zoom 

(33-132 mm equiv in 35mm) 
ISO: Auto, ISO 80-640 
Monitor: 2.0" Hi-D TFT color 
LCD (115,200 pixels) 
Storage: Built-in flash memory 
(8.9MB), SD/MMC 

Batteries: Proprietary lithium 
ion rechargeable battery 
Size/Weight: 97.5 x 67.5 x 
45.1 mm / 225g 

Price: Rs. 39, 5 





Sensor: 4.0 MP CCD 
Image Size: 2304 x! 7! 2pixis 
Lens: 3x optical zoom (39- 

| | 7mm equiv. in 35mm) 

ISO: Auto, ISO 64-500 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 
Batteries: 2 x AA size Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. |7, 5 





Sensor: 5.2 MP CCD 
Image Size: 2048x536 pixls 
Lens: 2.8x optical zoom 
(36-102 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.3MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery INP-20 
Size/Weight: 88 x 57 x 16.7 
mm/113g 

Price: Rs. 25, 995 
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Sensor: 3.14 MP CCD 
Image Size: 2048x536 pixls 
Lens: 3x optical zoom 

(34— 102 mm equiv in 35mm) 
ISO: Auto, ISO 100-400 
Monitor: |.5'TFT LCD 

(60, 000 pixels) 

Storage: SD/MMC card, 
Built-in-memory (16 MB) 
Batteries: 2 x Ni MH battery 
Size/Weight: 97 x 36 x 64 
mm / l 60g 

Price: Rs. 10, 995 


Sensor: Foveon X3 Pro 10M 
CMOS Image Sensor 

Image Size: 2268x1512 pixls 
Lens: Sigma SA mount | ./x 
(also known as focal length 
multiplier) 

ISO: ISO 100-1600 
Monitor: |.8' 

130,000 pixel TFT 

Storage: CmpctFlash Type I/II 
Batteries: 4 x AA batteries 
(NiMH recommended) 
Size/Weight: |52 x 120 x 79 
mm / 785 g 

Price: NA 





Sensor: 3.24 MP CCD 
Image Size: 2048x536 pixls 
Lens: 3.6x optical zoom 

(28— 100 mm equiv in 35mm) 
ISO: Auto, ISO 64—800 
Monitor: | .8" translucent 
amorphous silicon TFT LCD 
(85, 000 pixels) 

Storage: SD/MMC card, 
Built-in-memory (8 MB) 
Batteries: 2 x Ni MH battery 
Size/Weight: | | |.6 x 29 x 56 
mm / | 65g 

Price: Rs |5, 495 





Sensor: Foveon X3 Pro |0M 
CMOS Image Sensor 

Image Size: 2268x1512 pixls 
Lens: Sigma SA mount | .7x 
(also known as focal length 
multiplier) 

ISO: ISO 100-400 

Monitor: |.8" | 30,000 pixel 
TFT (100% frame coverage) 
Storage: CmpctFlash Type II 
Batteries: 2 x Lithium 
CR-123A 

Size/Weight: |52 x |20 x 79 
mm / 805g 

Price: NA 


Caplio RZ! «om 





Sensor: 4.0 MP CCD 
Image Size: 2304x728 pixls 
Lens: 3x optical zoom 

(35— 105 mm equiv in 35mm) 
ISO: Auto, ISO 64—800 
Monitor: |.8' translucent 
amorphous silicon TFT LCD 
(85, 000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x Ni MH battery 
Size/Weight: |02.4 x 25.| x 
56.7 mm / 125g 

Price: Rs 18, 995 


Sensor: 3.17 MP CCD 
Image Size: 2048x| 536 pixls 
Lens: 3x optical zoom 

(38-1 | 4mm equiv in 35mm) 
ISO; Auto, 100, 200, and 400 
Monitor: |.5' DayFine " LCD 
Storage: Secure Digital card 
Batteries: 827805 lithium-ion 
Size/Weight: |00 x 62.5 

x15 mm/ 175g 

Price: Rs. 42, 400 





Sensor: 4.0 MP CCD 
Image Size: 2304x! 728 pixls 
Lens: 4.8x optical zoom 

(28— 135 mm equiv in 35mm) 
ISO: Auto, ISO 64—800 
Monitor: |.8' translucent 
amorphous silicon TFT LCD 
(110, 000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x AA Ni-MH 
Size/Weight: |00.2 x 25 x 55 
mm / 150g 

Price: Rs 21,995 





Sensor: 5.0 MP CCD 
Image Size: 2560x1920 pixls 
Lens: 3x optical zoom 
(35-105mm equiv in 35mm) 
ISO: Auto, 100, 200, 400, 800 
Monitor: !.6' 70,000-pixe! 
TFD color LCD 

Storage: SD / MMC 
Batteries: 3.6V lithium-ion 
battery 1000 mAh 
Size/Weight: 92 x 57.5 

x 33 mm / 180g 

Price: Rs. 57, 200 
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Sensor: /.4 MP CCD 
Image Size: 2592x1944 pixls 
Lens: 3x Schneider 

Kreuznach lens (38-114 mm 
equiv in 35mm) 

ISO: Auto (50 - 400) 
Monitor: 2.0" TFT LCD 
(117,000 pixels) 

Storage: SD/MMC card 
Batteries: 3.7V Li-ion or 3V 
Lithium battery 

Size/Weight: |06 x 56 x 37 
mm / 200g 

Price: NA 


Sensor: 4.0 MP CCD 
Image Size: 22/2x1704 pixls 
Lens: 3x optical lens 

(38-1 |4 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: |.5' color TFT LCD 
(117,600 dots) 

Storage: SD / MMC card 
Batteries: CR-V3 battery 
Size/Weight: 105.5 x 54.6x 
38 mm / l65g 

Price: Rs. 28, 500 





Sensor: 3.2 MP CCD 
Image Size: 2048x| 536 pixls 
Lens: Fixed lens 

(33 mm equiv in 35mm) 

ISO: Auto 


Monitor: !.6' color TFT LCD 


Storage: SD/MMC card 
Batteries: 2 x AA alkaline 
Size/Weight: 98 x 5| x 
38mm / 122g 

Price: Rs. 9, 56| 





Sensor: 3.2 MP CCD 

Image Size: 2048x1536 pixls 
Lens: 3x optical lens 

(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: |.5' color TFT LCD 
Storage: Memory Stick 
Batteries: Rechargeable 
3.7V Li-ion battery (SLB-1037) 
Size/Weight: 102x 53.8 x 
3l.6mm/119g 

Price: Rs. 21, 735 





Sensor: 5.0 MP CCD 

Image Size: 2592x1944 pixls 
Lens: 3x optical lens 

(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: !.5' color TFT LCD 
(117,600 dots) 

Storage: Internal memory: 
32MB flash memory, SD/MMC 
Batteries: 2 x Alkaline battery 
Size/Weight: | 09.7 x 59 x 
49.6mm / 175g 

Price: N.A 


Sensor: 4.0 MP CCD 
Image Size: 2272x! 704 pixls 
Lens: 3x optical SHD Lens 
(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: |.5' color TFT LCD 
Storage: |6 MB internal, SD 
Batteries: 2 AA batteries 
Size/Weight: |09.7x 
59x39.6mm / 165 g 

Price: Rs. 20, 865 





Sensor: |.9 MP CMOS 
Image Size: |600x1200 pixls 
Lens: |.3x (35-47 mm 

equiv in 35mm) 

ISO: Auto 

Monitor: |.6' color TFT LCD 
Storage: 6MB Internal, SD/MMC 
Batteries: AA (2) batteries 
(NiMH recommended) 
Size/Weight: 98 x 5| x 38 
mm / 135g 

Price: NA 





Sensor: 3.2 MP CCD 

Image Size: 2048x1536 pixls 
Lens: 3x optical SHD Lens 
(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: |.5' color TFT LCD 
Storage: |6 MB internal, SD 
Batteries: 2xAlkaline Battery 
Size/Weight: 109.7x59x 
39.6mm / 1658 

Price: Rs. |7, 387 
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Sensor: 5.| MP CCD 

Image Size: 22/2x1/04 pxls 
Lens: 4x optical lens (38 — 

| 14mm equiv 35mm) 

ISO: Auto, 50—400 
Monitor: |.5' color TFT LCD 
Storage: SD / MMC Card 
Batteries: CR-V3 battery 
Size/Width: | 05.5 x 54.6x 38 
mm / 170g 

Price: Rs 32,995 





Sensor: 6.| MP CCD 

Image Size:3008x2008 pixels 
Lens: Pentax K, KA, KAF, and 
KAF2; 67/645 lenses 

(with adapter) 

ISO: ISO 200-3200 
Monitor: |.8 inch, 

| 18,000-pixel LCD 

Storage: Compact Flash Type 
Al (supports IBM Microdrive) 
Batteries: 2 x CRV3 or 4 x 
AA batteries 

Size/Weight: |29 x 95 x 60 
mm / 510g 

Price: Rs. |25, 000 
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Sensor: 4.2 MP CCD 
Image Size: 2304x728 pxl 
Lens: 4.0x (38-1 |4mm 
equivalent 35mm) 

ISO: Auto 

Monitor: |.6' color TFT LCD 
Storage: SD / MMC Card 
Batteries: CR-V3 battery 
Size/Width: 98 x 5| 

x 38 mm / 122g 

Price: Rs 17,595 





Sensor: 4.0 MP CCD 

Image Size: 2304x! /28pixels 
Lens: 3x optical zoom (35-105 
mm equiv. in 35mm) 

ISO: Auto, ISO 50-400 
Monitor: |.8' TFT LCD 
(85,000 pixels) 

Storage: |0 MB built-in 
memory, SD/MMC slot, 16 MB 
SD card supplied 

Batteries: Lithium-ion battery 
Size/ Weight: 84 x 52 x 21 
mm / 1058 

Price: Rs. 26, 0 


Sensor: 3.2 MP CCD 
Image Size: 2048x536 pxl, 
Lens: 4.0x (38 - | |4mm 
equivalent 35mm) 


ISO: Auto 
Monitor: |.6' color TFT LCD 
Storage: SD / MMC Card 


Batteries: CR-V: battery 
Size/Width: |06.8 x 55.5 x 
32.2 mm / 144.3g 

Price: Rs 18,695 


Sensor: 4.0 MP CCD 
Image Size:2304x! 728 pixels 
Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: Auto, ISO 100-400 
Monitor: |.6' TFT LCD 
(85,000 pixels) 

Storage: || M3 built-in 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
or | x CR-V3 

Size/Weight: 39 x 59 x 26 
mm / 125g 

Price: Rs. 21, 420 








Sensor: 4.2 MP CCD 
Image Size: 2272x! 704 pxis 
Lens: 4.0x (38 — | |4mm 
equivalent 35mm) 


ISO: Auto 
Monitor: |.6' color TFT LCD 
Storage: SD / MMC Card 


Batteries: CR-V3 battery 
Size/Width: 106.8 x 55.5 x 
32.2 mm / 144.3g 

Price: Rs 27,495 





Sensor: 4.0 MP CCD 
Image Size: 2288X|7| 2 Pxls 
Lens: 2.8x optical zoom 
(37-104 mm equiv. in 35mm) 
ISO: ISO 50-400 
Monitor: |.6' TFT LCD 
Storage: SD/MMC slot 
Batteries: 2 x AA batteries 
or | x CR-V3 
Size/Weight: 81.5 x 76 x 
30.5 mm / 200g 

Price: Rs. 23,210 
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Readers’ Questions and 


| am an amateur film lover photographer having own Nikon F-80. Now | am 
Q planning to buy D-70-S. Kindly Guide me about the accessories required for the 
desktop printing and the printing quality difference between Lab printing and Direct printing 
through printer. Can we directly connect D-70 with printer, if yes, then upto, which size can 
we obtain excellent results and what is the configuration of the printer which is compatible 
with D-70. 

My next doubt is about the field of crop view of digital camera. 

For e.g. ifthe camera gives us | .5x field of crop then it means | 00mm lens of optical 
camera acts as | 50mm on digital body can we really call it as | 50mm focal length because 
there is no change in F- number or mear a croping of composition on sensor. kindly 
comment on this issue. 


From: Maninder Singh Barnala 


Since you have already made up your mind to buy a D 70S, you will have two options 

to print your photographs. 

» Direct printing from the D70 to any PictBridge compatible printer using the 
supplied USB cable. 
»Printing from any Labs 

Now, if you wish to know what is the difference between the two then | have person- 
ally tested some ofthe printers for direct printing and home printing and | can safely say that a 
regular reader will not even notice the difference between the copy printed from a lab and 
the one printed at home. 

As for the photograph it is for you to decide what size you would like to print but a 
regular 4 x 6 or a 5 x 7 print should be good enough. 

Now for the second part of your question. Firstly, | must compliment you for asking a 
good question. | agree with you that a | 00mm lens of optical camera acts as | 50mm on 
digital body but we cannot call it a | 50mm lens and hence there is no change in the F- 
number and mear cropping of composition on sensor. It is not possible to explain this issue 
in short but | hope that | have been able to assist you at a satisfactory level. 


| am an amateur photographer and | want to be a professional photographer and | 
dos to get admission in photographic institute but | don't know from where can | find 
the detail about photographic institute in INDIA. So please help me. 
From: Tushar Patel, Gujarat 


| have seen the images that you have sent for the Photoscape section and you definitely 

have an eye for photography. So if you are planning to enroll yourself in any 
photographic school then there are number of schools, which you can. Although, there are 
number of schools across the country on photography none are bigger than Light and Life, 
Ooty and Shari Academy, Bombay. 

As per our understanding students from across the country come to these schools to 
learn photography. 


Send in your question to- 
editorial@asianphotographyindia.com 





Answers... 


| have a question regarding the 
Ph memory cards in digital 
cameras. Firstly, why are they bigger in size 
in DSLRs and smaller in Compact cameras? 
Does that make a differance? Also what is 
the difference between the two? 
From: Shreyans, Mumbai. 


AC is a very interesting question that 
you have asked. At first | read your 


letter and wondered how can this be 
possible. As can there actually be a miscon- 
ception of this sort. But to my surprise | 
realised that it is a common myth that an 
average person is unaware. 

In my research | found considerable 
amount of people, who were not even 
aware that there is a memory card slot in 
Compact cameras. They were under an 
impression that the Compact cameras work 
on their in built memories only and 
unfortunately | am not talking about the 
people outside the industry but within the 
fraternity. 

Now for your question. The reson 
why memory cards are smaller in Compact 
cameras is due to the size ofthe camera. 
The manufacturer cannot afford to waste 
any space since the camera itself is compact. 
Hence the reduction in size. It has nothing 
to do with space or otherwise but just to 
save as much space as they can. 

Now, there is alo another common 
myth that since the card might be smaller in 
size there may be less amount of space in it. 
Again this information is inaccurate. It must 
be understood that it is just a compact 
version of the same card and that the 
amount of space in the card is identical 
irrespective of its size. For instance, if the 
card says that it is 512 mb then it will have 
space ofthe exact type. 
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Canon 


EOS-1D Mark II 
EOS 20D 





Canon White Lenses and EF Lenses. 
An unmistakable mark of quality. 





Insist on an original warranty issued by Canon India Pvt. Ltd 








Delighting You Always 


When it comes to 


capturing that 
one shot, professional 

photographers 
trust only Canon EOS. 


With more than half a century of technological breakthrou 
Canon sets the standard when it comes to the developmei 
cutting-edge cameras and lenses. Today, with the dominanc 
Canon EOS digital SLRs and Canon White Lenses at world-c 
events, the professional photographer's unstinting trust for 
Canon EOS system is evident. With an impressive line-up of I 
cameras, Canon ensures that there's a choice for e 
professional photographer. For entry to mid-level users seeki 
combination of flexibility and performance, the EOS 3 
and EOS 20D are ideal candidates. While sports photograp 
who desire the intensity of super-speed continu 
shooting, there can only be the EOS-1D Mark Il. And if yc 
ready to take photographic perfection to new heic 
choose the unsurpassable EOS-1Ds Mark ll, the world’s hig 
16.7 megapixel SLR*. Combined with over 60 ready-to 
lenses, Canon continues to spearhead its legacy of photogra 
excellence and leadership. The Canon EOS system - prefe 
by pros for years and truly the industry's best. 


*Since its launch in September 2004. 


For further information visit us at www.canon.co.in or Call Canon at 39010101/1600 33 33 66 


South & South East Asia Regional Headquarters: 1 Harbour Front Avenue 404-01 Keppel Bay Tower, Singapore 098632. www.canon.com.sg 





Corporate Office: 2nd Floor, Tower A & B, Cyber Greens, DLF Phase Ill, Gurgaon-122002, Haryana. 
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| 44 seconds for a single 
order of 36 prints (4R size). 
With new “prints in 
Minutes" service, a single 
order drop-off and pick up 
can be handled in one trip. 


“Image intelligence" - 
Improved Image quality 
delivered quickly and 
automatically. Red eye 
reduction and Automatic 
scratch & dust elimination. 


Actual 1800 prints/hour 
(color negative film)* 

4R (102mmX 52mm) 

Actual 1700 prints/hour 
(digital)* Maximum Processing 
capacity: 

2040 prints/hour. 

*4R size 


“HE se 


LIS i ! The CP-49 E chemical 

7 | D ; system & Fujicolor Crystal 
Archive paper Type Il 
offer faster results along 
with superior print quality. 


High quality & clear 
I2R print sizes. 
(305mmX457mm) 


The Fujifilm New Digital Minilab Frontier 578. 
The world’s most advanced Digital Minilab. 





Jindal Photo Limited, 9, Hanuman Road, New Delhi-110 001. 
Finance facility also available. Tel.: 23366132 (Telefax), 23360218. Fax: 23368004 
Credit at the sole discretion of the bankers. email: MiniLab_delhi@jindalgroup.com + Website: www.jindalphoto.com 
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LEARNING PHOTOSHOP 
ME ACAI 


A SIMPLE GUIDE 
ON COMPOSITION 
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CANGE FORMAT DIGITAL PRINTER 





Nutek 1012ES 


Nutek 1420 





.: 011-39506546, 23589952/ 53, 9312234479, 9312278840. Mumbai: 022-39541240, 022-39422023-24-25. 
81205778, 9381203394. Kolkata: 033-39579936, 9331830155. Bangalore: 080-30926583, 080-56691049, 9342232627, 
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ur. Bhuwneshwar: 9337215341. Patna: 9334412149. Guwahati: 9864179791. Jamshedpur: 9835559120, Jaipur: 


E-Mail : www.essdee.com, info@essdee.com,support@essdee.com,essdee@del3.vsni.net.in 


Nutek 1218HS 





Delhi H.O.: 011-39561023, 24, 25, 27016281/82, 011-39448567, 9312232207,9350933985,9312615721.Dell 
9322293891,022-39563319, 9323273076,9322293951. Chennai: 044-30958660, 044-52112744/ 55,93913895t 
9845101217. Hyderabad: 040- 30914152,30947538, 040- 55838938, 9346238083, 9346952115, 9346952115, 9346394: 
9303243216, 9300784197. Ahmedabad: 079-30947656, 079- 55314530/31, 9374986586, 9376178999, 932/7182 
Ludhiana: 9317804186. Lucknow: 9335712548. Allahbad: 9319603946, Nagpur, Raipur, Hissar, Bhopal. 
9351325233.Udaipur: 9351327747. Bikaner, Kota. 

Proposed Branches:- Colombo, Kathmandu, Dhaka. 
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Your Imaging Future Is Our Business 


EPSON 


EXCEED YOUR VISION 


i ATP 

ti TU 

TRI, 
= 


- 


WIN PRIZES WORTH 16 MILLION YEN* 
AND A TRIP TO JAPAN! 





The Epson Colour Imaging Contest is your biggest chance to compete with the best in Asia and show off your creative 
talent and photographic skills. All you have to do is choose one or all of three contest categories, click photographs 
that best express your idea and send your prints to us before August 31, 2005. 


You can use any photographic equipment and any inkjet or laser printer that does justice to your effort. There are no 
restrictions on the number of entries you can send. In fact, more the entries, the more your chances of winning! It's 
your biggest chance to gain international recognition and win lots of prizes. So, go on. Click away! 


2 


AO IR يي سو‎ 
Contest Categories: -ENTER NOW AND WIN  _ 
A. Colour Imaging Award ENTRY FORM AND CONTEST DETAILS AVAILABLE AT 
B. Family Snap Award venerem 
C. Nature & Human Life Photo Award Contest closes on August 31, 2005 


istered trademark of SEIKO EPSON CORPORATION, Japan Mudra South:EPIL:7529:05 








Digi 


RC-Master lab Wi GUT Rin Processor C Pakon ago tii Scone: 


19.5 Lacs 
1 5 = 5 L without scanner 


Inclusive of VAT 
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3 Years Warranty on 
Digital Print engine 
incl.LED 
exposure system. 








35mm Film Print 


SM Card CF Card XD Card MM Card 


TA € © 5 5.5. 
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CD-R Index Print Frame print Package print Greeting Cards Post Card Prints upto 8"x12" 





outputs 
Also available: Up-grade for Gretag Master lab and Digital Combo P 


without scanner 
for more details please contact: 


D | OIO y | LJ Fax: +91-22-2414 4498 Tel: -91-22-5662549] 


/92/93 e-mail: infogphotoquip.com 
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Aver Plans to Launch 
More Minilabs by the 


With the launch ofthe Frontline the comi 
ground in the photo-imaging industry. 


DigiCam Business to b 
Growth Engine in Indic 
Shyam Sunder, talks about Canon's plans 
Imaging industry and its growth engine. 
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Canon IXUS 50 


Probably one of the best cameras in its c 
compact size, sleek body and advanced fg 


Nikon Coolpix 5600 
Despite being a fairly bulky camera from 
image quality. Packed with attractive featu 
quality and performance. 


Sony Cybershot T7 


Probably the thinnest camera in its class, à 
features bundled in a small package. 


Apple iPod Photo 


Satisfying the appetite of music, the iPod | 
business features. 


This model-turned photographer shoots 
about his life in front and behind the lens. 








Digital SLR 


AD START... 
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Nikon 


Just as a race car negotiates sharp bends, the D50 has all the right gear for that 
triumphant shot. Compact, lightweight and fluid in its controls, it’s well within your 
comfort zone for the guidance you'll need. Benefit from the ease of an entry level model sa ght انی‎ 
and yet the high-end features fit for a veteran. With the Nikon D50, you'll be cruising like So ot 3” 


available soon. 
a well-oiled machine in no time. 
ay. (5 الا‎ 5. | KJ 3p 
وين‎ mAr O Shooting -TTL > 
Effective Megapixels Digital Vari-Programs Refined -Area Continuous Shooting Intelligent | z Colour Matrix Metering || 
Autofocus system up to 137 frames Balanced Fill-Flash for accurate exposure 








cd ye y Nikon DX Format CCD including "Child" Mode 









Distributors for: 
* Digital Products Inter Foto India Pvt. Ltd. 
٠ Mumbai 602, Nirman Kendra, Off. Dr. Edwin Moses Road, Mahalaxmi, Mumbai-40001 1, India 
Tel: 022-2492-5151 Fax: 022-2490-4141 Email: info@interfotoindia.com 
e New Delhi 801, Mercantile House, 15 Kasturba Gandhi Marg, Connaught Place, New Delhi 110 001 
Tel: 011-5105-5141/ 5104-5141 


Digital Service Facilities: 


e Mumbai inter Foto India Pvt. Ltd., Tel: 022-2492-5151 / Fax: 022-2490-4141 
Mazda Camera Centre, Tel: 022-2307-9284 / Fax: 022-2308-921 1 
e New Delhi Inter Foto India Pvt. Ltd., Tel: 011-5105-5141/ 5104-5141 
Photo Vision, Tel: 011-2692-8913/14, 2692-5999 / Fax: 011-2692-9856 
* Calcutta Capital Electronics (Repair for Coolpix Series only), Tel: 033-2228-0091, 2228-5857/ 
j Fax: 033-2228-7187, 2249-7455 
At the heart of the image * Chennai Camera Service Centre (Repair for Coolpix Series only), Tel: 044-2859-4392, 2841-3513/Fax: 044-2852-4662 


http://nikonimaging.com/ 


Always insist on the Original India Nikon Warranty, which is applicable for digital cameras distributed by Inter Foto India Pvt. Ltd. only. 


Manoj Jadhav 
This happy-go-lucky photographer speaks to Asian Photography about his 
passion, style and knowledge about photography. 
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A Simple Guide on Composition 
If you find it difficult to compose your photographs then be 
sure to read this article. 


Learning Photoshop 

The series features the detail usage of some ofthe tools in photoshop, which 
has now become an everyday tool for photography. This series talks about 2 
tools this month explaining the usage. 


The Effects of Photo Filters 


The article featurese the conventional use of features giving live examples 
regarding the use of filters and an indepth use of different types of filters. 


How to Protect your 
Equipment in Rains 
Talks about how to protect your equipment against heavy rainfall. 


Feedback 


Reader's comments and suggestions 


News & Events 
Current happenings of Photo World 


Photo Gallery 


A round up of photo exhibitions across the country. 


Photo Scape 


Readers’ Pictures 


Photo Montage 


Readers' Portfolio 
Help 


Solutions to reader's queries 


COVER IMAGE: Manoj Jadhav 
MAKE-UP: Pooja Arora MODEL: Mridula 
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With the new Eveready Recharge 2100 series, you will never run out of power. Rechargeable 
upto a 1000" times, 2100 series is the perfect complement to your digital cameras, MP3 
players and other high-end digital devices. Designed using state-of-the-art NiMH 
technology, Eveready Recharge 2100 series gives you superior power, time after time. 


EVEREADY 


RECHARGE 





*linder standard conditions. 





6-hour QUICK CHARGER 
To know more about 2100 series visit us at www.eveready2100.com 
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Readers? Comments 


From: R. Rajasekaran 

was really excited when | saw my works (Love Birds pots and a boy with a wheel) in the 

column of "PHOTOSCAPE”. It will indeed induce my endless " Thirsty’ of clicking. Wish to 
present my fort folio about "Beauty ofthe Nature" around my hometown Cuddalore, Tamil 
Nadu, the southern region of India. | enclose herewith the portfolio and |5 Photographs. | 
would like to share my joy with the readers of AP through the column of Photo Montage. 

| request you to publish my port folio in your esteemed magazine ASIAN 

PHOTOGRAPHY. 


Dear Rajasekaran, 
thank you for your keen interest in our magazine and would assure you that it is our 
continuous effort not just educate the reader but also interact with them on a regular basis. 
| would also like to take this opportunity to point out that the mail that you have sent do not 
include any photographs. So if you could send the photographs on the cd them we would 
appreciate it. 


From: Bharath 
n your July issue | happened to see an article on the Ladakh region. Having just come off 
two week motorcycle ride through the region | thought | would share some of the 
photographs with you.. (I have over 200). The original pictures are high resolution and | 
made some nice blow ups to close to 2 feet of some of them. Do let me know if you could 
use something like this. 


Dear Bharath, 
thank you for your letter and must say that | have seen the link that you sent across and 
the images look great. It would be our pleasure if you could send us the pics for 
publication. Also | was wondering as to what sort of an experience was it for you travelling 
on a motorcycle and capturing mesmerizing images that Ladakh has to offer. Do let us know. 


From: Saumitra Chakraborty, Kolkata. 


Dear Saumitra, 

It is great to here that you are a regular reader of our magazine and unfortunate to know that 
E B 5 

you have missed out on the several issues in the past. | will forward your request to the 


concerned department and ask them to get in touch with you. We at Asian Photographyare 


also pleased to know that we play an important role in educating and helping you to learn 
and apply more in photography. 








Send in your letters @- 
editorial@asianphotographyindia.com 
www.asianphotographyindia.com 


and Suggestions... 


From: Abhro Bhattacharjee, 
Ahmednagar. 

am an avid reader of your magazine. | am 

not a subscriber, nor a buyer from the 
Stalls. | borrow it from my friends since | 
cant afford it. | am a student. | read your July 
issue and found it outstanding. | would like 
to congratulate you on a great issue. | like 
the cover, as itis something that you don't 
see often. 

| have two questions, which | would 

appreciate if you could answer. 


Dear Abhro, 

H and thank you for your letter and | 
have answered your queries in our 

"Help" section. It is really great that you are 

taking such keen interest in photography 

despite not being able to afford a subscrip- 

tion or a copy of Asian Photography. 

Due to your enthusiastic attitude 
towards photography | have put forward a 
request to my management to provide you 
with a free one-year's subscription from 
our side so that you wont have to borrow 
the issue from our friends and you will have 
AP delivered to your doorstep. Just send us 
a letter, which includes your address. 


From: Ranjit Singh, Delhi 

am a regular reader now of all the three 

photographic magazines that are available 
in the market. Of lately, | have noticed that 
most ofthe magazines in the industry 
feature international photographers. This 
brings a question to mind that is there a 
dearth of talented photographers in India? 


Dear Ranjit, 
ZA Photography appreciates the fact 
hat you have observed this in the 
magazines available in the market and 
assures you that this will be taken into 
consideration in our upcoming issues. 
Actually there is a set editorial pattern that 
we follow, hence the featuring. 
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17 IMAGING PRODUCTS LAUNCHED 


CANON ENVISAGES 
ENTERPRISE SEGMENT 


TIAS 





As recent press conference Canon outlined its aim to capture 2396, which is 
s. 100 crores of the Rs 450 crores Office Systems & Solutions Market with 
the launch of 17 multi-functional document management and document imaging 


products. 

On the occasion Alok Bharadwaj, Vice President, Canon, India Pvt. Ltd. 
"Office Systems & Solutions is core to Canon's business in India. Canon Office 
Systems and Solutions for enterprises target the niche market segments with our 
high-end products. The company's increasingly powerful line-up of cost-effective, 
high-performance document imaging solutions addresses all applications and 
environments." 

Amongst the company's new products include the ImageRunner Multi- 
functional Devices, Colour Laser Copiers (CLC), Large Format printers (BJ- 

W), High Speed Document & Cheque Scanners (DR Scanners), Enterprise 
Document Management Software and Variable Data Printing software. 

Bharadwaj announced a three-pronged strategy for this segment, the first 
of which will include 24x7 service to its customers and dealers. The second 
strategy has been devised with a view to establish vertical strength. Canon in 
this year has formed a National Accounts Team. They straddle between the 
major departments in government like defense, railways and also to enablers 
like DGS&D, NCCF etc. They also handle and support big corporates as major 
accounts like Sahara, Citibank, Stanchart, Wipro etc. 

As the third strategy, Canon has devised a Go-to-Market strategy for the 
enterprise segment. As a part of this new strategy, Canon has established a 
network of specialist solution channel partners to get deeper penetration. The 
Enterprise Solutions Partner (ESP) Program will create awareness and develop 
the enterprise business. To help these ESPs, Canon has created a core group of 
channel support team. 

ImageRunner, which was at the forefront of the products launched at the 
press conference thrives on Multifunctional Embedded Application Platform 
(MEAP) in this new range. MEAP is a Java-based application platform that allows 
the creation of customized software applications unique to different organizations 
business workflows, which can be embedded in the Canon multifunctional 
peripheral devices. 

The new range of high-end multi-functional printers and high-speed scanners 
has been designed to meet the most stringent requirements of the enterprises 
in terms of customized embedded software capability, data security, networking 
ability and user-friendliness added Bharadwaj. 


PHOTOTODAY 2005, 
A RESOUNDING SUCCESS 
KICKS OFF FROM THE 
NUTEK STALL 
Por 2005, which was held 

in Whitefield, Bangalore from the 
22nd-24th July 2005 was a definite hit. 
Although, there was much speculation 
earlier and hue and cry amongst the ex- 
hibitors due to the location of the Expo, 
but none of the participants were disap- 
pointed. Inaugurated by A. Krishnappa, 
M.L. A. & Former Minister kicked off 
the exhibition from the Nutek stall, 
which unarguably had the largest pres- 
ence at the stall. As Tarun Sharma, Vice 
President, Ess Dee Nutek Infinities Pvt. 
Ltd puts it, "Whatever we do we have to 
do in a big way." 

In the inauguration speech Krish- 
nappa said, "This is a great opportunity 
for all the participants to showcase their 
products and meet prospective clients." 
Also at the dais was Mr. PVN. Moorthy, 
President, AIPTA said, "This is a perfect 
platform for the consumers in the South 
to reach to the photography industry and 
provides as a juxtapose for the people 
from this region as well as the West." 

Although, major players like Canon, 
Kodak, Fuji and others were not present 
there were others like HB Pentax, Epson, 
Panasonic all present at the exhibition. 
This seemed to be more than a handfull 
for the visiotrs. But, the maximum atten- 
tion as well as crowd was won over by 
Monarch with the launch of its software 
Karizma. The crowd of Bangalore and the 
surrounding states must be commended 
for their enthusiasm and zeal. Despite the 
weather gods not sparing the exhibition 
the crowd turned out in hoards to get a 
taste of what the participants had to offer. 

Also for the first time the organiz- 
ers held a workshop conducted by 
Vishal Bhende and other activities and 
contests surrounding it. All in all despite 
the location or any other grievances that 
the participants might have had before 
the beginning of the show were washed 
away by not just the rain but also the 
crowds pouring in. 
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ROLLEI INTRODUCES 
THE 8. | -MEGAPIXEL CAMERA 


Hi elght million sensor pixels are no longer a preserve of professional digital 
cameras as Rollei digital camera introduces the 8. | -megapixel Rollie dp8300. 
Due to its 8.3-megapixel resolution, the Rollei dp8300 gives an optimum platform 
for creative editing or large-format printing. A 3x f/2.8-4.8 zoom lens with focal 
lengths from 7.5 22.5 mm (equivalent to 36-108 mm in 35mm photography) and 
a powerful 5. |x digital zoom lets you move in real close even while shooting far- 
away subjects. A 2.5-inch TFT colour monitor and an optical real-image viewfinder 
with eyesight correction make framing a simple task. Close up focusing in the Rollei 
dp8300 is possible in the macro range from 5 to 50 cm. Beyond 50 cm, an autofo- 
cus system takes care of optimum focus. 

An important asset for subsequent creative processing of images is the option 
of recording in TIFF file format apart from the slightly less memory-intensive JPEG 
format. There is a choice of four different image resolutions. 

In addition to stills, the Rollei dp8300 also records video clips with the duration 


ot recording being limited only by the capacity of the memory card. In the Standard 
mode, the clips are recorded with 30 images per second, in the Eco mode with 

| 5 images per second and 640 x 480 pixels. In addition, the Rollei dp8300 will also 
record brief commentaries of up to 30-second duration. 


EPSON LAUNCHES 
NEW PRODUCTS 


pson India has launched its range of 

Aculaser Color Laser printers in the 
market. Tushad Talati, head, Brand and 
Communication, Epson India, said, “The 
color laser market is rapidly expanding 
in India with prices coming down 
dramatically. At Epson India we felt it was 
important for us to be present in this 
rapidly emerging segment. 

“With the launch of Epson's Aculaser 
Color Lasers, Epson is the only printer 
company in India to have the distinction 
of being present in all three segments i.e. 
Inkjet, Dot Matrix and Laser. We hope to 
leverage this to our advantage,” he added 

According to the company, Aculaser 
printers come with proprietary Wrap 
Transfer technology to ensure excellent 
prints and are extremely well priced 
offering great value to customers. 

With the launch of these printers, 
Epson is also concentrating on educating 
the consumers about the drawbacks of 
using fake cartidges which ruin the printer 
as well as the print qulity of images and 
documents. 

Apart from the introduction of 
Color Laser printers, Epson is launching 
many products across categories in the 
coming months. A series of new photo 
printers using enhanced Ink technology is 
expected to hit the market shortly. 


PHOTOGRAPHY 
WORKSHOP AT PUNE 


he Photographic Society of Pune is 


organising a two-day photography 
workshop for all the photography 
enthusiasts in Pune on the 2nd and 3rd 
of September, 2005. One of Pune's most 
versatile photographers, Harminder 
shall conduct a workshop on Digital 
Photography followed by a session on 
Product photography. The following 
day Pune's top fashion photography 
duo Bunty and Prashanth shall conduct 
a workshop on Fashion photography 
followed by a session on shooting model 
portfolios. Registration for the workshop 
shall be on first come first served basis. 
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NEW KODAK EASYSHARE 
PRINTER DOCK PLUS RELEASED 


odak has introduced the Kodak EasyShare Printer Dock Plus. The new model 


akes 4 x 6 inch pictures from nearly any digital source. People can wirelessly 


transmit pictures from their mobile phone cameras to the Printer Dock Plus, which 
also prints directly from digital cameras and memory cards. 

Says Mr. Ravi Karamcheti, Country business Manager of Kodak's Digital & Film 
Imaging Systems Division, India, “We are witnessing the phenomenal growth of 
camera phones in India, yet many handset owners are not aware how easy it is 
to print their pictures. The simple to use Printer Dock Plus brings huge benefits to 
such consumers who have the freedom of taking instant pictures effortlessly.” 

Using the printer Dock Plus, waterproof photos can be printed with just a 
touch of a button in as little as 60 seconds each. In addition, a new auto enhance 
button instantly corrects for underexposed shots, a common occurrence In 
low- light situations with phone cams and when using digital cameras beyond their 
flash ranges. The Printer Dock Plus includes the ability to print one, two, four or 
nine images on each 4 x 6 sheet, which is ideal for both high- resolution digital 
camera and lower — resolution camera phone images. In addition, it incorporates 
PictBridge technology for printing directly from other manufacturers cameras; a 
built in SD/ MMC memory card slot; an optional external 8- in -| memory card 
reader for using additional popular memory card formats; and a dedicated multi- 
function docking connector for Kodak digital cameras. The new Printer Dock Plus 
can also be connected to a computer to print pictures stored on a hard drive, and 
is packaged with a sample photo paper and cartridge kit that enables people to 
immediately make 10 pictures. 

Kodak EasyShare Printer Dock Plus, along with the Bluetooth Adapter for 
wireless printing is available in India for Rs. 9,900. 





CASIO'S NEXT GENERA- 
TION EXILIM CARD 
DIGITAL CAMERA 

asio Computer 

Co., Ltd recently 
released the newest 
addition to the Exilim 
Card digital camera 
series. The EX-S500 
model is barely bigger 
than a credit card and 
just 13.7 mm at its 
thinnest point. Packed 
into the pocket-sized 
body are 5.0 mega 
pixels and MPEG-4 
quality movie recording 





capabilities, allowing more than one hour 
of standard video recording when using a 
| GB SD memory card. In addition to this, 
with Casio's Exilim Engine's Anti Shake 
DSP blurry pictures are nearly a thing 

of the past. As with all digital cameras 

in the Exilim Series, the Exilim CARD 
features Casio's Exilim Engine, an image 
processing module that makes possible 
the high quality images, quick operation, 
and low power consumption that has 
made the Exilim the camera of choice 

for many users. The latest version of the 
Exilim Engine features the Anti Shake 
Digital Signal Processor, which reduces 
blurring caused by shaking hands or 
moving subjects, while the Auto Macro 
and Quick Shutter functions ensure that 
photos are properly focused. 

In addition to virtually blur-free pictures 
and a 5.0 mega pixel resolution the 3X 
zoom capability delivers high quality 
pictures as well. A large 2.2-inch TFT 
LCD screen makes still and video 
photography easy to shoot, and the 
lithium ion rechargeable battery allows up 
to 200 shots on one charge. 

The pocket-sized EX-5500 is quick 
and easy to use for both business and 
pleasure. Comparable in size and weight 
with most cell phones, the EX-S500 is 
conveniently portable, taking high quality 
pictures and movies anywhere, anytime. 

The EX-S500 is available in spicy 


tangerine, minimalist white and modernist 


gray colours. 
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corporate chat 


THE FRONTLINE SM3050II 


AVER PLANS TO LAUNCH 
MORE MINILABS BY THE YEAR END 


The Photo-finishing market seems to be experiencing its worst period since its inception and this is reminiscent 
In the raging price war between different companies. Increased competition and dropping prices have also 
contributed to the current scenario. In the middle of this industry shift, Ramesh Patel, Managing Director, Aver 
Software Technologies Ltd spoke to Bhavya Desai about their new offering, the Frontline SM3050lII. 


he minilab market is experiencing 

a sea change, which is the reason 

for the prices of the minilabs 
dropping down immensely, feels Ramesh 
Patel. He opines that once a consumer 
buys a minilab, the maintenance of the 
same Is very expensive because the 
major parts in the machines can only 
be replaced and not repaired, which 
makes the overall cost of the equipment 
escalate further. “The present scenario of 
the digital minilab is getting bleaker, with 
future lifecycle of the labs getting shorter 
and shorter.” 

The reason for the lack of facilities 
provided by the manufacturers is due 
to the high R&D cost and low volume. 
Talking about the scenario in the earlier 
days Mr. Patel highlights that in those 
days the number of shops in the market 
were less, hence there was not enough 
competition but due to the digital boom, 
the consumer invested heavily in digital 
machines, and eventually this investment 
has not paid off. 

To tackle these problems Aver 
plans to diversify into different market 
segments, the plans for which are already 
underway since the last two years. “We 
will focus on other interesting segments 
which will make the customers come 
along with us.” Patel believes that the 
future holds its key in multi-purpose 
products, which can be utilized by 
different industries at all times. 

The Frontline's USP lies in its low 
price, low maintenance, latest technology 
and a 5-year warranty, which is precisely 
what the company is banking on. 

The minilab's 5-year warranty comes 





Ramesh Patel 
unmatched in its category. According 


to Mr. Patel, by 2009 the photography 
segment will see a drastic decline in the 


lab accessories as well as equipment. 

The current market trend is such that 
the consumers do not want to spend any 
money. "They cannot afford to spend 
any money.” Patel also predicts that due 
to the competitive cost of the Frontline 
Aver's well known competitors will drop 
their prices immensely and the reasons 
foreseen is the shrinking market size and 
also the low return on investment on 
these labs. 

He feels that the message is very 
clear from the major manufacturers 
that repairing of their products will not 
solve the problem and these companies 
are also not interested in repairing the 
minilabs. What these companies are 
interested in is replacing the entire kit and 
not just the spare parts. 

Reluctant to reveal Aver's plan for 
the future to generate increased revenue. 
Patel says that there are several projects 


in the pipeline and these will be the 
driving force for revenue in the future. 
In terms of technology we will be in this 
field for another 10 years but we will be 
present in core technology were every 
company will have to purchase from us, 
he adds. 

Patel also predicts that every one 
year there might be a flag, which will go 
down. Citing alternate technology for the 
reason in the shift Aver will not follow the 
same strategy. They will maintain their 
current profile and then diversify into 
other fields as mentioned earlier. 

The message from Aver is very clear. 
He states that the customer will not have 
to spend a lot on components once he 
has bought our minilabs. It is simple logic 
that once a customer has invested in the 
machine he should make any further 
investments in the same machine and 
should only think about first recovering 
his cost and then think about the profit. 

The company plans to take the 
Frontline to all the neighbouring 
countries, especially the ones with higher 
film consumption. Besides this the client 
Will also get a regular update through the 
net, which will be developed keeping in 
mind the suggestions of the customers. 

The company has firm orders for 
82 machines by December 2005 out of 
which 42 are confirmed while the others 
optional and has set a target to achieve 
| 25 machines by the end of March 2006. 
Aver is also focusing on introducing two 
new compact models, which will be price 
competitive, besides being compact and 
with upgradeable facility and advanced 
software technology. 
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DIGICAM BUSINESS TO BE CANON’S BIGGEST 
GROWTH ENGINE IN INDIAN FUTURE MARKET 


The Canon brand represents the spirit of innovation; always pursuing the highest ideals. Canon is uniquely 
positioned as one of the few companies to possess world-leading technology for both cameras and photo- 
quality colour printers. Fully utilizing this advantage of Canon's high brand recognition, his company will focus 
on becoming No. | in the home photo-printing market says Shyam Sunder, Sr. Manager Marketing, Digital 
Products, Canon India while speaking to Bhavya Desai. 


Inm are very exciting times for 
business equipment and solutions. 
As the economy in the region 
picks up, more businesses are looking 
into gaining their footsteps and attaining 
a competitive edge. "The digital camera 
market and the digital cameras sales is at 
a cusp of a big explosion, experiencing 

a major shift in consumer preference 

for digital camera day-in day-out," says 
Shyam Sunder, Sr. Manager Marketing, 
Digital Products, Canon India. He 
believes that the Digital Still Cameras 
(DSC) market is at its peak and has 
never looked better. With cameras now 
equipped with more and more advanced 
features, at the same time experiencing 
a reduction in sizes as well as prices, the 
photo imaging market is experiencing a 
major boom. 

Although, the penetration of the 
digital market in India is still at a very 
nascent stage, the consumer shift from 
analogue to digital is rising rapidly. As for 
the prices, they are dropping almost 3096 
from year on year. The major reason for 
the reduction in prices is the reduction 
in the Import duty, which legitimizes 
consumers to make the purchases 
from authorized dealers rather than the 
traditional gray market industry. 

Canon is gearing up to cash on this 
opportunity in a big way. According to 
Sunder the digital camera business is 
Canon's biggest growth engine in the 
future in the Indian industry. "These 
product lines are going to contribute 
close to 2596 of Canon India's business 
by 2007." Just to give you a hint the 
photo imaging business contributed 
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Shyam Sunder 


a modest 2% a year ago to Canon 
India's share. Currently, it is 1296 and is 
expected to be at 25 96 by 2007. 

As outlined by Alok Bharadwaj, Vice 
President, Canon, India Pvt. Ltd at a press 
conference in Mumbai the company will 
again follow a 3-pronged strategy to tap 
onto this booming market. Firstly, Canon 
is concentrating on channel penetration, 
which means the company will market 
their products available in different 
kinds of outlets. Canon has not been 
aggressively present in the consumer 
market. 

Secondly, a dedicated sales team has 
been allocated to each of these channels 
to concentrate on increasing their channel 
bay. "Our channel bay, which used to 
be around 400 by the end of last year, is 
currently about 750 and we plan to take 
it up to about 1500 by the year-end." 

Thirdly, efforts will be canalized 
in opening up a lot of Canons flagship 
stores, called "Canon Digital Zones." 
Currently the company has |4 of such 
stores across the country and plans are to 





increase it to 50 by the year end. 

In an effort to tap the market, Shyam 
Sunder draws attention that in the last 
couple of months Canon have moved 
to the secondary markets like Gauwhati, 
Shillong, Jhamshedpur, Jaipur and also 
plans are afoot to open outlets in Calicut 
and Trichur. 

According to the figures indicated by 
IDC, total sales of digital cameras overall 
was 1,50,000 units in 2004 of which 
|,00,000 units were sold through the 
gray market and 50,000 from authorized 
channels last year. But, when quizzed 
regarding Canon's low market share 
compared to their competitors, Sunder 
responds that in 2004, the estimated 
market of legitimate sales was 100,000 
units and Canon garnered 10% market 
share. "Considering the fact that Canon 
actually began its operation in 2004, it 
touched from zero to 10% by the year- 
end is a big achievement for a beginner. 
2005 is the year of expansion in terms 
of channels and reaching the market 
share Canon estimates the digital camera 
market for this year to be 200,000 units 
and is targeting to garner a 2096 market 
share. 

He foresees that the rate of digital 
camera trend is moving in the right 
direction and this kind of trend will 
continue in India for another 3 years. 
However, by the year 2009 though 
there may be a growth, it will begin to 
fall to 5096 and then to 20 96. In the 
meanwhile the digital camera market will 
peak up during these 5 to 6 years. He 
estimates that by 2007, the market share 
will be a million units in India. 


camera review 





CANON IXUS50 


en we talk about cameras, 
Canon is one name that 
unquestionably comes around 
in our mind. And Canon has earned that 
popularity by providing excellent quality 
to the digital world. Talking about digital 
cameras, Canon features a wide range of 
products for different uses and users. 

As the name suggests the IXUS- 
megapixel camera, which is an upgraded 
version of ixus40, launched around the 
same time, featuring a 4-megapixel CCD. 
The appearance of the IXUS50 is kept 
simple and sleek with 3x zoom. IXUS50 
has a matt finish with circular design 
outlining the canon zoom lens. Thanks to 
IXUS50 it comes with single color (metal- 
lic), so you dont have to lose sleep upon 


deciding color. 






Handling and de 
The handling of IXUS5O0 is effort- 
less and very well designed. Canon has 
certainly done considerable research in 
placing the buttons and the short in the 
right place for easier access. The rear 
end of the camera is not packed with 
buttons for different function like the 


other digital cameras in the market. It has 





l 
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simplified the usage by placing the shorts 
of important functions only. And not to 
forget the style of the IXUS50, it surely 
is impressive with stainless steel casing 
and a sleek body. The weight of the 
camera is perfectly balanced to give you a 
sturdy shot. 





Colour and ciarn 
With seven white balance modes it 





gives you the flexibility to shoot in any 
light condition and it also has the custom 
white balance. Clarity is supported with 
five different types of ISO ranging from 50 
— 400. When shot at the speed of 400 
ISO there was no noticeable noise in the 
image. In terms of focusing, Canon has 
one of the best focusing speed. 





With the camera in shooting mode, 
Clicking the Function/Set button displays 
nine different modes: Auto, Manual, Digi- 
tal Macro, Portrait, Night Snapshot, Kids 
& Pets, Indoor, Underwater and, lastly, 
My Colors. 


Get creative | 

Playing about with colours is 
something most of us do after we have 
transferred digital pictures from camera 
to computer. Now you can do it on 
your camera before you start shoot- 
ing. Canon's IXUS 50 introduces a new 








usage mode, My Colours. The balance 
between red, green and blue can be 
altered, skin can be given pale or tanned 
effects and one colour can be highlighted 
with everything else rendered in black 
and white. Colours can also be swapped. 


Selecting My Colours opens a sub-menu 
displayed along the bottom of the LCD 
screen with nine options. The first option, 
Positive Film, produces intense natural ap- 
pearing colours like those obtained with 
positive film. There are two options for 
skin colour: Lighter Skin Tone and Darker 
Skin Tone. These worked well, colouring 
our subject's lily-white skin with a light 
Mediterranean tan while leaving all the 
other colours in the shot true. 


Apple of the eye 

You would fall in love with Colour 
Accent and Colour Swap shooting op- 
tions (under my colour). To explain it 
further the camera first lets you transform 
an image into black and white and lets 
you choose a colour of your choice in the 
frame and keeps that colour true. Colour 
Swap lets you select a colour on the LCD 
screen and swap it for another one. The 
controls are very easy to use, so it takes 
seconds to swap red ketchup for white 
and then yellow and then green and see 
the results of your creative photography. 
If you're unsure about the effect you want 
then original images can be recorded at 
the same time as the My Colour versions. 
My Colours also works in Movie Mode. 


LCD B. 

When shooting in dark conditions, 
the camera automatically brightens the 
LCD monitor to suit the brightness of 
the subject, making it easier to frame the 
subject. 


The IXUS 50 features another first: 

Canon's QuickBright function on 
the 2 inch LCD screen. The LCD is 
important because the viewfinder on this 
camera is grotto and difficult to use for 
anyone with a nose. Pressing the display 
button for over a second increases the 
light behind the LCD screen. Pressing it 
again restores the original setting. 


Flash is one of the essential features 
that you should look for in the camera 
and Canon has given a great deal of inter- 
est for the flash mode. Canon IXUS50 
has six different flash modes, which surely 





is good enough for any situation. 

Auto mode: the flash fires automati- 
cally as required by the light level. 

Auto with red-eye reduction: the 
flash fires automatically as required by the 
lighting level, and the red-eye reduction 
lamp fires each time main flash fires. 

Flash on with red-eye reduction: the 
flash and red-eye reduction lamp fire with 
each shot. 
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SPECIFICATIONS... 


image Sensor (CCD) 
Camera Effective Pixels 
Total Pixels 


LENS 

Focal Length 

Optical Zoom 
SHOOTING DISTANCE 
Normal 

Macro 

Digital Macro 

LCD Monitor 


AF System 


Light Metering System 


Exposure Compensation 
Sensitivity 
White Balance 


SHUTTER 

Type 

Speeds 
Aperture 
Operation Modes 


Recording Media 
Still Images 


Movies 


Printing Specifications 
interface 


Power Source 


Dimensions 


Pros 
e My Colours 


e Good-looking and Compact desig 


* Focusing speed and clarity 
* Very user friendly 


Cons 
eViewfinder, 


Approx. 5.0 million pixels 
Approx. 5.3 million pixels, | /2.5-inch type 


35 (W) — 105 (T) mm 
3x 


30 cm - infinity 

3 — 50 cm (W), 30 — 50 cm (T) 

3 — 10 cm 

2.0 -inch, low temperature polycrystalline silicon 
TFT color LCD 

2-point AiAF/I -point AF (fixed to center) 
(Intelligent Orientation Sensor) 

AF lock, AF-assist beam on/off 

Evaluative, Center-weighted average, Spot 
(metering frame when spot: center) 

+ 2 stops in |/3 stop increments 

Auto, ISO 50/100/200/400 equivalent 

Auto, pre-set (available settings: Daylight, Cloudy, 
Tungsten, Fluorescent, Fluorescent H), Custom 


Mechanical shutter + electronic shutter 

|5- 1/1500 sec 

{/2.8 — 1/5.6 (W), f/4.9 — f/10.0 (T) 

Auto, Flash On, Flash Off, Slow Synchro 

(Red eye reduction is available.) 

SD memory card 

Exif 2.2 (JPEG compression) 

AVI Type(Image data: Motion JPEG compression; 
Audio data: WAVE 

ID Photo Print, Movie Print, PictBridge features 
Hi-speed USB2.0 (mini-B, PTP) Audio/Video 
output (NTSC/PAL) 

Rechargeable lithium-ion battery NB-4L 

AC Adapter Kit ACK-DC10 

86.0 x 53.0 x 20.7 mm 





* Zoom function in movie mode (doesn't zoom while shooting) 


e Canon's low battery indicator appears just before you run out of juice. 


Flash on: the flash fires with every 
snot. 

Flash off: does nothing much. 

Slow synchro: a must for all night 
shot. The flash timing is adjusted to slow 
shutter speeds. What it does is reduces 
the chance of the background going dark 
when a person is shot against a twilight 
background. The red-eye reduction lamp 
fires each time. Good feature but to use 
it you will need a tripod or a rock sturdy 


nand. 


Shooting mode comes with four 






different modes standard, fast frame rate, 
compact and My Colour. The clarity var- 
les according to the mode of shooting: 
like in fast frame rate you have resolu- 
tion of 320 and 60 frames/sec whereas 
compact mode has resolution of 160 and 
| 5 frames/sec. You also have an option 
to change frames /sec. Most of this mode 
Is present in every other camera, so let's 
talk about something new and creative- 
my colour mode. 

As said before it is the apple of the 
eye, the features under my colour can 
be used in shooting mode. Now vou can 
increase the saturation, darken the video, 
lighten, and customize the colour settings 
and many more functions in your movie 
with just a click of a button. So you are 
actually editing the video while you are 


shooting. 


Aside from My Colours and Quick 
Bright, the IXUS 50 is almost identical 
to Canon's IXUS 40 but these features 
makes IXUS50 unique and creative piece. 
The new model adds a million more 
pixels to the ersthwhile 4mp camera 
making it the IXUS 50 a 5mp camera, 
as Its name hints - but this will make 
little difference to standard, 6 x 4 prints. 
However, at A3 it will give noticeably 
better results than the others. The IXUS 
20 seems good value for such a versatile, 
high quality compact camera which looks 
as good today as when Canon launched 
the first IXUS camera nine years ago. 
-ARJUN PRASAD 
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It's your favourite shot. Keep it safe. 


Your stuff is important. Save it, store it, back it up with the push of a button. The 
Maxtor OneTouch Il is the only external hard drive with room for up to 200,000 
photos', new software that lets you easily retrieve backed up files, with 

the click of a mouse, and Maxtor DriveLock" for added security. 

Think of it as your computer's new best friend. 





Maxtor OneTouch" Il EXTERNAL HARD DRIVE 
The perfect place for all the things you love 


upto 300GB ٠ FireWire ٠ USB2.0 - maxtor.com 


Maxtor i 


What drives you.” 








Maxtor Response Centers: Bangalore: 5126 8009 + Delhi: 5160 9661 * Mumbai: 2579 2794 * e-mail: maxtorinfo(? denave.com 
Available at: Anitronics Systems: Mumbai: 2307 2918 ٠ Elcom Trading Company: Delhi: 2623 0903 Ħ Fortune Marketing: Bangalore: 2558 5499 e Chennai: 3107 2789 
e Delhi: 2642 7627 * Secunderabad: 2781 3144 + Supertron Electronics: Ahmedabad: 2686 0474 * Bangalore :2331 8858 ٠ Bhubaneshwar: 2400 860 * Bhopal: 5271 965 
e Delhi: 5170 9020 ٠ Guwahati: 2605 043 + Hyderabad: 5538 2278 * Jaipur: 5110 320 ٠ Kolkata: 2213 1221 e Lucknow: 3951 558 + Mumbai: 5633 9527 * Nagpur: 223 651 
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Ikon has always been in the 
forefront with its range of digital 
cameras. The Nikon Coolpix 

5600 is one of the latest in a long line of 

Coolpix digital cameras whose popular- 

ity stretches back to the original Coolpix 

200. The camera is convenient and fun to 

operate with 5. | effective megapixels and 

has in-built functions that improve images. 





first time one will be amazed to see how 
small it actually is. It has a comfortable 
hand-grip which makes the camera easy 
to hold despite its small dimensions. It 
easily fits into the smallest of bags making 
it an ideal travel and party companion. 
Yes for parties too; not just because it's 
small but the camera's matte silver body 
is fashionable, and features shiny silver 
highlights for a little glitz to your picture 
perfect evening. A large LCD monitor 
was the second thing | noticed almost 
immediately. It not only made framing the 
images a lot easier but a lot more enjoy- 
able for reviewing photos. 





The automatic lens cover makes it 
quick on the draw, and eliminated any 
worry about keeping track of a lens cap. 


Features A» 

In-camera editing: The Nikon Cool- 
pix 5600 has a couple of new features 
that aim to make a photographer's life 
easier. Under certain common circum- 
stances, you can improve the quality 
of the results within the camera. The 
handy Advanced In-Camera Red-Eye Fix 
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function automatically detects, and then 


corrects red eyes in-camera, turning 
shots compromised by flash into pleasing 
night portraits. And the highly impressive 
D-Lighting function automatically recov- 
ers and compensates for excessive back 
light or insufficient flash — transforming 
the quality of such recorded images at the 
touch of a button. 

Blur picture warning: Another user- 
friendly feature is the failure warning 
when an unclear picture is taken. It warns 





the user when camera jitter caused a 
blurry image. 

Underwater photography: The 
Nikon Coolpix 5600 features | 6 of these 
preset scenes, amongst them a new 
one: the underwater recording mode. 

In this mode the beautiful colours from 
the underwater world are captured 
vividly and true-to-life. A mode like this 
wouldn't be of any use If you didnt have 
an underwater housing with it. Therefore 
Nikon provides you with an optional 


Nikon WP-CP3 underwater housing to 
use the Nikon 5600 during snorkeling of 
deep sea diving. T he other preset scenes 
are the well-known ones like Landscape, 
Sunset, Action, panoramic etc. It even 
features a useful composition assistance, 
which enables every photographer to 
take perfect compositions. 

Easy reviewing: Once you have cap- 
tured a photo, the Nikon Coolpix 5600 
has an above average range of options 
for playing, reviewing and managing your 
images. You can scroll through the images 
that you have taken, view thumbnails, 
play a slideshow, and zoom in and out of 
the image up to a magnification of | Ox. 
You can select which images you want 
to transfer onto your computer, delete 
an image, trim an image to a preset small 
size (with 3 different options), make a 
copy of an image, protect images so that 
they cannot be deleted, and set various 
printing options. 

Storage and Printing: Images made 
by the Nikon Coolpix 5600 are stored on 
the | 4MB internal memory of the camera 
or on a Secure Digital memory card. 
Besides still images the camera is also 
capable of recording movies with sound. 
The camera has three different movie 
settings and when the camera is con- 
nected to a television set, the end results 
can be shared on a large screen with fam- 
ily and friends. Printing is possible directly 
from the camera without interference of 
a PC enabled by PictBridge support. The 
camera is delivered with Nikon's own 
PictureProject software. This software is 
extremely user-friendly and offers a wide 
range of versatile functions. 





Performance . 
The Nikon Coolpix 5600 instantly 
feels intuitive to hold and use for Nikon 
users. There's a traditional dial on the 
rear of the camera that lets you select 
the different exposure modes; Auto, 
various Scene modes, Movie mode and 
also the Setup menu. This dial is a typical 
feature of SLR cameras, and enables you 
to quickly change between the various 
modes. After taking couple of images 
with the Coolpix 5600, one can instantly 
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SPECIFICATIONS... 


Style 
Pixels 
Resolution 


File Formats 

Memory Cards 

Zoom 

Focal Length Equivalent 
Shutter Speed 
Aperture 

Sensitivity 

White Balance Settings 


Viewfinder 
LCD Screen 
Flash Modes 


Shooting Modes 


Movie Recording 
Macro Focus 
Metering 
Manual Controls 
Self Timer 


Video Out (TV Playback) 


Computer Connection 
Batteries 

Dimensions 

Weight 


The Good 


Standard Compact 

5. | megapixels 

2592x1944. 2048x1536 

1024x768. 640 x 480 

Jpeg 

Internal memory: 14MB, SD memory card 
3x 

35 - 105mm 

4-|/3,000 seconds 

FA9 e 

NON 

Auto 

Daylight 

Incandescent 

Fluorescent 

Cloudy 

Speedlight 

Optical 

Ey 

Auto, Auto with Red-eye Reduction (Advanced 


Red-eye Reduction), Anytime Flash, Flash Cancel 


and Slow sync. 

Range: 0.4-3.3m / 1.3 - 10.8 ft. (W), 
0.4-2.0m / 1.3 - 6.6 ft. (T) 

Portrait, Landscape, Sports, Night portrait, 


Party/Indoor, Beach/Snow, Sunset, Dusk/Dawn, 


Night landscape, Close up, Museum, Fireworks 
show, Copy, Back light, Panorama assist. 


640x480 at | 5fps 

4 cm 

256-segment matrix metering 
None 

| O seconds 

Yes 

Yes 

2 x AA 

85 x 60 x 35mm 

RU 





* Very Effective D-Lighting, offering an in-camera solution for shadow areas 


* [he Framing Assist modes are optional in Portrait, Landscape, Sports, and Night 


eSports mode offers enhanced options for capturing fast-paced action 


* Good Macro performance 


The Bad 


٠ The Nikon Coolpix 5600 is strictly a point and shoot 
e Enormous recycling and flash recharge time 


* [he zoom lens is noisy and quite slow in operation. 


* [he maximum ISO speed of 200 severely limits lighting conditions 


notice that the whole process is very 
simple once you get the hang of it. There 
are just enough options to give you full 
control over the various aspects of the 
camera, but not so many that you're 

left wondering which one does what. 
Well-suited to novice photographers, the 
camera operates largely under automatic 
control, and its control layout and menu 
display are very user friendly 


Overall image 

The overall image quality is quite 
okay. The Nikon Coolpix 5600 does not 
allow you to set the ISO speed - instead 





it chooses a suitable speed from ISO 
50-200. In practice | found that it chose 
ISO 50 in virtually all situations, which led 
to some very inappropriate shutter speed 
and aperture combinations. This com- 
bination of not being able to set the ISO 
yourself and a tendency by the camera 
to choose the slowest speed at all times 
means that the Nikon Coolpix 5600 is 
only really suitable for use outdoors in 
good lighting conditions, or indoors with 
the flash on for every shot. 

The built-in flash was unfortunately 
also a weak-point for the Nikon Coolpix 
5600. There is no auto-focus assist light 
on the Coolpix 5600, so focusing in the 
indoor test shots was very difficult, and 
when it did achieve focus the camera 
had a tendency to underexpose slightly. 
Thankfully there was no evidence of red- 
eye. Night-shots are limited due to the 
4-second maximum shutter speed. The 
Nikon Coolpix 5600 dealt extremely well 
with chromatic aberrations, which only 
appeared in a few images and even then 
was barely noticeable. 






Overall the Nikon Coolpix 5600 is a 
simple to use, stylish and well-built digital 
camera with a few quirks that is ideally 
suited for photography of slow-moving 
subjects. The Nikon Coolpix 5600 will be 
best suited to the point and shoot pho- 
tographer who is willing to leave most 
decisions up to the camera and who will 
mostly use the camera outdoors. 

— PARINITA SALIAN 
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SPECIALE PMA 2005 


OUTSTANDING 


Dima 2005 


KIS photo quality rewarded Wi 
for the 


Winn 
WINNER IN THE 


DIGITAL MINILAB 
(CATEGORY 8") 


In the face of stiff competition from its 


: | > 
d year running! |... * = 


KIS wins the 1* DIMA 2005 Photo Quality Prize 
GROUP with the DKS 1510 machine (in the 8” category). 

This 3° victory of KIS is the major event of the10” 
A NATURAL edition of the DIMA Award, presented by the American 
LEADER PMA fair. Hence, KIS becomes the 1% manufacturer to 
receive this prestigious prize 3 years in a row. After the 
success of the DKS 1500 in 2003 and of the DKS 1550 
in 2004, 2005 rewards the DKS 1510 and consolidates 
KIS in the relevance of its technological choices. 


KIS PHOTOME 


For over 40 renowned competitors, the DKS 1510 


years, KIS, the 
inventor of the 


one-hour photo DIMA 2005 RESULTS: RA4 DIGITAL PRINTER MAX MEDIA SIZE — 8" 


rocess concept, 
E p KIS AGFA Photo SMI Group World Img Digital KODAK KPT 750 NORITSU 
has been the DKS 1510 d-Lab 1 MK4 Múllersohn B12 VS — inortsuass-a2seres)  GSS-32 Series 


undisputed Technology“ LCD LCD LCD LCD Laser Laser 
reference in Neutral Gray Balance Reproduction 6.0 7.0 5.0 3.0 3.0 
terms of photo Saturation 7.0 45 5.5 45 4.0 


Shadow Saturation 6.5 6.0 6.0 9.0 45 
quality. Founded | 
Overall Tonality and Detail ١ 7.0 9.9 5.0 4.0 4.5 
in 1963, Kis has 


Highlights and Specular Highlights 7.0 6.0 5.0 4.0 6.5 
been part of Flesh Tones 6.5 6.5 45 5.5 4.0 
the Photo-Me Hue Shift 75 5.5 55 55 4.5 


International Text 6.5 55 5.5 55 5.5 
Group TOTAL GRADE 6.75 3.81 9.29 4.69 4.56 
since 1994. CD tec 
Worldwide 
leader in 


machine stands out and receives the 
highest mark of the contest. 


y. As opposed to the LCD performances, laser technology is loosing ground. 


automated 
photographic 
equipment, the 
Group ended 
the financial 
year 2004 with 
a revenue of 326 
million Euro, 
thus achieving 
a 17.4 % yearly 
increase, 


A | 
AQ 


ISO 9001 


DKS 15 SERIES: 
X-RAY OF 
A CHAMPION! 


Thanks to its patented exposure system, 

the MSBTM, the DKS 15 Series delivers 

perfect photographic quality, with a reso- 

lution of 340 dpi in the 4x6” format. 

The digital processing software, Eye-Tech Digital Science™, offers a userfrien- 
dly and complete range of added-value functions as well as an archiving capa- 
city up to 50 000 photos. Moreover, the DKS 15 Sries accepts all digital and 
traditional input formats (135, APS, 120 and 220 films, and slides) thanks to 
the Im-1500 high resolution scanner (that automatically detects and deletes 
dust and scratches). 


KIS AND KODAK 
SHARE THE 1* PRIZE 
IN THE 10" FORMAT 
CATEGORY 


In addition to the 1™ prize received in 
the 8” category with the DKS 1510, KIS 
was also awarded for the System 89 
DLS machine, which is the equivalent of 
the DKS 1550 customized for Kodak (in 
the 10" category). Surely a very succes- 
sful year for KIS! 


Innovetive by nature  Photo-Me Group 
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he Sony DSC-T7 is the 
company's latest subcompact 
Cyber-shot model, a device 
that we can safely say is like no other. 
Sony digital cameras span the full range 
of price and performance, and Sony 
enjoys a leading position among digital 
camera manufacturers, but the Sony 

T7 breaks new ground in slim camera 
design, and it will not go unnoticed in 
the market. Sony's Cyber-shot T7 is a 
truly full-featured digital camera, with a 5 
megapixel CCD, a 3x optical zoom lens, 
a huge 2.5-inch LCD screen, and a full 
complement of options such as variable 
ISO settings, colour saturation, contrast, 
and sharpness adjustments. Automatic 
exposure control offers point-and-shoot 
ease, with a handful of scene modes 

for more difficult shooting situations. 

Its diminutive profile has forced some 
interface compromises, including an 
external charger, a dock that offers no 
connectivity, and an unusual Interface 
Adapter to enable image offload and 
AN out. Read the review below for the 
details. Be warned though: Be sure you 
really want this camera before you go 
into a store to hold it, because to hold a 
Sony T7 is to want one! 


> "y 
8 3 

S - = - 
i 


Small, sleek, and very compact, the 
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Sony DSC-T7 continues the slimming 
down of Cyber-Shot line. The camera's 
ultra-thin dimensions and large LCD 
panel are distinctive design features, along 
with the horizontal lens cover that slides 
up and down (very smoothly) as opposed 
to side-to-side. Due to the cameras 
vertically-oriented internal lens, the front 
panel remains smooth at all times (except 
for the sliding lens cover), and very 
pocket friendly. The T7 measures 3.62 x 
2.37 x 0.57 inches and can easily be fitted 
into shirt pocket and tiny evening bags. 
Though it sports an all-metal body, the 
DSC-T7 is still light-weight, at 4.6 ounces 
(131 grams) with batteries and memory 
card, which is rather surprising. 

The front of the Sony T7 is nearly 
flat, except for a 3mm protrusion from 
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"ros; 

e Ultra-sleek, tiny form factor, very literally shirt-pocket sized 

e Better than average lens for a subcompact model, good sharpness in the corners 
e Excellent shutter response, much faster than average autofocus performance 


e Good continuous shooting speed, very good buffer depth (9 large/fine frames) 
* Big LCD screen, entirely usable in full sun and in surprisingly dim lighting too 
e Very fast USB 2.0 computer connection 
015: 
*A good lens, but pincushion distortion is higher than average at telephoto focal length 


* Poor low-light performance due to short maximum shutter times 

* Very weak flash (very common with subcompact cameras) 

e External port adapter adds to bulk, is a nuisance, one more thing to lose 

e No tripod mount, separate dock is only a partial solution (not critical though, few will 
se this camera on a tripod) 

e Short battery life 





the sliding lens cover. The lens cover 
acts as a power switch, though a physical 
power button is also present on the right 
side of the camera. Because the lens 
design is all-internal, it doesnt telescope 
outward when the camera is powered 





on. Instead, the lens lines up vertically, 


using a mirror to reflect the view. This 





also makes the camera quick on the draw 
(only |.3 seconds from power-on to the 
first shot captured), as you dont have to 
wait on the lens to telescope into position 
before you can shoot. 

Although there is not much you 
can appose to the T7 there can be few 
objections to its design. Keeping this 
super-slim camera going requires at least 
the separate charger (with an hour to 
charge), and the full solution requires the 
USB cable, dock, and Interface adapter. 
So while the camera itself is incredibly 
slim, the necessary support contingent Is 
not, and the little port adapter feels to us 
like something that would be a little too 
easy to lose. 





Operation û 
The Sony DSC-T 7's user interface Is 
very straightforward, and is very similar to 





those we've seen on earlier Cyber-shot 
models. The animated LCD displays have 
the same basic options and characteristic 
Sony labeling, but with a slightly updated 
layout that's still very straightforward and 
simple to navigate. The Sony T / has only 
a few external controls, as most of the 
exposure options are accessed through 
the LCD menu system. That said, the 
camera's Five-way Navigator keys serve 
multiple functions, and you can quickly 
change the camera mode via the Mode 
switch on the back panel. The arrow 
keys of the Five-way Navigator scroll 
through menu selections, and the OK 
button in the center of the pad confirms 
any changes. Án external button on 

the T / directly accesses the image-size 
setting and deletes images in playback 
mode. Both of these controls are used 
frequently enough that having to navigate 
the LCD menu system to access them is 
a nuisance. The menu system is so simple 


and intuitive that | think even novice 
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Basic Features 


© 


Special Features 


* 





users will be able to become completely 
familiar with it in an hour or less. 


With its thin, compact case and 
very attractive looks, the DSC-T7 is an 
exciting new addition to Sony's Cyber- 
shot lines. Carrying forward the styling of 
the original DSC-T |, the new T7 takes 
the concept of ultra-slim digital cameras a 
few steps further, with one of the thinnest 
packages we've seen to date. Sleek, 
elegant, and well-constructed, this is a 
"fashion accessory" camera in which the 
camera part actually performs quite well. 
Although it's small, the Sony T7 offers 


excellent features like a Carl Zeiss zoom 
lens, large 2.5-inch LCD monitor, and 
5. | -megapixel CCD. 

It offers the convenience of point- 
and-shoot simplicity, but with a surprising 
array of advanced features. Its main 
limitation is that its low light capabilities 
are a bit limited due to a relatively 
short maximum exposure time and a 
rather weak flash. Low light shooting 
aside though, the T7 is a great choice 
for anyone wanting a capable, portable 
camera that takes good photos in a 
variety of circumstances and is thin 
enough to take everywhere. The Sony 
DSC-T7 is easy to use, but has enough 
flexibility to handle a range of conditions. 
Keeping the unit charged and ready to 
go Is the only challenge, with its external- 
only charging method? 


Conclusion _ 

The new Sony DSC-T7 takes "thin" 
to a whole new level for a sophisticated 
digital camera design. By far the thinnest 
Cyber-shot to date, the Sony T7 is 
noteworthy not only for its amazingly 
thin profile, but for the range of features 
and image quality that the Sony engineers 
managed to pack into its tiny frame. 
While there are always compromises 
when making a super-tiny digicam, the 
Sony T7 does better than most. 

| was particularly impressed by its 
lens, not so much for its absolute quality 
as for the extent to which it avoids some 
of the severe problems with soft corners 
and high chromatic aberration we have 
seen in so many subcompact cameras in 
the past. Other image quality parameters 
are good too, with great colour, solid 
resolution, and good dynamic range. 
Despite its tiny size, the Sony T7 offers a 
strong feature set, great shooting speed, 
and excellent video capabilities. 

If you're in the market for a really 
compact digital camera, but don't want to 
give up lots of features or accept poor- 
quality images to get there, you owe it to 
yourself to check out the Sony T7. One 
word of warning though: Don't pick one 
up and hold it unless you plan to buy one: 

- SINGAPORE BUREAU 
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ipod review 


APPLE ¡Pod 


pple has always been a fancy 

player in the market. May it be 

rom the Mac or to the iPod. 
When the iPod was launched almost a 
year back in the Indian market catering 
to a premium segment it was instantly a 
rage. Now moving ahead from the fourth 
generation edition of the iPod, Apple has 
outdone themselves with the launch of 
their latest installment the iPod Photo 40 
GB. Sporting a full-colour, | 6-bit screen, 
the 40GB iPod Photo displays photos and 
album art in an interface that's undeniably 
Apple (also available in 30GB and 60GB 
capacities). From the ease with which one 
loads photos to the device to the brows- 
ing of thumbnails and images on the iPod 
itself, the overall experience is positive 
and warm. 

Many were originally disappointed 
with the original iPod Photo's lack of a 
digital-camera interface. After all, this 
IPod, with its colour screen and huge 
hard drive, had the potential to be an es- 
sential photographer's companion. Apple 
has responded by releasing a firmware 
update and an optional Camera Con- 
nector accessory that will allow users to 
connect a camera and transfer photos to 





the iPod. 

In order for the readers to under- 
stand the iPod better we have catego- 
rized this review: 


Body and Desi; 

Like the Mac computer, Apple has 
always been very sleek and sophisti- 
cated in designing their products, which 
instantaneously please the eye. The iPod 
Is not different in terms of looks and no 
different from the popular fourth-genera- 
tion version with its Click Wheel inter- 





face, polished white body, gleaming silver 
backside, hold switch, dock connector, 
and headphone inputs. 

It is not until you hold the iPod in 
your hands that one will realize the actual 
difference from its previous installment. 
At 4.| by 2.4 by 0.75 inches and 6.4 
ounces, the iPod Photo slightly thicker 
and heavier than its 40GB audio-only 
counterpart. | عط‎ additional mass is 
especially noticeable when compared to 
the 20GB iPod, and while the iPhoto is 
still considered sleek, it almost feels as if 
you're holding two iPods. Its high-capacity 
hard drive and a larger battery size con- 
tribute to the iPod-on-steroids feel. And 
when you power it up and see the color 
screen light up, you know you're dealing 
with entirely different beast. 

Featuring a 2-inch backlit LCD can 
display 65,536 colours at a resolution of 
220x176 pixels. 


In terms of handling, the iPod Photos 
click-wheel interface is a perfect combina- 
tion of both, innovative technology and 
ease of use. It works in the same equa- 
tion as a touch pad on a laptop. For a first 
time user the iPod can be very mislead- 
ing leaving him confused regarding the 
operation of the device. 

But once you get a hang of the touch 
screen interface the operation of the 
iPod can be a breeze through. Apple has 
simplified and intelligently saved a lot of 
space in designing these handling features 
which overall enhance the product feel 
and looks. 

But the size and weight of the iPod 
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makes it tad difficult for handling. Bulkier 
and heavier then its predecessor, the 
iPhoto can especially be a problem for a 
person who like to travel light. 

Colour adds a lot more than just 
photo pleasure, especially in term of 
handling. The familiar iPod interface now 
has a white background, a blue selector 
bar, black text, and a green (changing to 
yellow and red when dying) battery indi- 
cator. Built-in extras such as the calendar 
and games look entirely different and 
more approachable on the iPod Photo 
thereby enhancing the overall feel of 


handling. 





From a photographic point of view 
the iPod can be best used for either stor- 
ing, viewing or preparing slideshows of 
your photographs for either commercial 
or personal purposes. As far as photo 
viewing goes, the experience certainly 
adds to the value of what is already an 
outstanding audio player. However, the 
small screen size will have some users 
squinting and others complaining that the 
device doesnt do the photos justice. But 
serious photographers, be forewarned: 


the iPod Photo is not the ideal photo 
viewer due to its small screen size. 

But the iPod comfortably manoeu- 
vres this problem by allowing an inter- 
face to view the snaps on the television 
screen. This method of viewing photos 
is outstanding, especially on a big-screen 
TV with a nice audio system. Both ver- 
sions of the iPod Photo ship with a newly 
designed dock featuring an S-Video-out 
port (which adds sharpness to the images 
on the big screen). 

Another interesting feature is the 
direct digital-camera transfers, which 
make life considerably easier and making 
the device a more suitable as a storage 
device. Nevertheless, the combination 
of audio and imagery that the iPod Photo 
provides is deft touch. 

In its default state, the iPod main 
menu lists Music, Photos, Extras, Settings, 
Shuffle Songs, and Backlight as options. 
Drill down into Photo, and you'll see 
Slideshow settings and your iPhoto Al- 
bums or bulk photo library. In Slideshow 
settings, you can specify what music playl- 
ist accompanies the slide show, the time 
between slides, whether to use a simple 
transition, and so on. If you're away from 


a computer and want to play a specific 
song, you can utilize the On-the-Go 
playlist feature as a workaround. 





Performance m 

The first thing a regular Pod user will 
notice that about the Apple iPod Photo 
has relatively speedy processor. Although 
the features do not state the sort of 
processor that the iPod functions on do- 
ing some surfing | am pretty sure that the 
Photo runs on dual 80MHz processors 
residing on an updated PortalPlayer chip. 
In general, you're never waiting around 
for photos to render or for slide shows to 
activate. Besides the couple of seconds it 
takes to load a screen full of thumbnails, 
the iPod Photo slows down for no one. 

| transferred almost 300 MB worth 
of songs and images in about / seconds 
using a USB 2.0 cord and Apple assured 
me that | could transfer almost 30 to 40 
GB worth of data in about 2 minutes flat 
using the FireWire cord. Just to give you 
an idea of regarding the speed and trans- 
fer rate try copying a 10 MB file from one 
drive on your computer to the other. 

This model's sound quality mirrors 
the regular iPod's and is excellent overall. 
Well, it is safe to say that the sound and 
audio quality of the iPod is unmatched 
and unparalleled. 

Rated battery life has also been 
improved to |5 hours for audio only. You 
are able to get a rated 5 hours of battery 
life when you play a continuous slide 
show, but a device with dual audio and 
video features, expect battery life to vary 
depending on usage. Our device lasted 
only 8 hours when we had played audio 
(backlight turned off) for about 5 hours 
and slide-show mode with the backlight 
turned on for nearly 3 hours. 








erdict Y 

Overall the iPod is a great amalga- 
mation between a music player and an 
integrated storing and a viewing device. 
Giving the benefit of doubt that the ¡Pod 
is predominantly used to listen to music 
the iPhoto does a reasonable job offering 
photographic solutions. 

— BHAVYA DESAI 
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JORS OF KARNATAKA 


he guidebook on the Great outdoors of Karnataka highlights the state of Kar- 

nataka as one of better outdoor adventure destinations of India. Published by 

Jungle Lodges and Resorts (JLR) Ltd, an organization that has been into wildlife. 
eco and adventure tourism in India. This is a book for those people for whom travelling 
Is Just not just seeing a new place but experiencing it to the fullest. 

This book encapsulates the role of Jungle Lodges and Resorts (JLR) in the promo- 
tion of ecotourism in Karnataka by capturing the essence of places of tourist interest and 
activities covered in JLR's properties and packages. A modest attempt has been made 
to showcase a host of breathtaking places full of adventure sports and other outdoor 
activities spread all over the state. Whether you are looking for adventure on land. 
water or the sky, one will not be disappointed by the information in the book. You can 
choose from an array of exciting activities provided by various destinations. It serves as 
a perfect companion and a guide for the adventure-seeking traveller. 

If you're planning to go out on an adventure trip in Karnataka then this is the 
guidebook you should look for. Most of the pages in this book provide the reader with 
a sound introduction to Karnataka and practical information on planning their trip. Each 
of the places contains lists of suggested places to stay, restaurants to eat in and sights not 
to miss. Every place mentioned in to the guidebook has a brief introduction to most of 
information a traveler needs to know about the destination. 

The first half of the book boasts about the different areas of Karnataka. It covers 
all the different nature camps, fishing camps, beach resorts, river lodges in Karnataka. 
The second half concentrates on special packages, which include Shikar trail and Jumbo 
safari. The following pages after this has a neat categorization of Aero sports, Water 
sports and Terrestrial activities with tips for the explorer for each category. 

The guidebook concludes with appendices covering suggested itineraries, informa- 
tion on Adventure Sports organisations, a small checklist for adventure seekers, trekking 
and camping tips. 

There is a section on Do's and Dont's section and check list for adventure seekers, 
which is a must in guidebooks. Although it lacks any kind of heath precautionary tips 
which would have been an added benefit. The one annoying factor of this book is the 
map of Karnataka with the markings of all the JLR properties, which for some reason 
is hidden amongst the pages. It should have been either in the first or last few pages. 
Apart from this the book is quite an ideal guide with added pictures for each location 
that gives you a feel about the place and the activities it provides. 

It is true that some other guidebooks go into greater detail when it comes to infor- 
mation on particular places. However, if you are looking for a small precise guidebook 
Just regarding adventures and nature camping in the Karnataka and you plan to carry 
a single guidebook then you will be best served with this publication. When youre 
trekking your way up the 1892 metres of the Kudremukh peak, and the sun is shining 
bright on you, you'll be thankful you're carrying a compact and concise guidebook that 
can easily fit into a small backpack. | 

If Karnataka is the next place you are planning to visit and you not only want to 
see the places but experience it to the fullest then you better grab a copy of this book. 
It is a tribute to eco tourism in Karnataka. 

—PARINITA SALIAN 
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Announcing 


The most awaited show at Mumbal 
from 7th to 10th January 2006 
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PHOTO, FILM, DIGITAL CAMERA, ALBUMS, 2 O O 6 
PHOTO LAB EQUIPMENTS, DIGITAL IMAGING 


At Bandra Kurla Complex, Mumbai. 
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The model should feel herself free 
and relaxed in front of the camera at 
all time and not be scared to move, to 
play, and to express her/his emotions. 
| think that this is the most important 
pre-requisite for the photo model. 
Contrary to catwalk models who should 
have certain height, measurements and 
"beauty" requirements. 


As a model | posed for the first time 
in 1998 but my modelling career really 
took off in 2000. Since this time | have 
had the opportunity to work with many 
photographers at different levels and 
each of them have their different style of 
working and different expectation from 
me as a model. | would say that more 
the level of the photographer's work is 
height, more he is expected and ask from 
his model and this is what | prefer. | like 
to work with photographers who know 







Join us as we spec 
ut her journey: 
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what they want - either they give me detailed instructions or 
they let me do what | want within the context of their ideas. 


Photography was always my hobby. When | was 
about |2 years old, my parents gave my sister and me 
our first camera - black and white |2-exposure film, black 
plastic body, with three small pictures - sunny, half cloudy, 
and cloudy and since than the photographs became my 
passion. First | was modelling for the photographers but 
being fascinated by the Art of photography since my 
childhood, slowly | was changing my position from in front 
of to behind the camera. In 2002 | bought my own quality 
camera (CANON EOS 5) and | started to make my own 
photographs. 

| would never imagine that in 2005 | would be a part of 
the book with the finest images of the world's leading erotica 
photographers! 


i to do some 
great, و‎ fine << 
| pem outdoor nudes 


whil 
and my self- 
portraits 


Being a model | was looking for photographers who 
would be interested to work with me. Being a photographer 
| am looking for the models who would be interested in 
modelling for me. | still do both but lately | am more often 
behind the camera rather than in front of the camera. 


| do mainly portrait, fashion and my self-portraits and | 
am pleased with it. It so happens that | shoot also lingerie, 
fetish, landscapes but as photography is my main hobby | 
enjoy all themes, no matter whether they are portraits or 
nudes. If | would have to choose what personally | would 
like to shoot, | would say that | would love to do some 
great, sensual B&W, fine art, graphic outdoor nudes while 
continuing fashion, portrait and my self-portraits shoots. 

Sometimes | think about shooting social photographs or 
reportage but | do not think that | have the talent for it. | am 
filled with admiration for all photographers doing this kind 
of photos. | am also tempted by making photos of pregnant 













women and babies. For me these kinds of photos emanate a big emotion, which brings 
beauty to the people's souls. Or should | say “emanate a big beauty and brings emotion 


to the people's souls... 


Shooting in Israel and on Tenerife (Canary Islands) where the landscapes there 
are absolutely amazing!!! The quiet desert, the soft sand, the never-ending sea, the 
fascinating vegetation, the kilometres of the rigid lava flow, the kingly volcano, the 
Vast plains whose ends you can hardly see, bordered with huge rocks, the rocks of 
unbelievable colours, ... the feeling you are alone in the whole world, that the whole 
world is one big plain, no civilization. And silence! | felt | was dreaming. Being there 
naked felt so nice, as if being a part of the nature, this is so beautiful being naked in the 


warm, soft sand, feeling the sun warming 
me up. | didn't even feel | was posing. 

| perceived this unreal beauty, sun, 
breeze, sand, One can only experience 
this, hardly describe it! 


Having modelled for many 
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photographers many times gave me 

the opportunity to see how each 
photographer proceed while making 
photos. Each photographer has his own 
style and | appreciated some more 

than others but | do not think that | was 
inspired by one particular photographer's 
style. | saw how they do but | prefer to 
find my own way, my own style. 
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got over the same? 


It was not so difficult as | was already 
speaking good French before | came 
to France. Regarding the geographical 
problems, | knew the place where | 
have moved already before so it wasnt 
surprising for me. Contrary to Czech 
Republic here in south of France the 
weather is always sunny, which is quite 
pleasant. 


As a photographer what are the 
qualities that you admire in a model and 
how do you focus on the strong points 
while moving away from the bad points? 

| appreciate the human quality of a 
person which model for me. | like when 


my model is cheerful, open to talk, to 
share, to bring her/his ideas, to have a 
fun. If you get along with your model, it is 
always more pleasant to work with. | do 
not look for top models for my photos, | 
like to work with nice people. 


Who would be your ideal diva 
(COV er girl) today 1 y Ou have tO name any 
one in particular and why? 


| think that today there is so many 
models everywhere that it would be 
quite difficult to choose only one as an 
ideal cover girl. You can take any model 
from any agency and with the help of 
stylists and make-up artiste you can make 
an absolutely amazing cover girl. 





With digital technology changing the 
face of photography how much has it 
benefited you and photography per se? 

Since the beginning | use the 
CANON EOS 5. | have worked only few 
times with a digital camera CANON EOS 
300D but | was not completely satisfied. 
It is true that digital technology brings 
many possibilities for the photographers 
today. Personally | use the scanner 
for my negatives and than | work on 
them in Photoshop. | like also to create 
completely new images in Photoshop. | 
admire what some artist are able to do 
in Photoshop with a photo but | will be 
always admiring the black and white hand 
printing of big masters. 
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“There is nothing that can be greater 
than happiness". Happiness for me is 
good work, doing nothing, watching 
movies, going for a walk is all my happi- 
ness”. 


"Happiness comes very free to me.” 


The Master and his style: 

Jadhav has only one style of work- 
ing. You must first see the image in your 
head. "Dont start shooting before you 
know what to shoot. You have to have a 
subject. One cannot just pick up a camera 
and start shooting. " 

My style involves enormous planning. 
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"It is nice to plan and be clear about it in 
your head." Once | start shooting | do not 
entertain any interference from anyone 
else on the shoot. | feel that it is always 
better if one person directs the shoot. 

Another important thing is that 
whenever | shoot | never let anyone 
know that | have got "the picture" even if 
| have. He feels that this is the best way 
to work because this way it is possible to 
get more than what you have. "| make 
sure that | atleast have 5 best shots. | do 
not want to connote that | have the shot 
because it makes everyone relax saying, 
Ya! He has the shot”. 

"| think it is great that | do not emot. 
It makes everyone work harder". 

| only work with people who | think 
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will make one happy. | never work with 
anyone who does not make one happy. 
“It might be rude sometimes but what is 
the point if | do it half-heartedly and not 
completely". 

“| dont like giving excuses and if 
someone hired me than | am his”. 


His Advice to 

Budding Photographers: 

e |t is important that you are more than 
100% confidant of your work. 

e5ee the picture in your mind. Visualize. 
* Develop your own work. Explore the 
boundaries and create thoughtful images. 
* Know of aesthetics. 


Another piece of advice that | would 
like to give amateurs is that when you as- 
sist any photographer then it is important 
to learn what is happening in a photog- 
rapher s mind. Understand how the guy 
functions because otherwise you will 
only copy the way he is working but you 
will never copy his style of doing things. 
Always emuliate the learning process." 

"If you are assisting anyone then un- 
derstand why does the photographer do 
what he is doing. Don't look at the shoot 
and think Oh! He has this equipment or 
other things. Try to perceive what is he 
doing and why?" 


Basics of Photography: 
Aesthetics 

Manoj's advice to budding photog- 
raphers is to learn aesthetics more than 
photography. "| am not aware about what 
photography schools teach here. But 
there are a lot of these new photogra- 
phers who don't know what they have to 
do once they have finished their course." 

"If you have your aesthetics right 
then you can never go wrong". One per- 
son cannot learn these things in photog- 
raphy but it is this fine art that teaches you 
how to do composition amongst others. 

Photography is all about laws of 
physics. If they teach everyone all this 
in photography schools here then it is 
definitely great, but if | would be run- 
ning a photography school then | would 
definitely teach my students all this. 


Jadhav: On Digital 


“| do not shoot film at all. | have 


made a promise to myself that | will not 
shoot film at all." 

After seeing the process of how the 
TP's are developed into the end product, 
Jadhav realized that it is not a first-gen- 
eration image any more and that is just 
the emulsion of that image and not the 
original image. 

It was this and a host of other 
reasons that made him decide to go 
completely digital. But most importantly, 
"| don't want anyone to play with my pic- 


ture once | have taken it. | want to deliver 


it my way”. 
He believes that one just needs to 
understand digital better and then they 


would realize how superior digital is. For 


instance, if you know your ratios and 
other factors and then one would easily 
realize that digital is superior to film. 





So we ever see any image that Is 
not manipulated". Digital is not about 





manipulation, it is about enhancing the 
image. He believes that Photoshop 
should not be used to correct the wrong 
but for enhancing. 


Aping the West: A Perspective 

According to Jadhav there are several 
reasons why we ape the west. One, 
photography has never been given its due 
importance in this country. Second, there 
is nothing like fine arts in this country. 

So how do you expect anyone to be 
original. 

No one has thought of using pho- 
tography as a tool to create something 
original. Hence this lackness has led us to 
believe that there is not enough exposure 
in this country, which leads us to look 
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outside our houses for something new 


and original. 

"Indian photography market is like 
shops. Everyone is doing commercial 
work and they are like shops. One goes 
over to them and says | want this, this, 
and this. If you know the technique then 
make sure that people value it." 


Photography and Maturity: 

Photography is not a cheap profes- 
sion to start with. Citing this as one of 
the important reasons why photography 
has never matured Jadhav informs that if 
a person has to invest in this profession 
only if he is actually thinking of making 
money out of it. This was the percep- 
tion that people had about photography 
earlier. 

But, now this perception has 
changed. Everyone has realized the 
importance of media and the sector has 
boomed, It's the same with photography. 
Now, it is not difficult to buy a digital cam- 


era and try your hand at photography. 

Jadhav feels that since we have 
grown in great proportion then we need 
to deliver in a great proportion as well. 
This was the thing in the past and things 
have changed now so there is no other 
place to go, but to grow. 


On dropping standards: 
He avers that in terms of dropping 





standards a photographer's attitude has a 
direct link between the two. Also attitude 
Is directly linked with fame, glamour and 
other things. Only when you are in and 
over your head that a photographer's 
work starts to suffer. 


"What | mean to say is that it is not 
bad that you are shooting overtime or all 
the time but at the same time you must 
also take time out to see what you have 
done." The time that you take off allows 
you to realize whether you have done 
something creative and new work. 

The point that he tries to get across 
to all is that “work for yourself and not for 
anyone else." Divide your personal and 
commercial work because your personal 
work always refreshes you. 

In today's world everyone looks at 
each other as rivals, which is really sad 
according to Manoj. The way | see it 
Is that everyone has their own style of 
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working and you will have work until and unless you 
are original. 


His Goal 
"| always am looking at how much more | can 
get”. That should be your goal. 


Monitor calibration: 
Its Importance 

It is imperative according to Jadhav that before 
you start with digital and now that everyone is get- 
ting into digital more often that you make sure that 
your monitors are absolutely calibrated. Check your 
brightness levels, contrasts but mostly importantly your 
colour temperature. 

If you have trouble finding instructions in manuals 
then you can easily find it on the Internet. The reason 
why one must calibrate your computers is because un- 
less what you are seeing on the monitor is the same in 
the camera one can never retouch the image properly. 


His Background 
- e use to play with his dad's camera never really 
thought that some day he would end up becom- 
ing a photographer. "| use to only take lot of pictures 
when | would go for holidays as a hobby. Belonging 
to a family, which comes from a medical background, 
it was taken for granted that someday he was also 
expected to become a doctor. 

But, after much introspection Jadhav realized that 
he was interested in artistic field. Hence, he joined J.J. 
Schools of Arts, which had a course on photography 
for 5 years. Involving a lot of sketching and painting for 
first 3 years he would get pissed reading all about the 
history of photography. Like others he too was more 
interested in the practical side of this Art. 

This is how Manoj Jadhav's journey began. From 
observing a lot of advertising exhibition and inspiration 
from foreign magazines gave him hope that someday 
he would shoot the same thing again. Jadhav was 
inspired by the sort of work that he saw in Vague and 
not by the sort of work that appeared in the papers or 
commercially here. He didn't want to assist anyone in 
India hence he went to Singapore to visit his brother. 
This effort to speak to all photographers in that part of 
the world paid fruit to him since he soon started assist- 
ing photographers there for free. 

It was Frank Pica, who was a good portrait pho- 
tographer who taught Manoj that it was not the equip- 
ment but the photographer's eye that was important. 
Jadhav immediately realized that he was good at 
shooting people and even others thought the same. 

— BHAVYA DESAI 
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WORLD PHOTOGRAPHY DAY 
People’s 


Anim 


ome this | 9th August, the 
World Photography Day will 








see an effort for a good cause. 
A photography exhibition organized by 
People's For Animals will host paintings 
for sale from over 200 photographers. 
Themed as "The Incredible Moment", 
the objective of the exhibition, which 
is the first of its kind, is to encourage 
photography as a collectible art/ 
investment. 

While it sells for lakhs abroad, in India 

this trend still has not seem to caught on. 
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Most of these photographers, especially 


A, 
Ls 


the known stars even today sell each 
print for a minimum of $3000 to $4000 
abroad. Whereas, the NGO has made an 
effort to keep the prices really low. The 
photographs from the noted artisits will 
be ranging from Rs 2000 to Rs 25,000 so 
that they become an investment. 

The NGO has done some previous 
work, which includes selling 600 paintings 
done by the top painters e.g. Husains, 
Arpita, Anjolie, Jogen, Manu Parekh, 
Naikuntam etc for Rs 40,000 each. They 
have also sold designer | 1,000 T-Shirts. 
The organization was also the first to do 
a candle exhibition in India and the first to 
do a composite pottery exhibition with 
200 potters. 

This is the first composite 
photography exhibition in India and 
it will be the first coming together of 
all the major photographers in India 
- about 210 of them from all over. Each 
one is showing |O photos each. So the 
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FOR A GOOD CAUSE 


Asian Photography spoke to Maneka Gandhi, PFA to get a 
closer view on the upcoming event 


| have always been interested in every form of artistic endeavour — whether art, 
ceramics or photography. So whenever my organisation does a fundraiser we 

try and take a dormant form - dormant commercially, that is - and try and make 

a megashow that will lift it and will also make money for my hospitals. PFA has 

the first megart show , way back in 1990 , then ceramics with 180 participants. | 
have wanted to do a photography exhibition for some years now but it only came 
together recently. 


The day seems appropriate. The theme is The Incredible Moment. Also August 
is a good month for exhibitions in Delhi and People for Animals always has its 
exhibitions then. 


No, it was not difficult to get them on board because all creative people are very 
generous. But getting the work on time from them has been trying | suppose 
because they are all so busy. 


All art and design, as | said, interests me. Animals will be the beneficiary because 
the proceeds go for making my | 9th and 20th animal hospitals as well as for legal 
and educational work. 


| dont know. | am aiming for the first time buyer so that he can start his/her 
collection. We are sending out 20,000 cards, there are 10 billboards, 5 ads in the 
papers, lots of indirect publicity. This is a museum quality exhibition and as many 
people as possible should see it. 





SOlivia Arthur 


exhibition, which is called the Incredible 
Moment is truly huge with over 2000 
photographs. 

New ways to see the world. An awareness of all life. John Abraham is scheduled to 
inaugurate the exhibition and the 
proceeds of which will be forwarded for 


the making of the first animal hospital in 
Certainly it will give it a strong boost. People who start investing in buying Kerala. 


photographs will do so again and again. —BHAVYA DESAI 
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provides comfortable, 
lightweight and protective 
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o you find it hard to frame 

subjects in your photographs! 

Have you ever wondered how 
professionals come up with such interest- 
ing perspectives of our world? This is be- 
cause they precisely compose each shot 
they take. Composition is fundamental 
and vital in photography. It is a myth that 
good photographs can be taken only by 
professional cameras. You might have 
the best camera and other accessories, 
but if the composition is not interesting 
then the picture becomes regular and 
monotonous. A good photographer can 
create a mesmerizing picture with a point 
and shoot camera, just by composing the 
subject interestingly. Composition and 
exposure go hand in hand. Any image, 
which lacks composition or the precise 
exposure, would be a lifeless image. 

Any image can be made interesting 
by following a couple of simple guide 
lines. You will be amazed to see how the 
right composition can make a difference 
to your candid or professional shoot. 
Learning to compose properly is an 
important skill to pick up. This article will 
run through some of the best practices 
for composing a photograph. 





Rule of Thirds — | | — 

The fundamental rule in photogra- 
phy is that there are no rules for a good 
picture! So you may call the information 
given below as a guideline for capturing 
better pictures. One of the most impor- 
tant guidelines in photography; as most 
professionals will tell you is the "Rule of 
Thirds." Most of us rarely plan our shots, 
we simply whip out our cameras and 
start shooting. The professionals will say 
Apply the Rule of Thirds’. 

The Rule of Thirds says that we 
should divide each photo frame into nine 
sections, which has two equidistant verti- 
cal and horizontal lines much like a tic- 
tac-toe board, So that they form four-in- 
tersection point. The subject or points of 
interest in the photo should then coincide 
with any of the four points of intersec- 
tion on the tic-tac-toe board. When we 
say point of interest, it is something that 


you want to highlight in your picture. The 
rule of thirds helps the photographers to 
emphasize the point of interest. And the 
topic of interest varies from person to 
person but the fundamental point is the 
correct composition. 

Another way of composing the 
photo is to lay the subject on the lines 
of the tic-tac-toe board, which gives a 
different and often interesting perspec- 
tive. You can use the horizontal lines for 
composing scenery, like you can place the 
point of interest in the lower horizontal 
line if the background is more interesting 
than the foreground and vice-versa. The 
vertical lines of tic-tac-toe can be used 
for giving a depth in the image. lo make 
the composition more interesting, try 
shooting the subject diagonally across the 
frame. By shooting so there is move- 
ment in the picture and it becomes more 
interesting. 

While you shoot, see the imaginary 
lines of tic-tac-toe in your viewfinder 
and compose it right. Once you make it 
a practice to see the imaginary lines for 
each and every shot then the composi- 
tion will come naturally to you. Using the 
technique of rule of third, negative space 
in the frame is present. The negative 
space helps in enhancing the subject that 
you have captured. A good composition 
has negative space in the direction, the 
subject faces (like the portrait of the boy). 

There is no particular rule in photog- 
raphy as said before, so you certainly can 
take a shot of a subject in center of the 
frame and make it look great. Eventually it 
boils down to having an eye for compos- 
ing. And practicing the above guildeline 
will definitely make a difference to you 
photo venture. 


Focusing problem? 


While following the Rule of Thirds, 
one problem you'll face is that your 
subject may not be right in the center 
of the photo. Shooting the subject off 
center causes focusing problems because 
most cameras focus on the center of 
the picture. There is a very simple way 
around this? Use the exposure lock 
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Inspired by the Qutub Minaar? Well put on your walking shoes and start shooting. 
Asian Photography is on the lookout for outstanding travel photo essays to bring the 
world to our readers' doorstep. If you have gone on a trip of a lifetime and would like 
to share those captivating images with fellow photographers in the region, share them 
through Asian Photography. .. 
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Use of Marquee Tool 


B Ed joop Lam Select Fam View Window Heb 
(LO (ABE) emm Pini ems d e 


Layers pel Cw ey Cm WE 
Ferma opt cox Tl 
ver هع+ ا معام‎ 





} CS and dea te move selection outline Usa Diit, AH and Chri fer aditum option 


increase the magnification of your image view. 

To reposition a rectangle, rounded rectangle, or elliptical marquee, first drag 
to create the border, keeping the mouse button depressed. Then hold down the 
spacebar and continue to drag. If you have finished drawing the border, drag from 
inside the selection. 


Example 

Let us see one of the uses of the marquee tool, so it would be easier to 
understand. Let's start with elliptical marquee, which you would use regularly. 
I .Open any image, preferably portrait shot 
2.Click on add selection (on the option bar) 
3.Change the feather value to anything below 250 
4 Check anti-aliased and set style to normal 
§.Click -> layers -> new -> layers, select colour of the layer that suits the main layer 
(image layer) and clicks ok to create a new layer. 
6.Double clicks on the main layer from the layer palette to unlock the layer and drag 
new layer below the main layer 
Z.Right clicks on the marquee option on the tool bar and select elliptical marquee 
8.Make a selection of desired size on the image by dragging 
9.Right clicks on the image and select inverse 
10.And press delete on the keyboard 
| I. To deselect clicks -> select -> deselect (press CTRL+D) 

This is a classic example to create vignette technique using marquee tool. Using 
rectangular marquee tools you can create frame to your photo and many more effect. 


Lasso tool (Short cut key: L) 

Well, the marquee tool does help you selecting an image but it is constrained to 
fixed shape. So we have the lasso tool for easier and free hand selection of any shape 
and size. 

The lasso and polygonal lasso tools let you draw both straight-edged and freehand 
segments of a selection border. With the magnetic lasso tool, the border snaps to the 
edges of defined areas in the image. 


How to use it 
| Select the lasso tool, and select options. 
2 Drag to draw a freehand selection border. 


3 To draw a straight-edged selection 
border, hold down Alt (Windows) or 
Option (Mac OS), and click where 
segments should begin and end. You can 
switch between drawing freehand and 
straight-edged segments. 

4 To erase recently drawn segments, 
hold down the Delete key until you ve 
erased the fastening points for the desired 
segment. 

5 To close the selection border, release 
the mouse without holding down Alt 
(Windows) or Option (Mac OS). 


Polygonal lasso tool: 

| Select the polygonal lasso tool, and 
select options. 

2 Click in the image to set the starting 
point. 

3 [Do one or more of the following: 

To draw a straight segment, position the 
pointer where you want the first straight 
segment to end, and click. Continue 
clicking to set endpoints for subsequent 
segments. 

To draw a freehand segment, hold 
down Alt (Windows) or Option (Mac 
OS), and drag. When finished, release Alt 
or Option and the mouse button. 

To erase recently drawn straight 
segments, press the Delete key. 

Close the selection border: 

Position the polygonal lasso tool 
pointer over the starting point (a closed 
circle appears next to the pointer), 
and click. If the pointer is not over the 
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starting point, double-click the polygonal lasso tool pointer, or Ctrl-click (Windows) or 
Command-click (Mac OS). 


Magnetic lasso tool 

The magnetic lasso tool is especially useful for quickly selecting objects with 
complex edges set against high-contrast backgrounds. 
| Select the magnetic lasso tool, and select options. 

2 Click in the image to set the first fastening point. Fastening points anchor the selection 
border in place. 

3 lo draw a freehand segment, move the pointer along the edge you want to trace. 
(You can also drag with the mouse button depressed.) 

The most recent segment of the selection border remains active. As you move 
the pointer, the active segment snaps to the strongest edge in the image, based on 
the detection Width set in the options bar. Periodically, the magnetic lasso tool adds 
fastening points to the selection border to anchor previous segments. 

4 If the border doesn't snap to the desired edge, click once to add a fastening point 
manually. Continue to trace the edge, and add fastening points as needed. 

5 To switch temporarily to the other lasso tools, do one of the following: 

To activate the lasso tool, hold down Alt (Windows) or Option (Mac OS), and drag 
with the mouse button depressed. 

To activate the polygonal lasso tool, hold down Alt (Windows) or Option (Mac OS), 
and click. 

6 lo erase recently drawn segments and fastening points, press the Delete key until 
you ve erased the fastening points for the desired segment. 

7 Close the selection border: 

To close the border with a freehand magnetic segment, double-click, or 

press Enter or Return. 

To close the border with a straight segment, hold down Alt (Windows) or 

Option (Mac OS), and double-click. 

To close the border, drag back over the starting point and click. 

Example 

٠ Open an image (image with boring background) 

* Create a new layer with a suitable colour for the image 

* Place the new layer below the main layer by dragging it down 

e Select the main image and then select lasso tool (we start off with the magnetic lasso) 
e Change the settings in options menu to new selection and feather to 5 and check 
anti-aliased 

e Start the selection around the image (you can use all three lasso tool for selection) 
e To make addition selections, click on add selection in options bar 

e End the selection by click or click at the start point 

* Right click on the selection and click select inverse 

(to select the area outside the selection) 

* Press delete on the keyboard 

٠ And to deselect, click on select -> deselect on the menu bar (or press CTRL+D) 

The above technique can be used if the background of the subject is boring or if 
you just want to change the colour of the background. Lasso tools can be used in many 
other selection purposes, which will be covered in the future edition. 

Where's what we have done 

We have gone through a brief description and uses of Marquee tool and the 
lasso tool with examples. Where the basic use of marquee and lasso tool is to make 
selection. The above tools also have many other uses other than selection, as the 
example above shows. 

-ARJUN PRASAD 
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If you have any image which you have 


enhanced or corrected to get the desired 
result and would like to know our expert 
teams thoughts on that then do send in 
the photographs - the one before you 
enhanced and the one after 

(Size 4 x 6 inches at 300 dpi) at 
editorial@asianphotographyindia.com 

or write to us on the address on our 
editorial page. Also include the step-by- 
step guide on how you went about it in 
the above format and we will publish it in 


our magazines "Dr. Fixit" section. 


he World of digital photography has proven to be in par with analogue 

photography, this has resulted in making a photographer's life easier. The digital 

dark room today, provides us with the opportunity to enhance the photography 
but is often construed as a measure to correct the wrong. In an effort in the same 
sphere we will provide you with a basic ideas. 

From this issue onwards we will bring forward the common errors you see in your 
photographs and show how easily you can rectify it. And also how you can enhance 
your perfect image to yet another level of perfection. 

The photograph visible alongside has been shot in Istanbul, Turkey alongside the 
scenic view by the Bosphorus River. This photograph was shot through the window 
of a bus while it stopped for a few seconds. The lights inside the bus caused a lens 
flare in the image ruining it. It is also slightly underexposed since it was late evening. 
Furthermore, we felt the photograph would look better if it is cropped from the 
bottom making the composition fit right in. 

So here's introducing Dr. Fixit to solve this problem in matter of minutes... we 
have given you simple steps of how to improve this photograph using Photoshop. 
Step I. Oper the image in a photo - editing software like Adobe Photoshop. 
Step2. Select the Crop tool and crop it to the desired size you want. We felt it would 
look nice with a panoramic layout so we cropped it from the bottom. 

Step3. Select the Clone Stamp Tool. 

Step4. Press Alt + Click and select the portion of the sky beside the white patches. 
Step5. Brush stroke it with the mouse on the patch. 

Step6. Similarly you can also use the Healing Brush or the Patch tool in the advanced 
versions of this software. 

Step7. After this, click on Auto levels in the Image Adjustment section get the right 
exposure of the image. 

Step 8. Or you can click on Levels and move the white and black pointers to get 
more controls on the highlights, shadows and midtones of the image. 

There are several ways of rectifying or enhancing this image. For e.g. Instead of 


Levels you can use Curves. Or you can simply use Brightness/ Contrast tool too. 





After 
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NE EFFECTS OF 


DOTO FILTERS 


ften despite everything set right 
while shooting — the exposure, 
composition, the background, 

we still do not end up having a perfect 
image. The colours seem dull, the sky 
does not seem bright enough amongst 
nost of other things. Under such circum- 
stances what look like coloured pieces of 
glass can make a world of difference to 
you photographs. They are called filters, 
which can be attached in front of your 


camera lens or put into a filter holder. 
Photo filters can improve your photos, 
whether you shoot them with a pro cam- 
era or a point-and-shoot model, on film 
or digital. Read on to learn what these 
filters can do for you. 


Filters for 
Colour Photography 

A primary use of filters in colour 
photography is in reproducing colours 


The effect of Cold 85A Filter 





that match as closely as possible to the 
actual colours in a scene. Certain types 
of light may cause film to have a colour 
cast that the human eye doesnt notice 
in the scene because our eyes adjust and 
compensate for different types of light, 
but the camera doesnt. Filtration can be 
used to colour-correct the light before 

it strikes the film or the CCD. Coloured 
filters all do one basic thing - They stop 
certain wavelengths of light from reaching 
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Image with warm filter 





the film. A coloured filter doesnt add its 
colour to a scene. Rather, it takes away all 
the other colours from the scene. A red 
filler doesn't make a scene appear red 
because it adds red to the scene; it makes 
the scene red because it stops all the 
other colours in the scene from reaching 
the film. Light from objects that doesnt 
reflect or emit red wavelengths (blue and 
green ones, for example), so these ob- 
jects appear grayed or black in the photo. 
Similarly, there are many other colour 
filters with varying densities available. 
Corrective colour filters are known 
by many common names, but they all 
do the same job. Sometimes they may 
be called conversion filters, light-balanc- 
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llters most-commonly used are the polarising, neutral density, ultraviolet (UV), sky- 
light and special effects filters with the polariser topping the list in terms of a filter’s 
ability to alter and enhance our everyday photography. 


Polariser filter 

Basically this filter's sole purpose is to remove reflections. When you look at any 
given scene, the objects tend to reflect the existing light to some extent. When this 
happens, the colours just aren't as vibrant. This is because the reflection 'blocks' the 
true colours. The more the reflection, the less of the colour you see. And this reflection 
isnt limited to what we normally think of "reflective" surfaces (glass, water, etc). You 
would be amazed how much reflection you can get off of leaves, wet rocks, flowers, 
haze, and so on. For a simple experiment go to your nearest optician and try on a pair 
of polarised sunglasses and step out in the open. You will see that as soon as you put 
them on, your eyes are treated to a world of more vivid, more intense colours. 

There are two types of polariser's: linear and circular. For digital cameras, it's advis- 
able to use the circular polariser filter. Unlike most filters, these are adjustable. Once 
attached, you'll notice it has a rotating ring. Turn that ring to adjust the intensity of the 
polarised effect to your taste. Your LCD monitor on the back of your camera will show 
the effects. Also note that these work better when you shoot at 90-degree angles to 
the sun. 


Neutral Density (ND) 

The advanced photographer sometimes wants to reduce the overall light level in 
a scene, often to attain a slower shutter speed or a wide depth-of-field. Waterfalls, for 
example, look more romantic with slower shutter speed so you might use a two-stop 
neutral density (".6 ND") to hold back the light and get a nice long exposure. NDs are 
often available as .3 (| stop), .6 (2 stop) and .9 (3 stops). 

Diffuser/Mist/Fog/Soft-focus: There's a variety of filters than soften an image by 
adding some foggy blur. They're sometimes used for a still lake at sunrise, a small 
bridge, or a woman's face. They produce dream-like soft images that often appeal to 
photographers while shooting portraits. 





Example of a Sepia filter 


Colour temperature filters 

These are used to either have a cooling or a warming effect. Cooling filters (80A, 
B and C) are pale blue and warming a pale straw colour. Warming filters (81A, B or C 
- C is the strongest) are useful to prevent a cold feel to pictures taken on overcast days 
or in shady areas on sunny days. With digital cameras, colour temperature is adjusted 
using the white balance setting on the camera or in the converter software for raw files. 





ing filters, or even colour-compensating shade, the lighting now comes from the 
(CC) filters. They compensate for lighting ^^ overhead blue sky, so the colour tem- 
problems that the film cannot correct. perature becomes higher, or very blue. 
You have to remember that, unlike the 

human eye, which adjusts for different Filters for Black and white 
colour temperatures, the camera locks Photography 

only specific colour temperatures accord- Coloured filters can also be used 

ing to the setting. Most cameras today very effectively in black-and-white pho- 
are balanced for sunlight and flash, which tography, to change the light and shade 
cover most situations, but not all. As the amongst coloured objects in a scene - to 
sunrises or sets, the colour temperature provide contrast between objects that 
drops and your images take on a very would reproduce as about the same 
warm tone. When you move into the shade of gray if no filter were used. For Example of a Star filter 
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example, red flowers reflect about the 
same amount of light as green leaves, so 
both colours will reproduce as about the 
same shade of gray in a black-and-white 
photograph of the flowering plant taken 
without using a filter. 

If you photograph the plant with a 
red filter over the camera lens, the red 
flowers will become lighter and thus 
stand out from the now-darker green 
leaves. Coloured filters lighten objects 
of their own colour in black-and-white 
photographs, while darkens objects of 
the complementary colour. You can also 
provide separation between the flowers 
and leaves by using a green filter, which 
will lighten the green leaves and darken 
the red flowers. The decision is yours; it's 
just a matter of deciding what you want 
your photograph to look like, then ap- 
plying your knowledge of how coloured 
filters work to make it look that way. 
Because the eye is drawn to bright areas 
in a photo, you'll generally want to use a 
filter that will make the main subject light 
and its surroundings darker. 

Another good use for coloured 
filters in black-and-white photography 
is to compensate for the fact that film is 
more sensitive to ultraviolet and blue light 


than our eyes are. Due to this greater 





Example of a Soft filter 


sensitivity, objects in a scene that reflect a 
lot of blue and ultraviolet, such as the sky, 
appear lighter in a photograph than they 
appear to our eyes in real life. A partly 
cloudy blue sky, exposed without a filter, 
does not procuce a very dramatic photo- 
graph, because the blue photographs too 
light. A yellow filter will absorb some of 
the ultraviolet and blue radiation and thus 
darken the sky, so that the white clouds 
will stand out. An orange filter, which 
absorbs more blue light, will darken the 
sky even more. A red filter, which ab- 
sorbs cyan and green as well as blue and 
ultraviolet, will really darken the blue sky 
in a black-anc-white photograph. 


Digital Filters 

Filters are a feature in most photo 
editing programmes. It lets you apply 
artistic and other effects to an image. If 
a programme permits the creation of 
layers, filters can be applied to them 
individually. To change the degree and 
transparency of a filter, you can "fade" 
the effect after it is applied. Some filters 
let you apply artistic effects such as a 
watercolour on a canvas background, a 
sketched look or oil brushstrokes. Others 
let you to blur or sharpen an image, or 


parts of it. With filters you can colourize 





an image, distort it, add noise, remove 
dust and scratches, create half-tones or 
sepia-coloured mages, and lots more. 

In some photo-editing softwares 
like Adobe Photoshop CS there is the 
addition of a “Photo Filter” adjustment 
layer. The Photo Filter adjustment layer 
is a convenient way to apply the effect 
of a colour filter to your images, with 
excellent control over the strength of the 
effect. 

To apply a Photo Filter to your im- 
age, simply click the New Layer button 
at the bottom of the Layers palette and 
select Photo Filter from the pop-up list. 
This will add an adjustment layer to the 
Layers palette and open the Photo Filter 
dialog box. A convenient list of standard 
filters is available for you to select from, 
including 85 and 81 Warming Filters, 80 
and 82 Cooling Filters, an underwater fil- 
ter, and a variety of coloured filters. Select 
the type of filter you'd like to apply to the 
image from the dropdown, and you can 
see the effect on the image .You can also 
select a specific colour to use by selecting 
the Colour option and then clicking on 
the coloured box to bring up the Colour 
Picker. Choose a colour and click OK to 
return to the Photo Filter dialog box. 

Adding a colour Photo Filter allows 
you to produce a similar effect to using 
the same filter in front of the lens when 
you actually take the picture. But when 
using such a filter during capture it is an 
all-or-nothing proposition. Adding the 
filter effect digitally allows you to change 
your mind at any time, and also adjust the 
intensity of the effect. In the Photo Filter 
dialog box, you can adjust the Density of 
the filter. A lower Density setting is like 
using a filter that is closer to being totally 
clear, while a higher Density setting pro- 
duces the effect of a more opaque filter. 
With the Preview checkbox checked, you 
can simply slide the slider left and right to 
find just the right result. 

When you work with your images 
in the digital darkroom, you gain tre- 
mendous flexibility and control over the 
application of photographic filters to your 
images. You can control the degree of 
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Examples of digital filters using PhotoShop 


the effect with precision, while seeing the ask you whether you want to buy the 
Skylight |A filter or the UV filter. This is 
because apart from performing its task 

it also adds as a protective covering for 
your lens. Invest in a filter as you will be 
thankful that you did it when after a while 
you will start noticing slight scratches on 
the lens despite of all the precautions you 
took earlier. Imagine if these scratches 
would have been on your expensive 
lens! Although the lens cap is provided 
for protection many a times it does not 


WHAT IS A FILTER FACTOR? 


n photography, a filter is a camera accessory consisting of an optical filter that can be 
inserted in the optical path of light. The filter can be a square optical glass mounted 
on a holder accessory or (more commonly) a glass or plastic disk with a metal or plas- 

tic ring frame, which can be screwed in front of the lens. 

Filters are commonly used in black and white photography to manipulate image 
contrast. For example a yellow filter will enhance the contrast between clouds and sky 
by darkening the latter. Orange and red filters will have a stronger effect. 

Filters are less common in colour photography (and, even less in digital photogra- 
phy). A major use of the filter is to compensate the effects of lighting, which is normally 
not balanced for the film stock's rated colour temperature (usually 3200K for profes- 
sional tungsten lights and 5500K for daylight), the 80A blue filter used with daylight film 
corrects the orange/reddish cast of household tungsten lighting, while the 85 used with 
tungsten film will correct the bluish cast of daylight. Colour correction filters are identi- 
fied by numbers, which sometimes vary from manufacturer to manufacturer. 

But what is commonly not known is that there are definate negative aspects of 
using filters. The negative aspects of using filters, though often negligible, include the 
possibility of loss of image definition, especially while using dirty or scratched filters, 
which in turn also results in the loss of some exposure. The former is best avoided by 
careful use and maintenance of filters, while the latter usually will not be a problem if 
planned out properly. 


results in real time. You no longer have to 
guess about which filter is best, or settle 
for the limited range of options provided 
by filters used during capture. In fact, 

you can even produce a wide variety of 
interpretations for the same scene. 


Filters as a protection 

for your expensive lenses 
When you go to buy your camera 

lens you will notice that the seller will 








prove useful in controlling the dust and 


other particles settling on the lens and 
ruining it. UV/Skylight/Haze filters are 
almost clear and reduce blue haze caused 
by UV. They're used mainly for protec- 
tion - if you drop your lens, you might 
just damage the cheap filter instead of the 
expensive lens. They also protect against 
dust, moisture and scratches. As this filter 
does not alter the final image to a very 
large extend you can shoot anywhere 
with this filter on. 

If you will explore the world of filters 
it Is a never-ending story. There is a 
whole range of filters that one can use to 
give dramatic results to their images. Spe- 
cial filters like infrared, close — up, fluo- 
rescent filters are also favourites amongst 
many photographers. In India wedding 
photographers especially have a set of 
special effect filters for e.g. the Star Filter, 
which as the name suggests gives special 
glittery effects to jewellary and lit up areas 
in the photos. There are filters for almost 
every effect you want in your images. 
You can go to the nearest camera store 
and pick up a brochure of companies like 
Cokin or Lee who specialize in photo 
filters and select the one which suits best 
to your photography needs or use an 
advanced photo editing software like the 
Adobe Photoshop CS and explore the 
world of photo filters it provides. 

Text & Images: PARINITA SALIAN 
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RECOVERING DELE FED IMAGES 
FROM YOUR MEMORY CARDS 


n the-past | 2 months, the data recov- 
| ery needs of users of storage cards, 
also called memory cards or flash 
cards, have increased ten times 
compared to last year. Today, 
these storage cards are used in 
many different systems such as 
digital cameras, measuring devices, 
laptops, PCs and much more. 
How many times has it hap- 
pened to you when you have been 
shooting your son or daughter s birth- 
day or are on an important assignment 
and you accidentally erase some of the 
images that you might not have other- 
wise. May be you handover your camera 
to someone who is just playing around 
with it and deletes an image that might 
have been important? 


Major Manufacturers 

Lexar Media 

Image Rescue 2.0 is bundled free of charge on all of Lexar Media's Professional Series 
CompactFlash. Stand-alone Price: $39.95. 

System Requirements 

e Image Rescue 2.0 is compatible with Windows 2000/XP (or higher) and Mac OS 
10.2 (or higher) 

e Can recover data from CompactFlash Type 1/11, Multi Media Card, Secure Digital, 
xD-Picture Card, Memory Stick, Memory Stick PRO, Memory Stick Duo, Memory 
Stick PRO Duo and Smart Media. 


San Disk 

The cards also include RescuePRO software that allows photographers to easily 
recover accidentally deleted images, lost digital images or data. 

Stand-alone price: $40. 

System Requirements 

e System running Windows 98/ME/2000/XP or System running MAC OSX 10.1.5 or 
higher - best recovery performance with 10.3 or higher. 

e Minimum of 64 MB RAM 

e Minimum of free hard disk space as large as the media you wish to recover 

You may also need a card reader for your media if the camera is not supported as a 
removable disk device 

* Works with most brands of digital devices. (Note some digital devices clear the files 
upon delete/format, and the data cannot be recovered. Please run the demo to insure 
compatibility with your device.) 



















But what actually is the best-kept 
secret, atleast in this part of the world are 


٠ the host or programs available online and 
| in the market to recover deleted images 
IE from your memory cards. While there 


are softwares from major manufactur- 

, ers like San Disk (Rescue PRO), Lexar 
f Media (Image Rescue 2.0) in the mar- 
1 ket, a number of other softwares are 
4 also available online for a reasonably 
E cheaper one-time price. 


| Recovering process: 

is The process for the recovery 
of the images is very simple. Just follow 
these simple steps: 

I. Download or install the program 
and inject the memory card in the card 
reader port and wait for the program to 
do the rest. 

2.ln case of the unavailability of a 
card reader just plug-in the USB port 
from your camera to the computer and 
again wait for the software to do the rest. 

3.4 standard program will have an 
option of "Recover Images" and a "Save 
Files" dialogue box, which allows you to 
save your images on the hard drive. 

4.Press the "Recover" button and 
then wait for the images to download. 

The recovery process of the images 
Is as simple as installing and running any 
software that you might have. Any one 
who is well versed with the computer 
and their digital camera can easily run this 
software and retrieve the images. But 
one thing that should be noticeable is that 
the software will only recover any data 
from the removable devices and not from 
the fixed drives. Although, this might not 
be a problem while recovering images 
but if the software is used to retrieve 
any other data like files and folders of the 
computer then it can be a difficult task. 
— BHAVYA DESAI 
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tips & techs 





he rainy season brings with it 

some magical changes around 

us. The plants and trees have this 
unique fresh look that you never see in 
any other season. Stormy skies create 
dramatic vistas for scenic backgrounds. 
The incredible cloud formations and 
effects, which change by the hour make 
exciting images. Not to forget about the 
smaller subjects. Puddles left by a recent 
rain create opportunities to capture 
reflections with unusual perspectives. Pat- 
terns of water droplets striking the surface 
of a pond or adding texture to a close-up 
of a flower can make wonderful subjects. 
Many plants are designed to hold water 
on their leaves or petals, creating interest- 
ing textures. If you look around you will 
see the possibilities of little drops of rain 
left after a shower. A droplet of water 
hanging off a leaf becomes an upside- 
down magnifying glass. Get close and 
photograph the world through it, using it 
as a second lens. Like these there are a 
million things you discover in this season. 
It's indeed a magical season for you, but 
NOT for your expensive camera! 

When working in the rain, the main 

challenge is to keep dry. Some cam- 
eras stop working when they get damp. 
Condensation forms not only inside the 
camera but also on the insides of the 
lenses. There have been many cases 
of mold and fungus growing inside the 
lenses. A few precautions can keep you 
singing in the rain. 


Simply keeping the rain out! 
Rain and wind are just waiting to 


My Camera will not be Scared Again! 


get into your camera when you change 
film or lenses. Use your body as a shield 
in addition to covering the camera to 
prevent water and blowing dust from get- 
ting inside. Remove sand and dust from 
the camera with a blower ball and a soft 
camera brush. ما‎ extreme rain and wind 
conditions change film inside of a water- 
proof bag, often just a large plastic bag! 


Rain gear for your camera: 

There are many commercial rain 
hoods to fit over your camera, or you 
can make your own. You don't have to 
get anything fancy from the market. Use 
any waterproof material, including big 
trash bags held on with rubber bands or 
duct tape. For most photographers on a 
budget, this is the best bet. It's free and 
effective. 


Shower Cap! 

Shower caps fit right over the camera 
body and most lenses under 200mm. 
They keep your equipment protected 
from the rain and the elastic holds them 
into place. They work fine for the times 
between shots when you need maximum 
protection. 


Umbrellas: 

Of course the most obvious choice 
for any protection against rain has to be 
an umbrella. If you don't have to move 
around too much, then you can use the 
creative engineering of mounting large 
umbrellas onto your monopod which is 
used by many photographers around the 
globe. It keeps the photogrpaher and the 





equipment dry in minor storm conditions. 
The additional advantage is protection 
from the sun in blazing. 


Filters: 

When you are struggling with rain 
over several hours or days, we highly 
recommend using protective filters on 
your lenses to avoid constant wiping 
of the expensive glass, increasing the 
chances of scratching or just wearing the 
protective coating down. 


Lens Shade: 

Use a lens shade to keep the front 
glass element dry and free of water spots. 
Make sure it's deep enough to keep 
water off and not vignette at the widest 
focal length of the lens. Even with the 
best cover, take a moment to check the 
lens glass for drops of water that can spoil 
an image. This becomes very important 
with wide-angle lenses, since their hoods 
are less protective and they have a larger 
depth of field. That stray water droplet 
can show right up in your lovely scenic. 


FOR FILM-USERS: 

Keep your film in a nearby pocket, 
this helps you to make changes quickly. 
Keep your film in its waterproof canister 
until ready to use. With your back to 
the wind, have the new roll in hand and 
ready to insert. Tilting the camera's film 
compartment down, out of the incom- 
Ing rain, open the back, pop out the 
spent roll, insert the new, and in five 
seconds or less, you're done, protected 
from the wet. 
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ORLD PHOTOGRAPHY DAY: 
N EFFORT BY PEOPLE'S FOR ANIMALS 


ome this |9" August, the World Photography Day will see an effort for a good 
cause. A photography exhibition organized by People's For Animal will host 
paintings for sale from over 200 photographers. Themed as "The Incredible 
ment”, the objective of the exhibition, which is the first of its kind, is to encourage 
btography as a collectible art/investment. 
While paintings sells for lakhs abroad, in India this trend still has not seem to catch on. 
st ofthese photographers, especially the known stars, even today sell each print for a 


imum of $3000 to $4000 abroad. Whereas, the NGO has made an effort to keep the 


es really low. The photographs from the noted artists will be ranging from Rs 2000 to 


25000 so that they become an investment. 
The NGO has done some previous work, which includes selling 600 paintings done by 
e ofthe top painters like Husain, Arpita, Anjolie, Jogen, Manu Parekh, and Vaikuntam etc 
Rs 40,000 each. They have also sold | 1,000 designer T-Shirts. The organization was 
p the first to do a candle exhibition in India and also the first to do a composite pottery 
iIbition with 200 potters. 
This is the first composite photography exhibition in India and it will be bringing together 
ill the major photographers in India for the first time- about 2.10 of them from all over. 
h one will be displaying | O photos each. Thus the exhibition, which is called the Incred- 
+ Moment, will be a mammoth one with over 2000 photographs. 
Cine Star John Abraham is scheduled to inaugurate the exhibition and the proceeds of 


ich will be forwarded for the construction of the first animal hospital in Kerala. 
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Clair Ani 





Opp. Page: 

NAME: 

AYESHA MADGAVKAR (GOA) 
CAMERA: 

NIKON COOLPIX 3.5 MEGA PIXEL 


This page: TOP 

NAME: 

SANGEETA DAS (NEW DELHI) 
CAMERA: 

NIKON COOLPIX 7600 
DIGITAL CAMERA 


BOTTOM: 

NAME: DEEPAK ACHARYA 
(HYDERABAD) 

CAMERA: VIVITAR V3800N 
LENS:28-/0MM 
EXPOSURE: F8,1/125 
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s Page: TOP 

ME:SOUMYEN MUKHERJEE (W.B.) 
ERA: VIVITAR V3600 

POSURE:F5.6, | /60 

PTION:STILL LIFE 


TTOM 
ME: PRAVEEN KS (BANGALORE) 
MERA: SONY DSC P92 DIGITAL 


p. Page: TOP 
ME: JAYANTILAL PARMAR (HYDERABAD) 
MERA: EOS 300 
S: 28-80 Canon plus Polariser 
PTION: LANDSCAPE 


TTOM: 
ME: R. RAJASEKARAN (CUDDALORE) 
MERA: NIKON F75 

M: FUJI 400 


IMPORTANT NOTE!! 

It is very very important to write the technical details 
in the format prescribed below with your name and 
place, also write a caption for the picture. 

For Digital Images e-mail: sappl(Vbom8.vsnl.net.in 
or send it post in CD 300 dpi 


Name & Address............. rere "See ies odes 
docu e n Te e demo AUT NULL MN 


Film/Digital 
Shutterspeed:...............ese 
Aperture 


Address your entries to the. 
Asian Photography EDITORIAL DESK 
13/D, Laxmi Industrial Estate, New Link Road 
Andheri (W), Mumbai-400 053 
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Sensor: 5.33MP CCD 
Image Size: 4028 x! 324pixels 
Lens: Compatible with all 
F-mount Nikkor lens, | .5x field 
of view crop 

ISO: ISO | 25 - 800 
Monitor: 2-in., | 30,000-dot, 
low temp. Polysilicon TFT LCD 
with LED backlighting 
Storage: CompactFlash(CF) 
Card (Type 1/11) and Microdrive 
Batteries: Ni-MH Battery 
Pack EN-4 (7.2V DC) 


mm / I.I kg 
Price: Rs. 285,000 





Sensor: |2.4 MP CMOS 
Image Size: 4288x2848pixels 
Lens: Nikon F mount, |.5x field 
of view crop, High speed: 2.0x 
field of view crop 

ISO: ISO 100 - 800 
Monitor: 2.5 " TFT LCD 
(235,000 pixels) 

Storage: Compact Flash 


Type | or II 

Batteries: | ithium-lon EN- 
جاع‎ (11.1 VDC) 
Size/Weight: |58 x 150 x 86 
mm / 1070g 


Price: Yet to be 
announced in India 


Sensor: 4.| MP CCD 
Image Size:2464x1632 pixels 
Lens: Compatible with all F- 
mount Nikkor lens, |.5x field 

of view crop 

ISO: ISO 200 - 1600 
Monitor: 2.5* TFT LCD, 
Tempered glass coating 
Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Lithium-lon EN- 
EL4 (11.1 V DC) 
Size/Weight: |58 x | 50 x 86 
mm (6.2 x 5.9 x 3.4 in), 1070 g 
Price: Rs. 222,000 


Sensor: 8.0 MP CCD 

Image Size:3264x2448 pixels 
Lens: 3.5x optical zoom 
“Nikkor ED *(24 - 85 mm 

equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: !|.8' TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type l/l) and Microdrive 
Batteries: Nikon -N-EL7 
Lithium-lon rechargeable battery 
(7.4 V, 1100 mAh) 
Size/Weight: ||3x82x75 
mm / 400 g 

Price: Rs. 54,300 


Sensor: 6.|| MP CCD 
Image Size: 3008x2000 pixels 
Lens: Compatible with all F- 
mount Nikkor lens, |.5x field 
of view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: |.8' 118,000 pixel 
TFT (10096 frame coverage) 
Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Lithium-lon 
battery pack EN-EL3 

(7.41. 1400 mAh) 
Size/Weight: |44 x 116x8! 
mm / 700 g 

Price: Rs. 85,000 





Sensor: 2/3", 8.0 MP CCD 
Image Size: 3264x2448 

(8M) pixels 

Lens: 8x zoom (35 - 280 mm 
equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: |.8' TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash ™ (CF) 
Card (Type 1/11) and Microdrive™ 
Batteries: Nikon EN-EL | 
Lithium-lon rechargeable battery 
Size/Weight: || 3 x 105 x 78 
mm / 480 g 

Price: Rs. 55,400 


Sensor: 6.| MP CCD 
Image Size: 3008x2000pixels 
Lens: Compatible with all F- 
mount Nikkor lens, |.5x field 

of view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: | .8" |30,000 

pixel TFT 

Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Lithium-lon 
battery pack EN-EL3 
Size/Weight: |40x ||| x 78 
mm / 595 g 

Price: Rs. 59,500 





Sensor: 8.0 MP CCD 

Image Size: 3264x2448pixels 
Lens: | Ox optical zoom 
"Nikkor ED" VR (35 - 350 mm 
equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: |.8' TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Nikon EN-EL7 
Lithium-lon rechargeable battery 
(7.4 V, 1100 mAh) 
Size/Weight: | |6 x 85 x |2| 
mm / 600 g 

Price: Rs. 58,600 
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Sensor: 5.0 MP CCD 
Image Size: 2,592 x 4 
pixels 

Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: 

Monitor: |.6' 80,000-dot 
TFT LCD 

Storage: |4.5MB of internal 
memory, Optional SD Card 
Batteries: Two rechargeable 
Nikon EN-MH | NiMH batteries 
Size/Weight: 88 x 65 x 
38mm / 1 40g 

Price: Rs. 20,800 








Sensor: 4.0 MP CCD 
Image Size:2272x!704 pixels 
Lens: 3x optical zoom (38-114 
mm equiv. In 35mm) 

ISO: ISO 80-400 

Monitor: |.5' TFT LCD, 

| 10,000 dot 

Storage: |2MB of internal 
memory, Optional SD Card 
Batteries: Rechargeable Li- 
ion EN-EL5 3.7V, | |OOmAh 
Size/Weight: 3.5 in. x 2.4 in. 
x l.4in./155g 

Price: Rs. 22,500 


Sensor: |.8" 5.1 MP CCD 
Image Size: 2592x|944pixels 
Lens: 3x optical zoom (38-114 
mm equiv. in 35mm) 

ISO: Auto, ISO 64, 100, 

200, 400 

Monitor: |.5' | |0,000-dot 
TFT LED 

Storage: |2MB of internal 
memory, Optional SD Card 
Batteries: Rechargeable Li- 
ion EN-EL5 3.7V, | |OOmAh 
Size/Weight: 3.5 in. x 20 in. 
x 1.4 in. / 155g 

Price: Rs. 24,800 





Sensor: 2.5" 4.0 MP high 
density CCD 

Image Size: 2288x! 7 | 2pixels 
Lens: 8.3x optical zoom 
(36-300 mm equiv. in 35mm) 
ISO: Auto, ISO 50, 100, 

200 400 

Monitor: |.8" TFT LCD 

(| 18,000 pixels) 

Storage: |3.5MB of internal 
memory, Optional SD Card 
Batteries: One rechargeable 
Li-Ion EN-EL| 7.4V, 680mAh 
Size/Weight: 4.|/ in. x 2.6 
in. x 2.13 in. / 255g 

Price: Rs. 25,400 


Sensor: |.8" 5.0 MP CCD 
Image Size:2592x1944 pixels 
Lens: 4x optical zoom (28-116 
mm equiv. in 35mm) 

ISO: Auto, ISO 50, 100, 

200, 400 

Monitor: |.5' TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Nikon EN-EL I 
Lithium-lon rechargeable battery 
Size/Weight: |08 x 73 x 69 
mm / 380 g 

Price: Rs. 37,900 





COOLPIX 4700 
t 





Sensor: 2.7" 3.2 MP CCD 
Image Size:2048x|536 pixels 
Lens: 3x optical zoom (35-105 
mm equiv. in 35mm) 

ISO: Auto 

Monitor: |.5' TFT | CD 
(134,000 pixels) 

Storage: SD Memory card 
Batteries: EN-EL5 
Lithium-lon battery 
Size/Weight: 3.76 x 1.97 x 
1,22 in / 130g 

Price: Rs. 13,900 





Sensor: 2.5" 4.0 MP CCD 
Image Size:2288x 712 pixels 
Lens: 3x optical zoom 
(35-105mm equiv. in 35mm) 
ISO: Auto 

Monitor: |.6' TFT | CD, 
80,000 pixels 

Storage: |4.5MB of internal 
memory, Optional SD Card 
Batteries: 2 x AA batteries 
(NiMH recommended) 
Size/Weight: 88 x 65 x 38 
mm / 140g 

Price: Rs. 18,200 









Sensor : 6.24 MP CCD 
Image Size: 3,008x2,000 
pxls 

Lens: Compatible with all F- 
mount Nikkor lens , |.5x field of 
view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: 2.0' |30,000 

pixel TFT 

Storage: CompactFlash ™ (CF) 
Card (Type | / Il) and Microdrive 
Batteries: Rechargeable Li- 
ion Battery pack EN-EL3 
Size/Weight: |40x ||| x 
78mm / 600g 

Price: Rs 63,500 
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Sensor: 4.0 MP CCD 

Image Size: 22/2x| /04pixels 
Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8" TFT LCD 
Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: 4x Size-AA 
Alkaline or NiMH Batteries 
Size/Weight: |0!.0 x 64.0 x 
31.5mm / 200g 

Price: Rs. 23,995 


Sensor: 6.3 MP CMOS sensor 
Image Size: 30/2x2048pixels 
Lens: Canon EF /EF-S lens 
mount (| .6x field of view crop) 
ISO: Auto, ISO 100-1600 
Monitor: |.8" TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Lithium-lon BP- 
511/512 rechargeable batteries 
Size/Weight: |42 x 99 x 72 
mm / Body plus battery 

and CF 649 g 

Price: Rs. 67,995 


Sensor: 5.04 P CCD 
Image Size:2592x1944 pixels 
Lens: 3.3x optical zoom 
(35-114 mm equiv. in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8" TFT LCD 
Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: 4x Size-AA 
Alkaline or NIMH Batteries 
Size/Weight: 101.1 x 64.6 x 
34.7 mm / 235g 

Price: Rs. 28,495 


e Canon 
‘op 


Sensor: 6.3MP CMOS sensor 
Image Size:30/2x2048 pixels 
Lens: Canon EF / EF-S lens 
mount ( | .6x field of view crop) 
ISO: Auto, ISO 100-1600, ISO 
3200 (Enhanced) 

Monitor: |.8' TFT | CD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Lithium-lon BP- 
511/512 rechargeable battery 
Size/Weight: | 50 x 107 x 75 
mm / 790g 

Price: Rs. |24, 995 


Sensor: /.| MP CCD 
Image Size:30/2x2304 pixels 
Lens: 4x optical zoom 

(35-140 mm equiv. in 355mm) 
ISO: Auto, 50, 100, 200, 400 
Monitor: 2.0" P-Si TFT LCD 
(Vari-angle type) 

Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Rechargeable 
Lithium-ion battery BP-511A/514 
Size/Weight: | 04.9 x 73.1x 
72.8 mm / 380g 

Price: Rs. 49, 995 


Sensor: 8.2 MP CMOS sensor 
Image Size: 3504x2336 pixls 
Lens: FF (excludes EF-S lenses); 
|.3x Multiplication with EF lens 
ISO: ISO 100-1600 

(in 1/3-stop increments) 
Monitor: 2.0" TFT 

(approx. 230K pixels) 
Storage: CompactFlash Card 
(Typel/Il) Microdrive, SDMemory 
Batteries: |x Ni-MH pack 
NP-E3, |x CR2025 
Size/Weight: | 56 x 158 x 80 
mm / Approx. |.2 kg 

Price: Rs. 379, 995 








Sensor: 8.2 MP CMOS sensor 
Image Size:3504x2336 pixels 
Lens: Canon EF / EF-S lens 
mount (| .6x field of view crop) 
ISO: Auto, ISO 100-1600, 

ISO 3200 (Enhanced) 
Monitor: |.8' TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: Lithium-lon 

BP-5| 1A rechargeable battery 
Size/Weight: |44 x 106 x 2 
mm / 685g 

Price: Rs. 127, 995 





Sensor: ||.| MP 

CMOS sensor 

Image Size: 4,064 x 2,704px! 
Lens: Canon EF lenses (|x) 
ISO: ISO 100-1250 
Monitor: 2.0" | 20,000 

pixel TFT 

Storage: CompactFlash Type | 
or Il (Microdrive compatible) 
Batteries: Canon NP-E3 
l650mAh, 12V Ni-MH 
rechargeable battery (19.8 Wh) 
Size/Weight: |56x 158 x 80 
mm / 1265g 

Price: Rs. 624, 995 
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Sensor: ١6.7 MP CMOS 

(full 35 mm frame) 

Image Size: 4992 x 3328 
(16.6 million pixels) 

Lens: EF (excludes EF-S lenses) 
ISO: ISO 100-1600 
Monitor: 2.0" TFT 

(approx. 230K pixels) 
Storage: CompactFlash Type 
I/ 11 (Microdrive compatible), 

SD memory 

Batteries: |x Ni-MH pack 
Size/Weight: | 56 x 158 x 80 
mm / Approx. ١.2 kg 

Price: Yet to be announced 





Sensor: 3.2 MP CCD 
Image Size: NA 

Lens: Fixed focus 37mm equiv. 
ISO: Auto (100 - 200) 
Monitor: |.6' TFT, 

61,000 pixels 

Storage: |6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: | 04 x 65 x 40 
mm / 147 7 

Price: Rs. 8900 


Sensor: 8.0 MP CCD 

Image Size: 3264x2448pixels 
Lens: | -series USM 7x optical 
zoom lens (28-200 mm equiv. 

in 35mm) 

ISO: Auto, 50, 100, 200, 400 
Monitor: 2.0" TFT (235,000 
pixels) | 0096 coverage 
Storage: 64 MB Compact 
Flash card (Included) 
Batteries: Canon BP-51 1A 
Lithium-lon rechargeable battery 
Size/Weight: | |3 x 72 x 90 
mm / 545g 

Price: Rs. 85, 5 


Sensor: 4.0 MP CCD 
Image Size: 

Lens: 3x optical, 

43-102 mm equiv. 

ISO: Auto, ISO 80, 100, 

200, 400 

Monitor: |.6' indoor/outdoor 
Storage: |6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: | 03 x 65 x 38 
mm / 178g 

Price: Rs. 14,900 


Sensor: 3.2 MP CCD 
Image Size: 2048x536 pixels 
Lens: 2.2x optical zoom 
(45—100 mm equiv. in 35mm) 
ISO: Auto, ISO 50,100, 

200, 400 

Monitor: |.5' TFT LCD 

(1 15,000 pixels) 

Storage: SD memory card 
Batteries: [wo AA-size 
alkaline batteries 
Size/Weight: | 07 x 53.4 x 
36.8 mm / 165g 

Price: Rs. 12,995 


Sensor: 6.| MP CCD 
Image Size: 285612 | 42pixels 
Lens: 3x optical zoom 
(39-117 mm equiv. in 35 mm) 
ISO: ISO 100-800 
Monitor: 2.2" TFT LCD 
(153, 000 pixels) 

Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: | rechargeable 
Li-lon battery 
Size/Weight: 
100.3x69.2x40.2 mm / 219g 
Price: Rs.30, 900 





Sensor : 8.0 MPCMOS sensor 
Image Size: 3456x2304 pxls 
Lens: Canon EF/ EF-s lens 
mount (1.6 x field of view crop) 
ISO: Auto, ISO 100 - 1600 
Monitor: |.8' TFT LCD 

| 15, 000 pixels 

Storage: CompactFlash (CF) 
Card (Type 1/11) and Microdrive 
Batteries: NB-2LH 
Size/Weight: | 26.5 x 94.2 x 
64 mm / 485g 

Price: Rs. 69,000 





Sensor: 5.0 MP CCD 

Image Size: 2576x|932pixels 
Lens: | 0X optical zoom (38- 
380 mm equiv. in 35mm) 

ISO: Auto, ISO 80-800 
Monitor: 2.2'TFT 
high-resolution (153K pixels) 
Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: Li-lon (1700 mAh) 
Rechargeable Battery 
Size/Weight: 99.6x81.2x/9.9 
mm / 350g 

Price: Rs. 33, 0 
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Sensor: 6.| / MP 
Super CCD Ill 
Image Size: 42562848 داعام‎ 
Lens: Nikon F mount (with AF 
coupling & AF contacts) 

ISO: ISO 100- 1600 
Monitor: ١.8" | | 7,000 pixel 
TFT (10096 frame coverage) 
Storage: Slot |: SmartMedia 
(up to 128 MB), Slot 2: Compact 
Flash Type 1/1 

Batteries: 4 x AA batteries , 
2 x 3V lithium (CRI 23A) 
Size/Weight: |42 x |3| x 80 
mm / 760g 

Price: Rs. 152, 000 





Sensor: 3.| MP CCD 
Image Size: 2,016x1,512 pix! 
Lens: Fujinon 38mm fixed 

focal lens F5.6 

ISO: Auto (ISO 125-500, 

flash on) 

Monitor: |.5' Amorphorus 
silicon TFT (approx. 62,000 pixls) 
Storage: xD-Picture Card 
Batteries: 2 x AA alkaline 
Size/Weight: |01.5 x 50.8 x 
41.5 mm / 120g 

Price: Rs. 9,700 





Sensor: 4.0 MP CCD 
Image Size: 2272x! /04pixels 
Lens: |0x zoom 

(37-370 mm equiv in 35mm) 
ISO: Auto, ISO 64-400 
Monitor: |.5' TFT LCD 

(1 15,000 pixels) 

Storage: xD-Picture Card 
Batteries: 4 x AA or 

4 x Ni-MH 

Size/Weight: | |3 x 8! x 9 
mm/ 337g 

Price: Rs. 31,999 


Sensor: 2.0 MP CCD 
Image Size: | 600x! 200 pixls 
Lens: Fujinon 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: ISO 200 

Monitor: |.5' Amorpnorus 
silicon TFT (aprx. 60,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA size alkaline 
Size/Weight: 98.5 x 65 x 
52.5 mm / 175g 

Price: Rs. 13, 500 











Sensor: 6.3 MP CCD 
Image Size: 4048x3040 pixls 
Lens: 4x zoom 


Sensor: 6.3 MP CCD 
Image Size: 4048x3040 pixls 
Lens: Fujinon Super EBC 


(32.5-130 mm equiv in 35mm) Zoom Lens 
ISO: Auto, ISO 80-800 ISO: Auto, ISO 260 - 400 
Monitor: 2.0" Polysilicon TFT Monitor: 1.8" TFT 


LCD (154,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA 

(Ni MH recommended) 
Size/Weight: | 05 x 63 x 
34.4 mm / 260g 

Price: Rs. 37,999 


(118,000 pixels) 

Storage: Slot |: xD-Picture 
Card, Slot 2: Compact Flash Type 
| or Type Il 

Batteries: 4 x AA type 
batteries (NiMH recommended) 
Size/Weight: |2| x 82 x 97 
mm / 597g 

Prices Rs. 54, 000 
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Sensor: 3.2 MP CCD 

Image Size: 2048x1536 pixls 
Lens: Fujinon 3x optical zoom 
(36-108 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: !.5' TFT(60,000 pxl) 
Storage: xD-Picture Card 
Batteries: 2 x AA Alkaline/ 








Sensor: 3.2 MP CCD 

Image Size: 2016x1512 pixls 
Lens: Fujinon 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: |.5' Amorphous 
silicon TFT (aprx. 60,000 pixels) 
Storage: xD-Picture Card 


Batteries: 2 x AA-type alkaline Ni-MH battery 
Size/Weight: |04.| x 61.5 x Size/Weight: 98.5 x 65 x 
31.3 mm/ 145g 52.5 mm / 175g 


Price: Rs. 16, 100 Price: Rs. |9, 800 
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Sensor: 4.0 MP CCD 
Image Size: 22/2x1704 pixls 
Lens: 3x optical zoom 

ISO: Equivalent to ISO 100 
Monitor: |.5' Amorphous 
silicon TFT (approx. 60,000 pixls) 
Storage: xD-Picture Card 
Batteries: 2 x AA alkaline/ 
lithium/Ni-Mh 

Size/Weight: 104.1 x 61.5x 
31.3 mm/ 45g 

Price: Rs. 19, 800 





Sensor: 2.| MP Super CCD 
Image Size; 2,304x] 728 pix! 
Lens: Fixed Super EBC 
Fujinon lens (39mm) 

ISO: ISO 200,400, 800, 1600 
Monitor: |.5 inch TFT 
(117,000 pixels) 

Storage: xD-Picture Card 
Batteries: Rechargeable 
Lithium-ion battery NP-40 
Size/Weight: 77.0 x 69.0 x 
22.0 mm / 125g 

Price: Rs. 30, 250 


Sensor: 3.10 MP CCD 


Image Size: 28 | 6x2! 20 pixls 


Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISQ: 160, 200, 400, 800 
Monitor: |.5' TFT (approx. 
60,000 pixels) 

Storage: xD-Picture Card 
Batteries: 2 x AA Alkaline 
Size/Weight: 97 x 64 x 33 
mm / 155g 

Price: Rs.22, 500 





Sensor: 3.| MP CCD 


Image Size: 2816 x 2120 pix! 


Lens: Super Fujinon optical 
3x zoom lens 

ISO: [SO 200, 400 
Monitor: |.5' low 
temperature polysilicon TFT 
(118,000 pixels) 

Storage: xD-Picture Card 
Batteries: NP-60 battery 
Size/Weight: 

Price: Rs. 34, 000 





ensor: 5.20 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 6x optical zoom 
(38-228 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: |.8-inches 
amorphous silicon TFT 
(62,000 pixels) 
Storage: xD-Picture Card 
(16MB to 512MB) 
Batteries: 4 AA type 
alkaline batteries 
Size/Weight: 99.7 x 77.3 x 
69.3mm / 295g 
Price: Rs.23, 500 





Sensor: 4.0 MP CCD 
Image Size: 2272x|704 pixls 
Lens: 6x optical zoom 
(39-234 mm equiv in 35mm) 
ISO: ISO 64 to 250 
Monitor: |.5' TFT 
(118,000 pixels) 

Storage: xD-Picture Card 
Batteries: 4x^A 
Size/Weight: 99.7 x 77.3 x 
69.3 mm / 285g 

Price: Rs. 24, 999 





Sensor: 3.| MP 4th- 
Generation Super CCD HR 
Image Size: 2,816 x 

2,120 pixels 

Lens: | Ox optical zoom 
(37-370 mm equiv in 35mm) 
ISO: |60, 200, 400, 800 
Monitor: !.5-inch, 114,000- 
pixels low-temperature 
polysilicon TFT LCD 
Storage: xD-Picture Card 
Batteries: 4 AA type 

alkaline batteries 
Size/Weight: 

Price: Rs. 36, 500 





Sensor: 6.3 MP CCD 

Image Size: 4048x3040 pixl 
Lens: 4x optical zoom 
(32.5-130 mm equiv in 35mm) 
ISO: ISO 80 to 800 

Monitor: 2.|' CG Silicon TFT 
(173, 000 pixels) 

Storage: xD-Picture Card 
Batteries: NP-40 
Rechargeable InfoLithiumBattery 
Size/Weight: | | 0 x 54 x 

29 mm / 200g 

Price: Rs. 39, 999 
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Sensor: 6.2 MP SuperCCD SR 
Image Size: 2832 «2128 pixls 
Lens: Super EBC Fujinon 6x 
optical zoom (35-210 mm 

equiv in 35mm) 

ISO: ISO 160-800 

Monitor: |.8-inch low 
temperature polysilicon TFT 
(Approx. 118,000 pixels) 
Storage: xD-Picture Card 
Batteries: 4 AA alkaline 
Size/Weight: |21.0 x 81.5 
x 97.0 mm / 500g 

Price: Rs. 58, 9 









Sensor: 5.0 MP CCD 
Image Size: 2592x1944 pixls 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: Lithium-lon(NP30) 
Size/Weight: 75 x 62 x 2| 
mm / 180g 

Price: Rs. 32, ?99 


im 
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Sensor: |2.9 MP Fujifilm 
Super CCD SR II 

Image Size: 4256x2848 pixls 
Lens: Nikon F mount 

(FOV crop: 1.5x) 

ISO: ISO 100 - 1600 
Monitor: 2.0" TFT LCD 
(235,000 pixels) 

Storage: xD-Picture Card 
(up to 512 MB) and Compact 
Flash Type I/I 

Batteries: 4 x AA batteries 
(NiMH recommended) 
Size/Weight: | 48 x | 35 x 
80 mm / 835g 

Price: Rs. 174, 999 





Sensor: 5.0 MP CCD 

Image Size: 2592x 94^ pixls 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: | ithium-lon(NP30) 
Size/Weight: 93 x 55 x 22 
mm / 180g 

Price: Rs. 29, 999 
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Sensor: 5.0 MP CCD 
Image Size: 2592x| 944 pixls 
Lens: 3.2x optical zoom 
(28-9| mm equiv in 35mm) 
ISO: ISO 80—400 
Monitor: 2.0 TFT LCD 
Storage: xD-Picture Card 
Batteries: 2 x ^A batteries 
Size/Weight: |0| x 60.5 

x 32.6 mm / 170g 

Price: Rs. 27, 999 








Sensor: 4.| MP CCD 
Image Size: 2304 x| 728 pixls 
Lens: 3.2x optical zoom 
(28-9 | mm equiv in 35mm) 
ISO: ISO 80-400 
Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: 2xAA batteries 
(NiMH recommended) 
Size/Weight: |0| x 61x 33 
mm / 226g 

Price: Rs. 24, 999 
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Sensor: 4.0 MP CCD 
Image Size: 2304x1728 pixls 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0 TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: Lithium-lon 
(NP-30) 

Size/Weight: 75 x 62 x 2| 
mm / 180g 

Price: Rs. 27, 999 








Fujifilm FinePix F601 Z 
Sensor: 3.3 MP FujiFilm 
SuperCCD Ill 

Image Size: 28322128 pix! 
Lens: 3x optical zoom 

(36-108 mm equiv in 35mm) 
ISO: ISO 160-1600 

Monitor: 1.5" TFT 

(110,000 pixels) 

Storage: SmartMedia card 
Batteries: NP 60 battery 
(1035mAh) 

Size/Weight: 72 x 93 x 34 
mm / 243g 

Price: Rs. 49, 000 
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Sensor: 8.0 MP CCD 
Image Size: 3264x2448 pixls 
Lens: 5x optical zoom 

(28-140 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8' TFT, 134,000 
pixels (‘Sunshine color’) 
Storage: xD-Picture Card 
(Slot |), Compact Flash Type | or 
Type II (Slot 2) 

Batteries: Olympus BLM- | 
Lithium-lon rechargeable battery 
Size/Weight: |24 x 85 x 99 
mm / 724g 

Price: Rs. 59, 995 





Sensor: 5.9 MP CCD 
Image Size: 28) 6x2! |2 pixls 
Lens: 3x optical zoom 

(38-114 mm equiv in 35mm) 
ISO: Auto, 64, 100, 200, 400 
Monitor: | 8" Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 

Size/Weight: 99 x 56 x 4| 
mm / 230g 

Price: Rs. 32, 995 


OLYMPUS 


Sensor: 4.0 MP CCD 
Image Size: 2272x!704 pixls 
Lens: 2x optical zoom 

(35-70 mm equiv in 35mm) 
ISO: Auto, (64 - 500) 
Monitor: |.8' Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD-Picture Card 
Batteries: Rechargeable 
lithium-ion battery LI-30B. 
Size/Weight: 95 x 55.5 x 
27.5mm / | | 7 

Price: Rs. 19, 995 





Sensor: 4.9 MP CCD 
Image Size: 2560x1920 pixls 
Lens: 3x optical zoom 

(38-114 mm equiv in 35mm) 
ISO: Auto, 50, 80, 160, 320 
Monitor: | .8" Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 

Size/Weight: |05 x 74 x 46 
mm / 280g 

Price: Rs. 29, 995 





Sensor: 5.10 MP CCD 
Image Size: 2592x1944 pixls 
Lens: 4x optical zoom 

(27 — | 10 mm equiv in 35mm) 
ISO: ISO 80/100/200/400 
Monitor: |.8' TFT LCD 
(130,388 pixels) 

Storage: xD-Picture Card, 
Compact Flash Type Il 
Batteries: Li-ion battery, 7.4V 
Size/Weight: | |6 x 87 x 65.6 
mm / 430g 

Price: Rs. 44, 995 


Sensor: 4.0 MP CCD 
Image Size: 2288x172 pixls 
Lens: |0x optical zoom 

(38— 380 mm equiv in 35mm) 
ISO: Auto, 64, 100, 200, 400 
Monitor: |.8' TFT LCD 
(114,000 pixels) 

Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 

Size/Weight: |05 x 60 x 69 
mm / 310g 

Prices Rs. 29, 995 





Sensor: 4.0 MP CCD 

Image Size: 22881712 pixls 
Lens: |0x optical zoom 

(38— 380 mm equiv in 35mm) 
ISO: Auto, ISO 64/100/200/400 
Monitor: |.8' TFT | CD 
(114,000 pixels) 

Storage: xD-Picture Card 
Batteries: Lithium-ion 
battery (Ll- | OB) 

Size/Weight: |05 x 60 x 69 
mm / 280g 

Price: Rs. 32, 995 





Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: | Ox optical zoom 
(42-420 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: | 8" TFT LCD 
(118,000 pixels) 

Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 
Size/Weight: | 04.5 x 60 x 
68.5 mm / 280g 

Price: Rs. 25, 995 
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Sensor: 4.0 MP CCD 
Image Size: 2272x! 704 pixls 
Lens: 3x optical zoom 
(35-105 mm equiv in 35mm) 
ISO: Auto, 64-250 
Monitor: |.5' TFT LCD 
(134,000 pixels) 

Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 

Size/Weight: 99 x 56 x 33.5 
mm / 159g 

Price: Rs. 18, 995 
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Sensor: 3.2 MP CCD 

Image Size: 2,048x!,536 pxl 
Lens: 3x optical zoom 

(38 — 114 mm equiv in 35 mm) 
ISO: Auto (ISO 64 — 250.) 
Monitor: |.5 inch colour TFT 
LCD monitor with | 30,000 pxls 
Storage: xD-Picture Card and 
| 2 MB internal memory. 
Batteries: 2 x AA Ni-MH 
Size/Weight: 87.5 x 62.5 x 
38.5mm/ | 40g. 

Price: Rs.15,995 


Sensor: 4.0 MP CCD 
Image Size: 2288x 7|2 pixls 
Lens: 3x optical zoom 
(35-115 mm equiv in 35mm) 
ISO: Auto (ISO 50—400) 
Monitor: | 8" TFT LCD 
(85,000 pixels) 

Storage: xD Picture Card 
Batteries: 2 x AA Alkaline 
Size/Weight: | 08 x 57.5 x 
36.5 mm/165g 

Price: Rs. 19, 995 


Sensor: 5.0 MP CCD 
Image Size: 2560x!920 pixls 
Lens: 3x optical zoom 
(35-105 mm equiv in 35mm) 
ISO: Auto (80 - 400) 
Monitor: 2.5" TFT LCD 
(114,000 pixels) 

Storage: SD/MMC card 
Batteries: | ithium-lon 
rechargeable battery 
Size/Weight: 94 x 50 x 24 
mm / 153g 

Price: Rs. 28,500 


Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Auto (ISO 50—320) 
Monitor: 1.8" TFT LCD 
(85,000 pixels) 

Storage: «D Picture Card 
Batteries: 2 x AA Ni-MH 
Size/Weight: |02 x 55.5 x 
36.5 mm / 150g 

Price: Rs. 13, 995 


Sensor: 5.0 MP CCD 
Image Size: 2560x1920 pixls 
Lens: | 2x optical zoom 
(36-432 mm equiv in 35mm) 
ISO: Auto (80 - 400) 
Monitor: 2.0" TFT LCD 
(130,000 pixels) 

Storage: SD/MMC card 
Batteries: | ithium-lon 
rechargeable battery 
Size/Weight: |28 x 87 x 106 
mm / 556g 

Price: Rs. 45, 000 








Sensor: 8.0 MP CCD 
Image Size: 3264x2448 pixls 
Lens: 4/3 standard lens mount, 
Range of ZUIKO DIGITAL 
lenses (2x FOV crop) 

ISO: Auto, ISO 100 - 1600 
Monitor: |.8" TFT LCD 
‘advanced super view’ monitor 
(134, 000 pixels) 

Storage: Compact Flash 

Type | or Il 

Batteries: BLM-! 1500 mAh 


Lithium-lon rechargeable battery 
Size/Weight: |47 x 85 x 64 
mm / 624g 

Price: Rs. 49, 995 





Sensor: 3.2 MP CCD 
Image Size: 2048x/1536 pixls 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto (50 - 400) 
Monitor: |.5' TFT LCD 

(1 14,000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x AA batteries 
(NiMH recommended) 

Size/ Weight: 65 x 87 x 35 
mm / 210g 

Price: Rs. 14,750 
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Sensor: 4.0 MP CCD 

Image Size: 2304x | 728pixels 
Lens: 3x optical zoom 

(35-1 05mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: Lithium-lon 
rechargeable battery 
Size/Weight: 87 x 57 x 23 | 
mm / 121g 

Price: Rs. 24, 995 





Sensor: 6.0 MP CCD 
Image Size: 28 | 6x2! |2 pixls 
Lens: 3x optical zoom 

(39-1 | 7mm equiv. in 35mm) 
ISO: Auto, ISO 64-500 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: 2 x AA size Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. 25, 995 


Sensor: 5.0 MP CCD 

Image Size: 2560x!920pixels 
Lens: 3x optical zoom 

(39-1 | 7mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: 2 x Nickel 


metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. 21, 995 


Sensor: 5.0 MP CCD 
Image Size: 2560 x1920 pixls 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2.5" TFT color LCD 
(115,200 pixels) 

Storage: Built-in flash memory 
(9.3MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery NP-40 
Size/Weight: 87 x 58 x 22.4 
mm / 130g 

Price: Rs. 31, 995 
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Sensor: 3.2 MP CCD 

Image Size: 2048x | 536pixels 
Lens: 3x optical zoom 

(35- 105mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery NP-40 
Size/Weight: 87 x 57 

x 23.١ mm/12lg 

Price: Rs. 26, 995 


Sensor: 7.2 MP CCD 

Image Size: 3072x2304 pixls 
Lens: 4x optical zoom 

(33-132 mm equiv in 35mm) 
ISO: Auto, ISO 80-640 
Monitor: 2.0" Hi-D TFT color 
LCD (115,200 pixels) 
Storage: Built-in flash memory 
(8.9MB), SD/MMC 

Batteries: Proprietary lithium 
ion rechargeable battery 
Size/Weight: 97.5 x 67.5 x 
45.| mm / 225g 

Price: Rs. 39, 995 





Sensor: 4.0 MP CCD 
Image Size: 2304 x17 2pixls 
Lens: 3x optical zoom (39- 

| | 7mm equiv. in 35mm) 

ISO: Auto, ISO 64-500 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 
Batteries: 2 x AA size Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. 17, 995 





Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 2.8x optical zoom 
(36-102 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.3MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery NP-20 
Size/Weight: 88 x 57 x 16.7 
mm/113g 

Price: Rs. 25, 995 
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Sensor: 3.14 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 3x optical zoom 

(34— 102 mm equiv in 35mm) 
ISO: Auto, ISO 100-400 
Monitor: | 5'TFT LCD 

(60, 000 pixels) 

Storage: SD/MMC card, 
Built-in-memory (16 MB) 
Batteries: 2 x Ni MH battery 
Size/Weight: 97 x 36 x 64 
mm / 160g 

Price: Rs. 10, 995 


Sensor: Foveon X3 Pro |0M 
CMOS Image Sensor 

Image Size: 2268x1512 pixis 
Lens: Sigma SA mount |.7x 
(also known as focal length 
multiplier) 

ISO: ISO 100-1600 
Monitor: |.8' 

| 30,000 pixel TFT 

Storage: CmpctFlash Type 1/11 
Batteries: 4 x AA batteries 
(NiMH recommended) 
Size/Weight: |52 x |20 x 79 
mm / 785 g 

Price: NA 








Sensor: 3.24 MP CCD 
Image Size: 2048x! 536 pixls 
Lens: 3.6x optical zoom 

(28— 100 mm equiv in 35mm) 
ISO: Auto, ISO 64—800 
Monitor: | .8" translucent 
amorphous silicon TFT LCD 
(85, 000 pixels) 

Storage: SD/MMC card, 
Built-in-memory (8 MB) 
Batteries: 2 x Ni MH battery 
Size/Weight: | | |.6 x 29 x 56 
mm / l65g 

Price: Rs |5, 495 


E 


Sensor: Foveon X3 Pro |0M 
CMOS Image Sensor 

Image Size: 2268x152 pixls 
Lens: Sigma SA mount l./x 
(also known as focal length 
multiplier) 

ISO: ISO 100-400 

Monitor: |.8" | 30,000 pixel 
TFT (100% frame coverage) 
Storage: CmpctFlash Type I/I 
Batteries: 2 x Lithium 
CR-123A 

Size/Weight: |52 x |20 x 7? 
mm / 805g 

Price: NA 


Sensor: 4.0 MP CCD 
Image Size: 2304x!728 pixls 
Lens: 3x optical zoom 
(35—105 mm equiv in 35mm) 
ISO: Auto, ISO 64—800 
Monitor: |.8' translucent 
amorphous silicon TFT LCD 
(85, 000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x Ni MH battery 
Size/Weight: 102.4 x 25.1 x 
56.7 mm / 125g 

Price: Rs 18, 995 
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Sensor: 3.17 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 3x optical zoom 

(38-1 | 4mm equiv in 35mm) 
ISO: Auto, 100, 200, and 400 
Monitor: !.5' DayFine” LCD 
Storage: Secure Digital card 
Batteries: 8527805 lithium-ion 
Size/Weight: |00 x 62.5 
x15mm/175g 

Price: Rs. 42, 400 






Sensor: 4.0 MP CCD 
Image Size: 2304x728 pix's 
Lens: 4.8x optical zoom 

(28~ 135 mm equiv in 35mm) 
ISO: Auto, ISO 64—800 
Monitor: |.8' translucent 
amorphous silicon TFT LCD 
(110, 000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x AA Ni-MH 
Size/Weight: |00.2 x 25 x 55 
mm / 150g 

Price: Rs 21, 995 1 








Sensor: 5.0 MP CCD 
Image Size: 2560x1920 pixls 
Lens: 3x optical zoom 

(35-1 05mm equiv in 35mm) 
ISO: Auto, 100, 200, 400, 800 


Monitor: !.6' 70,000-pixel 
TFD color LCD 

Storage: SD / MMC 
Batteries: 3.6V lithium-ion 
battery 1000 mAh 
Size/Weight: 92 x 57.5 

x 33 mm / 180g 

Price: Rs. 57, 200 


87 AUGUST 2005 Asian Photography 





Sensor: 7.4 MP CCD 
Image Size: 2592x1944 pixls 
Lens: 3x Schneider 
Kreuznach lens (38-114 mm 
equiv in 35mm) 

ISO: Auto (50 - 400) 
Monitor: 2.0" TFT LCD 
(117,000 pixels) 

Storage: SD/MMC card 
Batteries: 3.7V Li-ion or 3V 
Lithium battery 
Size/Weight: | 06 x 56 x 37 
mm / 200g 

Price: NA 


Sensor: 4.0 MP CCD 
Image Size: 2272x! 704 pixls 
Lens: 3x optical lens 

(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 0 
Monitor: |.5' color TFT LCD 
(1 17,600 dots) 

Storage: SD / MMC card 
Batteries: CR-V3 battery 
Size/Weight: 105.5 x 54.6x 
38 mm / |65g 

Price: Rs. 28, 500 





Sensor: 3.2 MP CCD 
Image Size: 2048x| 536 pixls 
Lens: Fixed lens 

(33 mm equiv in 35mm) 

ISO: Auto 


Monitor: |.6' color TFT LCD 


Storage: SD/MMC card 
Batteries: 2 x AA alkaline 
Size/Weight: 98 x 5| x 
38mm / 122g 

Price: Rs. 9, 56| 





Sensor: 3.2 MP CCD 

Image Size: 2048x/536 pixls 
Lens: 3x optical lens 

(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: |.5' color TFT LCD 
Storage: Memory Stick 
Batteries: Rechargeable 
3.7V Li-ion battery (SLB- 1037) 
Size/Weight: |02 x 53.8 x 
3l.6mm/119g 

Price: Rs. 21, 735 
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Sensor: 5.0 MP CCD 

Image Size: 2592x1944 pixls 
Lens: 3x optical lens 

(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 0 
Monitor: |.5' color TFT LCD 
(117,600 dots) 

Storage: Internal memory: 
32MB flash memory, SD/MMC 
Batteries: 2 x Alkaline battery 
Size/Weight: 109.7 x 59 x 
49.6mm / 175g 

Price: N.A 


Sensor: 4.0 MP CCD 
Image Size: 2272x!704 pixls 
Lens: 3x optical SHD Lens 
(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: |.5' color TFT LCD 
Storage: |6 MB internal, SD 
Batteries: 2 AA batteries 
Size/ Weight: 109.7x 
59x39.6mm / 165 ع‎ 

Price: Rs. 20, 865 









Sensor: |.9 MP CMOS 
Image Size: | 600x! 200 pixls 
Lens: |.3x (35-47 mm 

equiv in 35mm) 

ISO: Auto 

Monitor: |.6' color TFT LCD 
Storage: 6MB Internal, SD/MMC 
Batteries: AA (2) batteries 
(NiMH recommended) 
Size/Weight: 98 x 5| x 38 
mm / 135g 

Price: N.A 


Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 3x optical SHD Lens 
(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: |.5' color TFT LCD 
Storage: |6 MB internal, SD 
Batteries: 2xAlkaline Battery 
Size/Weight: |09.7x59x 
39.6mm / 165g 

Price: Rs. |7, 387 


8 8 AUGUST 2005 Asian Photography 





Se 


ce TIER ا‎ o 
سا سات‎ 
` 








Sensor: 5.| MP CCD 

Image Size: 2272x! 704 pxls 
Lens: 4x optical lens (38 — 

| | 4mm equiv 35mm) 

ISO: Auto, 50—400 
Monitor: |.5' color TFT LCD 
Storage: SD / MMC Card 
Batteries: CR-V3 battery 
Size/Width: | 05.5 x 54.6x 38 
mm / 170g 

Price: Rs 32,995 





Sensor: 6. | MP CCD 

Image Size:3008x2008 pixels 
Lens: Pentax K, KA, KAF and 
KAF2; 67/645 lenses 

(with adapter) 

ISO: ISO 200-3200 
Monitor: |.8 inch, 

| 18,000-pixel LCD 

Storage: Compact Flash Type 
Al (supports IBM Microdrive) 
Batteries: 2 x CRV3 or 4 x 
AA batteries 

Size/Weight: | 29“ 95 x 60 
mm / 510g 

Price: Rs. 125, 000 
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Digimax 
401 





Sensor: 4.2 MP CCD 
Image Size: 2304x1728 pxl 
Lens: 4.0x (38-1 |4mm 
equivalent 35mm) 

ISO: Auto 

Monitor: |.6' color TFT LCD 
Storage: SD /MMC Card 
Batteries: CR-V3 battery 
Size/Width: 98 x 5| 

x 38 mm / 122g 

Price: Rs 17,595 


Sensor: 4.0 MP CCD 

Image Size: 2304x | 728pixels 
Lens: 3x optical zoom (35-105 
mm equiv. in 35mm) 

ISO: Auto, ISO 50-400 
Monitor: |.8" TFT LCD 
(85,000 pixels) 

Storage: |0 MB built-in 
memory, SD/MMC slot, | 6 MB 
SD card supplied 

Batteries: Lithium-ion battery 
Size/Weight: 84 x 52 x 21 
mm / 1058 

Price: Rs. 26, 780 








Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pxl, 
Lens: 4.0x (38 — | |4mm 
equivalent 35mm) 


ISO: Auto 
Monitor: !.6' color TFT LCD 
Storage: SD / MMC Card 


Batteries: CR-V3 battery 
Size/Width: |06.8 x 55.5 x 
32.2 mm / 144.3g 

Price: Rs 18,695 


Sensor: 4.0 MP CCD 
Image Size:2304x 728 pixels 
Lens: 3x optical zoom 
(35-105 mm equiv. in 35mm) 
ISO: Auto, ISO 100-400 
Monitor: |.6' TFT LCD 
(85,000 pixels) 

Storage: || MB built-in 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
or | x CR-V3 
Size/Weight: 8? x 59 x 26 
mm / 125g 

Price: Rs. 21, 420 
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Sensor: 4.2 MP CCD 
Image Size: 22/2x1704 pxls 
Lens: 4.0x (38 — | 14mm 
equivalent 35mm) 

ISO: Auto 

Monitor: |.6' color TFT LCD 
Storage: 5D / MMC Card 
Batteries: CR-V3 battery 
Size/Width: 106.8 x 55.5 x 
32.2 mm/ 144.38 

Price: Rs 27,495 





Sensor: 4.0 MP CCD 
Image Size: 2288X 712 Pxis 
Lens: 2.8x optical zoom 
(37-104 mm equiv. in 35mm) 
ISO: ISO 50-400 
Monitor: |.5' TFT LCD 
Storage: SD/MMC slot 
Batteries: 2 x AA batteries 
or | x CR-V3 
Size/Weight: 81.5 x 76 x 
30.5 mm / 200g 

Price: Rs. 23,210 
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١ requested you to clarify my question but unfortunately | 
Ore get any response for the same. Further I tried to 
solve the problem from various sources, but failed. Once again I 
am repeating the same for your kind consideration. Please do me a 
favour to clarify it. 

"In the conventional mode of photography, a negative or 

a transparency is ample proof and an authentic document of a 
genuine photograph. Does a photograph developed through a digital 
camera (in which negatives and transparencies are absent) provide a 
bulwark against temperance? 
FROM: RAJIV GARG, BANASTHALI 


Hi and firstly | apologize for the non-response of your earlier mail. Also you 
do not have to ask for a favour because we are here to answer all the readers' 
queries and you are definitely a part of them. Also | would like to tell you that you have 
come to the right place with a question and will definitely get your answer this time. 
As for your answer it is imperative that the readers understand that digital is just 
a speedy way of capturing, correcting and transferring the images. | am often asked 
this question and | am not surprised. We must understand that an image clicked with 
a digital camera is as authentic as in case with a film or a TP It is just that the process 
is different. Hence, it does provide a bulwark against temperance, but only if the 
photographer wants it to be. 
| hope that this answers your question satisfactorily if you need any further 
clarification then please mail us. 


What is a Professional camera and an Amateur camera? Many 
wedding photographers use analogue manual cameras like 
Vivitar or Pentax or Nikon FM 10, and earn their livelihood. They 
call themselves professional, so is their camera or not? 
FROM: ABHRO BHATTACHARJEE, AHMENDNAGAR. 


| thank you for your question and the way | understand it | think your answer 

lies in the definition of a professional. Anyone who provides a service and is paid 
remuneration in return is a professional and this rule applies here as well. Now if a 
wedding photographer uses a compact camera and delivers the work then he would 
still be called a professional. 

However, generally in photography terms cameras are deemed professional and 

amateur depending on the format it is in (35mm and others). But, generally SLRs are 
deemed as professional cameras and compact DSCs as amatuer. 
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Send in your questions to: 
editorial@asianphotographyindia.com 





Answers... 
ENINMISIVVCIKMSY ممه‎ 


l am a young girl studying 
OQ. the 8th standard. 
Actually my father is a 
photographer and reads your 
magazine. He uses a digital 
camera and often I hear 

him use terms which | don't 
understand. When I asked him 
so he suggested to me that 

| should mail my queries to 
your magazine. Can you please 
answer my questions. 

What are the full forms of the 
following? 

1) CCD 

2) MP 

3) DSC 

4) DSLR 

5) USB 

6) JPEG 

FROM: SUMATI SHAH, MUMBAI. 


It is indeed a pleasure to answer a 





question from a young girl like you 
and also good to know that you and your 
father interact regularly on the subject of 
photography. Below are the answers to 
your queries. 

CCD: Charged Coupled Device 

MP: Megapixel 

DSC: Digital Still Camera 

DSLR: Digital Single Lens Reflex 

USB: Universal Serial Bus 

JPEG: Joint Photographic Experts Group 


This should satisfy your appetite for 
a while do write back to us. | also thank 
your dad for asking you to pursue your 
questions on your own and a devised 
manner. 


9 0 AUGUST 2005 Asian Photography 






Of late, | have acquired some interest in digital photography 
Q^ den your reputed magazine and found that cameras have 
difference in the size of the sensor particularly it happens in case 
of CCD. Now a question comes to my mind that if pixel content of 
two sensors remains same, can then the prints produced by two 
sensors of different sizes show different resolution. Also requested 
to throw some light upon the qualitative difference between 
CMOS and CCD as sensor. 
FROM: BEDABRATA BANERJEE, HOOGHLY,WEST BENGAL. 


A must confess that this is by far the best question that | have answered in a 
while. As for the first part of your question regarding the prints produced by 
different. Lets answer your question in different parts. 

Follwing are the three main issues here. 

|.CCD /CMOS size 

2.Sensor / Pixel size on a CCD 

3.Resolution 

|, CCD sensors of digital compact cameras are very small compared to those 
in digital SLRs. The sensors of “full frame” digital SLRs can be as large as the exposed 
surface of 35mm film. As a consequence, the sensors on digital compact CCD are 
much smaller, and this is a key factor in the image quality. The smaller the CCD size 
the smaller the image being captured on it and hence lesser the image data available. 

2. Even though many digital SLRs have about one te two times the number of 
pixels as their compact counterparts, their sensor surfaces are about 10 times larger. 

This implies that their pixels are about 5 to 10 times larger as well and this 
results in better data collection. 

For instance, each pixel of a /-megapixel Nikon D 7D sensor is equivalent to 7.5 
pixels of an 8 megapixel Nikon Coolpix 8800.50 the amount of data one pixel gets in 
D70 is divided in to 7.5 pixels in Coolpix 8800 because of its smaller sensor size. 

Basically, both the sensor size and the pixel size of cigital compacts are smaller 


than in digital SLRs. The is a key factor in image quality, especially in terms of noise 


and dynamic range. 

3. There are two kinds resolution we need consider for a better image quality. 
One being the actual number of sensors on CCD. That is width x height ratio and 
second being the final image resolution. Pixel width x Pixel height of the image. 

The relation between actual number of sensors an a CCD and the actual pixel 
count of an image is really important. The more sensors you have on your CCD the 
lesser-interpolated images you will get. The resolution cf an image will also depend 
on your camera hardware. The algorithm used to convert raw sensor data in to most 
optimum RGB pixel count and image bit depth. 

Now, looking at these three main issues there are just too many variables, which 
can change the quality of an image. Different sensors will certainly output different 
kinds images even though the pixel count or the content is same. It is important to 
learn how these images are captured and the raw data processed so you get an 
optimum image quality. 

In simple words to get better images you will need to capture them using bigger 
CCD's and better hardware (camera). 

Answering the second part of your question. CMOS stands for (complementary 
metal oxide semiconductor), this refers to the process by which the:sensor is made. 
In terms of quality of the image a CCD enabled camera definitely gives you a better 
result. In short, CMOS cameras are smaller, lighter, cheaper and more energy 
efficient, but be prepared to sacrifice some image quality. 





I recently got the June issue 
of AP. It was an absolute 
pleasure to read the magazine. 
Especially the article on how 

to photograph the clouds was 
excellent. | have got a question. 
What is the difference between 
close up lenses and macro 
lenses? Expecting your valuable 
comments on this issue. 

FROM: ANIRBAN DASGUPTA, 
SILIGURI, DARJEELING 





Q 





Hi and your question can be simply 





nswered in the definition of both 
the lenses. 
Close-up Lenses 

Close-up lenses (also called 
supplementary lenses) screw into the 
filter mount on the front of the lens that 
Is fitted to your camera, and bring the 
focusing range of the camera's lens closer 
to the camera. The power of close-up 
lenses is normally specified in dioptres; 
higher numbers are more powerful. With 
the camera's lens focused on infinity and 
a + | dioptre close-up lens fitted, the 
maximum focusing distance becomes | 
metre, with a +2 it becomes 0.5 metres, 
and with a +4 it becomes 0.25 metres. 
Macro lenses 

Macro lenses provide the best 
and most convenient method of taking 
close-ups, but they are expensive. They 
differ from ordinary lenses in having an 
extended focusing mount that can focus 
from infinity to a magnification of XQ.5 or 
X 1.0 simply by turning the focusing ring. 
Their optical performance is optimized 
for short working distances instead of 
infinity, and they are often more highly 
corrected than ordinary lenses. 

| hope that this is a satisfactory 
answer to your query. 
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PHOTO BAZAAR 


If you want to advertise in this space then Call on the 
numbers or emal below... 










ASIAN PHOTOGRAPHY 
|3/D, Laxmi Industrial Estate, New Link Road, Andheri (W), Mumbai - 400 053. 
Tel: 91-22-2635 8083/84 Fax: 91-22-2630 5184/85 E-mail: sappl(boma8.vsnl.net.in 


What does EyemagePhoto.com Have for you? 

For Photographers and Digital Artists 

The Eyemage Gallery is the ideal platform for showcasing your artistic creations to an international range of interested clientele. By becoming a 
member of the website you can get exposure on a global scale for marketing your photography. You can also benefit from sales of your photos 
as prints and stock images. 

Log on to eyemagephoto.com and register today. 


www.eyemagephoto.com 


New No17,Mugapair Industrial Estate,Padi Padunagar,chennai-600 037 Phone: 9840752288 email: info@eyemagephoto.com 


Ess Dee Nutek Infinities Pvt. Ltd. 


"Inkjet Printers" 

E ET oo" "CNC Engraver" 

“Nutek Leo 3200Tr is the latest j ١ 0 Nutek l 225NE 
addition in the alreadysuccessful Multi Supportive Software, 


lineage of the *Nutek Leo" series Latest Stability, 
with 12 Heads." Petroleum Display Board 


Germany Made Two Bolt Pole 
E-Mail : www.essdee.com, info@essdee.com,support@essdee.com,essdee@del3.vsni.net.in 
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EOS-1D Mark Il 
EOS 20D 


Canon White Lenses and EF Lenses. 


An unmistakable mark of quality. 








EOS-1Ds Mark II 








Delighting You Always 


When it comes to 


capturing that 
one shot, professional 

photographers 
trust only Canon EOS. 


With more than half a century of technological breakthroughs, 
Canon sets the standard when it comes to the development of 
cutting-edge cameras and lenses. Today, with the dominance of 
Canon EOS digital SLRs and Canon White Lenses at world-class 
events, the professional photographer's unstinting trust for the 
Canon EOS system is evident. With an impressive line-up of EOS 
cameras, Canon ensures that there's a choice for every 
professional photographer. For entry to mid-level users seeking a 
combination of flexibility and performance, the EOS 350D 
and EOS 20D are ideal candidates. While sports photographers 
who desire the intensity of super-speed continuous 
shooting, there can only be the EOS-1D Mark Il. And if you're 
ready to take photographic perfection to new heights, 
choose the unsurpassable EOS-1Ds Mark II, the world's highest 
16.7 megapixel SLR*. Combined with over 60 ready-to-use 
lenses, Canon continues to spearhead its legacy of photographic 
excellence and leadership. The Canon EOS system-preferred 
by pros for years and truly the industry's best. 


*Since its launch in September 2004. 


For further information visit us at www.canon.co.in or Call Canon at 39010101/1600 345 3366 
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EP 3 


Expand your 
business opportunity! 








| 44 seconds for a single 
order of 36 prints (4R size). 
With new “prints in 
Minutes” service, a single 
order drop-off and pick up 
can be handled in one trip. 
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“Image intelligence" 
Improved Image quality 
delivered quickly and 
automatically. Red eye 
reduction and Automatic 
scratch & dust elimination. 
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Ultimate ا‎ 


Superior quality. 
High speed [ processing 
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Actual 1800 prints/hour 
(color negative film)* 
4R (102mmX | 52mm) 


Actual 1700 prints/hour 
(digital)" Maximum Processing 


| GR ^ capacity: 
al E 2040 prints/hour. 
=. *4R size 
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The CP-49 E chemical 
system & Fujicolor Crystal 
Archive paper Type Il 
offer faster results along 
with superior print quality. 
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High quality & clear 
I2R print sizes. 


(305mmX457mm) 
The Fujifilm New Digital Minilab Frontier 578. 
The world's most advanced Digital Minilab. 
Jindal Photo Limited, 9, Hanuman Road, New Delhi-110 001. 
nance facility also available. Tel.: 23366132 (Telefax), 23360218. Fax: 23368004 Image `; : 


dit at the sole discretion of the bankers. email: MiniLab_delhi@jindalgroup.com * Website: www.jindalphoto.com Intelligence 
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Nutek 1012ES 


A COMPLETE DIGITAL MINI LAB ” 
High Speed, Excellent Quality, Stable Machine, No hidden cost, 
Affordable Printer, Digital Input, Max 10"X12"Prints, Panaroma Prints, 
Album Prints, Good Speed -Job Sorter, High Resolutions, 

LESO Printer, Operator Friendly, Inbuilt Densitometer 
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Nutek 1420 


A LARGE FORMAT DIGITAL PRINTER” 


ED Printer. Unmatchable quality, Maximum- 
lor. Gamut Using Traditional, RA-4 Chemistry. 


ffordable Printer. Digital Enlarger 

fax. 14 X20" Print, Inbuilt Densitometer. 
ost Effactive Printing. 2 Pare Magazine. 
ess Wastage, Small Chemical Tanks, 
xposure Through LED 
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A MINI 

High Speed, Excellent Quality, Stable Machine, No Hidden Costs, Affordable Printer, Digital 
& Traditional Input, Max. 12"X18" Print, Panaroma Prints, Album prints, High Speed- 
Negative Scanner, Job Sorter, Dual Magazines, LED+LCD Printer, 4-Bit Printing, Unique 
Print Shifter, Operator Friendly, Inbuilt Densitometer, Special Keyboard. 
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corporate chat 

Noritsu Confident About its Future 

The photo-finishing market has never seen such a difficult phase in the industry. 
While on one end skeptics believe that digitalization has led to the current 
market situation others believe that this will only get worst. We speak to 
Yoshihisa Nogiwa, Noritsu Koki Co about Noritsu's plan for the future 


tips & techs 

Fed-Up with Battery Life 

Often photographers find themselves in a situation when the action has just begun 
and on the offset their batteries are just running out of steam. In this article we 
give various tips of how to save your battery life and make sure that you do not 
encounter any situation that might leave you with no juice. 


Advantages of Digital 

Digital has now become a way of life, especially in the photography and its 
spheres. Although, there is still a debate in the industry regarding the two we have 
tried to narrow down and compare the advantages and disadvantages of both, 
Analogue and Digital. 


Learning Photoshop 
In the sequel to the second part of PhotoShop we describe and teach four new 
tools in details giving examples for each one of them. 


food special 

Food is a difficult subject to shoot. Most photographers have tried and burnt their 
hands but there are several who have mastered this art. Photographing food does 
not only involve a photographer's talent and skills but for him to have a keen 
sensation about food, its aroma, arrangement, its flavour and most importantly its 


insatiable appetite. 

DHEERAJ PAUL (New Delhi) 
DOUGLAS BRADSHAW (Toronto) 
EDMOND HO (Philippines) 

IAN PERRIERA (Mumbai) 

PRAVIN POL (Mumbai) 

SANJAY MHALGI (Pune) 

SWAPAN MUKHERJEE (Mumbai) 
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Just as a race car negotiates sharp bends, the D50 has all the right gear for that 
triumphant shot. Compact, lightweight and fluid in its controls, it's well within your 
comfort zone for the guidance you'll need. Benefit from the ease of an entry level model 
and yet the high-end features fit for a veteran. With the Nikon D50, you'll be cruising like 


a well-oiled machine in no time. 
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Distributors for: 
e Digital Products Inter Foto India Pvt. Ltd. 
* Mumbai 602, Nirman Kendra, Off. Dr. Edwin Moses Road, Mahalaxmi, Mumbai-40001 1, India 
Tel: 022-2492-5151 Fax: 022-2490-4141 Email: info@interfotoindia.com 
* New Delhi 801, Mercantile House, 15 Kasturba Gandhi Marg, Connaught Place, New Delhi 110 001 
Tel: 011-5105-5141/ 5104-5141 
Digital Service Facilities: 
e Mumbai Inter Foto India Pvt. Ltd., Tel: 022-2492-5151 / Fax: 022-2490-4141 
Mazda Camera Centre, Tel: 022-2307-9284 / Fax: 022-2308-921 1 
* New Delhi Inter Foto India Pvt. Ltd., Tel: 011-5105-5141/ 5104-5141 | 
Photo Vision, Tel: 011-2692-8913/14, 2692-5999 / Fax: 011-2692-9856 
* Calcutta Capital Electronics (Repair for Coolpix Series only), Tel: 033-2228-0091, 2228-5857/ 
5 Fax: 033-2228-7 187, 2249-7455 i 
At the heart of the image * Chennai Camera Service Centre (Repair for Coolpix Series only), Tel: 044-2859-4392, 2841-3513/Fax: 044-2852-4662 


http://nikonimaging.com/ 
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camera review 

Kodak Z 740 

The Z 740 offers good photo quality, manual controls, an easy-to-use interface, 
an AF-assist lamp bundled alongwith the Kodak's famous EasyShare system, 
which makes it a great buy for Rs. 24,900. 


Samsung Digimax i5 

This sleek and compact stainless steel body combines to make a great point- 
to-shoot camera with features that will cater to the prosumers as well as to the 
amateurs alike. 


Canon PowreShot S2 IS 

This sequel to the PowerShot S| IS features a smaller and a lighter than the 
conventional SLR. The camera is definitely an instant hit in the market with its 
advanced features and easy usability. 


feedback 


Reader's comments and suggestions. 


news & events 
Current happenings of Photo World, 


photo gallery 

A round up of photo exhibitions across the country. 
dr fixit 

A column on how to digitally enhance photographs. 


photo scape 


Readers' Pictures. 


photo montage 


Readers' Portfolio. 


Help 


Solutions to reader's queries. 
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Noritsu digital printers 





Innovative Digital minilabs 


Qooe- 32s SERIE 


6+3 minilabs that will acce 
business growth 


Small Body-Large Potential 


OS 95-33 series 


4+2 minilabs that will accelerate business growth 


New Delhi Office / Showroom == 
20-A, Shivaji Marg È 
Near Moti Nagar Police Station 
New Delhi - 110 015 

Ph :011-5142 7245/46/47 
Fax : 011-5142 7249 


Mumbai Office / Showroom Kolkata Office 

211-A, Gokul Arcade DBS Corporate Club, DBS House 

Andheri Sahar Road, Vileparle (E) 10/2, Hungerford Street 

Mumbai - 400 057 Kolkata - 700 017 

Ph :022-5574 1465, 1466, 1467 Ph : 033-2247 4990, 5290, 7280 

Fax : 022-5678 1464 Fax : 033-2283 6240 

Bangalore Office / Showroom Chennai Office / Showroom Hyderabad Office 
Municipal Door No. 6 F-12, Akshaya Plaza, Opp. Egmore Courts DBS House 

Brigade Plaza 55/56, Aditanar Salai, Pudupet 1-7-43-46, S. P. Road 
Anandrao Circle Chennai - 600 002 Secunderabad - 500 003 
Bangalore - 560 009 Ph :044-2859 1391, 2851 2476 Ph :040-2784 6970, 2588 


Ph :080-5153 0232/0234 Fax : 044-2854 7268 Fax : 040-2784 6855 


Readers’ Comments and 





Send in your questions to: 
editorial@asianphotographyindia.com 















FROM: HEMANT SHARMA, VIA EMAIL. 
really wish Asian Photography a very 
bright future. | am a photo enthusiast 

for many years and was just doing general 

family and travel photography until | 
bought my first SLR (Minolta Dynax) in 

| 999 and since then | have captured 

more than | 500 snaps. But it was all 

my instinct or trial and error. Then | 

bought Asian Photography's April 2005 

issue, which made me think about taking 

photography more seriously and me- 
thodically. AP provides a comprehensive 
package of knowledge and information 
for amateurs and professional photogra- 
phers without being academic and boring. 

The images published are stunning and 

great peace photography. | also wish that 

my pictures will be there in AP someday. 
| wish all the success to AP and | am en- 

closing some pictures for your evaluation 
and if possible publishing. 


Dear Hemant, 
t is great to know that Asian Photography 
has rekindled your desire and appe- 
tite for photography. We have and are 
continuously making an effort to improve 
our content so that we can provide and 
cater to both amateurs and professionals 
alike. Letters like yours reassure us that 
our efforts are not going invain. 

As for the images | have seen some 
of them and they look pretty good. We 
at AP wish you well in your endeavour 
as a photographer and surely hope to 
see your photographs in our magazine 
someday. 

Off the snaps that | have seen | 
think you have made the right decision 
and should definitely consider taking this 
profession seriously if not pursue it as a 
hobby. 


| 62 mol e. [ الك .| و‎ 





FROM: RAJHANS RAUT, PUNE 
€ reat August issue. As usual Asian Photography came up with a great layout as well 

as great printing and with very good content. But one more thing is great with this 
Issue is binding quality and that it has come with in plastic cover. This type of binding 
quality assures that we can refer to it in future also if we need any help. 

But | have one complaint about AP | really don't like digital and | am sure that there 
are many people like me. So please also include analogue cameras in your camera 
directory. 

















Dear Rajhans, 
W^ appreciate and thank you for all the compliments and also take into 
consideration your suggestion regarding the inclusion of analogue cameras, but 
unfortunately there seems to be only one problem that manufacturers have stopped 
making analogue cameras, which leaves us only the TIPS & TECH to play around with. 
But in our future issue we will definitely try to do something. 










FROM: VENU ROA, CHENNAI. 

am not a regular reader of your magazine but the August issue was my first look at 

your magazine. After reading your magazine | realized what | was missing because it is 
so rich in content and pictures. | have been reading other magazines in the market and 
always felt that they were not really portraying photography as they were suppose to. 

| also realized that there was a lot of focus on digital photography in this issue and a 

learning workshop on PhotoShop has been included. What is the objective behind this 
tutorial? 


Dear Venu, 
am pleased to know that your first impression of the magazine is positive and warm. 
| hope that in future you become a regular reader of our magazine and are able to 
benefit from it. As the tutcrial on PhotoShop we are just trying to educate our readers 
regarding the emergence of digital photography and how to approach it for the overall 
benefit of photography. 


FROM: RAJIV GARG, BANASTHALI 
find no words to express my gratitude for you for selecting my question "In the 
conventional mode of photography, a negative or a transparency is ample proof and 
an authentic document of a genuine photograph." for your prestigious magazine though 
this was only one out of a host of doubts that lurk in my psyche. Kindly consider one 
more query regarding digital photography. 


Dear Rajiv, 
hope that we were successful in helping and solving your query and rest assure that in 
future as well you can count on our support for any query that you might have. As for 
your query for this month you can check out the help section for the answers. 
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With the new Eveready Recharge 2100 series, you will never run out of power. Rechargeable 
upto a 1000" times, 2100 series is the perfect complement to your digital cameras, MP3 
players and other high-end digital devices. Designed using state-of-the-art NIMH 
technology, Eveready Recharge 2100 series gives you superior power, time after time. 


EVEREADY 
RECHARGE 





*Under standard conditions 


6-hour QUICK CHARGER 


To know more about 2700 series visit us at www.eveready2100.com 











RECORD NUMBER OF 
Al TENDEES FOR AIPTIA AGM 


Es All India Photographic Trade and Industry Association held its 32nd an- 
nual general meeting recently. A record number of Members attended 

the meeting. Members appreciated the performances of the association during 
2004-05 and expressed their complete confidence in the managing committee 
and staff members. Under section |2 of the bye-laws of the association, four 
committee members were elected through a secret ballot. In the meeting of the 
new managing committee, held after conclusion of the AGM, it was decided that 
the following members of the managing committee of the association, will hold 
portfolio, mentioned against each, for the year 2005-06:- 

Office Bearer/Committee Member 


Name of the Member Name of Establishment 


Shri. PVN. Moorthy 
Shri. Hemant Bhavsar 
Shri. Jayesh Mehta 
Shri. Chandrakant Shah 


Individual President 
Studio Elite Color Lab 


Jay International 


Vice — President 
Hon. Secretary 
Angel Digital Imaging 
Photo Smit Color Lab 
Cineca Enterprise 
Vijay Studio 

FF Fotofast Pvt. Ltd 
Pravin Photostores 


Hon. Jt. Secretary 
Shri. Jignesh Ajmera Treasurer 
Shri. Pravin Saiya 
Shri. J. P Soni 

Shri. Dinesh Shah 
Shri. Pravinkumar Jani 
Shri. Dhiraj Vyas 

Shri. Pravin Rambhia Colo Color Pvt. Ltd. 
Shri. Nikhil Mehta N. IN. Mehta 


With the new managing committee in place, the President of the association 


Jt. Treasurer 

Committee Member 
Committee Member 
Committee Member 
Kemtec India Committee Member 
Committee Member 


Committee Member 


Shri. Moorthy speaking to Asian Photography commented, “This year the AGM 
saw a record number of attendees and as such | am happy that the membership 
drive which we initiated on a war footing last year has netted good results. The 
number of members has gone up from 1000 to 2500 now." 

He added that the association will now look into the aspect of strengthening 
the zonal committees around the country and open new centers in other regions 
which have not yet been tapped. 

Speaking on the occasion The Hon. Secretary Shri. Jayesh Mehta said, 

“The impetus of the new committee will be to focus on the Photofair 2006, the 
mega event for the Asian region which commences from January 7th to January 
2th 2006 at the Bandra-Kurla Complex." He added that Photofair 2006 will be 
spread out in approximately 40,000 sq.mt with full air-conditioned set up and the 
number of visitors expected is more than 100,000. On the works Contract issue, 
the association goes by the Karnataka HC judgment, he added. 


oelnmesse and Toppan Printing Co.Ltd. has won the contract to stage Pho- 
K Imaging Expo 2006 in Tokyo. The Photo Imaging Expo, an annual event 
held during the spring, is one of the most important imaging trade fairs in Asia. 
The Imaging Expo will be held from March 23 to March 26, 2006 at the `Big 
Sight” International Exhibition Center in Tokyo, Japan. The Photo Imaging Expo 
Tokyo is a joint event led by four prominent associations in Japan namely, The 
Camera & Imaging Products Association (CIPA), the Japan Photo & Video Acces- 
sory Association (JPV), The Japan Color-Photo Finishers' Association (JCFA) and 
the Photo-Sensitized Materials Manufacturers’ Association (PMMA). 





PSI CELEBRATES 
WORLD PHOTO- 
GRAPHY DAY 


E no Photographic Society of India (P! 
celebrated the World Photography 
Day recently by holding an exhibition at 
the PSI Art Gallery. Photographs clicked 
by the members of PSI were on display 
which was inaugurated by Yashwant D 
Pitkar, Vice Principal of J.J. College of 
Architecture, Mumbai. 

Worldwide, PSI is the only 
photography society having its own 
premises, about |500 sq.ft with a 
studio, library, darkroom, art gallery 
and which conducts weekly meetings, 
monthly outings, yearly exhibitions and 
photography classes regularly. 

On the occasion of the world 
Photography Day yet another 
Association, the Photographic Society 
of Jabalpur (PSJ) along with the Rotary 
Club of Jabalpur South and Kids for Tige 
(Jabalpur), organized a programme whic 
was attended by a distinguished audienci 
comprising photographic fraternity, medi 
persons, Rotarians, Medical Practitioners 
school children and teachers. 

The highlight ofthe programme 
was the presentation of the award 
instituted by PS] Secretary Sanjay Pashin« 
in memory of his mother Mrs. Shanti 
Pashine, a running shield from this year 
to a PSJ life member scoring the highest 
points in Nature Section at the All India 
Salons recognized by INPC and FIP 

This year the prize was awarded 
to Dr. J.S. Murthy, Chairman of PS]. 
The Chief guest Mr. Ishwardas Rohani, 
Chairperson Madhya Pradesh Vidhan 


Sabha and the guest of honour Mr. 


Rakesh Singh, Member of Parliament 
were present during the event. 

Also on the occasion the Media 
Study Circle of Jabalpur held a 
symposium "Emerging Challenges in 
Photogrpahy". The Madhya Pradesh 
Public Relations Deputy Director Dr. B. 
Gautam, was the chief guest who share 
his views on photography. 

PS] will be giving more impetus to 


the environment aspects too. 
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FILM FOCUSES 
ENTRY-LEVEL 
ERA MARKET 
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iim has embarked on an aggressive 
rketing strategy with the launch of 
ew entry-level camera "Crystal | 2” 
extremely attractive price of Rs 395. 
his step, the company is aiming to 
new users into photography and 
the market at a faster pace. 
aborating the company's renewed 
on entry level camera market, Mr 

r Paintal, Head, Advertising & PR, 
Photo Limited, said, “We see a 
otential for enrolling the ‘first level’ 
mer base by making the camera 
able to the masses". “With changing 
er profiles and increasing purchas- 
wer, there is a wide new consumer 
int who are ready to experiment 
mages and Fujifilm "Crystal 12" will 
ne their first step into the fascinating 
of photography," he added. 

utlining the company's marketing 
sy, Mr. Amber Paintal said, "We at 
Photo and Fuji have rejigged our 
ting strategy in India to capture 
ateur segment, . With our quality 
ct and excellent after sales warran- 
rantee and other benefits we want 
istomers to use quality dependable 
cts rather than be caught up In 

s of buying from the grey market”. 
he newly launched Fujifilm Crystal 
nera is a Point and Shoot 35 mm 
a with Built-in Flash which ensures 
pictures in varied lighting condi- 
The big view finder and the wide 
lens helps in getting a wider frame. 
amera also comes with a host of 
oodies such as; One Crystal XTRA 
SA film, Camera pouch and strap 
AA size batteries. 








SONY UNVEILS HDV CAMCORDER IN INDIA 


ony India recently launched the world's smallest High Definition Video (HDV) cam- 
— — the HDR-HC in India. Weighing an unbelievable 780 grams (with battery 
NP-FM50 attached), the HDR-HC I is the ideal camcorder for videographers on the 
move. The HDR-HCII is equipped with a |/3-inch Primary Colour 3.0 Mega Pixels 
CMOS Sensor and an Enhanced Imaging Processor that enables faster image processing 
speeds for richer colours, more vivid detail in every shot. The HDR-HC | is equipped 
with a Carl Zeiss Vario-Sonnar T lens, which uses an advanced optical multi-layer coat- 
ing to reduce image flaring and ghosting to further ensure the final perfect image, even 
when shooting in low light. 








The HDR-HC | is the world's first camcorder that is capable of taking 
still images in HDV. The HDR-HC I offers a full complement of 
manual controls, including a | OX optical and | 20X digital zoom, 
zoom ring, zebra pattern, and spot focus. For consum- 
ers with regular Standard Definition Televisions, 
the HDR-HCI's high performance Down 
Conversion Function converts recorded HD 
movies to SD images automatically.Priced at 
Rs 1,09,900/- the HDR-HC1's will be avall- 
able in select Sony World and Sony Exclusive 
showrooms across the country. 





HP TO STOP SELLING DIGITAL CAMERAS IN ASIA 


H ewlett Packard will stop selling digital cameras in the Asian region and focus its 
investments on the photo printing market. The latest development came just 
days after HP announced that it would stop selling Apple's iPods under its brand name. 
The move is viewed to be a part of new HP Chief Executive Mark Hurd's strategy to 
streamline the company's diverse product lines and business divisions. 

In a exclusive statement to Asian Photography, HP Asia Pacific Pte. Ltd. said that 
it would exit the digital camera market in Asia "to focus its investment around home 
photo printing, which is a high-growth area in the region and where HP is already a 
market leader in other parts of the world." 

The company also added that it would continue to honour existing warranties and 
provide after sales services for its line of cameras. HP's latest move seems to make 
smart business in view of the strong competition in the Asian market, which is home 
ground for popular brands like Nikon, Pentax, Canon and Konica Minolta. 


ILFORD IMAGING SWITZERLAND HAS A NEW OWNER 


fter the management buyout at Ilford Photo in February this year, Ilford Imaging 

witzerland of Marly, Switzerland, has a new owner. The Japanese Oji Paper Co. 
Ltd. will take over all shares of Ilford Imaging Switzerland GmbH. The company will 
become part of Oji’s "Communications Paper" Group Division, which comprises the 
manufacturer's inkjet media, thermal papers and film, magnetic recording media and 
thermal sublimation paper business. 

According to a press release, Ilford Imaging Switzerland will keep all rights related 
to the Ilford, Ilford Imaging and ilford.com trade marks and will continue to use the 
brand names Galerie, Printasia and Omnijet. 

The Oji Paper Group, is the leading paper manufacturer in Japan and one of the 
biggest in the world. The company was founded in 1873 and recorded total sales of 
US-$ | | billion last year with a profit of approximately US-$ 750 million. 
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NORITSU CONFIDENT ABOUT ITS FUTURE 


The photo-finishing market is currently experiencing grave difficulties. Due to the digitalization and continuous 
Upgrades in this industry, often consumers and manufacturers are left reeling behind. Yoshihisa Nogiwa, 
General Manager, India Branch, Noritsu Koki Co spoke to Bhavya Desai about the current developments 


and scenario of the photo finishing industry. 


ndoubtedly, under the current situation of the 
photo-finishing market most manufacturers 


are finding it difficult to push their products 


in the market. Talking about this difficult phase that 





the industry Is experiencing Nogiwa opines that the 
digitalization of the minilabs has become a regular 
feature and in the recent past has been accelerated 
further. “As far as the India market is concerned, 
the ratio of the digitalization is still low as compared 
to the other countries. Therefore according to our 
estimates this trend will continue at least for another 
two-three years." 

He chooses not to comment on the situation of his 
competitors, one of which has filed for bankruptcy, while 
the other is restructuring Its policies and strategy in both, India as well as the Asian 


region. But, Nogiwa 


NORITSU'S FOUNDER AND PRESIDENT PASSES AWAY 


Mr. Kanichi Nishimoto, Founder and President, Noritsu Koki Co. Ltd. has left for 
heavenly abode on August 27, 2005 shortly after midnight, he was 90 years. 


Son of an Agriculturist, he had been destined to take over his father's farm. After 
the war ended, many members of the occupation forces, who were stationed in 
Wakayama city and were anxious to have their films developed and printed in the 
shortest time to send home to their families. It was a time of frequent power failures, 
which were a constant source of trouble for people like him who depended on an 
electric powered print washer. 

Soon he got the idea for a water-driven print washer, which would by-pass the 
power failures. It was an immediate hit and became standard equipment in photo 
studios all over the country. This also set the foundation for the development of the 
research-centered company that Noritsu was to become. After that, it took years of 
repeated attempts and failures before, 1979, a machine he could be justifiably proud 
of, stood gleaming in the companies workshop. 

It was an immediate hit in America as well and with this as a springboard, soon 
spread all over the globe. Though languages and cultures may differ, there is no dif- 
ference in the desire of each one to see his/her photographs as soon as possible. This 
conviction combined with another, namely, that there are no national boundaries to 
technology, has led him forward on this road, which has resulted in many honours 
being heaped on him. To mention in Nishimoto's words "Basically, | simply love 
photographs and it is my greatest satisfaction to be able to answer the needs of the 
millions of others who, too, love photography." 

It will not be exaggeration to say that the maximum credit goes to this great son 
of Japan for the worldwide growth of photography industry and the print business. 








Yoshihisa Nogiwa 


reassures that Noritsu has always tried 
to develop a product, which has met the 
markets demand not only in terms of 
features but also in terms of affordability. 
As a part of our efforts, we will definitely 
manufacture and offer a more affordable 
product in future, which will be beneficial 
to the customers." 

On the much talked about issue 
regarding the Kodak and Noritsu 
partnership falling out he puts all 
speculation to rest by saying that we will 
continue to work together worldwide. 
Only the modus operandi between 
the two companies may change, as 
they need to work more competitively 
and efficiently according to the market 
situation in each country. 

Currently, the company is targeting 
to accelerate the digitalization of the 
minilabs across all the segments and so 
far they seem to have received quite a 
positive response from the market. 

Commenting on the home printing 
scenario, which still seems to be nascent 
in the Indian market but seems to be 
responding Nogiwa informs that the 
silver hallide print is most economical and 
beautiful method to keep the memory 
of the people as of today, and it will 
continue so in years to come. We would 
like to emphasize more "Prints at Shop" 
by promoting the quality and speed 
process to be provided by the shops/labs. 

Noritsu has enjoyed major success 
in the past years and has managed to 
stay atop. Although, the photo-finishing 
market does not seem to be showing 
a positive sign this does not bother the 
General Manager. 

According to Nogiwa the company 
has had a strong legacy behind them and 
have a stronger one in the future. O 
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now available 
The new DKS1505 & DKS 1520 


760 prints/h in 4x6" (10x15 cm) 
Max print size: 8x12” (25x380cm) 
Optional upper track magazine 


New user-friendly interface 


Discover all 

the power of the 
DKS software 

in it's new user 
friendly interface. 


— [we 


A new format 

with an oustanding 
photographic 
printing quality. 


800 prints/h in 4x6" (10x15 cm) 
Max print size: 12x18" (30x45 cm]* 
Standard upper track magazine 

CRT Touch Screen 


New software features 


Eye-Tech Digital Sience™, the powerfull 
DKS operating sofwtareisnowavailable 
with the ICC profile management and 
Favorite Color Rendering for regional 

preferences... to match photographers 

and customers preferences worldWide. 


> Automatic correction for film & digital images 


> Powerful red eye correction 
> One button processing mode for fast operations 


Innovative by nature Photo-Me Group 


For more information : +33 (0) 476 33 95 72 


| www.kis.fr 





corporate chat 


KIS PHOTO-ME VYING 
FOR CHINA & ASIA MARKET 


he inventor of the one-hour 

photo-processing concept, KIS 

Photo-Me has been the undisput- 
ed reference in terms of photo quality. A 
worldwide leader in automated photo- 
graphic equipment, the company earned 
revenue worth Euro 326 million last year 
thus achieving a | 7.4 96 yearly increase. 

Some may have never heard of this 
company, but if you have a passport, a 
driving licence, a railcard or a travel pass, 
there is a good chance that you might 
have spent at least a few minutes in one 
of KIS Photo booths. 

Says Mr. Yan Manissadjian, Busi- 
ness Developer, Kis Photo-Me Group, " 
KIS has made a new beginning in China 
on its own, what with Kodak, its main 
marketing partner of four years, planning 
to close down its china distribution by 
September 2005". KIS has opened a new 
office in Shanghai, Kis Photo-Me China, 
headed by a country manager to oversee 
the operations. In the current year Kis is 
strengthening its presence in China with 
the further development of its Shanghai 
offices. 

Between 2000 and now the com- 
pany has sold 300 digital mini labs in 
China and it foresees another 50 to 100 
units sale in the coming months. 

Since market positioning is one of 
the key factors for the growth for any or- 
ganisation, Kis is seeking new distribution 
channels and expects to set up at least |5 
to 20 distributors in China. 

Presently the company is facing two 
sets of problems in the Chinese market 
namely fierce competition from local 
manufacturers in terms of price front who 
sell their mini labs at a very rock bot- 
tom price and the other, its main rivals 
Noritsu, Fuji and Konica who already 
have manufacturing facilities in China and 
are market leaders. 

To counter this problem, Kis 
Photo-Me is introducing its award-win- 





Mr. Yan Manissadjian 


ning minilabs in the Chinese market, 
which includes features such as new 
software to improve printing quality and 
higher productivity. The full range of DKS 
minilabs is now benefiting from a new 
photo processing software that has been 
especially adapted to the preferences of 
the existing Chinese photofinishers and 
consumers who have significantly different 
tastes than their European and Japanese 
counterparts. 

The new Kis Photo-Me mini labs' 
software allows a very simple and user- 
friendly management of colour spaces 
used by digital cameras through ICC 
profiles. Chinese, by na- 
ture, prefer bright colours 
especially green and prefer 
the picture skin tone to 
be rich, slick and muse. 
Hence the company's 
efforts have been to see 
that the new minilabs do 
generate such vibrant 
picture output. These labs 
also have a capacity to 
print. 1,500 prints per hour 
up to 10x15 cm format. 

The outstanding 


quality of the DKS minilabs is not only 
ensured by the company's proprietary 
Microlens Sharpened Beam (MSB) expo- 
sure technology that combines optimum 
printing quality with a resolution of 340 
dpi for print formats up to 20x30 cm, but 
also by the automatic image enhance- 
ment with the aid of the Eye-tech Digital 
Science software. 

Kis Photo-Me has won the DIMA 
award for Quality in digital minilab 8" 
category, three years in a row. Photo-Me 
is one of the larger players, along with 
Fuji and Noritsu of Japan, but with 13 per 
cent of the worldwide minilabs market- 
share last year, the company holds the 
third position. 

Passport photos have been central 
to Photo-Me's success, and remain a 
key part of the business. However, it is 
also a supplier of the photo-processing 
machines that now dominate the high 
streets. From Tesco to the local newsa- 
gent, all are potential users of Photo-Me's 
minilab equipment. 

It hasn't been all plain sailing for 
Photo-Me. A run of disappointing news 
sent its share price plummeting in the 
early part of the decade and forced the 
group into the red, with recovery coming 
only in 2004. In that time, photography 
has changed. Just over a century after 
George Eastman developed the flexible 


Photo-Me 





Mr Vincent Mathieu (Left) at the Imaging Expo 
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film, consumers have gone digital. 

Digital camera users can now print 
out pictures on their own computer 
printer. However, Photo-Me has changed 
with the market. The company's photo 
booths are now largely digital as well and 
it is rolling out a network of standalone 
kiosks that will allow users to print out 
their own pictures immediately. 

Photo-Me has sold 5000 digital mini 
labs worldwide in the last four years and 
it is targeting to up the ante by another 
2000 unit sale since, in the longer- 
term, the company expects about 20 
per cent of prints to be made at home, 
with between 65 per cent and 70 per 
cent processed through a retailer or at a 
kiosk and the remainder through online 
merchants. 

Although there are signs that growth 
in digital camera sales is slowing, the com- 
pany contends that it is the total number 
of users that matters. In 2002, 25 million 
digital cameras were sold. Lyra Research, 
the research group, predicts that by 2008 
annual sales will reach 92 million, making 
a total of more than 450 million users. 

Although there are signs that growth 
in digital camera sales is slowing, it is the 
total number of users that matters. Lyra 
Research, the research group, predicts 
that by 2008 annual sales will reach 92 
million, making a total of more than 450 
million users. 

Moreover, camera phones are in- 
creasing in quality and becoming a feasible 
alternative to low-end digital cameras. 

In Japan, camera phones with up to 2 
megapixel are beginning to rival low-end 
standalone cameras. Info Trends research 
predicts that, by 2009, 862 million cam- 
era phones will be in use. 

By then, it is forecasted, about half 
of all camera phones will offer high-qual- 
ity resolutions of 3 megapixel or more. 
Photo-Me is betting on a growing num- 
ber of those phone users wanting to print 
out their images, an increase partly owing 
to the adoption of digital technology by 
a rising number of women, who are 
considered more likely to go to the effort 
of preserving memories. 

As well as the photo booths, which 


accounted for 7| per cent of sites last 
year, the company also operates pho- 
tocopiers and coin-operated children's 
rides. The ID photos market will also 
drive the company's expansion in China. 
In the next three years KIS Photo-Me 
would like to see a minimum of | 5,000 
to 20,000 machines installed in China as 
the market potential is huge. 

Alongside the growth prospects 
for self-service photo processing, Yan 
believes that there is also plenty of scope 
for growth in the sale of the company’s 


minilab processing machines, manufac- 
tured under the KIS brand. “Today you 
have 200,000 minilabs (globally)," he 
says. "It is expected that there will soon 
be 250,000." 

Some of its minilabs are now made 
in Malaysia. Cost savings have been a 
key factor in Photo-Me's recent success, 
reducing both capital investment needs 
and depreciation charges. Thus the com- 
pany has come out stronger as a result, 
enabling the group to aim confidently for 
its future endeavours. 


IMAGING EXPO 2005 MAKES 
A SUCCESSFUL DEBUT IN SHANGHAI 


NN the European event leader Koelnmesse GmbH making its presence felt at 
the Imaging Expo 2005 at Shanghai in China recently, the exhibition scene in the 
Asian region is going to see a drastic change in the future. 

Following two successful Imaging Expo trade fairs in Beijing, this year's event took 
place for the first time in Shanghai, a metropolis with 14 million inhabitants. 

Around 62,000 visitors representing 26 countries and regions came to the pho- 
tography and imaging fair. Compared to the previous event, Imaging Expo/Interphoto 
Shanghai 2005 registered an approximately 3.3 per cent increase in visitor figures. Par- 
ticularly encouraging was the high proportion of registered trade visitors: Some | 8,000 


were buyers, primarily dealers and importers. 


Said Oliver P. Kuhrt, Executive Vice President of Koelnmesse GmbH. "This year 
we've taken a major step towards our goal of developing Imaging Expo/Interphoto 
Shanghai into the most important trade fair for the Chinese photographic and imaging 
market," "Together with our partner, Shanghai International Exhibition Co Ltd., we aim 
to expand Imaging Expo/Interphoto Shanghai into a top-quality international business 
platform that brings together all Imaging Expo 2005 groups of dealers and suppliers 
under one roof. The current figures show that we're moving in the right direction." 

On a total stand area measuring | 2,000 m2, approximately 151 exhibitors from 
| 5 countries presented a wide range of imaging-related products and services for the 
Chinese market. As part of a joint national participation organized by Koelnmesse Inter- 
national, German companies were once again represented in China at a shared stand. 

The 12 exhibitors at this stand (which included C.A. T.-Verlag Blömer GmbH, the 
Fotofix Kis-Photo Me Group, GfK Marketing Services GmbH & Co. KG, Leica Camera 
AG, Schmidt Marketing HK Ltd., Minox GmbH, Jos.Schneider Optische Werke GmbH, 
Prophoto GmbH, Tetenal AG & Co. KG, and Carl Zeiss AG) together occupied a net 
area that was around 60 per cent larger than at the previous event. 

Many well-known photographic, minilab and imaging companies, such as Canon, 
Fujifilm, Agfa, Noritsu, Jebsen &Co., Sony, Sigma, Huqui, Sophia, Doli, Kodak, and Kis 
Photo-me showcased their latest equipment like analog camera, digital camera, photo 
printers, photo studio equipment, consumables, minilabs and imaging services. 

Few trade visitors vied for new variable models, while some like Kis, sought out 


distributors in China. 


Almost 19 major exhibitions are held in China every year. Last year's show, held in 
April in Beijing, and counted 250 exhibitors from 18 countries, who took the chance to 
present their products to around 67,000 trade visitors. 95 % of the visitors were from 
China, the remaining 5 96 came mainly from South East Asia. 
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ne technology that has not 
kept apace with the rapid 


pace of new digital cameras 

is the camera batteries. The 
more features a camera has, the quicker 
it seems to use up precious battery 
power. There are three features of digital 
cameras that chew up battery life the 
quickest: - 

LCD Screen. This is by far the 
most power thirsty feature in digital 
cameras. You can turn the screen off to 
conserve power, but we don't recom- 
mend this because the screen is very 


useful to determine if you have taken a 
great shot. 

Flash is another major power user. 
The flash uses lots of battery as it's charg- 
Ing, so minimize usage. 

Zooming in and out often uses the 
battery power to drive the motor. Refrain 
from changing your zoom too much. | 
recommend staying close to full optical 
zoom. 


Make your batteries 
last longer 
Given the two biggest power users 





on your camera are the LCD screen and 
Flash, there are ways to reduce the usage 
of the above in the following ways. 

If your camera allows you to, reduce 
the brightness of the screen to get more 
time from your battery. This will still allow 
you to see your photo, but it won't use 
as much power. 

But how do you minimize the usage 
of the flash? Try taking photographs with- 
out the flash when you're in low light by 
increasing the artificial light around you. 
Or increase the "ISO Speed". The higher 
the ISO setting, the less light is needed 
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to record the image. Sounds like a very 
simple suggestion but this plays a very 
important role when your battery runs 
out of juice. 


Other secrets for making 
your batteries last longer 

Most digital cameras have a Power 
saving mode. This 'shuts down the 
camera (not switch off) after a certain 
period of time without use. Make sure 
Power Saving mode is on, or simply 
switch off your camera when you're not 
using it. Often users forget to switch their 


cameras off after using them. 

In cold weather, keep your camera 
and batteries warm in your kit until you 
are ready to use them. Cold weather to 
batteries is like HIT is to bugs! - Store 
batteries in a cool, dry location away 
from sunlight and other heat sources may 
cause a linkage in the battery. Avoid un- 
necessary playback of your already taken 
images, as this can also use a lot of the 
power. 

If you have not used your camera 
for a while, your rechargeable batteries 
would have lost some of their charge. En- 


sure you charge them completely before 
leaving the house. Or if you are short in 
time, buy a spare battery. 

This has two advantages, you can get 
double the time from your camera before 
needing to recharge by using two batter- 
ies. If you don't need an extra battery all 
the time, you can have one charging at 
home when you're using the other. Then 
when you get home, swap them. Never 
leave your camera behind again because 
you dont have a charged battery. 


What kind of battery 





should | purchase? 

You will need to purchase a battery 
that is compatible with your camera, 
SO it is recommended that you take 
your camera's battery to the shop with 
you while purchasing, this would make 
it easier for the staff to find another 
compatible battery. You do not need 
to purchase a battery from the same 
manufacturer as your camera, although 
be aware that choosing another brand 
may void the warranty of your camera. It 
Is a bad idea if you are trying to use two 
different battery for the camera. It would 


be wise to check your cameras manual 
for a recommended battery and bear 

in mind the terms and conditions of the 
camera. So make sure that you have the 
correct set of batteries which is recom- 
mended by the camera manufacturer. A 
rechargeable nickel-metal hydride bat- 
tery types have a greater capacity than 
the rechargeable ni-cad batteries and 
will pay for themselves in a short period 
of time. Use the AC adapter; most 
cameras have an adapter to allow you to 
plug directly into a power point. If you're 
going to be shooting for a long period 


of time in the one location, a camera 
plugged into a power point can be very 
handy. Note that some cheaper cameras 
have the plug for an AC adapter, but not 
the adapter itself. 





As the professionals would say, 
"Common sense is not common”, it is 
very important to know the alternatives 
for any situation. Also when you are all 
set and packed for a shot, just hope and 
pray that the batteries are charged com- 
pletely OR you can just keep these simple 
tips in mind. 

— ARJUN K. PRASAD 
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WE SIMPLY CANNOT COME UP WITH AS MANY DISADVANTAGES AS ADVANTAGES IN THE 
FACE-OFF BETWEEN DIGITAL AND FILM. WHILE WE MAY HAVE LEFT OUT SOME SMALL 
POINT, THIS LIST IS FAIRLY COMPREHENSIVE. HENCE WE HAVE LISTED BELOW SOME OF 
THE POINTS AND WILL LET YOU DECIDE WHAT'S HOT AND WHAT'S NOT. 


Immediate gratification: When you have a chance to shoot a very important photograph, there is no 
denying the fact that being able to instantly look at a histogram, verify your exposure, double check your 
composition, etc., is very rewarding and reassuring. 


You have the ability to immediately deliver the image to client: Clients LOVE being able to get their 
Images quickly. In the wedding and portrait business or the advertising world, there are few more 
powerful phrases than; “You can have the picture today.” 


Instant ISO/white balance changes from shot-to-shot: In the films day, | would think nothing of 
rewinding a roll if it got too dark to shoot at ISO 50. | would just move to 100 and waste the rest of the 
roll. Changing film like that is not only expensive but also time consuming. In most digital camera, you 
just have to hit a button and can change the ISO from 100 to 3200 on a shot-by-shot basis. You also do 
not have to worry about adjusting (adding filters) for indoor/outdoor lighting since you can change the 
white balance with the click of a switch. 


Digital media is more portable: you can make hundreds of full resolution exposures on your One 
Gigabyte compact flash card, which is smaller than a matchbook cover. It would take more than eight 
rolls of film to do the same thing. Film is bulkier. There's no need to hand check CF cards at airports 
while film is subject to damage from x-rays. 


It is easier to store digital images: if you have thousands slides from your film days, which most 
professional photographers do. They take up several file cabinets worth or storage. Where as you can 
have the same number of images on six 200-gig fire wire hard disks that are roughly the size of your 
palm. The slides need to be stored in the dark and in sealed bags to protect from ultraviolet light, dust, 
heat, etc. The disk drives can sit out on your desk year-round with no problem. 


There are no film or processing costs: For most of the digital users, this is the big one. Most of the 
professional or an amateur photographer spend huge amount every month on film and processing. So 
by using digital you save a lot in film and processing fee. And can charge your clients the same money, 
but you take home the difference in the form of a bigger paycheck. 


No film to store in the refrigerator: most of the digital users are glad that they can now store food in 
their expensive refrigerator. CF cards don't need to be refrigerated. 


Digital is less harmful to the environment: | am surprised there isn't more said about this. Especially by 
nature photographers who tend to be very eco-conscious. Film processing is a dirty business. More and 
more governments are heavily regulating the processing of film because the chemicals involved are very 
toxic and obviously bad for the environment. CF cards need no developer or fixer, call it eco-friendly. 
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Digital offers improved tonal range: you can get better shadow and highlight detail from a digital 
camera than most films. It is something that most photographers have come to rely on. While not all 
digital cameras can make this claim but high-end cameras like Canon | DMK II and Nikon D2h can. 


Unlimited perfect copies from the original: many photographers mainly sports photographers, will rip 
five or six exposures of every image they makes with their film. They need to make several slides so that 
they can have multiple originals. Digital images are the same every time you make them with no image 
degradation. There is no need to make more than one original 
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Higher initial cost: There is no denying the fact that digital has a higher initial cost. A flagship film body 
will usually cost 50 to 7596 less than its digital counterpart. 


Digital cameras are not equal to film cameras in features: Canon EOS 3 has a faster frame rate and 
better auto-focus than 20D. While the difference in features between the two is narrowing fast, we 
would have to give a slight edge to film cameras in this department. 


Digital requires greater battery consumption: A set of batteries in SLR would last a week compared 
to two days in some of the DSLR. If you use a camera with a CCD instead of a CMOS sensor (Say a 
Nikon D100 v. a Canon 20D) you will have only hours of shooting time. This can be a problem on a 
long field shoot in areas where electricity to recharge batteries is not available. 


Perception problems: This is another area that is quickly changing but there are some who still think 
that digital photography is somehow less valuable than film photography. Reasonable or not, it is a 
stumbling block for some people. 


Poor low-light performance: most digital camera performs poorly (when compared to film) in low 
light. Everything from poor auto focus to noisy images can be a problem with digital photography. There 
are ways to work around these problems and they are quickly becoming non-issues, but they are real 
for now and should be considered. 


Some markets refuse digital submissions: Some scientific or nature markets may resist digital for fear of 
“authenticity” issues. While fewer and fewer of these dinosaurs exist, they are out there and might be a 
consideration for a few more years until they get extinct. 


Potential equipment failures: While film bodies can fail and film can jam, digital brings a whole new 
set of worries. Will my compact flash card crash? Will my hard drive crash? These problems can be 
managed but are certainly real and need to be considered by anyone switching to digital. 


Digital has a steeper learning curve: This is probably the biggest disadvantage to most film shooters. 
If you are not computer-sawvy, or if you don't know Photoshop, then digital will be much less useful to 
you. Learning colour management and workflow issues will overwhelm some people. Not everyone 
can learn to take advantage of the digital explosion. But there are new tools introduced every month 
that makes the process easier. Within the decade, this problem will be solved. 


More frequent obsolescence: this is the biggest disadvantage of digital photography. The price of 
Canon 10D or Nikon D70 during the period of release and the price now has a drastic change in 
number. The price of digital camera, which you thing is expensive, can just lose couple of digitals in the 
price tag, if you can wait for a month or two. As technology advances, it creates obsolete cameras. In 
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the film world, your old Nikon Fl will still work for almost anything you need or want it to do. Not so 
with digital cameras. They tend to become obsolete much quicker. As the digital trend continues to 
grow, this will be less important. 


Whether or not you switch to digital photography, digital is and will remain a force in the photography 
universe. If you are interested in digital, rent or borrow a digital camera to get the feel of it. Spend some 
time with a friend who shoots digital and see how they handle their digital workflow. In time, | think that 
digital photography will be the norm and that film will fall far behind (which most photographers already 
think). Whether or not you agree, it only makes sense to investigate digital as an alternative medium. 
Then you can decide for yourself if it is time to switch. 
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TOOLS 


Magic wand tool 
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Crop tool 
Hand tool 
Zoom tool 


MAGIC WAND TOOL (KEYBOARD SHORT CUT: W) 
he magic wand tool lets you select a consistently coloured area without | 
having to trace its outline. You specify the colour range, or tolerance, for | 
the magic wand tool's selection. In short it is a selection tool like the one we ATT 
learnt last time (lasso tool). It sure is a fast way to make a selection and life 
would be simpler if one uses image with high contrast. 
Note: You cannot use the magic wand tool on an image in Bitmap mode. 














HOW TO USE IT 
| Select the magic wand tool. 

2 In the options bar, specify whether to add a new selection, add to an 
existing selection, subtract from a selection, or select an area intersected | 
by other selections. The magic wand cursor changes depending on which | 
Option is selected. 





3 For Tolerance, enter a value in pixels, ranging from O to 255. Enter a low value 
to select colours very similar to the pixel you click, or enter a higher value to select 
a broader range of colours. In simple, lower the value shorter the color range and 
the other way round. 

4 To define a smooth edge, select Anti-aliased. 

5 lo select only nearby areas using the same colours, select Contiguous. Otherwise, all 
pixels using the same colours will be selected. 

6 lo select colours using data from all the visible layers, select Use All Layers. 
Otherwise, the magic wand tool selects colours from the active layer only. 

7 In the image, click the colour you want to select. If Contiguous is selected, all 
adjacent pixels within the tolerance range are selected. Otherwise, all pixels in the 
tolerance range are selected. 





We are using a black and white image to show a very popular technique. It is difficult 
to use magic wand in a b/w image cause the colour range is between white, grey and 
black. Whereas the range is great if not a b/w, making it easier to select. 
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percentage, as does the status bar at the bottom of the window. 


To zoom in: 

* Select the zoom tool. The pointer becomes a magnifying glass with a plus sign in its 
center. Click the area you want to magnify. Each click magnifies the image to the 
next preset percentage, centering the display around the point you click. When 
the image has reached its maximum magnification level of 640096, the magnifying glass 
appears empty. 

e Choose View > Zoom In to magnify to the next preset percentage. When the 
image has reached its maximum magnification level, the command is dimmed. 





To zoom out: 

* Select the zoom tool. Hold down Alt (Windows) to activate the zoom-out tool. The 
pointer becomes a magnifying glass with a minus sign in its center. Click the center of 
the area of the image you want to reduce. Each click reduces the view to the previous 
preset percentage. When the file has reached its maximum reduction level so that only 





| pixel is visible horizontally or vertically, the magnifying glass appears empty. 
٠ Choose View < Zoom Out to reduce to the previous preset percentage. When the 
image reaches its maximum reduction level, the command is dimmed. 


To magnify by dragging: 

٠ Select the zoom tool. 

e Drag over the part of the image you want to magnify. 

The area inside the zoom marquee is displayed at the highest possible magnification. To 
move the marquee around the artwork in Photoshop, begin dragging a marquee and 





Magic wand used in the above example then hold down the space bar while dragging the marquee to a new location. 


to change the background colour. To display an image at 100%: 
Step I: Open an image to modify. e Double-click the zoom tool. 
Step2: select the magic wand tool by * Choose View > Actual Pixels 


clicking on the tool bar or press W'. 

Step3: click on new selection and type HAND TOOL (KEYBOARD SHORTCUT: H OR HOLD SPACE BAR) 

the tolerance in the option bar. f the entire image is not visible in the document window, you can navigate to bring 
Step4: clicks on the area you want to another area of the image into view by moving the hand over the image. 


select, here we have used the lips. 





Step5: change the tolerance and HOW TO USE IT 

also use lasso tool if you want make * Use the window scroll bars. 

the selection controlled selection. Add e Select the hand tool and drag to pan over the image. 

selection till you are satisfied with the To move the view of an image using the Navigator palette: 

selction. * Choose Window < Show Navigator. 

Step6s clicks on bucket tool or use the ° Do one of the following: 

brush tool and select the mode in the e Drag the view box in the thumbnail of the image, which represents the boundaries 
option bar to overlay and fill in the colour Of the image window. 

over the selected area. * Click in the thumbnail of the image. The new view includes the area you click. 


Step7: press CTRL+D to deselect. 
NOTE: Similarly you can also change the 
colour of the eyes. 


ZOOM TOOL 
(KEYBOARD SHORTCUT: Z) 


bn can magnify or reduce your 


view using various methods. The 
window's title bar displays the zoom 
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CROP TOOL (KEYBOARD SHORT CUT: €) BEFORE 
doo Is the process of selecting and removing a portion of an image to 
create focus or strengthen its composition. Delete discards the cropped 
area outside of the rectangular selection. 
Use the crop tool when you need more options for cropping an image. You can 
rotate or scale the selected area before cropping. If you're working with more 
than one image file, you can apply specific cropping dimensions for all the crops. 
In Photoshop, you can also specify image resolution for the crop. Selecting 
Perspective in the options bar transforms and crops images of rectangular 
objects like architecture. 


HOW TO USE IT: 
| Select the crop tool. 
2 If you want to specify the size and resolution of the crop, enter the values in 
the options bar, or click Front Image to enter the values of the current image. 
3 Drag over the part of the image you want to keep. When you release the 
mouse button, the crop marquee appears as a bounding box with handles 
at the corners and sides, and a cropping shield covers the cropped area. 
4 In the options bar, select Delete or Hide. 
$ 5elect the Shield option to show or hide the cropping shield. To adjust the 
ی ا‎ NESE TEOT.. j. 





colour and opacity of the cropping shield, use the colour selection box 
and the opacity pop-up slider in the options bar. eee ll eim i me 
6 |f you are transforming and cropping an oblique rectangular image, - ' 
selectPerspective. 
7 Adjust the crop marquee: 
* [o move the marquee to another position, place the pointer inside the 
bounding box, and drag. 
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* [o scale the marquee, drag a handle. To constrain the proportions, 

hold down Shift as you drag a corner handle. 
* [o rotate the marquee, position the pointer outside the bounding box (the 
pointer turns into a curved arrow), and drag. lo move the center point, which 
the marquee rotates around, drag the circle at the center of the bounding box. 





Note: In Photoshop, you cant rotate the crop tool marquee for an image 

in Bitmap mode. 

8 lo crop the image, press Enter (Windows) 
You can also click the OK button in the options bar to crop the image. 

9 To cancel the cropping operation, press Esc or click the Cancel button in the 
options bar to cancel the cropping operation. 


EXAMPLE 

Step I Open the image that you want to crop 

Step 2 Click on the crop tool and enter the value of size and resolution. 
Step 3 Drag over the image you want to keep in the frame and select 
the perspective option in the option bar. (Since the image has a perspective 
problem) 

Step 4 Move the pointer on the top of the image inwards, to correct the 
perspective. 

Step 5 Press enter on the keyboard or click on OK in the option box 


-ARJUN K. PRASAD 








you ever wondered what is the way to a consumer's heart through a 
4 photographer's lens. One thing is for sure that if you are thinking that it 
وأ‎ very easy to entice a consumer then you have a daunting task ahead of you. 
Most photographers believe that it is an uphill task to convince a consumer 
or make his mouth water, especially when you are communicating a feeling 
through a picture. 

The most difficult task in food photography as they say is to "SELL the 
product. How does one make the product look appetizing, juicy and irresistible 
through a photograph, which is innate and cannot be able to communicate the 
fragrance and aroma of food! 

We are sure by now you will have.a clear idea as to how difficult it is to 
shoot food. This is where the talent and skill of a photographer comes into 
the picture and we have managed to compile a list of some of the country's 
top food photographers. We also showcase some of the top international 
photographers in the same issue, 

Their images will mesmerize you and leave you begging for more. From 
our personal experience we can guarantee that your mouth will water after 
looking at some of the best food images ever clicked. This food photography 
special issue will definitely satisfy your appetite in terms of tips, which have 
come from some of the best in the business. 

We present to you: 

DHEERAJ PAUL (New Delhi) 
DOUGLAS BRADSHAW (Toronto) 
EDMOND HO (Philippines) 

IAN PERRIERA (Mumbai) 

PRAVIN POL (Mumbai) 

SANJAY MHALGI (Pune) 

SWAPAN MUKHERJEE (Mumbai) 

Feast your eyes with some of the best food 
photographers and their best images. 


E say that a way to a man's heart is through his stomach but have 
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DHEERAJ PAUL 


chocolate truffle brimming over 
with chocolate sauce, with a 
poonful of whipped cream on the 
side, or a glass full of refreshing drink with 
a slice of lemon tacked onto the brim or 
a candle lit dinner table, whatever the 
picture might be one thing is for sure 
that it will leave you craving for more. 
Dheeraj Paul is undoubtedly a name, 
which has become synonymous with 
food photography in the capital. Paul 
informs, "so far | have more than twenty 
five cookery books to my credit, which 
have been internationally sold. Asian 
Menu planner, The Art of Indian Cuisine, 
Indian Flavours, Exotic ES (All By 
Roli Books ) to name some . 
Not only the books but he has 
done advertising campaigns for National 
Panasonic Microwaves, National 
Panasonic Electric cookers, SoyDay 
(Soyaproducts, Brazil), Hamdard 
.Haldiram, Tupperware and many others. 
According to Paul the key to 
making a realistic image is “lighting.” A 
lot of emphasis must be put on how 
the tabletop is lit, which according to 
him, is a big deal. From college itself 
| concentrated on studio lighting and 
experimented different kinds of effects in 
lighting. In the beginning mastering lighting 
was a challenging affair, but gradually | 
got used to the concept. | participated 
in the photographic Society of Stephens 
College (all India Photo Contest) Year 
| 992 and won five awards in various 
categories. lt was a great encouragement 





for me. Some of the life pictures in Black 
and White, which | shot that time, are 
one of my best works till date. | was 


commissioned for my first food Book 
(Indian Menu planner), which | shot that 
time at the Maurya Sheraton Delhi in the 
year 1992 by Roli books.after that we 
worked on many other food books and 
also travel assignments." 

Though Paul is a versatile 
photographer and has tried his hand in 
shooting Architecture, Travel and People 
and has also worked on a coffee table 
book with his father " THE GOLDEN 
TEMPLE" A Gift to Humanity, which 
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is one of the best selling books on the 
shrine so far, food photography has given 
him a distinct identity. His efficient way to 
generate effects and accuracy has made 
his photographs stunning and stand apart. 
Not only does light play an important 
role but Paul also believes that Food 
styling is very vital in food photography. 
Our main purpose is to make food 
look appetitizing, fresh and colourful. 
Everything has to look great from the 
camera angle. Sometimes we keep food 
half cooked to preserve its colour and 
texture. Shooting food for recipe book 
is very tricky because we have to match 
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the final picture with the recipe. If one is 
cooking by the book he should be able 
to make exactly what the photograph 
presents. 

He finds shooting for an advertising 
campaign very challenging. "It requires 
a lot of precision and patience. We 
have to select every cutlery and prop 
according to the layouts. It is very 
important to bring out the actual product 
from the shot." 

Now with the digital technology 
taking the photographic market by storm 
he thinks that the film photography is in a 
very bad shape. "But some clients want 
quick results to meet their deadlines, 
where they cant wait even for a day 
and digital technologies are improving 
day by day and a lot of research is taking 
place to improve the overall quality 
of digital sensors (CMOS and CCD). 
Internationally, photography critics are 





comparing digital with film and according 
to him digital will take few more years 

to match the quality of transparencies 
and film. He feels that these are really 
superior in terms of reproduction quality, 
colour saturation, shadow and highlight 
details." He agrees that, "As far as my 
work is concerned | am comfortable with 
both film and digital. It really depends on 
client's requirement. 

Working over a decade in 
professional photography Dheeraj's 
work has fetched him many laurels in 
this field like The Gold Prize (First) in 
Canon Asia and pacific Photo Contest, 
Awarded $1000 in ABB photo contest 
Switzerland, UNESCO (Japan 1999) 
on world heritage. SANTUARY nature 
photographer of the year contest 1995, 
Five awards in The photographic society 
of Stephens college to name a few. 
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GLAS BRADSHAW 


ith a diploma in hand, a Toronto based photographer 
set out for a self-cirected photo assignment. At a tender 
age of 16 the idea was to cover a lot of ground and 
bring back a photo documentary of his travels and the fascinating 
people that he would meet. With a view of landing a position as a 
stringer photographer for National Geographic or the like. 
Over the years Douglas Bradshaw endeavours have taught him 
unforgettable lessons and his first lesson was... 


Lesson #1- the world is a volatile place and 
things can change quickly-Be Flexible! 

Upon his return from his self-directed assignments in search 
for clients for the type of work that he was trying to pursue proved 
fruitful. Bradshaw then received assignments with a number of 
travel magazines and charter airline companies in Canada who 
kept him quite busy for the next few years, satiating his appetite 
for exotic locales while shooting specific stories and destinations of 1 
interest for them. 

It was only after a few attempts to broaden his horizons by 
shooting fashion, product and cosmetic photography, it dawned on 
him that what was really drawing him towards photography was the 
light, texture and sense of time and place, which brought him back 
to all the places he had already been. 

"It was a sensory thing. The reminder of a smell, the food I 
ate, the feeling | came away with from that place. Maybe a starving 
photographer realizes sooner or later that food is a good thing or 
maybe it's the hollow leg that constantly needs to be filled at that 
age- food for thought." 

At any rate, he awoke to the fact that here was a medium that 
had everything he needed as a canvas. It had passion, sensuality, 
colour, nuance, texture, a very short and transient life-like a flower, 
and if you didnt treat it like a woman, with the utmost respect, 
kindness and patience- it was over, the love affair was gone —Puff! 
PERFECT! was hooked. Food would be my palette," he adds. 

Having spent the last 20 of his 30 plus years as a food photog- ` . 
rapher Douglas can still honestly say that it still holds his interest and EUST ON ul 
is still one of passions. Photography has taken him to many coun- T Apes 








30 SEPTEMBER 2005 Asian Photography 





005 Asian Photography 


C 


32 SEPTEMBER 2005 Asian Photography 





tries on assignments that have enriched 
life with the people that he has met, who 
are involved with the same love for food 
and the volumes it speaks of its origins 
and the people who create it today. 

"| have shared hand made yogurt 
with Afghanis, camel chai with Bedouin 
tribe's men, and goatwater with Nevi- 
sians and it has always been, for me, the 
key to friendship, great memories and a 
portal to another world and life experi- 
ence that fulfills my adventurous soul." 

Having a very spur of the moment 
personality Bradshaw was invited in 
May to China to shoot an assignment in 
Shanghai for Ogilvy and Mather, China. 
Having never been to China before 
and to take the wrappers off a brand 
new digital studio that two enterprising 
young Honk Kong businessmen had put 
together, dial in all the digital equipment 
and, run tests and, be ready to start a six 
day shoot, sounded like fun to Bradshaw, 
which meant that he was off. 


—— As it turned out that he and his 2 col- 
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ii ig eee |e ag ues had an unforgettable IO days with 
mn A Ver SENE: some of the most talented, creative and 
absolutely lovely people that they had 
ever met, and what few problems that 
they had with language never hindered 
any fun together exploring food they had 
never tasted let alone seen before includ- 
ing a memorable lunch with a 96 year old 
bride and a course of fish head soup, but 
that's another story he says. 

"Food can take you to places you 
have been in your childhood, places you 
haven't thought of in years and had truly 
forgotten and it can take you to places 
you never thought you'd go. It nourishes 
the body and soul! And all this through 
the lens of a camera." he opines. 

On a more technical note when 
asked whether colour in his work is the 
motivating medium for great food pho- 
tography then he replied, "| would ask 
the viewer to ask yourself what attracts 
you to the food - is it the simplicity of its 
graphic shape, the blush of colour or its 
glistening ripeness, and you will find your 
answer”. “Try photographing chicken 
marsala in B&W and see how little it 
whets your palette then on the other 
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hand photograph a ripe bosc pear fresh 
off the vine in soft backlight in B&W and 
see what truly glorious design nature can 
create. As with any medium Art is in the 
eye of the beholder." 


Lesson #2- walk softly, 
carry a camera and take the 
time to smell the roses 

Photography today has become 
highly interpretative, life evocative and 
reflective of mans innermost conscious- 
ness and to further blur the boundaries 
between thought and reality is most 
definitely where the Digital Revolution 
takes its place. 

Having spent most of his career in 
front of film, Bradshaw believes that digital 
photography has given the photographer 
a new arena to ply his skill and virtually 
unlimited possibilities and control over 
the finished work. Thus keeping the fin- 
ished image closer to his minds eye than 
before. He states that in the commercial 
field in the past when a photographer 
submitted his work to the client or maga- 
zine it was shot for, they would quite 
often take over the prepress postproduc- 
tion, which would often involve retouch- 
ing, and the photographer would loose 
control of his work as a finished piece. 

"Now most Digital photographers 
will take care of any retouching in-house 
thus keeping tighter quality assurance on 
their finished product. It lets you sleep 
better at night knowing that the assign- 
ment you just shot is going to look right. 
Like any new tool it can be used deftly 
or with the hand of a butcher." With the 
image reduced to the simple algorithm of 
ones and zeros it requires the keen eye 
of an experienced food photographer 
to reinterpret the image into something 
meaningful and real and not plastic or 
synthetic. The technology still very much 
relies on the sensibilities of the artist and 
not solely the technician he adds. 

Having "gone Digital" about 2 years 
ago Bradshaw has shot numerous cam- 
paigns for The Campbells Soup Compa- 
ny, Kraft Canada, KFC, Quaker, Stouffers, 
Pizza Hut, Tim Horton's and Presidents 
Choice to name a few. 
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ouglas's father always told him that to find an endeavour that you would 

truly love and stick to it for that would be the profession at which you would 

excel. As he came to realize in his 20's, that his father was night, for without 
passion there is no love and without love there is no interest. 

As a youth, Bradshaw was always surrounded by magazines such as Life, Gourmet, 
National Geographic, and was always amazed at the power of the images that graced 
the pages of these magazines. The photography was brilliant, evocative, arresting and 
disturbing all at the same time as he calls it. Of course, they would be! As he learned 
later that they were the images of stalwarts like Herb Rits, Richard Avadon, Albert 
Watson who were gracing the pages. 

According to Douglas, "Great photographers create spellbinding images that take 
you to another place, make time stand still and spark an emotion or memory that Is as 
vivid and fragrant as a tropical Orchid or, the definitive cup of coffee." At the ripe age of 
| 6 Bradshaw was hooked and, armed with his first hand- me-down camera. "| was out 
the door and off to find my own breath stopping imagery." 

Needless to say | found it much more challenging than it appeared but, undaunted 
| continually searched for Cartier Bresson's "decisive moment”, when the action hung 
in the balance between almost happening and completion. Following the advice that 


education is never a waste of time, this Canadian completed his training specializing in 


Photography at Sheridan College in Toronto, Canada. 





Talking about the reluctance amongst He ends philosophically by saying 
clients to go digital he says that they - | have held a camera in my hands for 
now think that digital is the "only way to most of my life now and | still get a buzz 
fly". Keeping up with the ever-increas- whenever | walk in to my studio, lean 
ing demands of my clients with this new over the food stylist's shoulder and ask 
medium presents some rather unique What's Cooking?”. 
challenges —F T Ping high-resolution im- 
ages around the world. This wouldn't Lesson#3 - “Man does not 
have been possible 3 years ago. But like create - He Discovers” 
anything new it quickly gets absorbed into Antoni Gaudi. 
today's insatiable appetite for productivity BHAVYA DESAI 


and quickly becomes routine. 
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A well-taken food photograph is a 
A multi-sensory experience. You 
/ ishould almost hear the sizzle of a 
succulent steak cooking on a flaming hot 
grill or taste the wholesome goodness of 
freshly made seafood bisque. Edmond 
Ho, a much sought- after food photogra- 
pher based in Singapore, knows exactly 
what makes your taste buds tingle. He 
shares with Asian Photography, his secrets 
to transforming the most plain-looking 
food item into a culinary masterpiece. 

"| like to shoot food like fashion, us- 
ing strong shadows. The food must look 
trendy, sexy and appetizing, says Ho 
whose works have appeared in over 20 
cookbooks. 

Ho, began his photographic journey 
in Singapore as an assistant at Studio V. 
For two and a half years, he learnt the 


basics of black and white printing and pro- 


cessing while running errands and serving 
coffee. He did not get to handle much of 
the photo equipment but working in the 
Japanese- owned photo studio gave him 
an insight into the industry. His desire to 
be behind the lens made him move to 
freelance photography and soon he was 
assisting photographers from Australia 
and the US. Through his experience, he 
learnt more about different photographic 
styles and techniques. 

Ho's first food shoot was for a 
cheese company. His brother, acclaimed 
chef Anderson Ho, did the food styling 
while he took the photos. This particular 
shoot also marked his entrance into the 





world of professional photography. 
"In the 1980s, everything was shot 
top-down, with artificial lighting. If | was 


shooting a buffet, the client would want 
to see the entire spread," says Ho who 
wanted to develop his own style. To keep 
up with changing trends, he read many 
foreign food magazines and cookbooks. 
He also started experimenting with day- 
light as his main light source. 

"God's given light is the most amaz- 
ing medium. It is so natural. Artificial light 
just does not have that sparkle," says Ho 
who started his own company, Edmond 
Ho Photography, in 1995. 

Ho s big break came in the late 
| 9905, when he became a regular 
contributor to Wine and Dine Singapore 
near 2000, his works started to attain 
Increasing prominence and a client from 
Hong Kong approached him to shoot 
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photos for his restaurant menu. This led to a string of 
other big clients that included Mc Donald's, Singa- 
pore Airlines, Knorr and The Coffee Bean and Tea 
Leaf. During the time of this interview, he was busy 
preparing for a photo shoot for Pizza Hut. 

Building strong client relationships is vital in his 
line of work, says Ho. Clients pay attention to the 
photographer s style, price as well as level of service. 
"| show them my previous work and from that they 
usually pick a style that they like," says Ho. "While 
photographers should stick to their guns when it 
comes to certain ideas, they should also not jeopar- 
dize the picture's main objective," he adds. 

Ho reveals that clients today prefer food to look 
more natural and accessible. It has become more 
acceptable for example, to leave a few stray bread- 
crumbs or feature a half- eaten pie. “They dont want 
food to appear too perfect and intimidating. They 
want to feel the food," says Ho. 

Ho's food stylist plays a critical role in the out- 
come of a shoot. "The stylist beautifies the food and 


SEPTEMBER 2005 Asian Photography 




















| like to shoot food like fashion, using strong shadows. The food must look trendy, sexy and 
appetizing, God's given light is the most amazing medium. It is so natural. Artificial light Just 
does not have that sparkle. Hence what you see what you get. 


| capture that beauty so it is important to have a good working 
relationship," says Ho. Details such as background, crockery, 
cutlery, garnishes and additional props can also make or break 
a picture. Ho explains, “The same food can be presented in 
ten different ways. We sometimes offer chefs suggestions like 
the type of plate to use as even the smallest details can make a 
huge difference." 

Did you know that most of the mouth-watering food 
photographs you see today feature faux food? Food styl- 
ists create the dishes on their own using artificial ingredients, 
which look just like the real thing but last longer and contain 
more intense colours and textures. However, Ho unlike 
many of his contemporaries does not shoot fake food. He 
says, "What you see is what you get. After | am done with my 
shoot, you can eat the food." 

For his shoots, Ho uses a Mamiya medium format camera 
and a Hasselblad. He likes using the bellow mechanism in the 
Mamiya to de-focus the background and maintain his focus on 


the food. The Hasselblad is a reliable and hardy camera with 
one of the best, super- sharp lenses in the world, gushes Ho. 
Other must-have tools include his reflector, a pair of tweezers 
to efficiently remove any stray hairs and cotton buds to artfully 
clean up residue on plates. 

Ho patiently waited till last year before making the switch 
to digital, since he wanted digital imaging software to stabilize 
and prices to become lower. He likes the immediacy of digital 
imaging and finds it useful during photo reviews with his clients. 
The imaging software also allows him to perform minor 
retouching like the removal of dust as well as colour adjust- 
ments. However Ho adds a word of caution. "You should still 
shoot the way you would with film. Digital should not be a 
way for short-cuts. loo much manipulation does not let true 
talent shine through." 

A photographer is essentially an artist but one also needs 
to be pragmatic, says Ho. His commercial assignments provide 
him with the financial freedom to pursue his own projects that 
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let him exercise more creative control. 


Ho says, "Personal projects are important 
but to do them you need money. How 
else could one afford a $20,000 camera? 
My advice would be to do commercial 
jobs, earn some money and use it to fund 
your own projects." 
In October 2001, Ho held 'Sever 

Days”, a solo exhibition at the St Pierre 


Restaurant in Singapore. It featured a 
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series of D/w food photographs that wer 
taken during his trip to China. An image 
trom that collection, of garlic, spring 


onions and a cleaver on a chopping board 
I O 


won Ho a Bronze Award in the 2003 
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AN PEREIRA 





photography industry in India is fast 

getting saturated. While the number 
of professional photographers keep on 
increasing, there are always some who 
stand above the rest and lan Pereira, India 
based photographer is one of them. 


| t is now common knowledge that the 


Your father noticed and 
nurtured your talent in photog- 
raphy. Could you tell us a little 
about your background? 

When | was in school | didn't know 
what | wanted to do. Academically | was 
ok, but when we went to a picnic my 
father discovered my talent for photog- 
raphy because | used his camera. By 
that time | was doing Inter commerce 
and started going to Pillay's Academy. | 
started working under a photographer 
named Ram Prabhu, where | worked 
with Black and White films. | finished my 
B.Com and then went to London where 
| joined a part-time photography school. 
It was there that | started working in a 
processing lab. | started by just loading 
the paper into the machines and went on 
to become a supervisor of that same area 
one day and this is how my transition into 
a photographer came to being. 


In 1984 you set up your own 
workshop. Were you always 
drawn towards food, jewellery 
and industrial photography since 
the beginning? 

| didnt know what type of photogra- 


phy | wanted to do at that time. In those 
days everyone did all type of photogra- 
phy. There were no specialists like today. 
| did Fashion, Glamour, Portrait, anything 
that came along the way. But after some 
time | realized that | was enjoying Still 
Life and Product photography more than 
anything else. So over a period of time 

| started refusing other assignments and 
accepted the ones that only | was good at 
and developed a reputation of shooting 
only products. 


In today's world, especially 
in food photography, food styl- 
ing has become very important. 
What is your opinion on this? 

Shooting Food without a food stylist 
is like shooting fashion without a make-up 
and hair stylist. So if | were to shoot food 
without a stylist then it would be zero. 
For instance, in the earlier days when 
anyone wanted to shoot dal curry then 
they would just bring it from the restau- 
rant and would empty it in a bowl and 
start shooting. But today the times have 
changed. Anything that has to be shot is 
made on the spot to give that hot and 
warm effect. 


All the food that is shot to- 
day, is it cooked on the spot, for 
instance the vegetables etc? 

No, infact, it is different for different 
types of food. If you are shooting vege- 
tables or chicken or other meat products 
then they are not even cooked. They are 
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Just put in hot water for sometime till the colour comes or roast 

it in hot oil and then we start shooting. Similarly, rice is also half 
cooked because only then will you get the whole grain otherwise 
It will all stick together. This is where a food stylist comes in picture 
because you and me will not know about all this. Of course now 
after so many years | have learnt how to do most of these things. 
Hence | have hands on knowledge about all this. 


One must understand that there are two types of clients. One 
who knows how much will the work cost but will try to tell you 
that the others are charging less so why are you charging more and 
then there are others who do not know what are the costs etc. 
Many clients burn their hands and then they realize that it is worth 
spending this much because you are guaranteed quality work. For 
instance, | was asked to give a quotation for a particular company 
but they found it higher and went with someone else, but they re- 
alized that the outcome of the product was not up to the standard 
that they wanted it to be. Now they have come back to me again 
and asked for a reasonable quotation. 


It Is digital that is spoiling every shoot today. Now everyone 
who has a camera thinks that he is a photographer. But photog- 
raphy is not just "taking a photograph". "Photography is making a 
picture" and this is what clients do not understand. Anyone can 
take a picture but what is the content of that picture. When you 
come and work with me then there is a certain standard of quality 
that you can expect. 


No. Do not get me wrong. | am not saying that it is not a 
boon but it is a misconception that anyone who owns a digital 
camera can be a photographer. Of course digital is a boon. Today 
you can instantly see your result when you use digital but it is the 
mentality of the clients that makes it a bane. They feel that any 
joker having a digital camera is a photographer, which is wrong. 


Obviously. If you do not want to work with me saying that my 
work is not good then tell me but do not say that the other person 
charges cheaper than you. "That is very insulting. There is no 
comparison between talent and money." This is not just the case 
in my field this is happening at many places. Clients are running for 
cheaper photographers. Another frustrating part is that the clients 
are ready to reduce their cost only when it comes to photography 
in their overall budget, not when it comes to printing, paper and 
other things. Sometimes it amounts upto only a difference of Rs. 
30,000 to Rs. 40,000 then why not aim for a better product. 
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Could you tell us something about your credo, which has 
been adapted from the writings of Leonardo Da Vinci? What 
is the message that you are trying to get across? 

My credo is not related to photography it speaks about life in general and 
what | believe in. My credo means that if you have set out to achieve a target 
and you manage to achieve it then you have set a modest target for yourself 
to achieve, but if you have achieved lesser than what you sort to then the 
journey has been too high and the target has been realistic and true to your 


potential. 


What according to you would be the pre-requisites to 
be a good photographer then? 
That is very simple. To be a good photographer today firstly you need 
to be Talented, you need to know what and how to shoot. Secondly, 
Equipment plays a very important role in making or breaking a photo- 
graph. Thirdly, Finesse. You should have an aura about you and your 
work and lastly, Attention to Detail according to me should be some of 
the qualities that can make you a successful photographer today. 
It is important to learn about the basics like Lighting and other details. 
Then the Composition, what you are shooting and how you are shooting. 
Of course then knowledge about your field comes in very handy. 


Photographers abroad find that there is immense po- 
tential, both commercially and talent wise in our country 
but yet Indian photographers find it difficult to stay afloat? 
Why? 
This is actually an important issue that we are dealing with. The differ- 
ence between them and us is that everything in those countries has a value. 
For instance, if you have a problem in your kitchen then you would call a 
plumber and ask him to solve that problem. Similarly, if there is a job for a 
photographer then he has a certain value for which he will provide his services 
and those services and their value is recognized in those countries. 

But, unfortunately this seems to be missing in ours. Another plus point 
that they have over us is that they work on Usage Rights, which means that 
anytime a particular photograph is used they get paid for it. In India we do not 
work in a similar manner. If | shoot a photograph or a campaign for anyone 
then they pay me the first time and then they have the right to use the photo- 


graph for lifetime. 


Why is it in India that no one specializes in a particular 
field and does a little bit of everything? Is it not commercially 
lucrative? 

Yes. There is only one reason why people want to do everything because 
they want to make more money. People don't want to do quality work. For 
most of them money is more important then doing quality work. In my case 

shooting photographs is more important and money is secondary. Of course 
this does not mean that | am not interested in making money. But | will not 
be interested in shooting what | can't shoot at the best. If any client will ask 
me to do a fashion shoot then | will refuse because there are better guys 
out there who can do that better than me. But today there are a lot of jok- 
ers who want to do everything at half the money that you will. 


(WWW. lanpereira.com ) 


DUAYA FYECAI 
—BHAVYA DESAI 
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PRAVIN POL 
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THE BEGINNING 
ol was always interested in drawing. He says, "| was one of those who 
Pu never concentrate in the class and would sit in the last bench and 
draw. My parents didn't pressurize me into taking up Bachelor of Fine Arts 
degree after the tenth. Although none of my family members are from the arts 
background. 
One can join for BFA in the JJ School of arts after completing Class | Oth. Pol 
chose photography after completing the course and he joined an ad agency in 
Dubai as a Visualizer. 


WHY PHOTOGRAPHY? 


His answer is simple because "I like photograpahy." He had always this crush 
for it. He loves food which became an added advantage. However, Pol did not 
begin his career in food photography. “I started off with product and still-life 
photography,” he says and it has been 15 years now since he started off. He also 
shoots fashion but not as often as products and foodstuffs. 

He went to Dubai to earn fast money so that he could set-up a studio and 
start off his career in India. Besides, the assignments there pay you well. Apart 
from Dubai it is generally seen that one earns well while working abroad and also 
get a lot of exposure. That is because people appreciate art and they don't think 
much about the budget for the shoot as long as the end result is good. 

In Dubai fashion shoots are very rare. Art Directors generally do all the 
fashion shoots in India. It's more of products. He shot a lot of products for Sony, 
Citizen etc. 

However, what Pravin observed was, in comparison to India, in Dubai the 
quality of work is not as good as India although the remuneration is high. 

He wanted to try his hand in fashion photography after he returned to India. 
‘| approached Atul Kasbekar and Rafiq Sayed and both of them appreciated my 
work and asked me to start off on my own," he adds. 

About "Why" professionalism in photography in countries like USA and the 
quality of pictures which are far better than India, Pravin feels, we should ponder 
on this "why" factor . He urges it is simply because of the approach towards food 
photography there and India is quite different. In India food photography is still at 
a nascent stage. Clients are only ready to give a fixed amount. They are not open 
to experiments and do not give freedom to the photographer to explore. 

Abroad a presentation is given by the art director and then a flexible time 
period is given for the photographer to give the end results. The pay is good. 
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Enough time and freedom is given. With 
all these factors the photographer will 
definitely give his best shot and that's why 
you have good images. 


IAS T] 

Food stylists know the minute details 
of the image which the Art Director and 
photographer miss out often. For e.g. 
the right crockery, background, garnish 
etc. In fact all these play a very crucial 
role. They are like make- up artists for 
food. A fashion shoot without make-up 
can be complete disaster. It's the same 
thing here. 


Earlier we were not that technically 


sound. But for the past few years things 


have changed drastically. Commercial 
work and creativity is limited because it is 
decided by the company manufacturing 
the product and they know what they 
want and what they don't. So that's why 
we cannot blame them completely. But a 
certain amount of freedom should also be 
given to the photographer, which is quite 
rare in India, he informs. 


He believes in formal training. You 
should learn all the technical aspects 
before venturing out, he suggests. 
Knowledge of Fine Arts is good. It helps 
a lot in composition and colour balance. 
But | feel knowing the history of Art is 
not important. In |], they make students 
fail in subjects like these, which can be 


discouraging for the student. Direct 
schooling in photography is definitely a 
better option. 

Assisting an ace photographer after 
this will help you learn the photographers' 
style of working. It will also help you 
learn about the current market trends. 
Hence, both schooling and assisting play 
an important role. 


FOOD PHO) 

There is a lack of " ready to cook’ 
food products in India as compared to 
other countries. 

The main elements in food 
photography is getting the ‘TASTE’ and 
‘SMELL out of the food in the image 
form. One should get the urge to 
taste the food displayed through the 
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photograph that's been shot. Only then it is will n 
be taken as a successful food shot. 

















Pol started off with a Nikon, then graduated 
on to Mamiya and then a Sinnar. He is very 
comfortable while shooting in medium format. 
Despite having a digital camera he still feels 
comfortable shooting in film. Since clients demand 
work to be done on digital that's why he shoots 
digital. Otherwise | miss films, he says. Digital 
technology is improving day by day. So you really 
dont know how to invest and when to invest. The 
lack of depth in digital is a major set back, he says but 
he knows film is soon going to be obscure. 


If you want to get into photography as a professional ask 
yourself whether you want it as a hobby or you want to actually 
take it up as a career. Besides ask why you like photography as a 
profession. 

New comers will not have a problem to start off as 
equipment has become cheaper, its availability is more, exposure 
to world has improved and you can get everything on hire basis 
which is a very positive sign. 


| like very simple and neat shots. Food shots always look good 
like that. That's what | personally feel. Trends keep changing. A lot 
of out of focus shots and very natural shots are in. We generally ape 
at the West. They set trends we follow it. It will be really long way 
before we set our own trend. 
ARJUN K. PRASAD 8 PARINITA SALIAN 


All Images © Pravin Pol 
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SANJAY MHALGI - 





t was definitely not an academic 

extension that initiated Sanjay Mhalgi 

to choose Photography as a career. 
He feels it is basically a family trait since 
his eldest sister is a fine arts graduate 
while the other is a handicraft expert and 
manufacturer. 

Recalling his first food assignment, 
which was for Hotel Holiday Inn, for the 
Savvy Cook Book as he was doing lots of 
assignments for Magna Publications. This 
was when he realized his appetite for 
food photography. Today Michael Swamy 
and Sanjay have a very good tuning for 
any food related assignment and Swamy's 
styling makes him eager to shoot. 

Another interesting aspect of his 
career is that Sanjay does a lot of shoot- 
ing assignments along with his wife. In 
fact she is the one who channelized his 
business portfolio and is a great business 
woman too. While working in the studio 
she never involves their relationship and 
insists to work in professional frames (no 
kidding at all). She is a Hotel Management 
graduate and has worked for Hotel Holi- 
day Inn for 5 years. It makes one wonder 
whether this is the reason why Sanjay 
loves shooting food. 

He strongly believes that the pre- 
requisite a photographer in his field 
should possess, is to meet the deadline. 
In the commercial world today one has 
to deliver a good product especially on 
time. If your are working in a service 
industry then the pressure to deliver will 
be there and especially in the advertis- 





Ing sector one must be capable to work 


under pressure. He really enjoy work- 
Ing under pressure and he would rather 
work under pressure than without it. 
Quality is every thing in photography for 
him like any other field, he urges. 

As for the qualities that a good pho- 
tographer should have, Sanjay feels, there 
Is an eye in every human being who has 
the ability to capture good things. One 
need to frame them and of course should 
have the right platform to show his/her 
skills. He says the only thing you need to 
learn is to know how to sell your pictures 
and to avoid getting used. In short, you 
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have to have a shrewd sense of business 
in this industry. 

He has seen many photographers 
who, though having an amazing knack of 
shooting good pictures, have never been 
able to get the true exposure or any 
commercial assignments. 

On the pleasant and unpleasant en- 
counters during assignments, Sanjay feels 
they are a part of the job and this is a part 
of life and everybody should enjoy these 
opportunities. Fortunately for him, he 
has come across many good things than 
bad ones. " | have also been fortunate 
to receive support from my family who 
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allowed me to leave my secured jobs 

between the ages of 26 to 30 and try my 

hand at photography," he informs. 
Personally Sanjay feels that digital 

is becoming very popular but many 

photographers are still shooting film 


simultaneously, he says. | still love the 
colour saturation of transparencies. | think 
today digital is the fastest and convenient 
medium for the advertising field where 
time is money and deadline are the order 
of the day. 





Attitude motivates him. For example, 
shooting floods, famines, and wild life, 
after all it is all about the attitude, he 
urges. He loves to shoot fashion and it is 
everywhere even in food. “I get fasci- 
nated when something looks attractive 
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THE EQUIPMENT AND THE SHOOT 
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and interesting and wild, but | have never 
tried to shoot animals though, says 
Sanjay. 

Talking about his background when 
he joined Kirloskar Cummins after gradu- 
ation he was looking forward to secure 
a job in life. But his nature never permit- 
ted him to do so. Working in a small 
advertising agency where he did almost 
every odd kind of job and quite frankly he 


i‏ عار بم سم سر لسك ب 
IS tood, WNI‏ 


luctin Td SNOO 


ry) | WN T Im honti 


+4 د 


one can directly burn tt 

shooting commercial 

n the scene is different 
ment 


in advertisement assior 


got to see the entire process from close 
quarters."| was fascinated with art of pho- 
tography and started approaching a never 
ending learning process," he says. 

Sanjay feels, "I tried many things and 
to be honest | am not a hardcore creative 
person but | love to live that way. | have 
got the passion for photography and that 
is very important approach towards any 
area of working. Honestly, | dont know 





why, but without any strong aim, | was 
dreaming about photography always”. 
Actually, when you come to think of 
photography, without exaggerating there 
Is a good photographer inside every one 
of us and one must Just know how to 
expose it to the world. 

"Initially drawn to fashion photog- 
raphy, food never really featured in his 
portfolio. | started with fashion photog- 
raphy and | still shoot a lot of fashion 
but food is my favourite subject, which 
| enjoy shooting the most," he informs. 
Currently, he is concentrating on various 
aspects of the industry, which include ad- 
vertising, fashion and food photography. 

"There is much more left to do and 
| have not even seen the real world of 
photography, which | do not know how 
and when | will see but it's a never ending 
process," feels Sanjay. 
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WAPAN MUKHERJEE 


| these 15 years in Mumbai | was livins 


the life that everyone wanted me to. But 
now | am finally living the life that 
| want to” - Swapan Mukherjee 
am finally at a place where | can 
satisfactorily say that | am really happy 
because now | am doing three to four 
assignments a month and making enough 
to survive. Earlier | wanted to do every- 
thing and would enjoy it as well but now 
| am content with what | do and living the 
life that | want to. 


PHOTOGRAPHY AND ITS 
TRANSITION OVER THE YEARS 

Over the years India has seen a lot of 
changes in photography, some of which 
have been for the better but most for 
the worst. Mukherjee feels that thanks to 
digital imaging it has become very easy 
to offer digital cameras to the consumer, 
which has led to the encouragement of 
"Cowboy Photographers." 

But the boon of digital photography 
has also given a new medium for the 
talented photographers to now explore 
new boundaries. 
tremes, on one end it has taken the true 
professionals to another level and the 


"These are the two ex- 


other same time it has made photography 
very easy for the common individual." 


AN ARTIST AND A COWBOY 
According to Mukherjee there are 

two types of photographers, one is an 

Artist" and the other is the “Cowboy”. 





It is very easy to differentiate between 
these two. An artist is an individual who 
has the ability to detect the feeling and 
the meaning behind the photograph, 
which is where he considers himself 

to be. While a cowboy will look at the 
Image as a whole and will never feel sub- 
consciously, whether he feels good about 
it or not. "He will try to do more things 
and probably even spoil the photograph 
but will never understand that "LESS IS 
MORE." 


WHERE TO DRAW THE LINE 

As a photographer the most difficult 
feeling to suppress is to realize, where to 
draw the line and this is where maximum 
photographers fail. Photography is all 
about trail and error. "Errors are more 
important in photography because they 
teach you to resolve the problem when 
it reoccurs." One has to have an open 
mind if he/she wants to be successful in 
this business. You cannot say that oh this 
guy is a "Baccha" and what can he teach 
me. "This attitude cannot be tolerated." 


COME UP THE 
This mastermind has come up the 


HARD WAY 


hard way and that is the reason why he 
feels that photography runs in his veins. “| 
never came from a business background 
since my father was a regular govern- 
ment employee, so | have worked hard 
in studios at every level to understand 
the process especially in the days when 
everything was done yourself and not by 
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lt is common knowledge that pho- 
tography today is extensively commer- 
cially driven and Mukherjee is no stranger 
to this. He also agrees that one has to be 
a good marketer today if they want to 
make a mark. For instance, a fair amount 
of the top photographers today are bet- 
ter marketers then photographers. 

He feels that there is tremendous 
amount of glamour attached to photogra- 
phy today then it was in his hay days and 
probably a person who is not very glam- 
orous by nature might be side-tracked by 
his adversary. 


"My foray into food was definitely 
by accident and | never intended to be a 
food photographer. | have always been 
fascinated by people and | still am.” After 
returning from London | was shooting a 


fashion assignment for a client from Delhi, 
which required me to shoot a B&W 
image with the model eating spaghetti 





wrapped in a fork. 

Since it was a brand with an Italian 
name | had to make the food look good 
as well. Suddenly after that assignment 
there was number of food proposals and 
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this is how | became popular as a food 
photographer. 


In recent times | have noticed that 
most of the photographs that are being 
shot by the so-called professionals are 
highly ordinary. For instance, when we 
talk about fashion photography. What is 
Fashion Photography? It is actually glam- 
ourizing the clothes and not the models, 
but repeatedly we notice that in most of 
the commercial campaigns today the fo- 


cus of the picture is on the model and not 
the clothes, which is what the campaign 
is all about. 

Now, | don't know about others 
but according to me this quantifies bad 
photography. 


Mukherjee pondered on this thought 
for a long time before he made the deci- 
sion to come back. "| found myself to be 
discriminated against during my profes- 
sional days," he said. One of his close 
friends who was an Englishmen but was 





married to a Chinese girl told him casu- 


ally that "You are very good and | really 
like you but you will never be no. | and 
he subtlety suggested why | would not 
be no. |.” This made me ponder on the 
thought that despite everyone appreciat- 
ing my work and me greatly | will never 
be accepted as one of them hence | 
decided to come back to my homeland. 


In my days they were never called 
food stylists but "home comers." These 
people would cook the food as well as 
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style the food and over the years this 
term "food styling" came into being. “The 
first time that | came across this term was 
when | was shooting for McDonalds dur- 
ing their launch in India." They flew two 
food stylists and a food engineer, who 
controls that technical aspects of the food 
like the size of the cheese slice, etc. 

Food styling has become a full time 
profession just like overseas and it is 
surely good news because this makes a 
photographer's life very easy as his task is 
shared by another professional. 
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If a food shot makes my mouth 
water then that is a strong picture and 
a compliment to the photographer. 
Over the years from my experience and 
knowledge | have realised that food only 
looks appetizing when it is pictured from 
an angle, which makes it look as if it is 
served. 

“The reason why food looks appetiz- 
ing from this angle is because the brain is 


use to looking at the food from that angle 


making it more pleasing to the eye." Also 
if one cooks food regularly then he/she 
can have a better idea about how should 


food be portrayed or pictured. 


e Think before you shoot 
e Make the image as juicy as possible 
e Be patient 





The future looks really bright for 
me because there are some new things 
that | am working on with some amaz- 
Ing prospects, Especially, with digital also 
being very new to me | am going abroad 
very soon to buy some new equipment. 
"Digital has opened new doors for me, 
which | still haven not started exploring." 


All Images © Swapan Mukherjee 
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ood Photography is a specialized 


field. It is a wrong notion to think 

that it is all just a matter of aim and 

shoot. Food has an uncanny knack 

of looking dry and unappetizing on 

a home taken picture. The process 
of making it look juicy and appetizing is a 
skill brought about by two artists namely 
the Photographer and the food Stylist 
sometimes a prop stylist is used to pre- 
pare the setting but invariably this role is 
carried out by the food stylist along with 
his assistants. 

There are many photographers, 
however, who do not enjoy substitutes 





in their photographs, preferring the chal- AAA 
lenge of taking pictures of food prepared each item is cooked separately and then 
in the normal way. put together with much patience to give 
Food is often dressed up and often the right balance of colour, detail and witt 
left in its natural state. It dries quickly reference to the camera angles. 
About the writer: under the harsh studio lights and hence 
MICHAEL FERNANDES iS the need for certain tricks of the trade. In Knowledge of Subject 
a food photographer and | l 
renowned food stylist, Many instances dishes may have a hap- A good photographer knows all he 
www.foodstyling.tripod.com hazard look like a stir fry when in reality can about the subject in advance. Learn- 
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ing about various aspects of food. Light 
coloured food photographs well against 
dark backgrounds, and dark coloured 
food against light backgrounds. Certain 
colour combinations like red and green 
are Christmassy. Colours like red and 
yellow stand out well against a black 





background. The role of colour balance 
Is important when it comes to packaging 


drawing the eye of the customer. 


Just having a good SLR camera or 
a medium format camera with a motor 





drive does not make one a great photog- 
rapher. It is how the photographer uses it 
to his advantage is what distinguishes him 
form the rest. Photographers often use 
natural light setting up near a window or 
outdoors. Light falling on the subject from 
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IMPORTANCE OF FOOD STYLING 


ood styling is a specialized field. It 


relies greatly on the knowledge of 

food but more importantly with an 
artistic touch. Though it may seem that 
this Is a glamorous career and that the job 
requires a great amount of skill, creativity, 
patience and is meticulous. This process 
is brought about by the coordinated effort 
of a good photographer, food stylist and 
sometimes a prop stylist or art director. 
But more often than not the food stylist 
and his assistants carry out this role. 

At times most of the food used for 
shooting is artificial but there are some 
stylists who prefer the challenge of work- 
ing with real food. It is a task in maximiz- 
ing on an effectual visual appeal for both 


than cooking, it is the communication 
skills that are important. It is the job of the 
stylist to make the food look appealing, 
natural and not too complicated. 

While working all concerned are 
much pressured as the food prepared 
remains at its optimum for only a brief 
period. This is where skill and decisive- 
ness comes in. These are some of the 
simple guidelines that one can follow: 

* [he relationship between the 
stylist and the photographer must be 
very close, as most photographers do 
not understand the chemistry of food. 

All logistics of the job in hand should be 
handled before the shoot. This will make 
one confident during the shoot and able 


might arise. 

e Another aspect is learning about 
and understanding the client's needs. 
Whether the shoot is for the print media, 
packaging, television or editorial work 
must be clarified. Each form of media has 
its parameters and guidelines. For ex- 
ample a television shoot the stylist would 
need to carry more ingredients than he 
would for an editorial shoot. 

e Apart from the food is the choos- 
ing of props, like cutlery, plates, flowers 
and decorative pieces are all an intrinsic 
part of the whole process. This is a skill, 
which can only be honed over time 
working with different photographers and 
art directors. Meeting with designers and 





shopping or browsing through markets 
keeps the stylist in touch with the needs 
of the customers, their likes and dislikes. 

* | earning and seeing the kitchens 
before hand is also important before a 
shoot. So if you arrive early and get to 
know the kitchen saves a lot of time in 
staying ahead of the photographer. Usu- 
ally prepare food that will last the longest 
on a set first. 

e | ike it is the job of the photogra- 
pher to learn about his subject it is impor- 


tant for the stylist to learn about lighting, 


colours and photography. Learning about 
camera angles, back lighting, filters etc are 
as important as the food. 

e Also while the photographer dis- 
cusses the Polaroid shots the food is wilt- 


ing away and will need touching up. This 
should be brought to the notice of the art 
director and photographer and should be 
tactfully done. 

e Another important aspect of styling 
is as the stylist is responsible for the food, 
no one else should be allowed to handle 
it. Do this diplomatically for in the end tt is 
the stylist's responsibility if the food does 
not look good. 

Studio time is expensive so organiza- 
tional skills are of the utmost. Most of the 
time the client may be present, or others. 
This can lead to a fair amount of stress. 
Emotions run high on a set, so a little 
bit of exercise before or after a shoot Is 
essential especially on long shoots, which 
run into days. 





behind or the side brings out its character. 
Soft diffused light pushes out disturbing 
shadows often obtained by a wide aper- 
ture and zoom lenses. 


Patience and more patience is the 
key to a good photo opportunity. The 
photographer plans the shot in his mind 
while waiting for the stylist to set up. 
More importantly the photographer is the 
master of the camera and not the other 
way around. 


Taking photographs from every 
perspective. Horizontally, vertically, 
zoom in or out; try and get interesting 
pictures. Since the food is the main focus 
of attention it should ideally fill a third of 
the frame. The rest of the space should 
portray a bit of atmosphere leaving space 
for any editorials and text. 

Different speeds produce different 
results and effects giving perspective and 
creativity to your pictures. Also the use 
of filters is used. But experimentation 
must be done after the main objective is 
reached. 


All media have different standards 
and criteria. Magazines and publications 
will only accept slides (transparencies). 
There is good reason for this, as slides 
can be scanned for reproduction to a 
higher quality than prints. 


Photographs shot on a vertical 
format are preferred quite often for the 
cover pages. Photographs for the cover 
pages must have the space for the title 
and other text and must crop to the right 
shape. The same applies for book covers. 
Inside horizontal pictures are preferred to 
vertical pictures depending on the column 
space being used. Photographs are often 
cropped both for impact and to fit the 
given space on a page and to remove 
extraneous detail. 
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For the main light in a photograph, 
lighting from the back of the set is a 
popular angle of shooting. The light rolls 
over the food giving the food weight and 
shadow and texture. Colour is the great- 


est tool in food photography. Colour is 
the food stylist's master tool. 


Composttion is the theory of visual 
directional flow throughout a photo, and 





includes guidelines for proportions, such 
as "the rule of thirds." 

Contrast is the ratio of highlights 
to dark colours. Photography cannot 
capture as great a "contrast range" as the 
human eye can see. O 
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PROFESSIONAL SECRETS OF 
PHOIOGRAPHING FOOD 


TEXT & PICS s a successful Food Photographer, I’m 
Douglas Bradshaw As asked if | use a lot of “tricks” or if 
he food is "fake" or "real"? 

Today more than ever before food 
photography is being approached with more 
reverence and desire to reveal the character, 
the personality and the lifestyle associated 
with that food. It seems to be much more 
relevant than making it look "perfect" what 
ever that is. 

Typically a studio shoot begins with the 
food stylist preparing a quick "Stand In", the 
food to be photographed, hastily thrown to- 
gether just to give the photographer and art 
director a feel for its texture, its size relation- 
ship to other food, its surrounding props and 
to its overall colour palette. Traditionally one 
would then explore the shot's composition 
and lighting possibilities while the food stylist 
would be agonizing over every little detail of 
the "Hero Shot”. 

However in all these predetermined 
and preconceived expectations, spontaneity 
and uniqueness is often lost. What | mean 
by this is while everyone has their head 
down sweating the details, sometimes the 
hastily thrown together shot can possess a 
wonderful looseness and charm. It hasn't 
been preconceived and so should never be 





overlooked as a potential "Hero Shot". 

Too many times | have seen a stand in 
brushed aside that had potential only to wish 
it had been captured because after all the 
work of putting the "Hero Shot" together it 
just didnt have the charm or looseness of 
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the stand in. A word to the wise always 


be aware of the potential for a great shot 
where you least expect it! Be prepared to 
shoot the stand in then move on, that's 
what your back pocket is for! 

Food Photography is a bit of a Perfor- 
mance Art, like a small ballet, in that there 
are so many variables between the food 
stylist, the photographer, the art director, 
the client, the food itself i.e.: the colour 





تت 


yn FOOD PHOTOGRAPHY ISA 


UKE A SMALL BALLET, IN THAT 
BETWEEN THE FOOD STYLIST 
DIRECTOR, THE CLIENT, THE 





JARIA BLES OF THE VEGETABLES 


was COOKED AND WHAT ITIS. 


SHOT UNIQUE. | , 


variables of the vegetables that season, 
the way it was cooked and what it is 
paired with, all make each shot unique. 
To that point, having a rigid preconceived 
idea of how the shot will eventually 
evolve and turn out is usually, from my 
experience, not a good thing. You really 
need to stay flexible during this process, 
collaborate well with your team, look for 
the unexpected, be prepared to change 
things if they aren't working and hopefully 
the end result is better than the collective 
preconceived idea. 

Arguably one of the most potentially 





malleable and sometimes tragic aspects 
of food photography is the advent of the 
digital capture. Here is where reality as 
we know it can end and the horrors can 
quickly begin. Like a child with a powerful 
gun, the digital files need to be handled 
with great care as they can be distorted 
so easily if colour spaces are over-ex- 
tended and images are resized with little 
regard to proportion. 

D'ont misunderstand me, | use digital 
capture hardware exclusively and have 
for the past 3 years and | love it even 
though | have shot for the major part of 
my career on film. But | have seen some 
truly horrendous food shot with digital, in 
the hands of the under trained and over 
zealous. Food is a part of everyone's real- 
ity and just like a face it is very recogniz- 
able. As a result a subtle hand is required 
by the digital post-production technician 
or the magic of the shot can be quickly 
lost. Worse yet, if the computers and 
camera are not accurately calibrated, 
what you see on your monitor isn't go- 
ing to bear any resemblance to the final 
electronic or printed result. Very Un- 
nerving! Film Was Film- the final film was 
the yardsticks...just matches it. However 
Digital Capture is much more intangible, 
it is just a highly manipulable file of | و‎ 
and O's. It's like comparing elephants to 
bananas, there is a big difference! 

However having said all this and hav- 
ing some honour and an equal amount of 
shame, one must not overlook the flex- 
ibility and capability of digital. The removal 
of small flaws in the food that degrade 
the image or subtle shadow and colour 
adjustments that complete the image are 
now fully in the control of the photogra- 
pher. Digital is a great help especially on 
location where total light control can be 
a challenge. It can let you take specific 
exposures separately for difficult highlight 
and shadow areas and composite the 
correct exposures together for a more 
natural finished image with greater depth. 

With more control comes more 
responsibility. Remember, no matter what 
you do it must look completely natural 
and believable. It does need to look like it 
comes from this planet! O 
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THERE ARE 
SOME FACTS 
WHILE 
SHOOTING 
FOOD, WHICH 
ARE NEVER 
DISCOS 

TO THE 
CONSUMERS. 
ASIAN 
PHOTOGRAPHY 
PRESENTS SOME 
SECRETS FROM 
THE KITCHENS 
OF FOOD 
EXPERTS. WE 
HOPE THESE 
EXAMPLES WILL 
SIMPLIFY YOUR 
PHOTO SHOOT 
FURTHER 

AND PROVIDE 
INSIGHTFUL 
SECRETS INTO 
THE WORLD 
OF FOOD 
PHOTOGRAPHY 





FOOD AND FACTS: 


DID YOU KNOW! 


* The luscious-looking grilled chicken has been washed in dish washing detergent, 
cooked briefly, painted with ten coats of food colouring, and blowtorched to give the 
lovely grilled look! 

* The Tandoori chicken and Kebab pictures would not even tempt you unless they 
have been painted with the perfect reddish brown shade with a ting of some baby oil 
or glycerin on it. 

e The moulded caramel pudding is actually as hard as a rock, because it contains ten 
times the amount of gelatin than a regular pudding so that it does not melt under those 
hot lights! 

* The ice you see in the cola ads are most likely acrylic "ice," that refracts light better 
than real ice and again does not melt under the hot lights. 

* Honey pourec over any dish does not make it look as appetizing as motor oil for the 
same purpose would! 

* That delicious looking bowl of cereal on the cover of your cereal box is actually cereal 
and white glue, instead of milk, to prevent the cereal from getting soggy. 

* Those vegetables that look as if they were freshly picked and dew-covered? Mix 
glycerin into a spray bottle with water and the drops will stay on for about |5 minutes. 
Glycerin can be used to give any food a juicy, glistening appearance. 

* Artificial 'steam' placed behind the food to give it that ‘fresh from the oven’ 
appearance for all your baked dishes shots. Dry ice placed behind the food item works 
well, but gives off more vapors if you place the dry ice in water. 

* |ce cream base is often made with mashed potatoes. And the right flavour is a tint of 
the right paint from your paint box. 

* Whipped cream might have whitener added, 

* Pies have glue holding them together, 

* Vegetables that appear to be cooked are raw and touched with a blowtorch and 
coated with glycerin to make them appear cooked. 

* Cheese can be sprayed with antiperspirant to slow down its natural sweating. 

* Undercooking usually works best for better-looking food. 

* If you're shooting a slice of cake, the air and lights make it dry out — but a shot of 
hairspray gets it back looking fresh and yummy. 

e If you want a perfect drip of sauce glistening on the side of your dessert, use a small 
piece of soft wax shaped like a drop and put it in place, then coats the drop with sauce 
for a perfect mid-drip shot. 

* f you don't want tomato sauce to run everywhere, mixing it with some tomato paste 
thickens it enough so it stays perfectly in place. Put it exactly where you want it with a 
syringe. 

* Spray deodorant can give a nice frosting to grapes, and berries. 

* The perfectly shaped chicken leg can be achieved by injecting mashed potato under 
the skin and coating. 

* Heaping mashed potato under dishes like biriyanis or pastas can make them look 
much fuller in the dish. 

* Champagne and other drinks are made fizzier by powdered aspirin or Dispirin tablets 
in it. Eno also does the trick. 

* Coating Vaseline on the rim of your margarita glasses to make the salt stick better and 
stay longer. 
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EASYSHARE Z 





he Kodak Z740 (10X optical 
| zoom) digital cameras combines 
point-and-shoot flexibility and 
Is packaged with the new Printer Dock 
Series 3, which makes real, borderless 


Kodak 4 x 6-inch pictures in as little as 
20seconds with a one-touch operation. 


BOOK AND FEEL 

The Z740 is a midsize ultra zoom 
camera made mostly of plastic (with a 
little metal here and there). For having a 
plastic body, the camera feels really solid 
in the hand. A comfortable right hand grip 
makes the camera easy to hold and oper- 
ate with a single hand. Moreover, the 
important controls are easy to reach. 


FEATURES 

The Z740 has an F2.8-3.7, 10X op- 
tical zoom lens with the Kodak Retinar la- 
bel on it. This lens has a focal range of 6.3 
- 63 mm, which is equivalent to 38 - 380 
mm. The lens barrel is threaded though 
you ll need to use the included conver- 
sion lens adapter to attach anything. 

Directly above the lens is the Z740's 


WHAT'S IT GOT 





pop-up flash. This flash has one of my 
most-hated features: it pops up automati- 
cally when the camera is turned on. An 


easy workaround is to just keep your 
fingers on the flash when you hit the 
power switch, then it wont pop up. Flash 
has a working range of 0.6 - 4.9 m at 
wide-angle and 2.0 - 3.7 m at telephoto, 
which is impressive. You cannot attach an 
external flash to the Z740, sad but it is 
not a complete professional camera. 
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Shows very mild barrel distortion at 
the wide end of the lens, and no signs ol 
vignetting (dark corners) or blurring. Pho- 
tos were well exposed, with nice satu- 
rated colours and low noise. While some 
Kodak cameras have the "over processed 
image" problem in all situations, the Z/40 
only seemed to have a problem with this 


in the night shot (blurriness). 


OPTICAL OR EVF 

Like every other ultra zoom camera, 
the Z740 uses an Electronic ViewFinder 
(EVF). The EVF is a tiny LCD ( 1.8”) 
screen that you view just like a regular 
optical viewfinder. The EVF in this par- 
ticular camera has 201,000 pixels, which 
is fairly average. One thing that seems to 
be missing on this EVF is the diopter cor- 
rection knob, which is used to focus on 
the subject that you are viewing. (People 


wearing glasses take note!) Low light 


visibility is also good, though the image 
was noisier than on the LCD. The LCD 
here has 134,000 pixels, which allows for 
sharp images. In low light conditions the 
screen "gains power” so you can still see 


what you're looking at- great! 


SHOOTING MODES 

In addition, the 5-megapixel 4/40 
camera is equipped with more advanced 
but simple to use functions. These fea- 
tures help the consumer get exactly the 
pictures that they desire. These include 
| 8 scene settings (e.g., party, sport, por- 
trait) for various environments, continu- 
ous auto focus for crisp pictures, first and 
last burst modes for action photography, 
colour options (e.g., b/w, sepia), and 
even PASM (program, aperture priority, 
shutter priority, and manual) modes for 
greater control and creativity. Which help 


you get vibrant, colourfull picture. 


MOVIE MODE 

While decent, the movie mode on 
the Z740 could be a lot better. You can 
record VGA video (with sound) until the 
memory card fills up, but at a sluggish 13 
fps frame rate. A 256MB SD card can 
hold about | 6 minutes of video at this 


setting. If you want a better frame rate, 


BOX ACCESSORIES 

e KODAK EASYSHARE Z740 Zoom Digital Camera 

e KODAK EASYSHARE Printer Dock Series 3 

e Ni-MH Rechargeable Battery Pack for select KODAK EASYSHARE Digital Cameras 
e USB cable and audio/video cable 


eShoulder strap 


el ens adapter/hood 

e KODAK EASYSHARE Software with printer driver 

eWelcome kit 

e Custom camera insert for EASYSHARE Printer Dock 

e KODAK Color Cartridge and Photo Paper Sample Pack (10 sheets 24V AC adapter 
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* Very good photo quality in most situations 


e LCD and EVF usable in low light 


e Many manual controls 
eSupports conversion lenses, filters 
e AF-assist lamp; good low light focusing 


* Plenty of scene modes 


e Printer dock is a cool way to get instant prints (though note the operating costs) 


* Night shots seem soft and "over processed" 


* Camera didn't fare well in the macro test due to white balance issues. 


* VGA movie mode quality isn't the best; frame rate is poor too 


e Flimsy plastic door over SD card slot 


e Flash pops up when camera is powered on 


you ll have to drop down to the 320 x 
240 resolution. Here you can record at 
20 frames/second. You can fit over 30 
minutes of video on the 256MB card in 
this mode. One cannot use the optical 
zoom during filming. You can adjust the 
zoom as much as you'd like beforehand, 
though. Movies are saved in QuickTime 
format using the MPEG4 codec. 


INTERNAL MEMORY 


Most of us have come across the 
shortage of storage capacity or forgotten 
card in our camera. Just when you want 
to capture the first footsteps of your kid, 
you forget to remember the memory 
card. So the Z740 includes the favourites 
feature, which lets one-store dozens of 
pictures in internal memory anytime. 
Instead, Kodak has hardwired 32MB of 
in-built memory right in the camera. That 
doesnt hold too many 5-megapixel im- 
ages though, so we recommend buying a 
memory card right away. The Z740 can 
use Secure Digital (SD) or Multimedia 
(MMC) cards, though we recommend 
the former due to its superior perfor- 
mance and capacity. 


SHARING 
The Share button is simple as the 
name suggests and it designates pictures 








to be e-mailed or printed for the EA- 
SYSHARE software for computer-based 


picture viewing, organizing, and sharing. 





ORIES 
Z/40 camera owners can also take 
advantage of a range of accessories for 
additional creativity, including a 0.7x wide- 
angle lens and 55 mm circular polarizer 
and neutral density filters. Also included is 
a conversion lens adapter, which allows 
you to attach any 55 mm conversion 
lens or filter. Kodak offers a few things to 
take advantage of the adapter, including a 
wide-angle lens and two filters. Other ac- 
cessories include an AC adapter, MH bat- 
tery kit, camera case, and camera dock. 





"PRINTER DOCK SERIES 3 

How easy is it to print? Just place the 
Z740 onto thé dock -- the camera and 
printer will both turn on automatically. 
Select the photo you want to print using 
the controller on the printer and press 
the center button to select the photo. 
You can then choose the number of cop- 
ies you want. Press the print button again 
and watch, as a photo lab quality print 
appears Just under two minutes. 


GONCLUSION 

While the Kodak Z740 is not a 
perfect camera it is a decent ultra zoom 
camera for consumers with an afford- 
able budget. It offers good photo quality, 
manual controls, an easy-to-use interface, 
an AF-assist lamp, and Kodak's famous 
EasyShare system. 

The camera is user friendly, with 
clearly marked buttons and a simple to 
operate menu system. The Photo quality 
Is good in most conditions, despite the 
white balance not functioning the way it 
should but the night shots were soft and 
“over processed”. 

The movie quality was disappointing 
and the frame rate is awfully slow. The 
camera performance is good overall with 
great low light focusing. In addition, both 
the LCD and EVF are visible in low light 
conditions. [he camera has a decent 
burst mode as well, with no "blackout" 
on the LCD/EVF between shots. 

Overall for a price tag of Rs. 24,900, 
which includes the printer dock system 
the Z /40 packs a good punch. 

ARJUN K. PRASAD 
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camera review 












amsung recently launched the ultra- 


thin | 7.3mm, the 5-megapixel cam- 


era, which is slightly thinner than 
the Nikon but has the same rounded cor- 
ners. With its 2.5-inch screen and almost 
exactly the same control layout. The top 
plate features a safety flash (SF) button, 
which is said to enhance image clarity and 
colour (when there is insufficient light) 
without using flash. At first glance the i5 
looks compact and sleek, but only an in 
depth look reveals its secrets. 


DESIGN AND LOOK 

At first glance, one will immedi- 
ately notice the cameras big 2.5-inch 
LCD screen, which covers two-thirds 
of the backside and might | add that it is 
magnificent. The i5 dimensions are 89.6 
mm (L) x 59.8 mm (H) x 17.3 mm (W) 
and it only weighs | 30g. It comes in four 
different colours: silver, black, red and 
grey. Built with stocky stainless steel body 
the cameras front side looks clean and 
featuring an in-built lens with a sliding 
cover case. 

The backside, which showcases the 
large LCD screen, comes equipped with 


1 vies rel 5 


Sh MEE 


SAMSUNG SED (ENS 7 


Digimax 15 


WHAT?S IT GOT 





the usual circular dial with the menu but- 
ton at the center. Other regulars feature 
the zoom buttons, playback, delete and 
the movie mode function. Samsung has 
concentrated its efforts on R&D, which is 
clearly noticeable in the new i5 with the 
improvement in design. The top part of 
the camera sports the SF (Safety Flash) 
button, which the company claims is ca- 
pable of enhancing the image clarity and 
colour in low light condition. 


BOBYAND HANDLING 
As mentioned earlier the i5 sports 
the shiny, sleek and compact stainless 
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i suben pude ns A T E 


AA AREA 


ATURES 


ith | | scene modes (Portrait, 
Children, Landscape, Closeup, 
xt, Sunset, Dawn, Backlight, Fireworks, 
ach and Snow) selectable by the 
er, it was disappointing that the i5 
In't come with a Sports mode to take 
antage of its continuous shooting 
ction, 
For the more advanced users, there 
e also manual functions for selecting 
? aperture (F3.5 and F6.3) and shutter 
Ped (| sec, 1.5 sec, 2 sec, 3 sec, 4 sec, 
ec, 8 sec, 12 sec and 16 sec). The 
th ranges from 20cm to 2.4m in wide- 


ple mode and just 30cm to |.9m in 


ephoto setting when ISO is set to auto. 
If you have a knack for those photo- 

ker machines, this camera offers a 

al of nine photo frames to go along 

h your pictures. It also allows you to 
mpose your photos in two, three or 

r different frames to make one single 
ture, 





steel body, which looks very attractive 
but also has a down side to it. Due to 
its stainless steel body the camera tends 
to heat up after about 5-10 minutes of 
operation. Of course it is a known fact 
that this is the case with all the cameras, 
which feature this body version, but it 
ends to become a tad difficult if you are 
thinking of shooting for a longer time. 

In terms of handling, Samsung has 
successfully achieved the task of one- 
touch operation. The camera feels like 
a breeze in functionality, is self-explana- 
tory and easy to handle. But, the i5 has 
a minor problem, which actually is a 
major problem. Like most cameras in its 
class the Samsung possess the problem 
of “camera-shake’, as the experts call it. 
Of course, most manufacturers are guilty 
of this because in their bid to make the 
cameras sleeker they seem to have com- 
promised on image quality. But, while 
most cameras are equipped with an im- 
age stabilizer, this seems to have skipped 
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Canon PowerShot SD450 
Casio Exilim EX-S500 
Casio Exilim EX-Z57 

Fuji FinePix Z | 

Kodak EasyShare V550 
Nikon Coolpix S| 
Olympus C-630 Zoom 
Olympus Stylus Verve S 
Panasonic Lumix DMC-FX8 
Pentax Optio S5z 
Samsung Digimax i5 
Sony Cyber-shot DSC-T5 


out of Samsung's list. The i5 recognizes a 
camera shake when the picture is about 
to be clicked but does not provide any 
measure to counter this problem. 


@WTOF THE USUAL 

One feature that got all of us here 
excited and made the Samsung i5 stand 
out of its competition is the "Special 
Effects" feature, which provides ready 
templates for shooting like Highlight, 
Composite and Photo Frame, which is 
the best amongst all. This feature enables 
you to add funny details to your photo- 
graphs making them fun to view and click. 
But, unfortunately this is also available 
only in the manual mode and not in the 
Auto, Night, Text or the other modes 
that the camera features. 


SAFETY FLASH 

Ideally the company advises the con- 
sumer to use the "Safety Flash" feature in 
low light condition but we advise you to 
keep it on regularly considering the prob- 
lem we highlighted earlier. This feature 
stabilizes the image perfectly reassuring 
that the camera is for optimal use and can 
produce "picture perfect images." | would 
nave been happy if this feature would 
have been available in all preset modes. 


PERFORMANCE 

| applaud Samsung for going above 
and beyond the call of duty in the 
bundled memory department. Like many 


SEK 2. 1300/95 6.4 cu in. 140 g 
3.5x 2.3 x 0.6 in. 4.8 cu in. II5g 
3.5x2.3x 09 in. 7.2 cu in. 130g 
SIK 2.2 300.7 IN: 5.4 cu in. 130 g 
3.7 X2,2 MO GAA 6.5 cu in. II5g 
3.5x2.3x 0:8 in. 6.4 cu in. ١18 g 
3.1x2.4x 1.0 in. 7.4 cu in. 125g 
3:7 R22 AN Eh 9.0 cu in. HISE 
3.7x2.0x 1.0 in. 7.4 cu in. 127 g 
3.3962 LXS IN. 5.8 cu in. 105 g 
3.5 x 2.4 x 0.7 in. 5.9 cu in. 133 g 
3.7 x 2.4 x 0.8 in. 7.| cuin. ll4¢ 
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THE GOOD 


e Sleek, Compact and Classy 


*Large 2.5 inch LCD screen 
e Special Effects feature 
e Safety Flash 
eSuper Macro mode 
*Superb Movie Recording 


THE BAD 
e Camera Shake problem 
e Tends to Heat up 
e No Image Stabilizer 
e Average Battery Life 
* Burst Mode unsatisfactory 





manufacturers, Samsung chose to build 
memory right into the i5 instead of sup- 
plying a memory card. On most cameras 
in this class, that means anywhere from 
8.3 to 16 Megabytes of internal memory. 
Not Samsung- they put a whopping 
50MB of internal memory on the i5. 

In the Auto mode the camera works 
like a charm producing images with great 


clarity. Another interesting thing about 
the i5 is the option of shooting a varied 
megapixel and resolution ranges. 


MOVIE RECORDING 

The Digimax i5 supports MPEG-4, 
the high-compression high-quality video 
format, for an enhanced video shooting 
experience. When used with a 256 MB 
memory, the user can record up to 2 
hours 10 minutes of movie with sound, 
and i5 can be used like a camcorder 
due to its 3x optical zoom capability, 
while recording (mute mode). With the 
Digimax i5, | found that | could record a 
high quality movie of up to 30 frames per 
second at VGA resolution and then play 
it on TV without any loss of quality, or 
enjoy it on a PC screen at twice the size 
of conventional clips. 

The Digimax i5 also has a movie 
stabilizer function, which maintains steady 
recording of a subject by means of auto- 
matic detection and correction of minor 
lateral and vertical camera movement. 





Despite a few shortcomings the 
Digimax i5 makes for a good camera. It 

Is a good point and shoot camera with 
optional features for the prosumer to ex- 
plore. Samsung has successfully managed 
to combine advanced as well as playful 
features in the camera. Digimax i5 has 
our thumbs up. 

-BHAVYA DESAI 
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Inspired by the Qutub Minaar? Well put on your walking shoes and start shooting. 
Asian Photography is on the lookout for outstanding travel photo essays to bring the 
world to our readers' doorstep. If you have gone on a trip of a lifetime and would like 
to share those captivating images with fellow photographers in the region, share them 

through Asian Photography... 
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POWERSHOT S2 IS 


eview 


— 1 he Canon PowerShot S2 IS is the 

| sequel to the popular long zoom 

camera, the 3.2 megapixel S| IS. 

The 5.0 megapixel Canon S2 IS and its 
predecessor follow in the footsteps of a 
well-received model from the past four 
years, the 2.6-megapixel PowerShot 
Pro90 IS. 

Smaller and lighter than the conven- 
tional SLR camera, the PowerShot S2 
IS has a stunning | 22 optical lens with 
a zoom range of 36mm wide angle to 
432mm telephoto (measured in terms of 
a conventional 35mm film camera). De- 
spite its extensive optical range, the lens 
is ultra-compact and retracts securely into 
the camera when it is powered down. 

In addition, there are two levels of 
close-up shooting, Macro and Super Mac- 
ro. Super Macro mode enables extreme 
close-up shooting to 0 cm from the end 
of lens barrel, for creative shooting - great 
for shooting flowers to use in scrapbooks, 
on invitations and more. The image 
stabilization (IS) feature lets you hold the 
camera without using a tripod even when 
it's set to the longest zoom range. 





(AND DESIGN 
The Canon PowerShot S2 IS features 
a body design similar to that of the S|, 












itch-/ d eq panoran ic 
e Continuous Shooting, ar d2 or 
O-second Se in ode 






neris indi a jects. — 
"Six custom. Photo Effects including 
Low Sharpness setting. 
* White balance (colour) adjustment 
with eight modes. | 
* Automatic Exposure Bracketing and wat 
Automatic Focus Bracketing. — (s A | 
*DPOF and PictBridge compatiblity. 7 Min pe 3 
* Rs, 32, 495. je E. 
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with slightly more aggressive contours 
and accents throughout. It shares a 
familiar look and feel to the rest of the 
PowerShot line, along with many of the 
same exposure options and features. 
The Canon PowerShot S2 IS features all- 
plastic bodies, which has a solid feel, with 
little in the way of flexing or creaking, and 
has a healthy body that helps hold the 
camera steady. Measuring 4.4 x 3.1 x 3.0 
inches (113 x 78 x 77.5 millimeters), the 
52 IS definitely will not fit into your shirt 
pocket. Weighing 18.55 ounces (526 
grams) including batteries and SD card, 
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it isnt at all uncomfortable to carry. The 
two-toned silver body echoes the visual 
style of an SLR camera, and should be 
both sophisticated and simple enough for 
any age group or user level. The camera 
Is a little heavier and just a smidge fatter in 
front due to the larger lens. 


HANDLING 

The layout of the buttons on the 
new model shares the look and er- 
gonomic feel of the other PowerShot 
models. So transitioning to the 52 IS is 
very easy, | didnt even have to read the 
operating manual since most of the fea- 
tures were similar to its predecessor. 

The only additional button, placed 
within a raised rim to prevent accidental 
activation, is the movie button. Regard- 
less of whatever mode you are set In, 
pressing this button activates the video- 
capturing mode. The best part is that you 
can also capture still photos while in video 
recording mode. The maximum setting 
in video mode is 640 x 480 at 30 frames 
per second, and you enjoy all the super 
functions of the camera such as image 
stabilization and | 2x zoom. 

Because of the | 2x zoom range; the 
52 IS makes use of an electronic viewfind- 
er (EVF). Canon's implementation is very 
usable, especially in dim conditions as it 
automatically compensates by brightening 
up the scene. 

A third ذا‎ mode, unique to the 
camera, is for when you're using the 
camera in panning. Here, the mechanism 
stabilizes the image for shooting fast-mov- 
ing scenes (such as a racing car moving at 
breakneck speed horizontally across the 
field of view). 


PHOTO FEATURES 

The camera's fast f/2.7(W)-f/3.5(T) 
image stabilized 6.0-72.0mm 12x zoom 
lens (36-432mm equivalent) makes tack- 
sharp long telephoto shooting positively 
practical. 

Canon used its optical expertise to 
produce an ultra-compact |2x zoom lens 
that features | | elements in nine groups, 
including one spherical surface and one 


Example of colour accent 


ultra-low dispersion glass (UD) element. 
The UD element is particularly effective 
at reducing chromatic aberration when 
the lens is zoomed out to its maximum 
telephoto range for enhanced sharpness 
and colour fidelity. 

Zoom range has also been increased 
from 10x to | 2x. Other improvements: 
a bigger LCD screen (1.8-inch over |.5- 
inch), stereo recording, use of Secure 
Digital (SD) cards instead of Compact 
Flash, and the inclusion of the new Digic 
|| processor for faster overall response 
and processing. 


LCD 

The S2 IS is really a combination 
of much of Canon's best PowerShot 
technology, and among the high points is 
the | .8-inch flip out and swivel LCD. You 
really don't know you need this until you 
start to use it. Shots that you might not 
have even considered suddenly seem to 





IN THE BOX 

e The Canon PowerShot 52 IS 
e Neck Strap NS-DC3 . 
e Four AA-type alka 
e USB cable IFC-400PCU. 

e Stereo Video cable STV-250N. 
e | 6MB SD card SDC-| 6M. 


e Two software CDs. 


ne batteries 


J. 
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and registration kit. 
LJ 


be possible. Overhead, down low, even 
pictures of yourself can be framed with 
unprecedented accuracy and comfort. If 
you likely to try new angles on a subject, 
you need a camera with a versatile LCD 
like this. Because LCDs generally wash 
out in sunlight, Canon wisely included an 
EVF (electronic viewfinder), to which you 
can switch for easier, more familiar image 
framing. It's a Shame you cant have an 
optical viewfinder, but this compromise is 
necessary with such a long zoom. 
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PROS 
el ong (12x) zoom ratio 
e Natural skin tones 


e Good continuous-mode speed 


e Excellent close-focusing for macro shots 


e Good low light capability, both exposure and focusin 


Example of colour swapping 


g 
o 


e Very unique "My Colours” feature for unusual colour effects 


CONS 
e Contrast on the higher side 
e High image noise at ISO 400 


e Focus is difficult to determine from the LCD screen in Manual Focus mode 


eVery highest shutter speeds only available with small lens apertures. 


e No RAW file support 


PERFORMANCE 

Colour: the camera produces good 
colour, with good performance under 
incandescent lighting. The Canon Power- 
Shot S2 IS showed very pleasing colour 
throughout, with good saturation and co- 
lour accuracy. All in all, the S2 IS' colour 
should be pleasing to most users. 

Close-ups: A large macro area in the 
normal mode provides good details, but a 
much smaller macro area in Super mode. 





Flash has little trouble but unfortunately is 
not available for the Super Macro mode 
and the corners are quite soft as well. 
Night Shots: features good low-light 
performance, with good colour, though 
slightly high noise. The Canon PowerShot 
52 IS was a pretty competent low-light 
shooter. It captured good exposures at 
ISO 200 and 400. Image noise is on the 
high side, particularly at the higher ISO 
settings, but not far from average when 


compared with competing 5-megapixel 
consumer camera models. [he flash 
range is also better than average. 





Viewfinder Accuracy: A very accurate 
EVF and LCD monitor. The 52 IS' elec- 
tronic optical viewfinder (EVF) and LCD 
monitor turned in the same results, since 
they essentially show the same view. 
Both were just very slightly loose, show- 
ing slightly more than the final image area. 

Optical Distortion: Average bar- 
rel distortion at wide angle, virtually no 
distortion at telephoto. Higher than 
average chromatic aberration at all focal 
lengths, some softening in the corners at 
telephoto 


MOVIES IN STEREO 

The 52 IS has an unusually capable 
movie mode for a relatively inexpensive 
digicam, and its capabilities have been 
extended over the Sl. The movie mode 
allows you to capture up to | GB of mov- 
ing images and sound at either 15 or 30 
frames per second, with available resolu- 
tions of 640 x 480 or 320 x 240 pixels. A 
high-speed memory card is necessary if 
you want to record nonstop at the larger 
image size and/or higher frame rate. 


CONCLUSION 
Overall, the Canon 52 |S is an 
impressive camera, which is bound to be 
very popular. Its speed improvements are 
welcome, and its utility as a digital video/ 
still hybrid is enhanced with the larger 
lens, higher resolution, and AF assist 
lamp. Photo enthusiasts will likely be torn 
between the 52 ذا‎ and the Canon G6, 
and family buyers will wonder whether to 
invest in an A95 or the S2 IS. Enthusiasts 
might want to augment their G6 with the 
52 given its longer-ratio zoom and familiar 
controls, but family cam buyers looking at 
a 5 megapixel A-series should absolutely 
give the Canon S2 |S a serious look. For 
just a little more money and with a slightly 
larger body, they'll get an image stabilized 
| 2x zoom with a virtually silent Ultrasonic 
focusing motor, and a camera that does 
double duty as a still and video camera. 
ARJUN K. PRASAD 
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. Index Print Frame print Package print Greeting Cards Post Card 
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Prints upto 8"x 12" 


Also available: Up-grade for Gretag Master lab and Digital Combo 


without scanner 
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NOTE 


If you have any image like this months 
entry, which you have enhanced or 
corrected to get the desired result and 
would like to know our expert comments 
and share it with thousands of readers 


then send in the photographs - the one 


before you enhanced and the one after 


(Size 4 x 6 inches at 300 dpi) at 

the email id mentioned above or write to 
us on the address. Also include the step- 
by-step guide and we will publish it in our 


forthcoming "Dr. Fixit” section. 


SEND YOUR ENTRIES TO DR. FIXIT 


at editorial@asianphotographyindia.com 





Image sent by: 
SUBRATA BAL, ORISSA 


| shot this image in one of the caves under low-light conditions where different idols 
were kept together since the caves were under reconstruction. But due to a green 
sheet, which was protecting the idols from heat a strong cast of green is clearly visible. 
In the digital darkroom | tried my level best to enhance the picture using PhotoShop 
and await your valuable comments on my work. 


How I fixed It. 


Step |: Go to the "Image" option on the menu. 

Step 2: 5elect the "Selective Colour" option under the Image menu. 

Step 3: Adjust the CIMYK option till satisfactory level. 

Step 4: 5elect "Brightness and Contrast" under the Image menu. 

Step 5: Again take the levels towards the right side to get the possible results. OR 
Step 6: Use the “Curves” option in the same menu to achieve the desired results. 
Step 7: Use the clone stamp tool to clear the dust, which was on the lens. 

Step 8: Finally select the "Noise" option from the Filter menu and select the 
"Despeckle." 

NOTE: The "Despeckle" option will merge any grains, thereby making the image much 
sharper and clearer. 





Our Comments: 

Dear Subrata, 

After trying various permudation and combinations we agree that this is the best 
possible result that one can obtain in digital darkroom. You still could have cropped the 
picture from the top to eliminate the disturbing details. 
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Photo Gallery is a 
monthly round-up 

of the photographic 
exhibitions held 
across the country. 
The column features 
exclusive photographs 
which are generally 
theme based and 
presents an in-depth 


focus on the art with a 


INDIAN TRICOLOUR SHOW TO BE LAUNCHED 


lag Foundation of India will be conducting Tiranga: A Celebration of the Indian Flag, 


a group show organized by many of India's leading photographers, which opens at 
the National Centre for Performing Arts (NCPA), Mumbai on September 21, 2005. 

The ten-day exhibition will feature works by Raghu Rai, Avinash Pasricha, Ram 
Rahman, Samar S.Jodha, Swapan Parekh, Dayanita Singh, T.S. Satyan, and Prashant 
Panjiar, among others. 

The exhibition is curated by Photographer filmmaker Vijay S. Jodha who has also 
co-edited a book on the same theme. Flag Foundation of India has been working on a 
number of activities to promote the Indian National-Flag and patriotic spirit, especially 
among the younger generation. 

The Foundation was set up by the Industrialist-Parliamentarian Naveen Jindal and 
his wife Shallu Jindal at the time when Naveen Jindal was engaged in a court battle that 
eventually restored every Indian's right to respectfully hoist the Indian tricolour on all 
days of the year. This was a privilege available to only a selected few. 

The ten-day event will begin on September 21 and continue till September 30, 
2005. In addition to images clicked by eminent photographers, the exhibition will also 
feature work by lesser known professionals as well as amateurs. There are also quotes 
from people across the country including those who make flags for a living, to present 
the different viewpoints about the flag, the manner in which it is being used, or for that 
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READERS PICTURES 
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DIWAKAR KILLAMSETTY, HYDERABAD 





OPP PAGE: 

DIWAKAR KILLAMSET TY 

PHOTO CAPTION: JUST YELLO 
CAMERAS SONY DCR-PC350E 
CAMERA DETAILS: | /! 50s, f/4.0 


ON THIS PAGE TOP: 

PS. RAO, HYDRABAD 

PHOTO CAPTION: NOBODY LO 
CAMERA: NIKON FM2 

FILM: KODAK 400 

CAMERA DETAILS: |/|25s, F-8 


ON THIS PAGE LEFT BOTTOM: 
SIDHICK KANNUR, U.A.E. 
CAMERA: CANON EOS |000F 
LENS: TAMRON 70-300 








OPP PAGE TOP: 

ASHWANI KAUL, DHARAMSHALA 
PHOTO CAPTION: PADDY & HUTS 
CAMERA: NIKON F-70 

CAMERA DETAILS: | /60s, f/! | 


OPP PAGE BOTTOM: 
SOUMITRA ADHIKARY, SONARPUR 
CAMERA: VIVITAR 3800N 

FILM: FUJI 100 

CAMERA DETAILS: | /30s, f-8 


ON THIS PAGE TOP: 

SUBHARNAB MAJUMDAR, BANGALORE 
CAPTION: SIGNATURE OF FIRE 
CAMERA: NIKON COOLPIX 4500 
CAMERA DETAILS: 85, F/.5 


ON THIS PAGE MIDDLE: 
SUBIR KUMAR DUT TA, W.B. 
CAMERA: NIKON F-80 
CAMERA DETAILS: | /! 25s, F16 


ON THIS PAGE BOTTOM: 
N.M. KOTRESH, BANGALORE 
CAMERA: OLYMPUS (AF) 
FILM: FUJI 400 

LENS: 28-|20mm 
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ONE YEAR 
SUBSCRIPTION 
FREE 


Address your entries to the... 
Asian Photography EDITORIAL DESK, 
| 3/D, Laxmi Industrial Estate, New Link 
Road, Andheri (W), Mumbai-400 053 

It is very very important to write the 
technical details with your name and 
place. For Digital Images email at 


editorialíWasianphotographyindia.com 








li و‎ Bhatia, who is a wildlife photographer with special interest in avain 
subjects, highlights the different moods of the lake in these pictures. Lakhota Lake 


is a beautiful water body situated in the heart of Jamnagar city and is a major spot for 


tourist attraction. It was built by Jam Ranmalji, the great grand father of the famous 
cricketing prince Jam Ranjitsinhji, in the |9th century. 


Jamnagar being my home town, over the years, | have produced a comprehensive 
photographic collection depicting the various moods of the lake. 
- YASHODHAN BHATIA, JAMNAGAR 





We welcome readers to contribute their 
PORTFOLIO, along with a brief write-up 
on their experiences and fascination for 
the art. It is important to keep the same 
theme based and not randomly selected 
images, in order to keep the subject in 
sharp focus. The theme could be any- 
thing and everything... 


Kindly rush in your entries 

to our Mumbai office. 

ASIAN PHOTOGRAPHY 

| 3/D, Laxmi Indl. Estate, 

New Link Road, Andheri West, 
Mumbai - 400 053. 













Is it possible to shoot good 
landscapes like the ones 
you featured in the photo-mon- 
tage section in the June issue 
with a 3-megapixel camera as 
the writer suggested? 
FROM:KALIM MERCHANT, CHENNAI. 






A know sometimes it IS possible not 
believe the pictures you might see 
from a low megapixel camera but you will 
also be surprised provided the light and 
other factors permitting a good point and 
shoot camera can give amazing landscape 
and portrait pictures. 


There is one thought, which 
has been in my mind for a 
long time. Will digital make me 
a better photographer? 
FROM: RAJIV SHAH, BARODA 


First, we need to think clearly about 

what it means to be a good pho- 
tographer. This entails having the artistic 
sense to understand and create good 
compositions, the equipment to capture 
the image, and the know-how to control 
the equipment properly. 

Simply purchasing a digital camera 
will not improve your composition skills 
or increase your know-how. But, there 
are three things that wil improve: 


e|t can help you learn faster. 

e |t can give you the opportunity to retake 
a bad shot since the ability to review the 
shot immediately will let you recognize 
and correct problems. 

elt may let you get shots that would be 
difficult with film cameras. 


Send in your questions to: 
editorialQasianphotographyindia.com 


ions anc AnsWEf S۰۰۰ 
Mm با‎ Marrero 


Last month I have questioned about the differenCE between 
Qo. lab printing and printing from printer. Your answer was ‘| 
can safely say that regular reader will not even notice the difference 
between the copy printed from lab and one at home’. Thanks for 
your answer. 

Now | want to know about the model, which ! should for a 
prosumer level quality keeping in mind that | want not to print only 
commercial prints, but also personal nature, wild life and landscape 
etc. where slide colour changes completely disturb the mood of 
the image. So kindly suggest some models from Epson or HP to get 
reasonably good results upto the standards of the D-70 camera. 
Sorry for repeating the question, but it is also my right as | am an 
Asian Photography lover and regular subscriber. 

Second question is that | have read a very good article about 
stage photography in your April issue. | also want to shoot my 
favorite artist who is prominent national level singer and usually 
conduct night shows where light levels are very tricky, kindly 
recommend the film speed that will be good enough to shoot night 
stage. Will 70-300 (4.5-5.6 ) ED nikkor will fulfill the requirement 
or a fast lens is required. 

FROM: MANINDER SINGH, BARNALA 









A; per my understanding it seems to me that you are using the Nikon D70 and 
any printer not just from Epson or HF but also even from Canon should work 
fine. Since your usage is varied as per the shots you quick then you must first set a 
target in terms of budget because that would determine the sort of printer that we Car 
recommend. 

^s for the second part of your question, it is recommended that you shoot at 
ISO 200 since it is already dark. Any ISO speed above the mentioned might end up 
pixelizing the image further. As for the lens a choice of 70-300 should be fine. 


O. is possible to trace the digital file and to find out whether it 
has been manipulated for better effect? 
FROM: RAJIV GARG, BANASTHALI 








A. is definitely possible to trace whether a file or an image has been manipulatec 
not but if often depends on two things. 

One, how so good the artist is at enhancing his photographs and whether he he 
been successful enough in retouching the image in such a way that the viewer cannc 


dentify the difference. Two, it also depends on (hé regularity of the viewer whether 


has been regularly in touch with digital imaging so that he/she can make out the 
difference. 
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Share 
your 
Passion 


If you would love to 
share your passion 
for photography with 
thousands of our other 
readers, then you have 
never had a better 
opportunity than now. 
Asian Photography is 
determined to involve 
readers within the pages of 
the magazine as much as 
possible. As well publishing 
your pictures, it also offers 
you the opportunity to 
contribute your articles in 
the form of Photo features 
on any subject. We will 
definately be looking 
forward for your opinion on 
the variety 
of photographic subjects, 


as well... 
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PHOTO BAZAAR 


For Classified Advertisement dee ind VUA 3043, 5 AN n. TRACK - PANTO & PROPS FOR 
in Photo Bazar TOU ME > | | MODEL PHOTOGRAPHY STUDIO 





Please Contact 
Mumbai Office: 
Tel: 91-22-2635 8083/84 
Fax: 91-22-2630 5184/85 
E-mail: sappl(obom8.vsnl.net.in 
Delhi Office: 
Tel: 91-011-2653 2567/2653 2568 . Splicing Tapes, Free Gift Photo Albums and —— $ met 
Fax: 91-011-2686 3028 - Tipe abel Dispensers for Colourlabs | | PRODUCTS 12 Shumeshwari Sc ciety, 
5 , Short Leaders for vir yt Opp Ducnesnwar ‘nagar Ae Road da 
E-mail: sappl(onda.vsnl.net.in COMME E Mets ROT EOE cletax - 0269 2911 ur ed: 3375811852. 


NW.Sumopr« oduc 


* MINI D.V., DV-CAM, HDV, DVC PRO, DSR CAMERA 

٠ BETA,DIGI BETA,DSR HDV CAMERA AND RECORDERS 

* LCD PROJECTORS, DLP PROJECTORS, 3-GUN AND SINGLE GUN PROJECTORS 

* LCD TFT, LCD MONITORS, LCD TV, LCD DISPLAYS, PLASMA TV 

* DVD PLAYERS, DVD RECORDERS, DVD CAMERAS, DIGITAL STILL, DIGITAL VIDEO CAMERA 
* VIDEO/AUDIO MIXER AND ALL THE HEADPHONES, PROJECTOR STABDS 

٠ FIREWIRE CARD, TRIPOD, BAGS AND ALL ACCESSORIES 

* ALL BROADCASTING EQUIPMENT SUPPLIERS 


POOJA "ronde e E 


What does EyemagePhoto.com Have for you? 

For Photographers and Digital Artists 

The Eyemage Gallery is the ideal platform for showcasing your artistic creations to an international range of interested clientele. By becoming a 
member of the website you can get exposure on a global scale for marketing your photography. You can also benefit from sales of your photos 
as prints and stock images. 

Log on to eyemagephoto.com and register today. 


www.eyemagephoto.com 


New No17,Mugapair Industrial Estate, Padi Padunagar,chennai-600 037 Phone: 9840752288 email: info@eyemagephoto.com 


Ess Dee Nutek Infinities Pvt. Ltd. 


” 1 2 4 rr 
Pd E gr ¬ "CNC Engraver" 
“Nutek Leo 3200Tr is the latest | 1 Ero "Nutek 1225NE” 
addition in the already successful o ud Multi Supportive Software, 
lineage of the “Nutek Led” series y Latest Stability, 
with 12 Heads." Petroleum Display Board 
Germany Made Two Bolt Pole 


E-Mail : www.essdee.com, info@essdee.com,support@essdee.com,essdee@del3.vsni.net.in 
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Canon 


EOS-1D Mark || 
EOS 20D 


Canon White Lenses and EF Lenses. 
An unmistakable mark of quality. 


Insist on an original warranty issued by Canon India Pvt. Ltd 





EOS-1Ds Mark II 





Delighting You Always 


When it comes to 


capturing that 
one shot, professional 

photographers 
trust only Canon EOS. 


With more than half a century of technological breakthroughs 
Canon sets the standard when it comes to the development o 
cutting-edge cameras and lenses. Today, with the dominance o 
Canon EOS digital SLRs and Canon White Lenses at world-class 
events, the professional photographers unstinting trust for the 
Canon EOS system is evident. With an impressive line-up of EOS 
cameras, Canon ensures that there’s a choice for ever, 
professional photographer. For entry to mid-level users seeking e 
combination of flexibility and performance, the EOS 350] 
and EOS 20D are ideal candidates. While sports photographer: 
who desire the intensity of super-speed continuou: 
shooting, there can only be the EOS-1D Mark Il. And if you're 
ready to take photographic perfection to new heights 
choose the unsurpassable EOS-1Ds Mark II, the world's 5 
16.7 megapixel SLR*. Combined with over 60 ready-to-use 
lenses, Canon continues to spearhead its legacy of photographic 
excellence and leadership. The Canon EOS system-preferrec 
by pros for years and truly the industry's best. 


*Since its launch in September 2004. 


For further information visit us at www.canon.co.in or Call Canon at 39010101/1600 345 3366 


South 8 South East Asia Regional Headquarters: 1 Harbour Front Avenue 404-01 Keppel Bay Tower, Singapore 098632. www.canon.com.sg 





Corporate Office: 2nd Floor, Tower A & B, Cyber Greens, DLF Phase Ill, Gurgaon-122002, Haryana. 
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Expand your 
business opportunity]! 








| 44 seconds for a single 
order of 36 prints (4R size). 
With new “prints in 
Minutes" service, a single 
order drop-off and pick up 
can be handled in one trip. 
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DÍ DIGITAL MINILAB 
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Ultimate technolog 
Superior quality. - 
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"Image intelligence"- 
Improved Image quality 
delivered quickly and 
automatically. Red eye 
reduction and Automatic 
scratch & dust elimination. 
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Actual 1800 prints/hour 
(color negative film)* 

4R (102mmX 52mm) 

Actual 1700 prints/hour 
(digital)* Maximum Processing 
capacity: 

2040 prints/hour. 


*4R size 
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The CP-49 E chemical 
system & Fujicolor Crystal 
Archive paper Type II 
offer faster results along 
with superior print quality. 
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High quality & clear 
I2R print sizes. 
(305mmX457mm) 


The Fujifilm New Digital Minilab Frontier 570. 
The world’s most advanced Digital Minilab. 





Jindal Photo Limited, 9, Hanuman Road, New Delhi-110 001. a X" 
Finance facility also available. Tel.: 23366132 (Telefax), 23360218. Fax: 23368004 age -.. 
Credit at the sole discretion of the bankers. email: MiniLab delhi@jindalgroup.com + Website: www.jindalphoto.com Intelligence 
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LERCE FORMAT DiGiTaL PRINTER 





Plot 248/C, Oshiwara Indl Estate, Linking Road, Goregaon (west), Mumbai-04. Miss Preeti : 9322293891. 


— — — 


022-39563319. Mumbai:022-39541240,39422023-24-25. Pune:020- 56225092. 30966107,9372002398. Ahmedabad:079-55314530/31, 


30947656,9374986586. Indore:0731-3952455,9303237951. Vapi:0260-3097996,9374018051 .Nagpur:0712-3943386,9326051223. 
Rajkot:9377966224. Raipur: 9827171899. Surat: 9327718186. 


#5 Karpagambal Nagar, Mylapore, Chennai-04.Mr. K.Upendra Naidu :9840999991.9381200739. Chennai: 044-30958660, 


52112744/55. Bangalore: 080-30926583, 56691049, 9342232627.Hyderabad:040-30914152, 30947538,9346238083.Cochin: 0484-3966065. 
2393773, 9388485257 
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D-784, Saraswati Vihar, Pitam Pura, Delhi-110034.Mrs.Bhawna Mehan :9312232 
Delhi (H.O.):011-27016281/82,39561023/24/25.Delhi City O:011-23589952/53,39506546. Ludhiana:0161-3020727,9317804186. 
Jaipur: 0141-3026070, 9351325233. Amritsar: 9317517594. Chandigarh: 9317517593. Panipat: 9315348882. Allahbad: 9319603946. 
Kanpur:9359953555. Lucknow:9335712548. Dehradun:9897625148. Gwalior:9329538978.Udaipur:9351327747. 


Jodhpur:9351351353. Kota:9351365551. 
4/5 Rasha Road, South 1st Lane, Tolly Ganj , Kolkata-33. Mr.Bhavendra : 9331830155. Kolkata: 033-24294620, 


24294691. 39579936.Cuttack:0671-3950044,9337039088. Patna: 9334412149. Jamshedpur: 9835559120.Guwahati: 986417979]. 
Asansol: 9339116000. 
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Your Imaging Future Is Our Business 
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AHOY! IT IS DIWALI —— 


"DGA 


: is that time of the year again when all the ا ا‎ se 


sales as well as best offers, which will be vna beneficial e 0 


things to come. 


5509 


Like every month Asian Photography also continues its commitment on 1 delivering a product, which not only aims 
at educating the consumer but unlike any other i in MEDAN focuses onthe segment that siis di the industry and its 
future. A 


In this month's trade talk section we feature some companies, which are industry leaders and have played a pivotal 
role in ee ey fob Mes" Also i in the tips section. > we cater to the professional users with simple rules on 
| as an advantage in different situation | | 
c ا‎ | 


But featuring one ges my favourites which will be a treat tol the amateurs is the article on how should one begin their 
journey in photography, which involves selecting ine right gear as well as what | is the next step that one must go through 
to bea ‘successful photographer. | | 


> 
' 


— 


“In our Pro Profile segment we feature two tase: Micheal Yamashita and R. lan .Lloyd, who are internationally 
acclaimed photographers as they talk to us ROME Besar Y and its various aspects. 


So until next time 


Happy Reading! 
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corporate chat 

Canon Expo 2005 

The expo saw the launch of 43 new products in the market by Canon and an 
Interaction with Mr. Ogawa, President and CEO, Canon Singapore. 


Revolutionising Printing: The Epson Way 
This month AP speaks to the Managing Director of Epson about its new Ultrachrome 
K3 ink their launch recently and its roadmap for the future. 


tips & techs 

Use Light to Your Advantage 

Light is the single-most important factor in photography and this piece talks about 
how can one use it to his advantage in different situations. 


Selecting the Right Gear 

Equipment can be the definig factor between a good or a bad photograph. But 
how do you know what is the right gear that you need to select. We give you the 
low-down about what's hot and what's not. 


Bon Jour Fresh Photographers? 
After selecting the equipment how do you know what's the next step. Enjoy a 
step-to-step narration on how to start after selecting your gear. 


Learning PhotoShop - Part 4 
In this part of PhotoShop we describe and teach four new tools in details giving 
examples for each one of them. 


pro profile 


R. lan. Lloyd 
About his Spirit of Asia and his journey through this beautiful land and interpretations 


about the Asian culture. 
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GET*ANHEAD START. 
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Just as a race car negotiates sharp bends, the D50 has all the right gear for that 
triumphant shot. Compact, lightweight and fluid in its controls, it's well within your 
comfort zone for the guidance you'll need. Benefit from the ease of an entry level model 
and yet the high-end features fit for a veteran. With the Nikon D50, you'll be cruising like 


a well-oiled machine in no time. 
ay. | ا‎ pelos. 2 ap 
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Xii" , Effective Megapixels Digital Vari-Programs Refined Bos Continuous Shooting Intelligent l- L Colour Matrix Metering II‏ 
ES Nikon DX Format CCD including "Child" Mode Autofocus system up to 137 frames Balanced Fill-Flash for accurate exposure‏ 





Distributors for: 
* Digital Products Inter Foto India Pvt. Ltd. 
* Mumbai 602, Nirman Kendra, Off. Dr. Edwin Moses Road, Mahalaxmi, Mumbai 40001 1, India 
Tel: 022-2492-5151 Fax: 022-2490-4141 Email: info@interfotoindia.com 
e New Delhi 801, Mercantile House, 15 Kasturba Gandhi Marg, Connaught Place, New Delhi 110001 
Tel: 011-5105-5141 / 5104-5141 
٠ Bangalore 310, Kedia Arcade, 3rd Floor, 92, Infantry Road, Bangalore 560001 
Tel: 080-5113-2935 / 5113-2936 
Digital Service Facilities: 
* Mumbai Inter Foto India Pvt. Ltd., Tel: 022-2492-5151 / Fax: 022-2490-4141 
Mazda Camera Centre, Tel: 022-2307-9284 / Fax: 022-2308-921 1 
* New Delhi Inter Foto India Pvt. Ltd., Tel: 011-5105-5141/ 5104-5141 
Photo Vision, Tel: 011-2692-8913/14, 2692-5999 / Fax: 011-2692-9856 
e Calcutta Capital Electronics (Repair for Coolpix Series only), Tel: 033-2228-0091, 2228-5857/ 
At th h tof th / Fax: 033-2228-7187, 2249-7455 
e neart 01 the image * Chennai Camera Service Centre (Repair for Coolpix Series only), Tel: 044-2859-4392, 2841-3513/Fax: 044-2852-4662 


http://nikonimaging.com/ 
Always insist on the Original India Nikon Warranty, which is applicable for digital cameras distributed by Inter Foto India Pvt. Ltd. only. 
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Michael Yamashita 
This National Geographic pro speaks to Asian Photography about his journey 
tracing Marco Polo's historic steps. 





tests & reviews 

Nikon D50 

We compare the D50 head on with the D70 and D70s to give you the low down 
on what's new and what's old. 


Maxtor Onetouch Firewire 800 Edition 

Maxtor has outdone itself with the launch of its products and the Firewire One 
Touch-200 GB is no different. The product is ideal for photographers and any user 
with enormous data. 


HP Photosmart 8758 
HP launched the world's first 9-ink printer and AP gives the sneak review of the 
leading printing solutions company today. 


feedback 

Reader's comments and suggestions. 

news & events 

Current happenings of Photo World. 

photo caller, 

A round-up of photo exhibitions across the country. 
photo scape 

Readers' Pictures. 

dr fixit 

A column on how to digitally enhance photographs. 
photo montage 

Readers' Portfolio. 


help 


Solutions to reader's queries. 
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Finance facility also available. Jindal Photo Ltd., 9, Hanuman Road, New Delhi - 110 001. 


Credit at the sole discretion of bankers. Tel.: 23366132 (Telefax), Fax: 23368004. / Image -~ 
e-mail: MiniLab_Delhi@jindalgroup.com website: www.jindalphoto.com Intelligence 


Chennai: T.T.K. Road, Alwarpet, Chennai - 600018, Ph.: 044-24991298, 044-24982572. Kolkata: Octavius Chamber, 2nd Floor, 15-C, Hemanta Basu Sarani, Kolkata - 700001, 
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Feedbe 





FROM: TULIKA MULLICK 
am a student and | am 20 years of age. | am a two-month-old subscriber of Asian 
Photography and | really feel obliged to say that this is the best magazine | have ever 
read for photography. Infact Asian Photography was able to satisfy all of my curiosity 
related to the subject. It was really very amazing to read the article on “FOOD AND 
FACTS” since it taught me a lot of simple things about food and its secrets. Looking 
forward to the future issues and awaiting to hear your comments on my photograph. 


Dear Tulika, 

W^ at AP appreciate your kind words and are delighted to hear that the 
magazine was able to satisfy and cater to your photography needs. It has 

been our effort for the past six months to make the magazine as reader friendly 

as possible and with all the appreciation pouring in from our readers it excites the 

team to deliver a better product. 


FROM: HEMANT SHARMA 

t was quite heartening to see my first ever letter published in the September 2005 

issue of AP sent to any magazine so far. The response of AP is another touching 
feature. The September issue was quite good and the special feature on Food 
Photography was very interesting, though not my field of interest. It was quite a learning 
experience as to how simple food items can be turned into stunning photographs. The 
paper and binding was superb and left little for improvement!!! Recently | visited New 
Delhi and | grabbed some morning walk snaps of the most photographed monument 
of India, The India Gate. 


Dear Hemant, 

t Is good to hear from you and now it is time for your second official letter to be 

published. The AP team has been overwhelmed by the response that we have 
received for the Food Special issue because the well wishes are still pouring in. But, | 
must comment that | personally looked at the images of the India Gate that you have 
sent and to be honest | was disappointed. But at the same time | know that it might 
have been evening time and hence the light seems to be poor making the photographs 
little dark and dull. 


FROM: VIJAY CAVALE, BANGALORE 

got the copies of the October issue and | must say that it is very well presented. The 
larger images are clear and the colours seem to have been correctly reproduced, 
which is something you get to see often in our industry. | must add that while there are 
a few minor mistakes in the copy but overall a very nice wildlife issue. Congrats. 





Dear Vijay, 
thank you for your valuable comments and for the article that you wrote for the 
magazines October Wildlife issue we have recieved a positive response of the same. 


Readers’ Comments and Sugsestions... 





Phe. raphy 
TT, 3 


CAI "FJ RIP NG 
FIREWORKS 

f [ INN. 1 ) 
ام‎ AME 


BIRDS & ANIMALS 


WILDLIFE ISSUE 


FROM: RAJHANS RAUT, PUNE 
received my October 2005 Wildlife 
Issue today. | must say that AP definitely 
got cover of the month keeping in mind 
all the other magazines. Congrats!!! Wild 
life photography is not my field but still 

| am enjoying this issue because of the 
great wild life pictures and content. This 
Issue would be a guidebook for serious 
and amateur wildlife shooters. How to 
shoot fire works is also a great topic with 
eye-catching photographs that the maga- 
zine has managed to cover. Well done. 








Dear Rajhans, 
D now the whole team has become 
very familiar with your name and 
we are well aware that you are one of 
our oldest and regular readers. As usual 
we are indebted to readers like you 
who have been with us for a longtime 
and have been instrumental in shaping 
this magazine through their constant 
feedback, which has led to the overall 
improvement of the magazine. The AP 
team appreciates your comments. 
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Special 
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CASIO LAUNCHES 
| | 5 NEW EX-EXILIM LINE 


asio recently launched its four new compact cameras in its 

Exilim range in Mumbai at the Hilton Towers. Catering 
to the professionals and amateurs alike the new line includes 
the EX-Z500, EX-S500, EX-Z 120 and the EX-Z110 
between the ranges of 5.0 to 7.2 megapixels. 

Gracing the occasion Mr. Yamagishi, Product Manager, 
Casio Tokyo Ltd. and Mr. Matsuzaki, Product Manager, Casio 
Singapore Pte. Ltd outlined that the new range of cameras 
are the company's commitment to the consumer and a 
drive to take the Exilim range to new heights. 

A notable difference between the erstwhile 
installments of the same range is that the new range comes 
equipped with Casio's anti-shake technology, which makes 
Image capturing a considerably easy task. Following are the 
short descriptions of the cameras launched 

EX-Z500: This 5.0 megapixel camera comes with a 
whopping 2.7-inch LCD monitor, which occupies 75% of the 
back of the camera. Featuring the 3x optical and 4x digital zoom 
the camera comes with a 3 | -best shots scenes display and the popular anti- 
shake technology. Having a capability to shoot at motion MPEG at 5م30‎ the 
manufacturer claims that it has a battery life of 500 shots. 

EX-5500: Also featuring a 5.0 megapixel sensor featuring the same zoom 
ranges with a 2.2-inch LCD monitor the camera records at the MPEG-4 format 
producing movies at again .5م301‎ Weighing at | | 5g the camera has a modest 
battery life of 200 shots on one charge. 

EX-Z 120: Catering more towards the professional range this 7.2 megapixel 
wonder features a 2-inch LCD screen and features 33-best shots scenes 
display. Unfortunately the model does not come with a cradle like the earlier 


INDIAN PHOTOGRAPHER 





AS 
MTS 
00 


ones. Weighing at 138g the Z | 20 is the 
heaviest of the range featuring | 70 shots 
per battery life alongwith motion JPEG 
recording capability. 

EX-Z | 10: At 6-meagpixels the Z110 
Is similar to the Z 120 except for minimal 
changes. 

Hirokazu Satoh, Director, Marketing 
Planning, Casio India believes that this 
new range will help the company to build 
a strong relationship with the consumers 
as well as the channel partners. 


RECEIVES INTERNATIONAL AALS 


n a recently organized show by The Royal Photo- 
graphic Society of Great Britain (London) and rec- 
ognized by Photographic Society of America a young 
Indian photographer Updnera Upadhyay's picture 
"Peeping"got the honour and recognition by winning 
the Individual Selector's (Roger Haynes) Silver Medal 
for the colour transparency category in the Historical 
Heritage pavilion in the R.PS. International Slide Exhibi- 
tion 2005. 

This was the first time that any Indian photogra- 
pher achieved this feat and understandably the pho- 
tographer was elated. Upadhyay has been invited for 
the presentation ceremony, which will be held at R.PS. 
Headquarter, Phantom House, Bath, London. The 
ceremony will be attended by over 300 photographers 
from 26 countries who participated in this International 








Slide Exhibition. This artistic exhibition will be organized at twelve selected places in London till | 6th July 2006. 
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FIRST NATIONAL PHOTO 
COMPETITION IN AFGHANISTAN 


peo is recovering from 25 difficult years. But the country still has a long 


way to go and some has already been achieved. With this project we want 


anon Inc has raised its outlook for 
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to encourage young artists, professionals and amateurs, to have a look at their 384 billion yen ($3.3 billion), up from 


country from an artistic perspective, not only to document the actual situation, but E projection of 367 billion yen 
as well to look for perspectives for the future. ($3.2 billion) inspite of its net profit slip- 
Five years ago the member states of the United Nations agreed upon 8 goas ping by |.1% in July-September quarter 
which the world should achieve by the year 2015 in order to fight against poverty corresponding to the same period 
and underdevelopment. These eight goals were published as the “Millennium year, The company posted a profit of 
Development goals". 100.62 billion yen ($869 million) for the 
In 2005 Afghanistan signed the Millennium Development Goals declaration quarter ending in July-September down 
and committed itself as all the other UN member states did. These eight goals, from 101.78 billion yen in the same 
which Afghanistan wants to achieve, are: quarter last year. Sales for the quarter 
| Eradicate extreme poverty and hunger rose 4.8 percen 
2 Achieve universal primary education ($7.6 billion) from € | 
3 Promote gender equality and empower women The company also raised its full-year 
4 Reduce child mortality sales projection to 3.74 trillion yen ($32 
5 Improve maternal health billion), also a record high. Whereas the 
6 Combat HIV/AIDS, malaria and other diseases company had projectes 
7 Ensure environmental sustainability 8 n yen ($31.8 billion). 
8 Develop a global partnership for development 
The project "Images of the Future" invites the participating photographers to 
have a close look at these Development Goals and ask themselves how the ideas 
behind these goals can be put into images. 
Further information on the Millennium Goals and their relevance he Journalism Course of Xavier Ins 
for Afghanistan can be found in the internet under: www.undp.org/mdg/ ite of Communications | 
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VPAG HOLDS INAUGURATORY BETIS 
FUNCTION IN GUJARAT ire ones eor oeil 


-— 8 i : Since then there has been immense 
` rE Video-Photographers 


/ speculation about the companies 
١ Cc y Do tq aa : C m ‘ b 
c^ e» Ey association O1 (Gujarat proceeding, policies and updates. 
i Asian Photography brings this latest 
0 update on the company. As we recall 


led by Cerberus Capital Management 
LP dropped its bid beacuse of the 


ə (RQ) uncertainity over thr ownership of some 
MV جر‎ of the company's licenses and brand 
ee oO ÓN names, and Photo-Me International, 
the remaining bidder for the company 
withdrew its bid as well. 

Following the creditors meeting 
recently a statement was issued that the 
lower bid from another company, which 
Is reportedly to be Fuji Photo Film, for 
the parts of the company, would be 
considered. 


A | A, 7 + ANDHRA PRADESH FORMS 
L-R: Harshal Jhatakia, VPAG Vice President, S.D. Sharma, 1 RST PHOTOG RAPH FRY’ 


Prof. Mangalbhai Patel, Sanat Jhaveri, VPAG President, 


PVN Moorthy, Jayesh Shah, UPAG Secretary ASSOCIATI ON 


| he newly formed Video-Photographers Association of Gujarat, Ahemdabad, or the first ume m the history of 
was inaugurated on the |9th of October 2005 at the Tagore Hall, Ahemdabad. Rayalseema Chittor, Cuddapah 
The chief guest at the event Shri Gangabhai Patel, Honourable Speaker of Gujarat 


Reg. No. F/1 0538/A'bad events, the Jork Hebenstreit consortuim 
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and Nellore districts came together to 
form an association of photographers 
under the banner of Tirupati Tirumala 
Photographers Association, which has 


around 550 members. 
He further assured the members of the association that they can always count ١ à 
c : ‘ y y The association organized a hands on 





Vidhan Sabha, stated in his inaugural address, highlighting the importance of 
Photography in the day-to-day life today and the role it plays as a means of effective 


communication. 


on his full support for achieving its objectives. Mr. Sanat Jhaveri, President of the workshop alongwith Canon India. Called 
Association outlined the objectives of the association as: the ‘A transition from anolouge to digital 
|. Provide necessary information and guidance to the members with regard to latest MNAE 
development in the field of videography and photography. at the niches of trade, particularly on 

2. lo impart professional training for improving skills of the members through wedding and fashion photography. 

The workshop was inagurated by 
Tirumala Tirupathi devasthanams, joint 
executive officer, Shri IN. Muktheswara 
Roa, addressing the participants he 
described photography as a wonderful 
art, which captures precious moments in 
ones life in a timeless frame. 


organizing meetings, conferences, exhibitions and workshops. 
3. lo bring unity amongst the members and thereby increase co-operation. 
4. lo organize cultural programmes for the members. 

Sri P. V. N. Moorthy, President of All India Photographic Trade and industry 
Association, Mumbai, was the guest of honour and delivered the keynote address. 
He talked about the new technology of Digital Imaging, its benefits, advantages and 


disadvantages and briefly spoke on the marketing side of photographing products Also at the same occasion. S.V 

and services. Mr. S.D. Sharma, CEO of ESS DEE NUTEK, Delhi, also addressed University College Of Arts and Science, 

the gathering briefly. Principal, Mr. J.Laxman Rao explained the 
On the sidelines of the inaugural function a single day exhibition involving origin and definition of photography. He 


around 15 participants was held, which included Asian Photography, Photoquip, stated that one great advantage of digital 


Ess Dee Nutek and Monarch all from Mumbai. The Association had also organized photography is the instantaneous output, 
transmission and the lack of wastage while 


a workshop on Digital Imaging and Wedding Photography for the benefit of their T: 
shooting images. 


members. 





D 
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trade focus 





he recently concluded Canon 
Imaging Expo'05 India saw the 


manufacturer introduce a wide 


range of products for the consumer from 
the amateur to the professional segment. 
Organized at the Taj Palace in Delhi, the 
show was Inaugurated by Mr. Kazuto 
Ogawa, President and CEO, Canon 
Singapore accompanied by Alan Grant, 
President and CEO, Canon India and 
Alok Bharadwaj, Vice President, Canon 
India Pvt Ltd. 

Speaking on the occasion to Asian 
Photography Mr. Ogawa highlighted that 
the objective behind the expo is to bring 
futuristic technology to the consumer and 


also to provide the touch and feel of the 
new products in person. 

The expo included the introduction 
of 43 new products across all categories 
following similar expos in September 
2005 in New York, USA and Paris, 
France. The expo saw / new digital cam- 
eras, 2 digital SLRs, 4 DV camcorders, 

2 compact photo-printers, | scanner, | 
laser printer, 4 AlOs, and a host of other 
products. 

Segregated in 7 different zones 
depicting different situations in life as well 
as work, which included the event was a 
blend of customer focus, business align- 
ments, technological perspective and a 


2005 


dive into product applications. 

Alan Grant informed that Canon 
India has always been dedicated to bring- 
ing in latest technologies to the Indian 
markets, which has helped in increasing 
their market share across all markets and 
that this was another drive to achieve the 
same. 

During the interaction with media 
Alok Bharadwaj informed in a power- 
point presentation that Canon is currently 
positioned at the No.2 spot in all its 
business divisions. The company's digital 
camera business registered a growth 
of 32896, which means from a modest 
| 0,000 units sold last year the division 
sold a whopping 32,800 units and the 
turnover of the company increased from 
Rs. 264 crores to Rs. 310 crores at a 
sales growth of |896. 

Talking about the recent trend of 
compact camera segments registering 
poor growth and the focus shifting to the 
DSLR segment in the developed markets 
like Hong Kong and Singapore, which falls 
in Mr. Ogawa's territory he replied that 
these markets due to their tecjnological 
superiority have now started becoming 
saturated and also due to the "Print It 
Yourself" attitude of the consumer there 
Is a definite shift from quantity to quality 
and it is similar in the case of India. 

Citing technology as the primary 
advantage over its traditional competi- 
tor Nikon Mr. Ogawa elucidates that 
due to its CMOS technology Canon 
will always have a technological edge 
over their rivals. 
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CANON 
OUTLINES 
SHIFT IN 
STRATEGY 


e India announced a shift in their market strategy in a recent press 
conference to move towards market leadership across all product categories. 
As a part of their mega plan to emerge as leaders, the company has set an aim 
to attain a 3096 growth in 2006. 

The current strategy has been shifted to the new "Go-to-Market Strategy", which 
is formulated on by three key elements: 

* Delayering the distribution channel 

e Emphasizing on the retail expansion 

* Creating a value shift 

Commenting on the same Mr. Alan Grant, President & CEO, Canon India said 
that, “The growth opportunities ahead in the consumer and business world will result 
from harnessing the combined power of unique technology and strong marketing. The 
new augmented strategy at Canon is all about building the industry's best technology 
portfolio, and together with aggressive marketing initiatives, putting it to work for 
customers.” He further added, "As consumer and business markets develop, this 
combination will propel Canon to a unique and powerful position." 

As the first element of the 
strategy, Canon plans to delayer 
the distribution channel in a phased 
manner. Án expansion in their channels 
of distribution resulting in too many 
layers, thereby limiting Canon's 
interaction with the consumer. Canon 
Is restructuring its distribution channel 
model to what it calls 'Re-alignment for 
faster response and information flow’. 

Delayering is part of this 
consolidation. Henceforth, we would 
be developing a direct relationship with 
our state channel partners which was 
being done through the distributor 
earlier," said Mr. Alok Bharadwaj, Vice 
President, Canon India. 

The second element of the 
A ut a strategy would be an increase focus 

on retail expansion in three areas. The 
company currently operates 23 Digiclick Zones (DCZ) for photo products, | 3 Home 
Cinema Centers (HCC) for projector products and 71 IT Imaging Zones (ITZ) for 
printer products. For IT retail expansion, Canon has introduced the “CRP 150” thrust 
under which they plan to engage |50 retail partners for printer products and all-in-ones 
by December 2005. These partners will interact with Canon team, as they will be 
Canon's face for the consumers. 

"We have an edge over the competition owing to the superior quality of our 
products. This means we must have strong retail partners and powerful platforms 
where demos can be conducted and experience zones can be created for customers. 
We are also looking at the new retail chains which are expected to grow in the future," 
added Mr. Bharadwaj. 

The last move of the strategy is the creation of a "Value Shift". The company plans 
to move the focus of selling from unit based to value based. “This approach will help 
us and our partners with additional business opportunities. The aim is to have 4096 of 
our revenues coming from medium and high-end business — both in consumer and 


enterprise space," commented Mr. Bharadwaj. 
—BHAVYA DESAI 
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For more information: MEM C C, Tel: 011-26102975/76/77. E-mail: mccdel(gvsnl.com 


١ Delhi: Ph. No. 011-26102975/6/7, Chandigarh: Ph. No. 09815520541, Jaipur: Ph. No. 09829050926, Patna: Ph. No. 0612-2320682, Lucknow: Ph. No. 09839220302, Indore: Ph. No. 0731-2707700, 
Raipur: Ph. No. 0771-2228244, Jabalpur: Ph. No. 0761-2310187, Kolkata: Ph. No. 09830443656, Guwahati: Ph. No. 0361-2635366, Bangalore: Ph. No. 09342539869, Chennai: Ph. No. 09840025684, 
Hyderabad: Ph. No. 09848694715, Kerala: Ph. No. 09847970440, Mumbai: Ph. No. 022-8508065, 8504608, Ahmedabad: Ph.: 09825328889, Nagpur: Ph.: 09822474625, Noida: Ph. No. 09811169928 














Fast & More 


Store 

faster, 
remember 
longer. 











MCC Memory Cards 


MCC Memory Cards. The fastest, safest and the surest way to store all that s important 


to you. With their high storage capacity and shock proof design, they are the perfect 


complement for your digital devices. 
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corporate chat 


MARKET OPPORTUNITIES 
FOR CAMERA PHONES IN INDIA 


India is a significant market 
for the imaging business 

and Nokia is no different, 
This year the market has 
witnessed a boom in camera 
phones sales over the 

past one year. Mr. Juha 
Putkiranta, Senior Vice 
President, Imaging Business 
Group, Nokia was in India 
this October to announce 
Nokia's N series launch as 
well as to discuss Nokia's 
strategy to promote mobile 
photography and filmmaking 


in India. 





Mr. Juha Putkiranta, Senior Vice President, 
Imaging Business Group, Nokia 


amera phone sales have 
rocketed from 1096 to 20% of 

total mobile phone sales in the 
country in 2005. Giving a clear indication 
of the popularity of the camera phones. 
Surveys reveal that two out of ten phones 
sold today in the market are camera 
phones. So the camera phone segment 
is growing at 50-6096 per annum and it 
surely promises to be a high volume seg- 
ment for the future. 

To further enhance the growth and 
success, the company has taken the 
initiative to drive mobile photography in 
India. Putkiranta initiated the "See New" 
competition in India to launch the N se- 
ries. On his visit to India Juha says, “As the 
market leader in mobile imaging segment 
we have always endeavoured to enrich 
the mobile imaging experience for the 
customers through its high quality camera 
phones with multiple benefits. The "see 
new" competition is a unique internation- 


al photography initiative LA head by 
some of the most talented photographers 
in the world." 

According to him the traditional way 
of taking images is always an occasion be 
it in a festival or a holiday. But Nokia is 
set to break this barrier through its IN 90 
series to make photography an all time 
affair, through a small device, which is 
always ready to shoot a special moment 
that catches a glimpse. "In Nokia N 90 
Series we have better Carl Zeiss optical 
lens, small editing function and now in In- 
dia we are introducing small programme 
from the web." 

Of the belief that multimedia caters 
to the changing consumer consumption 
pattern. 

The aim of providing a work life 
balance and multimedia is more than 
technology since it eases the use and ex- 
perience. At present Putkiranta says that 
Nokia is aiming at consumer behaviour 
and they want their consumers to learn 
more. He feels that the Indian consum- 
ers are very open to new technology and 
are quite eager to experiment with more 
new technical devices. 

The changing consumer perception 
towards mobile phones is helping the 
Nokia products to sell more and there- 
fore they see a tremendous potential in 
Indian Market. 

Going by the units Nokia has sold 
370 million units last year and over 320 
million camera phones are expected to 
be sold in 2005. This year, the majority 
of handsets that Nokia will introduce will 
incorporate camera due to the changing 


NOVEMBER 2005 Asian Photography 





Mr. Gautam Advani, 
Director Multimedia Nokia India 


consumer perception towards mobile 
phones and an added interest in videog- 
raphy. In their upcoming plans Nokia is 
planning to introduce smart phones for 
3G with instant command of sharing, 
Xpress print and always on email. 

Speaking about combating the grey 
channel he opines that due to their cur- 
rent position in India the company is not 
facing any difficulties using all legal chan- 
nels to promote their products. Though 
the grey market is prevailing everywhere 
as a preventive measure they are em- 
phasizing more on customer education, 
so that they buy genuine products from 
authorized outlets. 

Regarding the special pricing for Indi- 
an market Mr. Juha opines that the pricing 
Is same since India is also a global market 
so they think that the price structure for 
rest of the globe suits here as well and as 
far as competition is concerned it is not 
yet the time to relax for Nokia since the 
world is moving at a fast pace. 


NOKIA LAUNCHES N SERIES "SEE NEW" COMPETETION IN INDIA. 

N okia recently announced here at New Delhi that it has selected acclaimed Indian 
photographer, Mr. Raghu Rai, as its imaging ambassador for the Asia pacific region 

in the Nokia N series "See New" competition. The competition is a global initiative 

aimed at increasing awareness for mobile photography. 

Along with Raghu Rai, Nokia has selected four other high profile photographers 
including Juergen Teller from Germany, Jian Cheng Dong from China, American pho- 
tographer Philip -Lorca Di Corcia and UK Based Nick Waplington, to spearhead this 
international photography competition across the globe. This programme will be open 
to anyone above the age of 18 with a megapixel camera phone across the Asia Pacific 
region. The winner will be selected based on the spontaneous creativity and sharp- 
ness of images captured by the participants and will get to spend a day with one of the 
photographers assisting on a commercial photo shoot. 

The Nokia N series "See New " competition is the first global initiative of its kind 
undertaken by Nokia where in addition to building awareness for mobile photography, 
Nokia aims to encourage and uncover new photography talent, and provide a launch 
pad for aspiring photographers who are seeking a career in photography. 

Nokia is also showcasing its latest range of IN series devices which are best —in 
—class, high performance pocketable computers with the most comprehensive set of 
multimedia features that combine the functions of computers, cameras, music players, 
internet and email services. To enhance the consumer imaging experience when using 
N series devices, Nokia has partnered with leading technology players including Carl 
Zeiss for superior optics and HP for printing. 

Highlighting Nokia's role in expanding the market for mobile imaging in India, Mr. 
Gautam Advani, Director, Multimedia, Nokia India said, "Nokia has been leading the 
mobile imaging revolution in India and the Nokia N series "see new competition is 
yet another example of nokia's endevour to promote the responsible usage of mobile 
photography, we are committed towards enhancing the mobile experience for Indian 
consumers by driving mobile multimedia and | am confident that this initiative will help 
popularize mobile photography in the country." 

Expressing delight at this unique initiative, Mr Raghu Rai said: "It gives me great 
pleasure to partner with a global brand such as Nokia to indulge my passion for pho- 
tography. As the world around us evolves it is technology that helps us harness our 
creativity and | have been truly impressed with the superior imaging capability of the 
Nokia IN90." 

Highlighting some of the superior functions of the N90 he added "The Nokia N90 
has become a constant companion that never leaves my side. The Nokia N90 is a true 
delight , especially the sequence mode that allows me to capture multiple images of an 
event as it evolves." 
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REVOLU IIONISING PRINTING — 





pson has taken the next step in digital 

imaging solutions as well as printing 
technology by introducing the EPSON 
UltraChrome K3 ink in the market. 

Seen as an extension of its popular 
UltraChrome ink, the ink is expected to 
become the de facto standard among 
professionals who desire high quality and 
durability in their images. 

Speaking exclusively to Asian 
Photography Mr. Etsuto Fujito, Managing 
Director, Epson India was very optimistic 
on the new UltraChrome K3 ink, which 
will be used, in the newly launched 
Epson Stylus PhotoR2400, Epson Sty- 
lus Pro 4800 and the Epson Stylus Pro 
/800/9800. Expressing his confidence 
he stated that the inkjet market was 
growing steadily and Epson's market 
share was in consonance with market 
growth rates at | 096. 

Further adding that presently the 
inkjet printer market is at 8 to 8.5 lakhs 
units and is expected to grow further. 
Out of the total number of units the pure 
inkjet printers market comprises of about 
6 lakhs units and 2 to 2.5 lakhs comprise 
of the All In Ones (AlOs) market. Com- 
menting on the market competition from 
strong competitors like HP and Canon 
he says that the market dynamics have 
changed drastically. Competition has 
proved helpful not only for the market 
but also for the consumers because it has 
resulted in introduction of printers for a 
better pricing and features. 

Appreciating the over all decrease 
in cumulative duties on these products 


which stood at 2396 earlier, Mr G.Suresh, 


Senior Manager, Photo and Large Format 
Printers, Epson India says that their inkjet 
market share is about 2296 and bullish 
on long term growth prospects for this 
segment. 





Mr. Etsuto Fujito 
Speaking on the performance and 
future prospects Mr. Fujito disclosed that 
presently the DIMP printers forms the largest 
product segment in their portfolio which 
contributes upto 5096 as against 60 to 6596 


worldwide. Epson enjoys the position as the 
Numero Uno manufacturer in the DMP 
segment in India. Continuing he enumer- 
ates that surprisingly there has been the very 
strong demand and growth in the projection 
systems segment, which he feels will be able 
to sustain a 5096 growth. 

The other growth areas for Epson 
in the future Mr. Fujito feels that System 
Devices and Thermal Products, which are 
expected to grow at 2096. He expects a 
modest turnover growth of 2096 that was 
250 crores last year. On the issue of the 
industry concerns, which could affect the 
growth prospects for all the segments, 
the high cost of importing inks and low 
quality alternatives are serious concerns, 
which the industry must address. 
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WORLD'S 3۴° LARGEST PHOTOGRAPHIC EQUIPMENT EXHIBITION 


ALL INDIA 
PHOTOGRAPHIC 
TRADE AND INDUSTRY 


ASSOCIATION 


OVERWHELMING RESPONSE 
BOOKING CLOSES SOON 


hotofair 


rra iones TORO o s‏ سس ست 
7th to 10th January 2006 at Bandra Kurla Complex, Mumbai from 10.00 am to 6.00 pm‏ 
SPECIAL FEATURES:‏ 
O Latest Digital Products.‏ 
Major brands of Digital Cameras.‏ © 


e Major photographic related service providers. 
© Photo Gallery. | 
e Workshop & Seminar. 
© Photo Contest. 
© Fashion Show. 

| € Spread over 40,000 Sq.mts. — 
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Free Service from 


C-6 Taj Building, 1st Floor, 210, Dr. D. N. Road, Fort, Mumbai - 400 001. India. Tel.: 91 - 22 - 2207 6201 Fax : 91 - 22 - 2207 6202 Email: aiptia@vsni.net Website : www.aiptia.org 
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Asian Photography, the publishers of Show Daily?s at Photokina (Germany), 
PMA (Las Vegas and Orlando) and Photofair (Mumbai and Delhi) for the past 
decade will be publishing the same at the Photofair 2006 in January. 


The Show Daily involves interviews of industry stalwarts, product information, 
exhibition details and various other details about the expo. 


For advertorial and advertising details contact: 
MUMBAI OFFICE: 
| 3/D, Laxmi Industrial Estate, New Link Road, Andheri (W), 
Mumbai - 400 053. Tel: 91-22-2635 8083/84 Fax: 91-22-2630 5184/85 
E-mail: sappl(Obom8.vsnl.net.in 
DELHI OFFICE: 

F-22, Green Park, New Delhi - 16. Tel: 91-01 1-26532567. 
91-011-26532568 Fax: 91-(011)-26863028. E-mail: sappl(2nda.vsnl.net.in 
SINGAPORE OFFICE: 

SAP Media Singapore Pte. Ltd. 
| 2 A, Norris Road, Singapore 208 254. Tel: 0065-62974 148 62967348 
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PHOTOGRAPHY IS ALL ABOUT 
LEARNING TO LIGHT AND 
LEARNING TO SEE. IT TAKES 
لداع‎ 0105 VOU INO 
TIME AND PRACTICE TO GET 
BOTH RIGHT. BUT YOU CAN 
DEFINITELY GET A HEADSTART 
BY MASTERING THESE TIPS 
AND PRACTICING THEM 

AND IMPLEMENTING THEM 
ON YOUR NEXT SHOOT- 
OUT UNTIL IT ALL BECOMES 
INTUITIVE TO YOU. 


E 
aA 


OBSERVE LIGHT 

Make it a habit to observe light- 
natural or artificial, indoors or outdoors 
- from sunrises or sunsets, tungsten or 
incandescent, harsh or soft, bright or 
muted, diffuse or specular and see how it 
falls on the subjects. It is advised to make 
mental notes, check if you like it or not, 
and ask yourself why you do or why you 
dont. Good lighting is key in our work. 
Learning to look at light critically is the first 
step to mastering it. 


USE COMBINATIONS 
AND EXPERIMENT 

Practice shooting with all sorts of 
speed and opening combinations in as 


varied lighting situations as you can find. 


Learn to develop an intuitive sense of 
knowing what combinations you might 
need for the kind of image that you want. 
Experiment also using your camera's 
exposure compensation dial and various 
white balance preferences. Sure, you can 


AUN LAS 


tweak everything later in Photoshop, but 
If you can do it in-camera, then do so. 


USE FLASH OUTDOORS 

It fills in the shadows and lightens 
dark spots and areas in the image. See 
the example of the fisherman holding the 
fish. It illustrates how outdoor flash can lit 
up objects like Fishes etc. 


USE SLOW SYNC 
FLASH INDOORS 

It brings out more background 
detail. No more black backgrounds and 
whitewashed subjects. You do need a steady 
hand, though. You may either use a tripod 
or put the camera on a table and use the 
timer while you and your friends pose. 


BOUNCE THE FLASH OFF 
Bounce the flash off a white ceiling 
for more natural looking light on your 
subject. No more deer caught in the 
headlights lighting on your subjects. 
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EXPOSE FOR THE 
HIGHLIGHTS, 


If you're using colour negative print film, 


simply overexpose by one stop and you 
will find the desired result. 


METER OFF 

Meter off an 18 96 neutral gray card 
to get a mid tone reading that will eive you 
a good overall exposure of the scene. No 
card around? Take a reading off the grass 
in daylight or, with the palm of your hand 
facing the light, take a reading off it, open 
up one stop, and shoot. 


EXPOSURE 


for an average scene on a bright sunny 


day is f/16 at a shutter speed equivalent 
to one over your ISO setting. If you're 
using ISO 100, that's f/16 at 1/100. 
Extrapolate this to get f/22 at the beach, 
f/1 | on a cloudy bright day, etc. 


BRING A HANDY REFLECTOR 
Bring a handy reflector if you are 
shooting portraits and the light is coming 
from above, put the reflector under the 
sitter s head to eliminate dark shadows 
under the eyes, nose, and mouth. In a 
pinch, you can use white bond paper. 


CARRY ANY OLD FLASH 


Carry any old flash unit and a slave 
trigger. Put it behind your subject's head 


for flattering rim light or against a wall to 
eliminate shadows. 


CATCH THE BEST LIGHT 
Catch the best light on your early 
morning or late afternoon walks. 
Exceptions may be made during noon 
time, if you are aiming for a particularly 
harsh effect, but to flatter most 
subjects and get a warm glow, shoot 
in the morning before 9am and in the 
afternoons shortly before the sun sets. 


SHOOT SUNSETS 

Shoot sunsets by metering the area 
directly above the sun, minus the sun. 
Uses the exposure compensation modes 
to either make it earlier in the day (4- 1) 
or later (- 1). Never point your lens 
directly at the sun as the harsh light could 
penetrate and ruin the wafer-thin shutter 
Or sensor on your camera. 
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Make it a habit to look at the four corners of your viewfinder when shooting 
and crop any extraneous object/s that you do not want in the picture 


IHE RULE OF THIRDS 

If you divided the horizontal plane by three and did the same for the vertical 
plane, you'd notice that there are four points in the grid that intersect. Place yout 
subject at any of these points for more dynamic images. 

HOO TING GROUP PI! 

Do not have your subjects stand side by side. It would be better if you disperse 
them a bit, and let each subject pose in whatever way each 1s comfortable with. 
Some may be standing, some sitting, and some lying down 


( 


Observe contrasts in the size, height and texture of your subjécts and use these 
in your photographs. A simple, stark image of the contrasting elements works best. 


If you lean toward a ‘busy’ image with a bit of background clutter. make sure 
there always is a point of focus in the image. Of course, simple is best. It takes time 


to whittle down to the essentials, so practice 


10) | 
Use a doorway, an arch, a tree, interesting wrought-ironwork or anything else 
you can find that lends itself visually to the subject. If it works for you, shoot tt 


Move around the subject if you can and see how different it looks from above 
and below, near and far. You'd be surprised at what you will find 


Look at great photography and ask yourself what you like or donnot like about 
the photos. Study what makes the images work. Learn to see with a critical eye 

Learn from great filmmakers how they compose shots in their movies. See 
how Zhang Yimou used compositional elements in his wonderful film Ju Dou, 
Vittorio Storraro in The Last Emperor, Robert Rodriguez in Sin City 

Practice on your own, shoot as much as you can, and ask for feedback. You 
cant keep second-guessing what others want, so just trust what feels right for you 
If nobody else likes your work, at least you do. And isn't that the whole point of 
wanting to shoot in the first place? 


sme 
vasis 
SAS 
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tips & techs 


SELECTING THE RIGHT GEAR 


ne of the most difficult decisions that you 

will have to make while embarking on road 
is the selection of the right equipment. There are 
number of excellent brands available to choose 
from but amongst the most popular ones are 
Nikon and Canon who dominate the market 
today. So here are some of the basic equipment 
you need to invest on before you start off. 


The right Camera 
Buying a camera can be very tricky. So if you 
are confused in selecting a camera then find one 
with the following features... 
* Basic exposure modes 
(aperture, shutter, manual modes) 
e Battery supply, "AAs" better than difficult 
to find sizes 
* Motor drive 
e Mirror lockup 
e Manual rewind, or very silent motor rewind 
* Depth of field preview 
* Vertical release 
* Cable release 
* Exposure compensation 
(1/3 or 1/2 stops) 
* High flash sync (1/250 sec best) 
* Autofocus (excellent for flight shots, 
but poor when there is a lot of clutter, generally hi-end cameras, 
top lenses for best results) 
eSpot meter 


Lenses 

It is better to spend more money on the lens than the 
camera. Investing your money into the best lens will yield better 
images than investing in an expensive camera body. Animals 
range in sizes and shapes and some of them are very small 
subjects and in order to get a reasonable image size you need 
long telephoto lenses. 

Each 50mm of lens is approximately equal to |X on a 
binocular. (I.e. a 300mm lens = a 6x binocular) A 300mm lens 
can be used, but 400mm and up is desirable. If you look at most 
professionals, they use 500mm or 600mm lenses, often with 
teleconverters to increase the effective focal length. 

Lenses are categorized according to focal length and f-stop. 
The f-stop determines the light gathering ability of the lens. 





Consider F5.6 as the minimum. The smaller the 
f-stop number, the more light it gathers and faster 
shutter speeds are possible. However, the cost 
and weight go up exponentially with each f-stop. 
400mmFS5.6 lenses are excellent starting points 

| and can be had for a reasonable sum. 


` Tripod 
pcd Buy a sturdier tripod than you think you will 
s | need. The best camera and telephoto lens are 
| useless with a flimsy tripod. Manfrotto/Bogen are 
3 economical and excellent quality. Photographers 
١ : with long telephoto lenses often use Gitzo tripods 
due to their greater weight carrying capacity. 


E DESIRABLE TRAITS 

| Quick setup: With legs fully extended, you 
should not need to extend the center post for 
comfortable shooting. If you are using the center 
post a lot your tripod is too short. You want to 
avoid using the center post as it converts your tripod into a 
monopod with its inherent lack of stability. Avoid chrome or 
shiny finishes as reflections may disturb your subject. 

Tripod Head: As subjects like birds and animals are very fast 
and erratic in movement, it is easier to follow them if you do 
not have to adjust more than one lever at a time. Ballheads for 
this reason are ideally suited for bird photography. One lever 
is used to loosen the head and movement in any direction is 
then possible. The class of ballheads including Arca Swiss and 
Foba are top notch, while Manfrotto/Bogen offer quality and are 
economical. 

One essential item, which photographers tend to forget 
is the quick release plates. They allow quick assembly and 
disassembly from the tripod. The Arca Swiss style is better in this 
case since it is less bulky and allows easy front to back positioning 
to balance the camera/lens combination. 

Regardless of the brand you choose, familiarity and practice 
with your camera system will eventually produce good results. 

It is important to remember you will shoot a lot of film to get a 
few decent shots. Upgrading equipment or changing systems is 
an expensive proposition. Getting the "Right Stuff" early in your 
photography career will save money in the long run. This will 
allow you to concentrate on technique and not worry about the 
adequacy of your equipment. 

-ARJUN K. PRASAD 
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Discover the latest trends and 
techniques in sports and event 
photography 





At , we'll set up the shot, so you can improve 
your business picture. Whether you're a seasoned veteran or a rookie to 
the industry, you will: 

* Learn new growth strategies from top photographic professionals 

* Network and share ideas with fellow industry members 

٠ See the latest technologies and products from 700-plus exhibitors 

* Meet with top suppliers and commercial labs to partner for the future 


Sessions begin February 24, 2006, at the PSPA Annual Don't miss a minute of the excitement! Zoom in on the 
strategies and techniques behind today's most successful 
sports and event photographers at PMA 2006. 


Convention and continue through the PMA 2006 
International Convention and Trade Show. 





PMA 2006 International Convention and Trade Show 
February 26 - March 1, 2006 

Orange County Convention Center, West Building ÓRTANDO 
Orlando, Florida USA TT 






tips & techs 


BON JOUR 





Okay so now that 

you have got your 
gear. You might 

have a simple set- 

up. Say, a digital SLR, 
up to about three 
interchangeable 
lenses, a speed light, 
some warming, 
colour correction, and 
polarizing filters — but 
for starters, that's good 
enough. What do you 
do next? Well Asian 
Photography 


suggests the following: 


GO ON SELF-ASSIGNED SHOOTS 

hse know what is great about being an amateur? You can shoot anything you want, 
all you want, and all the time. It is when you are happily clicking away with 

no limits on creativity that you do your best work. If you are at all honest with 

yourself, you will discover that the subject or theme that you will have is a lifelong 

passion to shoot for. Portraits, landscapes, fashion, travel, still life, weddings, food 

OH, all there is to shoot in the world, really. What you will ultimately be good at is 

what you really care to shoot for. 


PRACTICE WITH THE FAMILIAR FIRST 

tart with your relatives, friends, neighbours. They are on hand, should be much 

more relaxed around you, and would not mind having you shove your camera up 
their faces. If you cannot take good images of them, your neighbourhood, or objects 
around the house, how much better can you do with beautiful strangers, new cultures, 
and complicated set-ups? 

Of course, soon you will want to make your life more complicated by seeking out 

more challenging projects. Well, if your instinct tells you are ready to move on, then 
do so. Go on and enlarge your scope. 


HOOK UP WITH A PHOTO BUDDY 
t's just much more fun to do things with a buddy who matches your drive, energy, 
and ambition. If you are shy, you can try out online photo groups in your area. You 
can also join a prestigious camera club and shoot with the best of them. See at what 
level of the best shooter's rank you are at. Being around like-minded enthusiasts hones 
your discipline, speeds up your learning curve, and humbles you at the same time. 
What is not to like? 

Also, some of your photo buddies might get lucky and land a few gigs. If they like 
you and the way you work, they might have you tag along with them or ask you to 
assist them. Take them up on their offer. That would be great experience. They might 
even refer you to some clients they know whose projects they cannot already take on. 
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Go ahead and build from there. 


It is called networking, and it does wonders for a career that mainly depends 
on it. 


GET PUBLISHED. 

t is easy to say that all published works are good. But the sad news is that they 

are not. At least, not all of them are. Sometimes, the editorial team is just as 
clueless as to what makes for a good picture. But the good magazines should 
know. Aim for getting published in those, with your byline and all. And do so 
regularly. 

Ask for a complimentary copy along with your fee. Photocopy or scan the 

pages where your photos appear and bind them in your portfolio, all ready for 
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you to show to clients, museum directors, and whoever else 
might be interested in your work. 

Getting published is part of the whole marketing mix, but it 
ذا‎ not all you will need to get ahead. You would also need to. 


HAVE A GREAT WORKING ATTITUDE 
AND PERSONALITY 
ecause nobody wants to work with a person they donnot 
like. Okay granting you have done all of the above and 
have finally landed an assignment. Whoopee! Congratulations. 
Packed your bags yet? Let's hope you've done this much: 


COME PREPARED 

now all you can about the person, place, or culture you are 
¿Aita Buy a map of the place. Of course, it is fine 
to have surprises once in a while, but you cannot take a lot of 
chances when you are new. Have a game plan. But donnot 
forget to have fun while you are at it. 

Some questions to ask before the shoot: How much time 
do you have for a particular set-up? How many set-ups will 
there be? How much space is there? How much light? How is 
the weather? How is the terrain? Will it be a long/short walk or 
long/short ride from one place to the next? Will you be better 
off bringing a trolley or a backpack? Will security be a problem? 


BE ENTHUSIASTIC ABOUT THE GIG 
H ow could you not be? You, practically a Nobody (yet) 

in the photography industry, and you have been given a 
chance to show them how good you really are. Donnot blow 
it. Besides, if you give off good, happy, optimistic vibes, your 
subjects will feel the energy, too, and, hopefully, react in the 
same way. 


BRING JUST ENOUGH GEAR 

[oen if you are doing travel photography, it would be 
ideal to bring, at most, two camera bodies, three lenses (a 

wide, a tele-zoom or medium zoom, a macro), one or two 


TEXT : KYM 


speed lights, a collapsible silver/white/eold reflector, and a tripod. 
Oh, and dont forget the spare batteries and charger. Then there 
are the extra shirts, towels, water, and comfortable walking 
shoes, too. 

Donnot let your gear be a burden to you. When you have 
gone through the necessary pre-production of your shoot, you 
can anticipate what you will be shooting and can thus prepare 
for just the right amount of gear you need. 


CONNECT 
ب‎ photographers actually have difficulty connecting with 
their subjects. If you're not one of them, well, good for you. 
But for those of you who hide behind a camera or use your 
time twiddling with it as an excuse to not talk to your subject, 
tsk tsk. You have to break down the barrier between you and 
your subjects, okay? They have to trust you to do a good job 
on them. And they need to feel relaxed with you to do as you 
direct them in the shoot. 

It's a team effort, a whole production extravaganza. You're 
the one tasked to man the fort. Do so. But do respect the other 
creative members on the team and their inputs. Some might be 
helpful, some might not be. But still, listen. Then, as the leader 
of the team, decide what will work best in carrying out the 
concept. It's your decision, your responsibility. 

When shooting solo, say, you're shooting the locals in your 
travels, it would be a good idea to chat with them minus your 
sunglasses. Have you ever been in the position where someone 
in sunglasses talks to you, and you didn't have your pair on? It 
kind of makes you feel being talked down to, doesn't it? Not 
good. 


PLAY 
hink in3d. Learn to expound on an idea or a layout. It's like 
regressing to when you were a child, but in a good way. 
Play with lines, shapes, colours, textures, patterns, angles of 
view, light. Go where your instincts lead you, and let good taste 
dictate. Good luck! 


A, SANCHEZ IMAGES: ARJUN K PRASAD 
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tips & techs 


recently in India for the launch of HP's new 8700 series 


TIPS FROM A | dud | 
printers and also for his exhibition, ‘Portraits of Colour’ at 


N Af | C N Al. the Taj Palace, Bandra. The exhibition, which was jointly organized 
by Hewlett Packard traced Marco Polo's journey and also featured 


G EOG RAP H IC works from his other photographic expeditions. 

In addition to the exhibition, Yamashita conducted a workshop for 
P ÑO photography enthusiasts where he narrated a slideshow of his Marco 
Polo journey, giving the audience an insight into his photographic 
vision. For those of you who were unable to attend the workshop, 
which was held on a weekday morning, here are some useful tips 
that we gleaned from the world-renowned photographer. 


NI ational Photographic photographer Michael Yamashita was 





Plan your pictures. Envision your desired image before you start 
shooting. 


Be like a fly on the wall. Blend into your environment but be poised 
for action at any moment. 


If you have to shoot at mid day, look out for deep shadows. 


If you travel far away to shoot something and you cannot find your 
subject, shoot something else. 


Vary your focal length and the size of your pictures as this adds 
interest to your story. 


Strobe film gives you light where there is none and helps to catch 
light under the subject's eyes. 


Use a slow shutter strobe to show movement. 
Polarisers help you achieve more vibrant blues and greens. 


Cash in on unusual weather conditions and make them work for you 
(e.g. snow lets light bounce off, creating a soft light). 


Make your pictures come alive by adding a subject or a person. 


Capture people who are so involved in what they are doing that they 
do not notice you. (E.g. a buyer haggling with a shop keeper at a 
busy marketplace). 


Magazines will not always print your best picture but 
what best fits their layout. 


Never put your camera away, always keep shooting (E.g. a photo 
taken during the set- up of a portrait shot could very well be your 
most interesting image). 
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This month the following tools have been taken in the Photoshop tutorial 


TOOLS 

History Brush Tool 
Art History Brush 
Eraser Tool 
Gradient Tool 
Paint Bucket Tool 


History Brush Tool (Keyboard shortcut- Y) 

j ps history brush tool paints a copy of the selected state or snapshot 
into the current image window. In simple words the area (layer) that 

you select using the History brush tool can be transferred to another layer. 

And it also works as an undo tool for Art history tool. 


How to use it: 

History brush tool can be accessed by keyboard shortcut — Y or click on 
the History brush icon on the tool bar. Before you start off make sure you 
have selected the correct brush setting, mode and the opacity of the brush. 
Once you have selected the History brush, select the layer and click on the 
Image you want to copy on to another layer. Then paint it over the layer, to get the 
merge of two layers. 

Note: If the tool bar is not present in the Photoshop window press TAB on the 
keyboard. 


Example: 

l .Open an image to work on. 

2. Select history brush tool from the tool bar. 

3.Change the setting of brush size, 
mode and opacity to get the desired 
effect (I have used mode as lighten 
and an opacity of 70%. 

4. Create a new layer above the 
original and reduce the opacity of 
the original layer to 5096. 

5.Move the history airbrush over 
the new layer to make a selective 
copy of the original layer. 











6.After applying history brush, rotate 
the new layer slightly to the right. 
(Press Ctrl+T or click on Edit 
> Transform rotate). 

Z.Increase the opacity to of background 
layer to 10096. 

8.Use Stamp tool or Easer tool to make 
slight changes. 


Art History Brush Tool 
(Keyboard shortcut- Y) 

he art history brush tool lets you 

paint with stylized strokes, using 
the source data from a specified history 
state or snapshot. By experimenting with 
different paint style, fidelity, size, and 
tolerance options, you can simulate the 
texture of painting with different colours 
and artistic styles. The history brush paints 
by recreating the specified source data, 
while the art history brush uses that data 
along with the options you set to create 
different colours and artistic styles. 


How to use it: 

Selecting Art history brush is similar to 
that of History brush, can selected from 
the tool bar or by keyboard shortcut-Y or 
Shift Y if History brush is already selected 
in the tool bar. Set the source history 
state to the original image, fill the image 
with white (by creating a new layer), and 
use the art history brush tool to paint. 
You can also experiment with custom, 
noncircular brushes in the brush display. 
For a variety of visual effects, experiment 
with applying filters or filling an image with 
a solid colour before painting with the art 
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history brush tool. 

e |n the History palette, click the left 
column of the state or snapshot to use as 
the source for the art history brush tool. 
A brush icon appears next to the source 
history state. 

٠ Select the art history brush tool for the 
tool bar. 

٠ (Choose a brush size from the pop-up 
palette in the options bar. 

* Specify a blending mode and opacity 
for the paint. 

٠ (Choose an option from the Style menu 
to control the shape of the paint stroke. 
* For Fidelity, enter a value or drag the 
slider to control how much the paint 
colour deviates from the colour in the 
source state or snapshot. 

* For Area, enter a value to specify the 
area covered by the paint strokes. 

* Drag in the image to paint. 


Example: 

| Select Art history brush tool. 

2.change setting of brush size, mode, 
opacity, style, fidelity, area and spacing 
(I have used Brush size= | 25 blur, 
Mode ع‎ normal, Opacity= | 3%, 
Style —tight short, fidelity — 5676, 
Area- | 2px, Spacing= 3%). 

3.After making these changes in the 
option bar, move the Art history brush 
over the layer to get a painting effect to 
your image. 








Gradient tool 
he gradient tools create a gradual blend between multiple colours. You can choose 
from existing gradient fills or create your own. 
Linear gradient- Shades from the starting point to the ending point in a straight line. 
Radial gradient-Shades from the starting point to the ending point in a circular pattern. 
Angular gradient-Shades in a counterclockwise sweep around the starting point. 
Reflected gradient-Shades using symmetric linear gradients on either side of the starting 
point. 
Diamond gradient-Shades from the starting point outward in a diamond pattern. The 
ending point defines one corner of the diamond. 
NOTE: The gradient tools cannot be used with images in Bitmap, indexed-colour, or 
| 6-bits per channel mode 


How to use it: 

I. To fill part of the image, select the desired area. Otherwise, the gradient fill is 
applied to the entire active layer. 

2. Select the gradient tool. 

3. Choose a gradient fill from the pop-up palette in the options bar. 

4. Specify a blending mode and opacity for the paint. 

5. To reverse the order of colours in the gradient fill, select Reverse. 

6. To create a smoother blend with less banding, select Dither. 

7. To use a transparency mask for the gradient fill, select Iransparency. 

8. Position the pointer in the image where you want to set the starting point of the 
gradient, and drag to define the ending point. To constrain the line angle to a 
multiple of 45°, hold down Shift as you drag. 


Example: 
|. Select the gradient tool from the tool bar or press G on the keyboard 
2. Make the following changes in the option bar Select linear gradient, 
Mode —overlay, Opacity= 75%, Reverse and Dither checked. 
3. Click on the arrow pointing down near the gradient tool 
(left hand side of option bar). 


Before 
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Background Eraser tool (keyboard shortcut-E) 
he background eraser tool lets you erase pixels on a layer to transparency as you 
drag; this allows you to erase the background while maintaining the edges of an 
object in the foreground. The background eraser samples the colour in the center 
of the brush, and deletes that colour wherever it appears inside the brush. It also 


performs colour extraction at the edges of any foreground objects, so that colour halos 


are not visible if the foreground object is later pasted into another image. 
NOTE: The background eraser overrides the lock transparency setting of a layer. 


How to use it: 

I. In the Layers palette, select the layer containing the areas you want to erase. 

2. Select the background eraser tool. 

3. Choose a brush size from the pop-up palette in the options bar. 

4. Choose a Limits mode for erasing: 

* Discontiguous to erase the sampled colour wherever it occurs under the brush. 

* Contiguous to erase areas that contain the sampled colour and are connected 

to one another. 

* Find Edges to erase connected areas containing the sampled colour, while better 

preserving the sharpness of shape edges. 

$. For Tolerance, enter a value or drag the slider. 

6. Select Protect Foreground Colour to prevent the erasure of areas that match the 
foreground colour in the toolbox. 

7. Choose a Sampling option: 

* Continuous-Use this option to erase adjacent areas that are different in colour. 

* Once- to erase only areas containing the colour that you first click. 

* Background Swatch- to erase only areas containing the current background colour. 

8. Drag through the area you want to erase. 


Example: 

I. Settings in the option bar for the above image- brush — 200, limits Find edges, 
tolerance — 2096 and sampling continuous 

2. Background Eraser tool: erases the selected part of the image and does not fill in 


any colour. If the erased layer has a layer below it, then the colour of the bottom layer 


displayed or else the default transparent pixels are displayed. 
3. Place a layer below the main layer (main layer-apple) with some texture in it. 


4. Gradient editor window opens 

5. You have 4 pointers at the bottom of 
the window called the colour stop and 
the opacity stop. Use them to change 
the colour and the opacity of the 
gradient. ( | have selected b&w) 

6. After making the above changes, drag 
the gradient tool over the image to get 
the gradient effect on the image. 


Paint bucket Tool 
(keyboard shortcut-G) 
he paint bucket tool fills adjacent 
pixels that are similar in colour value 
to the pixels you click. 
NOTE: The paint bucket tool cannot be 





Original image 





Example of Background eraser tool 





4. Move the background eraser tool 
over the main image to erase the 
background. 

5. You will start noticing the layer below 
it, which has texture. 


Eraser tool 
(keyboard shortcut-E) 
s the name says it is used to erase. 
The eraser tool changes pixels in 
the image as you drag through them. 
If you're working in the background or 
in a layer with transparency locked, the 
pixels change to the background colour; 
otherwise, the pixels are erased to 
transparency. You can also use the eraser 
to return the affected area to a state 
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Example of Eraser tool § 





Example of Magic Eraser tool 





selected in the History palette. 

How to use it: 

I. Select the eraser tool from the 
tool bar. 

2. Choose a brush size, mode and 
opacity from the pop-up palette in the 
options bar. 

3. If you're using the paintbrush 
eraser, select Wet Edges to paint with a 
watercolour effect. 

4. Drag through the area you want 
to erase. 

NOTE: To temporarily use the eraser 

tool in Erase to History mode, hold down 

Alt (Windows) as you drag in the image. 





ae 
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Example: 
I. Let's open an image to see how these 


used with images in Bitmap mode. 


How to use it: 

|. Specify a foreground colour. 

2. Select the paint bucket tool. 

3. Specify whether to fill the selection 
with the foreground colour or with a 
pattern. 

4. Specify a blending mode and opacity 
for the paint. 

5. If you choose to fill the selection with 
a pattern, click the inverted arrow next 
to the pattern sample and select a 
pattern for the fill. 

6. Enter the tolerance for the fill. 

7. To smooth the edges of the filled 





different types of Eraser tool works. 


2. Select the first tool in the Eraser tool, from the tool bar. 
3. Eraser tool: erases the selected part of the image and fills it with the background 


colour of from the 'tool bar”. 


4. | have set the following options- Mode= paintbrush, Opacity 100% and 


background colour in the tool bar as black. 


Magic eraser tool (keyboard shortcut-E) 
en you click in a layer with the magic eraser tool, the tool automatically 
changes all similar pixels. If you're working in the background, or in a layer with 
locked transparency, the pixels change to the background colour; otherwise, the pixels 
are erased to transparency. You can choose to erase contiguous pixels only or all similar 


pixels on the current layer. 


How to use it: 
I. Select the magic eraser tool. 


2. Enter a tolerance value. This defines the range of colours that can be erased. A low 
tolerance erases pixels within a range of colour values very similar to the pixel you 
click. A high tolerance erases pixels within a broader range. 

3. Select Anti-aliased to smooth the edges of the area you erase. 

4. Select Contiguous to erase only pixels contiguous to the one you click, or leave 

unselected to erase all similar pixels in the image. 

5. Select Use All Layers to sample the erased colour using combined data from all 


visible layers. 


6. Specify an opacity to define the strength of the erasure. 
7. Click in the part of the layer you want to erase. 


Example: 


I. Working with the same image as the above lets see how the magic 


eraser tool works. 


2. Add a layer below the main layer (main layer-apple), which has texture. 


3. Select the Magic eraser from the tool bar. 


4. Option bar settings- tolerance — 6096, anti-alias > checked, Opacity= 100%. 
5. Now select an area in the image that you want to erase with the magic eraser tool. 
6. The main layer is deleted and the layer below is visible. 


selection, select Anti-aliased. 

8. To fill pixels based on the merged 
colour data from all visible layers, 
select All Layers. 

9. Click the part of the image you want 
to fill. All specified pixels within the 
specified tolerance are filled with the 
foreground colour or pattern. 


NEXT MONTH 


In the coming months we will 
feature more tools like 
e Blur Tool ‘Sharpen Tool 


Smudge Tool *Dodge Tool 
e Burn Tool *Sponge Tool, 
and slowly progress into the more 
professional usage of Photoshop. 





Example: 

I Select paint bucket tool from the 
tool bar, press G or Shift-- G to toggle 
between gradient and paint bucket tool. 

2. Make the following changes in the 
option bar Fill= pattern, Mode ع‎ overlay, 
Opacity = 100%, tolerance- | 0096, 
Anti-alias and contiguous checked. 

3. Click on the arrow pointing down 
beside the pattern option, to select a 
pattern. 

4. And click on the area where you want 
the pattern to be applied. 

NOTE: Mode-Overlay is select to blend 

between the image and the pattern. 

-ARJUN K. PRASAD 
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IN HIS ENDLESS 


ENDEAVOUR _ 


ES 


"OF NEARLY 


env. 
_ THREE DECADE 


VIETINAMESE HILL 


TRIBES, SURVIVED 


naas i et pore ee 


AA vno جتنا‎ re ER P EAS - 
SS ABALLOON CRASH 


IN THAILAND, 
BEEN CHASED BY 
WILD ELEPHANTS 
IN SUMATRA AND 

NEARLY DROWNED 
IN MUD ON THE 
BANKS OF BURMAS 
IRRAWADDY RIVER. 
HE'S ALSO TAKEN 


SOME BLOODY 





he spirit of Asia thrives in 
the photographic portfolio 
of Canadian-born Lloyd 
from the picture perfect 
picturesque to designer 
patterns and people-in-culture portraits. 
Lloyd's works stand out technically for 
the crisp, super-sharp images and vibrant 
colours which exude an acrylic-painting 


finish. His works also reveal sensitivity for, 


and bond with, subjects and places. 
Among Lloyd's Asian mosaic is the 
subtle contrast between regimented 
rows of canned food, bottles and packets 
and the grid tile-laying and geometric 
patterns in his sundry shop scene in 
Magazine Road in Penang. Or the wry 
humour of the sexy model in low-cut 


SECO AA) 


R. IAN LLOYD'S BACKGROUND 























dress in a billboard towering over a 
couple on scooter in Taipeh, Taiwan; the 
cacophony of a bustling market in Dhaka 
in Bangladesh; the “spot-on” shot of a 
beca-rider (trishaw) nonchalantly shaving 
himself while waiting for customers; or 
the classic diagonal swathe and symmetry 
in his work on Si Satchanalai in Thailand. 
Arguably, two of the most interesting 
images must be viewing the Taj Mahal 
in Agra through the upside-down 
perspective of the fakir, and the obeisance 
of a monk prostrating himself at the giant 
foot of Buddha's statue (Wat Intrawiharn). 
Based in Singapore since 1980, Lloyd 
has been freelancing for the National 
Geographic magazine for the last ذا‎ years 
or so. He first came to Asia when he was 






assigned to capture elephants in Thailand 
for a television documentary. On his 
style, he said: "My goal has always been 
to reproduce my photographs as closely 
a possible to the original subject matter." 
His photo-philosophy: "I believe in 
telling stories with my photographs, so | 
am continually trying to get to know my 
subjects better by gaining an insight into 
their past. "When taking pictures, | ask 
myself, * what do people want to see? | 
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like to see what's behind closed doors, | 
like to see how people live as family, how 
people live their lives, it's what makes 
soap operas so compelling. 

“| like taking pictures of ordinary 
people. Most of my subjects are ordinary 
people, who have little stories to tell and 
whom | bother to spend some time with, 
to understand a little bit about their lives 
and they in turn, share something with 
me, which may be an honest look, an 


open reaction.” 

"| dont believe in stealing images 
(snapping images of people without 
` permission ). | move very slowly, very 
quietly, very much in the background 
and am often seeking their permission, 
even it is only in eye contact and (by) 
showing interest ... to come within their 
space. If you do that often enough, the 
subjects will reveal things to you that they 
normally wouldnt reveal to strangers, 





which | am.” 

When asked why did he choose Asia 
as a backdrop and on Asia? “I've often 
thought of Asia as a complete shadow 
play. Things happen on so many different 
levels, there is so much subtlety and 
nuances, and so much going on behind 
the scenes he replies. According to 
Lloyd Asia is a photographer's paradise, 
a sensual place and trying to capture 
its mystery and romance, nuances and 
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complexity, its tastes and textures and 


sounds, is what makes working here such 
an endless and fascinating challenge. 

He likes to shoot scenery, but he 
now resides in Asia and the Asian people, 
for him it is important to include them. 
Asia is sometimes landscapes, but is 
more often than not people within the 
landscapes, and it is people who define 
the countries and the culture he adds. 
Along the way, l've made many friends, 
people who have graciously opened their 
homes and their lives to me, breathed life 
into my images and taught me something 


about themselves." 


Lloyd’s motivation? 

"My fear of failing. The tension 
and pressure make me come up with 
something brilliant each time." 

His most perilous assignment was 
the one when he was chasing elephants 
in Sumatra (the Indonesian Army was 
enlisted to shoo a herd of elephants from 
Sumatra to a little island in Java, and a 
French agency wanted him to capture 
the transmigration). "| had to take three 
planes, first to Jakarta, another to the 


middle of Sumatra, and a smaller plane to 
a small town in southern Sumatra. From 
there, it was another nine hours upriver 
to a place where there was no road, no 
food, no hotel, no place to sleep 

Lloyd was stuck in the middle of a 
rainforest, in the midst of the rainy season 
spending three days trudging around in 
the mud, and the irony of it all that he 
did not see one elephant. On his arrival 
to Singapore feeling upset, disappointed 
and dishevelled. A month later, the 
same agency told him to go back there 
again, assuring him that this time the 
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pachyderms would be there. So he went 
through the travelling rigmarole. What he 
saw was nothing short of the bizarre, and 
once, even as he described it, like a scene 
out of Coppola's film Apocalypse Now. 

"There were some 30 elephants 
lumbering out of the jungle ... and with 
helicopters hovering on top, and some 
of the soldiers holding rifles, and others 
chainsaws." 

Lloyd also had a frightening 
experience, surviving a "marked charge" 
(a token territorial warning) when taking 
a shot of a wounded elephant, which was 
"three-storeys high”. 

He triumphantly sent the photos 
to Paris, only to be despondent. The 
pictures never saw the light of day 
for another (bigger) story broke, 
and the elephants of Sumatra were 
unceremoniously forgotten. 


-NAZIR KESHVANI 
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For years, scholars have 
debated whether Marco 
Polo actually went to 
China. Michael Yamashita, 
the intrepid photographer 
retraced Polo's purported 
journey through the Silk 
Road to find out the truth 
and reveals in an exclusive 
to Asian Photography 


about his journey. 
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arco Polo's trek from 
his birthplace in Venice, 
Í through the Middle East, 
Î to China, and back, took 
the | 3th century explorer 24 years to 
complete and formed the basis of his 
modestly titled book "The Description of 
the World." 

In essence, National Geographic 
photographer Michael Yamashita is 
another traveller of the highest order 





who also happens to be a world-class 
photographer. In his quest to trace the 
footsteps of Marco Polo's legendary trip 
to China, Yamashita stays true to the spirit 
of exploration - with an open heart, an 





insatiable desire for the extraordinary, and 
2,000 rolls of film. 

In Marco Polo: A Photographer s 
Journey, Yamashita presents an awe-in- 
spiring collection of photographs from his 
colossal undertaking, the fruits of which 
appear as a 500 page tome which is cur- 
rently available for loan at the National 
Library in Singapore and for sale at vari- 
ous bookshops. 

"Marco Polo was the first travel jour- 
nalist, the father of us all,” said Yamashita 
in an interview with Asian Photography. 
Although he was not the first westerner 
to travel to China, he was certainly the 
first to write about it." 
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"He was writing about civilizations 
that were far superior to anything in the 
West. He was talking about Chinese cit- 
les like Gangzhou with a million people 
when Venice only had 100,000. He 
spoke about the Yangtze having more 
boats than all the rivers in Europe." 

Yamashita was in Singapore for the 
launch of "Portraits of Colour", an exhibi- 
tion featuring 57 photographs from the 
Marco Polo project. 

During a special workshop session, 
Yamashita recounted the epic journey, 
travelling from Venice, through Iraq, Iran, 
Afghanistan, and extensively in China, 
before embarking on the return journey 
through Vietnam, Indonesia, Sri Lanka, 
and India. 

Armed with a copy of Polo's book 
and an incurable case of "Marco Polo 


fever," Yamashita set out to debunk 
frequent scholarly accusations that the Ve- 
netian merchant and explorer may have 
fabricated his travelogue. 

He followed Polo's lead and found 
many of the explorer's discoveries exactly 
as he described them. The "mountains 
of salt" outside Taloqan and their bighorn 
sheep were exactly as they had been 
documentec in the | 3th century. 

The emerald green hot spring he 
had written about, revered for its healing 
powers both then and now, was exactly 
where Polo said it would be. And who 
would have believed his time spent in 
Tibet, with thousands of monks with 
shaved heads who worshipped idols and 
ate nothing but bran? 

Yamashita followed Polo's guidebook 
from Tibet to Yunnan where he found 
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the raw flesh eaters Polo describes in his 
book. Defying health warnings and in the 
interests of substantiating Polo's claims, 
Yamashita tasted raw pork dipped in 
sauceÉand survived the experience! 

In China, Yamashita visited the 
medieval town of Kashgar, which had not 
changed much in the last 1,000 years, 
and saw the last few remaining bound- 
footed Chinese women in Dali, Yunnan. 

Yamashita visited the salt city of Yang- 
zhou, where Polo claimed to have served 
as governor for three years. Indeed, 
Polo's fantastic descriptions of Hangzhou, 
which he claimed was "beyond dispute, 
the finest and noblest in the world", were 
laughed at upon his return to Venice. 

Back on the road, the photographer 
finished this part of Polo's journey in 
Zhouzhuang, known as the Venice of the 
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East. Here, with its city built on water, its 


great canals and ornamental bridges, Polo 


felt most at home. 

He also travelled to the Pamir 
mountains in Central Asia, and visited 
the yurt and mud brick homes of the 
Krygyz and Tajik peoples, crossed the 
Taklamakan desert and bumped into a 
Kazak wedding. 

The most challenging part of the en- 
tire journey was crossing the Taklamakan 
desert in the terrible heat of summer. 
Following Marco Polo's trail, Yamashita 
had to go through Afghanistan. But the 
ruling Taliban militia would not permit him 
to enter. 

"The major problem was getting into 
some of those countries. Getting into 
Afghanistan was the most difficult. | had 
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to get three visas, fly to Moscow, then fly 
to Almaty in Kazakhstan and Dushanbe in 
Tajikistan," Yamashita explained. 

5o he turned to Ahmad Shah Mas- 
soud, commander of the Northern 
Alliance, the anti-Taliban force controlling 
northeastern Afghanistan. "We contacted 
the Northern Alliance because they 
controlled most of the area Polo trav- 
elled. We were flown into Afghanistan 
in a Northern Alliance helicopter," he 
explained. 

Yamashita flew in on an old Soviet- 
era helicopter from Tajikistan to have tea 
with Massoud. The alliance leader gave 
him a safe-conduct pass for the two- 
week stay in his territory. 


“With it, we could get an armed escort, 


food, and a place to stay," Yamashita contin- 
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ued. "It could have been a scary place, but 
fortunately nothing bad happened." 
Yamashita's pictures have taken 


on a new meaning since September 
| | because some of the places that he 
photographed have been destroyed in 
the invasion of Afghanistan and Iraq. The 
Bam wall was levelled in a devastating 
earthquake last December. Fortunately, 
Yamashita took photographs of the wall 
"from every imaginable angle”. They will 
be used in the reconstruction work. 

"It strikes me how fast things are 
changing, how many subjects | photo- 
graphed cannot be photographed again. 


When | was back in Xinjiang in August 

to shoot a documentary, the town of 
Kashgar had changed dramatically in three 
years." said Yamashita. 

"My suggestion to those interested in 
the Silk Road is to go very soon because 
the places, peoples and their cultures are 
disappearing very fast." 

"It is an experience | will never 
forget. | met many wonderful people, of 
many ethnic backgrounds, customs and 
costumes. | made many friends along the 
way, and | worry about many of those | 
came to know in lran, Iraq and Afghani- 
stan who may have become victims of 





the many disasters that those countries 
have experienced since | was there - war, 
terrorism and earthquakes." 

On his deathbed, when asked to 
confess about the truth of his stories, 
legend has it Polo whispered: "| have only 
told you half of what | have seen." 

Having followed his footsteps across 
the globe and witnessed the sights Polo 
describes, Yamashita has unravelled some 
of the mysteries of Marco Polo and at 
the same time accomplishes what many 
consider to be The Greatest Overland 
Journey of All Time. 

-NAZIR KESHVANI 
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he D50 is 90% of the D70 and 
D70s but for a lower price. Which 
makes the Nikon D50 the cheap- 
est digital SLR camera that you can buy 
with some great functions of the D7O 
and D70s. Nikon's attempt to capture 
a large slice of the entry-level DSLR 
market, tempting both those who have 
held off buying a DSLR because they 
are too expensive, and those who are 
upgrading from a compact digital cam- 
era, the manufacturer has simplified the 
controls somewhat and the D50 uses SD 
memory cards rather than Compact Flash 
cards to provide an easier upgrade path. 
The Nikon D50 also has a much 
lighter plastic body than the more ex- 
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AGAINST THE D70 AND D7OS 


pensive D70s. Having said all that, Nikon 
have not tried to cripple the D50 by 
removing numerous features and indeed, 
it's pretty hard to spot where the D50 
has less functionality than the D70 and 
D70s. So should the D50 be on your 
shopping list, and is it a viable alternative 
to the pricier D/Os? Carry on reading the 
extensive review to discover the answers. 
AF modes: Most of the modes 
are same as the D70 and D7Os while 
adding a new AF-A mode. The AF-A 
mode automatically selects between AF-S 
(normal AF) and AF-C (continuous AF). 
You still have to use the menus to select 
between AF-S, AF-A and AF-C; the front 
switch only selects between AF and MF 
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The D50 improves over the D70 and D70s by: 


Self timer and remote control options are now set with their own button instead 


through the drive mode control. This is the washed-out button in the photo of the 


top of the D50. 


New AF-A mode automatically selects AF-S or AF-C modes for you. You may 
still select the AF-S and AF-C modes just like the D70 and D7Os. There's no icon 
displayed for this mode since the LCD screen, which would display this new 
mode is simply the LCD from the D70 and D70s that have no such icons. This is 
an advantage for tyros for whom the D50 is designed and transparent to serious 
photographers. 


In-camera ability to copy and resize photos for email to 640 x 480, 240 x 320 and 


160 x 120 pixels. 
Lower Price and much lighter than the erstwhile D70 and the 5. 


Smaller size. 


What's missing compared to the D70 
and 12705 that Pd miss a little: 


Non availability of White Balance fine-tuning. You can do this through bracketing, 
but that does not count. 


No front (secondary) command dial. That is OK, the D50 also lacks the WB fine 
tuning you adjusted with this dial. lo adjust the aperture in manual exposure you 
hold the aperture button (same as the exposure compensation button) while 
turning the command dial. 


No ability to use the built-in flash for remote control of external flash. To do this 
you'd need to buy an SB-600 or SB-800 for a few thousand rupees, which makes 
no sense. 


No viewfinder grid. 


SD vs. CF cards. Again, better for a tyro who would point-and-shoot and capture 
the images. Bad for professionals and will eliminate this from being a good 
emergency backup body, since for the same additional cost as new SD memory 
you just ought to get a D7Os. 


No ability to set the lowest shutter speed used with flash in P and A modes. 
No AF area selector lock button. 

2.5 FPS compared to D7O's and D7Os' 3 FPS. 

No prophylactic LCD cover. | suggest using a conventional stick-on. 


No illumination of top numeric LCD panel. In the dark use the menus and see 
them on the rear colour LCD. 


No depth-of-field preview button. 








Metering: 420 segment colour 
3D matrix, center-weighted and spot. 
Rated down to LV 0, same as D70 and 
D70s. 

Exposure Modes: P S, A, M 
and scene modes. Similar to the D/O anc 
D70s with the one exception of replac- 


ing the night landscape mode with a child 
mode. lt does have the night portrait anc 
all the other scene modes of the D/O 
and D7Os. 

Shutter: Mechanical and elec- 
tronic like the D70 and D7Os. B, 30 
- |/4,000. Time exposures to 30 minute 
with ML-L3 wireless remote. 

Frame Rate: 2.5 FPS. A little 
slower than the D70's 3 FPS. It has a buf 
fer, however its depth is unspecified. Witl 
the right card it is specified to run for |37 
frames continuously till it overflows. The 
illustration in the manual shows "12," 
which is the same as the D70 and D7Os 
in the default normal, large JPG setting. 

Flash Sync: 1/500, same as D7C 
and D70s and better than just about 
every other DSLR regardless of the price 

Flash: Bullt-in, i-T TL, GN 15/49 
(m/ft at ISO 200; 11/36 at ISO 100), 
same as D/0s. Same numerous and 
excellent sync modes as D70 and 05. 
No ability to use built-in flash as com- 
mander for remote control of other 
flashes. 

CCD Sensor: Standard DX size 
(23.7 x 15.6 mm) and | .5x mag factor. 

ISO: 200 - 1,600, same as D70 an 
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D70s. Adjusts in full stops, not thirds. 

White Balance: It has the same 
fixed settings and white card preset set- 
ting as D70 and D/Os but lacks fine-tun- 
Ing. 

File Formats: Same as D7O: 
JPEG FINE, NORMAL and BASIC; RAW 
and RAW + JPEG. Files sizes in the D50 
manual are identical to the file sizes of 
D70. 

Memory: SD cards, the little ones, 
not CF as every other Nikon DSLR has 
used. Instead of jamming in from the back 
they slide in from the side. Nikon prints 
a list of recommended cards, which 
includes SanDisk, Toshiba and Panasonic. 
Nikon extensively tests every function 
of the D50 with each of the cards they 
suggest and guarantees the camera's 
performance with them. Nikon does 
not recommend using any other cards 
and doesn't guarantee anything if you 
use them. 

Battery: EN-EL3, 1,400 mAh, 
same as D70 and D100. (D/Os get's a 
compatible EN-EL3a of 1,500 mAh) The 
D50 is rated for 2,000 shots no flash and 
400 shots with full power flash every 
other shot, exactly the same as the D/O. 
Cannot use the MS-D70 holder for three 
CR2 disposable batteries as the D70 and 
D70s can. 

Size: 5.2 x 4.0 x 3.0" (133 x 102 x 
76 mm) 

Weight: 540 g stripped without 
battery, monitor cover, lens, body cap, 





strap or memory card. 
Viewfinder: A brilliant new fea- 


ture is an on-screen warning if you have 


no memory card inserted. Yes, there is a 
black icon meaning "no memory card!” 
that appears over the image when 
required. This is brilliant and is the 
same as a NO FILM!! Warning. The 
viewfinder is sharp, clear and has all the 
info vou would ever need just like the 
D70. That means it is not as big as any 
film SLR, and is about the same as all the 
other digital SLRs. 

Size, Weight and Handling: 
It is a tad smaller then the D70, which is 
just about perfect. Everything is fast and 
easy to operate. Any regular Nikon DSLR 
user can easily pick up the camera and 





start shooting. 

Image: Produces a brilliant | 2 x 
| 8" (30 x 45 cm) prints. Nikon D50 is 
tuned to be a little more vivid than the 
D70 at every setting. ISO and Noise 
Is same as far as every other DSLR is 
concerned. 

Metering: Five sensors are all that 
are needed. The D50 has 420, which is 
way more than enough. The D70 and 
F5 have 1,005 segments, also more than 
enough. 

SUMMARY 

The Nikon D50 is a great camera for 
the basic photographer, non-photogra- 
phers or backup. It is an entry-level DSLR 
camera with a professional-level feature 
set. Nikon have resisted the temptation 
to dumb down their budget camera by 
removing lots of important features, so 
much so that the D50 is not all that differ- 
ent to the more expensive D 7Os. If you 
want D7Os but cannot quite afford one, 
buy the D50 instead - it delivers 90% of 
the performance at a lower cost. 

But having said that, the D50 obvi- 
ously cuts some corners in order to keep 
the overall price down. Ultimately the 
Nikon D50 provides almost everything 
that most photographers need in a cam- 
era (digital or otherwise), whilst delivering 
great ease of use and very impressive 
image quality. Highly recommended if 
you are looking to buy your first digital 
SLR camera. 

— ARJUN K. PRASAD 
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FIREWIRE 800 EDIT 


he information age has 
necessitated huge storage 
capacities. Electronic storage 


has become the byword in today's 
techno-world. From modest storage 
capacities to gigabytes it has been a long 
way for professionals, home users and 
businesses. With mega storage and high- 
speed transfer today's devices are set to 
revolutionise personal storage solutions. 
Maxtor One Touch Il 200GB External 
Hard Drive, FireWire 800 Edition is one 
such device that offers speed security 
and ease of use for professionals and 
businesses. 

Maxtor One Touch Il 200GB 
External Hard Drive, FireWire 800 
Edition is not only features-full but also 
looks good and can be positioned upright 
or as a stack. 


What its for 

Ideal for creative professionals, 
computer power users and digital content 
creators Maxtor One Touch Il 200GB 
External Hard Drive, FireWire 800 
Edition is the device which will not only 
double as a storage for huge amount 
of data but also provides the fastest 
data transfer speed available with the 
FireWire 800 connectivity (For FireWire 
800, computers must support | 394b or 
have a compatible | 394b controller card 
to receive the high speed 800MB per 
second data transfer rate). 

Combined with fast, reliable Maxtor 
high-capacity drives and the most highly 
integrated storage, backup, security 





ON 


and drive management software on the 
market today, this drive is perfect for 
professional designers, photographers, 
graphic artists and other power users. 
The drive is ideal for downloading and 
saving graphics, digital A/V, multimedia 
files, digital photography and more. It is 
particularly good for photography with its 
growing demand among the professional 
photographers who need a big backup. 


Platform, security 
and transfer rates 

The Maxtor drive supports both Mac 
and windows platforms and arrives pre- 
formatted for Mac. It lets you tap into the 
speed of FireWire 800 for fast access to 
your files, while also having the versatility 
of FireWire 400 and USB 2.0 interfaces 
to easily transfer or share data with plug 
and play convenience. Maxtor DriveLock 
security feature password protection for 
files and is a great help in safeguarding 
them in case the drive is lost or stolen. 


Salient features 0 

Some of the salient features of the 
One Touch Il 200GB External Hard Drive, 
FireWire 800 Edition are - Customisable 
one-touch button, a easy way to make 
backup copies of your files, three 
interface options i.e. FireWire 800, 
FireWire 400, USB 2.0, Preformatted 
for Mac, Mac bootable feature turns 
the drive into a bootable system drive, 
Oxford 912 chipset, Anodised aluminum 
case, Plug and play storage, EMC/Dantz 
Retrospect Express HD software 


IN THE BOX 





Hard Dive, FireWire 800 Edition 

* USB cable 

*6to 6 pin FireWire 400/1394a cable 
*6 to 6 pin FireWire 800/1 394b cable 
° Eneo E و‎ E 





. Quick start rae 5 


included, Power on/off switch and powe! 
management utilities. 


The product comes with the 
company's award-winning backup 
package. This includes Maxtor DriveLock 
for added security and an exclusive 
version of EMC Dantz Retrospect 
Express HD software for simple backup 
and restores. The drive also features a 
simple user-friendly interface for easy set 
up and navigation. Using the FireWire 
interface, the Maxtor One Touch Il drive i 
fully bootable on a Mac computer runnin 
OS X system software. No additional 
software or hardware is required. 


Conclusion — 

To conclude Maxtor OneTouch II 
200GB FireWire Edition offers creative 
professionals a most reliable and 
high-performance storage device. It 
is compact, quick and handy for both 
storing as well as transferring data. The 
device is surely impressive and will 
definitely win accords in the industry. 

— N. CHANDRA SEKHAI 
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SPECIFICATIONS - 
* Interface: FireWire/iLink/1 394a, USB 2.0 and 1.1 


| * Capacity: 200GB 
.* RPM: 7200 


* Cache buffer: 8MB 

e FireWire 400 (1394a), FireWire 800 (1394b), IEEE 1394a and SBP-2 compliant 
‘External 6-pin |394 connectors (2) with hot-plug capability 

Supports serial bus data transfer rates of 100, 200, 400 and 800 Mbps 


*USB 2.0 and 1.1 compliant 
| *External 4-pin connector with hot-plug capability 
° Supports data transfer rates up to 480 Mbps 


a 















Maxtor OneTouch II 200 GB, 
FireWire 800 Edition 

PRO?s 

Plug-and-Play convenience with 
FireWire 400 and USB 2.0 interfaces. 
FireWire 800 Edition comes 
preformatted for Mac and has the 
ability to boot the Mac operating system 
directly from the FireWire 800 drive. 
Triple interface. 

Maxtor DriveLock for added security 
and an exclusive version of EMC Dantz 
Retrospect Express HD software for 
simple backup and restores. 

Fast data transfer and sufficient 

storage space 200GB 


















CON's 
For FireWire 800, computers must 
support | 394b or have a compatible 
| 394b controller card to receive the 
high-speed 800MB per second data 
transfer rate 








System Requirements 
MAC 

FireWire 800 requires Mac OS X 
v10.2.8 or later and FireWire 800 
(9-pin) equipped computer 

G4 processor or higher 

Mac OS 9.1 or later (FW 800 not 
supported); OS X (v10.1.2-10.1.5; 
v0.2.4 or later) 

OS 9: 64MB RAM or more as 
required by operating system 

OS X: 128MB RAM or more as 
required by operating system 

CD ROM drive 

Internet connection 

(for system updates) 

PC 

FireWire 800 requires Windows 2000 
or XP operating system and FireWire 
800 (9-pin) equipped computer 
Pentium IIl, 500 Mhz equivalent 
processor or higher 

Windows 2000 Professional/XP 
Professional/XP Home Edition 

| 28MB RAM or more as required by 
operating system 
CD-ROM drive 
Internet connection 
(for system updates) 
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en it comes to printers you 


never had it so good. One 

can choose from a huge 
variety of printers ranging from inkjets to 
lasers and multifunction devices. Whether 
you want to print home documents, 
brochures or photo quality images there's 
a printer to take care of the job. Hewlett- 
Packard (HP), who enjoys 82 per cent 
market share of for lasers and 7| per cent 
share for the inkjet A4 printing market 
has taken photo printing to the next level 
with its innovative nine ink photo printer 
- the HP Photosmart 8758. 


Design and Look 

At the first look the HP 8758 looks 
big and bulky. Featuring the usual same 
silvery grey and blue look despite being big 
and bulky the printer still looks pleasing to 
the eye. The front bearing the upper and 
lower tray, which retracts to fit the differ- 
ent sizes of the paper, is made of plastic. 
The bottom left corner features the vari- 
ous printing option of the printer, which 
includes printing from various mediums. 


The top features the LCD screen, 
which provides basic functions to print 


directly while the advanced features can be 


adjusted directly from the computer itself. 


Unique selling Proposition 

HP Photosmart 8758 incorporates 
an additional colour - the HP 101 Photo 
Blue Inkjet Cartridge. This means that 
blue hues in common photo subjects are 
richer and deeper than before, especially 
in the mid - tones, creating a stunning 
effect. This revolutionary nine-ink colour 
personal photo printer is designed for the 
professional, fine art, portrait and serious 
amateur photographer who wants fin- 
ished, professional quality prints; making 
this printer the best possible option for 
commercial photographers. 


Print performance 

The HP Photosmart 8758 allows 
borderless prints in a variety of sizes 
i.e.- passport, 4x6", 13x19" and 8.5x24" 
panorama upto A3+ size. With its 
optimized 4800 dpi printing the printer 


6/20 


makes the most of high-resolution input 
data printing excellent pictures. Further 
the print quality of black and white photc 
is unmatchable. The printer can be seam 
lessly connected to Adobe Photoshop. 
Hence a professional photographer can 
play around with colour management 
tools for prints with customized colour 
effects that too at the touch of a button. 

With around | 00,000 photo 
studios in India and the growing number 
of digital cameras being sold digital studio 
and consumers are beginning to use 
photo printers for home photo printing. 
Printing photos with photo printers offer: 
a number of advantages. Photo printing 
offers the professional segment much 
better picture quality than traditional 
methods of photo printing. 

The HP Photosmart 8/58 is vendo 
rated to print: Black-upto 19 ppm black, 
Black best-upto 1200 x | 200-rendered 
dpi & Colour-upto |8 ppm colour, 
Colour best-upto 4800 x | 200-optimise 
dpi; Duty cycle-Up to 1000 pages per 
month duty cycle. 
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TEST PRINT 


Other Features 

It is compatible with Microsoft 
Windows 98, 2000 Professional, Me, XP 
Home and XP Professional, Mac OS X v 
10.1.5, 10.2, 10.3 operating systems and 
comes with | USB 2.0 port, | Ethernet 
port, PictBridge support, 4 memory card 
slots and supports CompactFlash Type | 
and Il, Secure Digital, MultiMedia Card, 
Memory Stick, xD, USB flash drive. 

Today home photo printing has 
become much more convenient, rather 
than going to a studio and wait for one's 
prints instant gratification can be resulted 
by home photo printing that too at a 
comparable cost of a traditional lab. 


Conclusion 
Despite looking very heavy and 

bulky at the first instance the HP 8758 
delivers professional quality prints under 
a minute. What's great about the printer 
is the minimal noise while printing and 
perfect reproduction of the details, which 
make it stand out of the rest. 

- N. CHANDRA SHEKAR 


SPECIFICATIONS 


Black: Up to ١9 ppm 

Black best: Up to 1200 x | 200-rendered dpi 
ors iii Parag a MORA. PAS 
cd 221111111 id e 
ا‎ mi eae ea م‎ ane PP 
operating systems: Windows 98, Me, 2000, 


XP (TCP/IP); Macintosh OS X and 
later (Ethertalk) 


800900900009000099900000000090909090099000909099090480000000909000900909090990202299000000009009090000009090509400099000009200009900000009009000000909099909900000909990999990000000099*299999 


Compatible operating systems: Microsoft Windows 98, 2000 
Professional, Me, XP Home and XP 
Professional, Mac OS X v 10.1.5, 


10,2, 10.3 
Duty cycle: Up to 1000 pages per month 
scar bark TETUR QT. Y P es a — 
PictBridge support, 4 memory card slots 
سيار‎ €————— t O TI rri uana ias 
î ——— T ee م‎ 


banner), envelopes, transparencies, 
labels, cards (index, greeting), 
iron-on transfers 
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Memory card compatibility: CompactFlash Type | and ll, Secure 
Digital, MultiMedia Card, 
Memory Stick, xD, USB flash drive 
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Paper handling: Input tray - Up to 80 sheets, up to 10 
envelopes; Bypass tray - Up to 5 sheets; 
Rear feed slot - | sheet; Output tray 
- Up to 80 sheets 


000 ا ا لل ل ا‎ hnc tttm m 


Print technology : HP Thermal Inkjet 
Software included: HP Image Zone software for 


Microsoft Windows and Macintosh 
with HP Instant Share 
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Standard: USB 2.0, Ethernet, PictBridge, 
memory card slots 
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PROS 

* Easy setup, flexible connectivity and smooth workflow 
*9-ink colour printing-high quality prints 

el ong lasting prints with HP Vivera Inks 


CONS 

* Big and bulky 

e Consumes more in«- low volume printing 
e High end — High prce 

e Price: Rs27,999 


TI MOVEMRAFR 2005 Acian Phatacranhv 


photo feature 


ITALY! 


Al ITS BEST 





ituated in Mediterranean 

Europe, Italy has land 

frontiers with France in the 

northwest, Switzerland and 

Austria in the north and Slo- 

venia in the northeast. The 
peninsula is surrounded by the Ligurian 
Sea, the Sardinian Sea and the Tyrrhenian 
Sea in the west, the Sicilian Sea and the 
lonian Sea in the south and the Adriatic 
Sea in the east. Italian is the language of 
the majority of the population but there 
are minorities speaking German, French, 
Slovene and Ladino. 

Italy is one of the most popular 
vacation countries in Europe, all seasons 
being good for a visit. In summer, Italy is 
an international playground, with visitors 


from all continents mingling with vacation- 


ing Italians at the famous resorts. Spring 
comes early to Italy and autumn lingers 

- and so will the wise traveler who wants 
to enjoy at a more leisurely pace the art 
centers, the large cities and the holiday 
resorts such as those in the Lombardian 
lake region where spring and fall are ideal 
seasons. 


THE ETERNAL CITY, ROME 

To be in Rome alone is a thrilling 
feeling. This is because Rome has a rich 
heritage of art, culture, history and archi- 
tecture. Rome is a "hometown" for very 





famous artists, painters, sculptures, phi- 


losophers, littérateurs and politicians. Ro- 
mans have strived hard to maintain their 
heritage till today. This we experienced a 
every moment of our stay there. 

As soon as we entered Rome, we 
could see archaic "SURVIVAL WALL bull 
in 400 B.C. Italians have taken all the care 
to preserve this wall as much as possible. 

Rome is the capital of Italy situated 
on the bank of Tiber River and consist- 
ing of seven hills. Great poet Dante, 
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The gigantic C olosseum- the symbol of Rome 


world-renowned poet, painter, sculpture 
Michelangelo, great warriors Mussolini, 
Julius Caesar, scientist Galileo, etc all 
belongs to this magnificent country. 
"PIAZZA VENEZIA." 


square in central Rome and Victor 


Is a large 


Emanuel monument here is a National 
monument. Beside it is a balcony from 


where Mussolini used to motivate his sol- 


diers with his fierce speeches. Very close 
to itis ROMAN FORUM - a treasure 
of ancient Rome. From Piazza venezia. 


Empirial Road goes to Colosseum. When 
we traveled along this 2500 ft long road, 
we recollected the roman history of past 
2500 yrs. The gigantic Colosseum is a 
symbol of Rome and it is said that when 


the Colosseum will fall, so will Rome and 
the world will follow. Roman emperor 
Vespasian started building Colosseum in 
70 A.C. and took 10 yrs to build it. At 

a time /0000 — 80000 people could sit 
inside. It was the stage for Gladiator's 
wars, fights between wild animals and 





slaves etc. With the passing years many o 
its walls are leveled, golden bricks were 
stolen but still we could imagine its mag- 
nanimity walking inside the Colosseum. 

Very close to colosseum is ARCH 
OF CONSTENTINE. Emperor Consten- 
tine built it in 313 AC. to celebrate victor, 
over Maczentius. 

Now this arch is used as a Traffic 
island. In front of this arch is the ROMAN 
FORUM, the center of old Rome. Old 
Roman Senate house located here is the 
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ancestor of parliamentary systems of all 
worlds. It is said “ALL ROADS LEAD TO 
ROME" because Roman engineers had 
built very big roads and roads coming 
from all major countries were meeting at 
this forum. 

Every tourist in Rome visits TREVI 
FOUNTAIN. It's a beautiful fountain cre- 
ated by Bernini in a relatively small space. 
A Roman legend assures your return to 
Rome if you throw a coin into the foun- 
tain. And without fail, we did it as well! 

As we crossed the Pont San Angelo 


Bridge, we were wonderstruck by the St 
Peters cathedral and the huge open court 
in front of it. The whole structure from 
outside is really amazing. Construction of 
the cathedral was started by Constantine 
in 326 AD and after several changes in 
design under supervision of Brammonto, 
Raffel, Michelangelo & Bernini, was 
completed in 1614. It is impossible to 
describe its beauty in words. One has to 
see it to believe it. The open space can 
accommodate about 3 lakhs of people at 
a time. 








In the center of the court there is 
Obelisk with a cross at the top. The 100 
ft. high entry gate of the church is really 
astonishing. As we entered the gate, 
inside view was breathtaking. There is 
a big central hall with large number of 
paintings, statues & sculptures on both 
sidewalls. Most captivating is Bernini's 
Bronze Boldakino. Another aesthetic 
structure is the Dome of the church. Mi- 
chael Angelo started its work at the age o 
72 and finished when he was 90. On the 
right wall in the first chapel and we were 
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delighted to see Michael Angelo's pictur- 
esque, eternal, world famous creation 
celled "PEATA." Head of the church, 
POPE resides in the vicinity of St Peters 
church. This church is in Vatican, the 
smallest country of the world. Total area 


of this country is 9.5 sq. km and what is 
surprising is that the town has their own 
radio station, T.V. center, postage stamp 
and coins! 


Finally we visited the vatical museum. 


It is a huge sea of art and the galleries are 
adorned by stunning paintings of Leon- 


ardo de vinci, Raffel, Perugino. 'School 
of Athens', 'Cleopatra'. Other art works, 
which attract every tourist, are Michelan- 
gelo's ' The creation of Adam' & ' the last 
judgment’. 


CITY OF FLOWERS - FLORENCE 
As you enter the Florence city, you 
are amazed to see the multicoloured, 
beautiful flowers of plenty of varieties 
everywhere. Flowers are all along the 
streets, lanes, in the courtyards, bal- 
conies, and even the creepers on the 





compound gate. Also nicknamed as the 
“Drawing Room of the world” as the city 
Is very neat, clean, attractive. In Florence 
we visited the Duomo, the imposing 

| 4th century Palazzo Vecchio Tower, 

the Basilica of Santa Croce and Ponte 
Vecchio, the city's most distinctive bridge 
on the Arno River. The bird's eye view 
of Florence from Piazelle Michelangelo 

is simply breathtaking. It's very exciting 
to take a snap with the statue of David, 
originally created by the Italion genius. 
Michelangelo 


75 NOVEMBER 2005 Asian Photography 


Mete c PNE EE E EE 


c 7 ١ "nmi 
"PIAZZA VENEZIA." is a large square in central Rome. 
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Leaning Tower Of PISA- 

The tower is renowned for its 
marked tilt. This spectacular irregularity 
has tended to obscure the fact that it is 
also a magnificent example of Roman- 
esque architecture and decoration. Begun 
in 1173, the eight story round tower 
is 55 m (180 ft) tall and 16 m. (52 ft) in 
diameter at the base. The ground floor is 
encircled by a blind arcade, or series of 
walled-in arches. Six additional levels of 





open galleries, consisting of round arches 
supported on columns, are surmounted 
by the bell chamber, somewhat smaller 
in diameter. Although the tower's ancient 
bells remain in place, they are no longer 
rung. The interior of the tower is oc- 
cupied by a 294-step spiral staircase that 
leads to the bell chamber. The exterior is 
adorned with fine multicoloured marbles 
and excellent carved work. The door- 
way, which is especially ornate, features 





grotesque carvings of animals. 
Construction of the tower stretched 
over a period of nearly 200 years, partly 
because of delays caused by the tower's 
persistent structural problems. By the 
time the first three stories were com- 
pleted, one side of the tower had already 
begun to sink into the soft soil, and 
construction was halted for nearly | 00 
years. [he first attempts to counter the 
lean of the structure were made in 1275, 
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Events... 
MUSIC FESTIVALS 

Major symphonic series and recit- 
als are organized at all time of the year 
by music conservatories, associations 
and clubs with the participation of world 
famous artists. 


OPERA HOUSES 

Most major opera houses have 
symphonic concert seasons and ballet 
seasons. 

Italy, Opera's ancestral home, offers 
visitors a rich choice of operatic seasons 
throughout most of the year. The Teatro 
alla Scala of Milano, the Teatro San Carlo 
of Napoli and the Teatro dell'Opera of 
Roma are world-renowned for technical 
perfection of performances and detailed 
magnificence of scenery and costumes. 
The opera season lasts from December 
to June, as do the seasons at Italy's other 
major opera houses: 


TRADITIONAL EVENTS 

Interesting ancient usages, customs 
and local folklore festivals still survive in 
present-day Italy, although, inevitably, 
with the passage of time some part of this 
picturesque legacy has been lost. Even 
SO, a pride in traditions has kept much of 
it alive. 


POPULAR MUSIC 

In this field the two most important 
events are the Festival of Italian Popular 
Songs in San Remo at the end of January 
and the Traditional Festival of Piedigrotta 
in Naples in September. 


Hotels 

There are about 40,000 hotels in 
Italy. Every hotel has rates fixed in agree- 
ment with the Provincial Tourist Board. 
Most hotels quote all-inclusive rates, 
which include taxes, service, heating or 
air-conditioning. If the all-inclusive rates 
do not include the IVA (added-value tax), 
it should be added. The current IVA tax 
for all hotel categories is 10 96. Hotel 
rates are usually lower during the off- 
season months: November to March in 
main cities and towns and resort centers; 





World famous Italian masks. Artists make these masks according to face of customers. 


April/May and September/November at 
ski resorts. Hotels are classified in catego- 
ries: 5-Star Deluxe, 5-Star, 4-Star, 3-Star, 
2-Star and | -Star. 

From the sunny southern slopes of 
the Alps to the lush orange groves of 
Sicilia, Italy offers enormous variety in 
its natural scenery and historical back- 
grounds. Because a good part of Italy 
grew up as a collection of independent 
city-states, customs and food vary greatly 
from region to region. This rich history is 
preserved in the colourful folklore festivals 
that take place in all of Italy's regions 
throughout the year. 


when construction resumed. By | 301 six 
stories were complete, and the tower 
was finished about | 350 

At its summit, the structure tilts about 
5 m (16 ft) from the vertical, and the lean 
is said to be Increasing at a rate of about | 
mm (about |/25 of an inch) per year. Ital- 
ian physicist Galileo conducted his famous 
experiments with gravity and the relative 
speed of falling objects from the top story 
of the tower. 


TEXT = DR. AJAY MARAWAF 
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SHARPEST COLOR GUARANTEE 
COMPARED TO ALL OTHER BRANDS 





9 High Gloss True to life colors 
© Fast drying & Low Ink Absorbing 
© Water Resistant to preserve the photos | 
© Compatible with all inkjet printers 
e Suitable for printing up to 5760dpi 
e 150,170,180,200,230,260gsm available 





HAKO long Lasting Japanese technology 
Ni-Cd & Ni-mh batteries 





Suitable for AA/AAA 1.2V Ni-Mh/Ni- Cd rechargeable Battery. 
Build in microprocessor controller with Auto stop function. 
LCD display charging methods and states 

-2V control and over- heat protection 





2 Hour fast Battery Charger 
45 MODEL:BP - 0 já | 9 





9 AA Ni-Mh 2600mAh 
e AA Ni-Mh 2100mAh 
e AA Ni-Cd 1000mAh 

* AAA Ni-Mh 900mAh 
e AAA Ni-Cd 350mAh 








HAKO series batteries for camcorders & digital cameras, 
they are made with Japanese technology from famous 


foreign manufacturers embedded with multiple 





| functional protection circuit, featuring high quality and 
excessively long service life. It is vibration proof so it is 


not liable to get damaged 


á La 
7 
7 


F-550/750/ X FM-50/71/91 FA-50/70 D-28S/D-42$ 























Building universal adapter, suitable for global voltage input. 


Four slots standard battery charger 

MODEL : BP - 250 | 
Suitable for 2-4 PCS 1.2V AA/AAA Ni-Mh/Ni-Cd battery 
Two charging channels with 2-2 series connection 
Foldable plug 

LCD indicators show the corresponding status 
Specification : 

Input: 220V? 50Hz 20mA 

Output : AA?AAA 2.4V x 2 = 120mA 


Camcorder & Digital camera accessories 


THE WORLDS SMALLEST DV BATTERY CHARGER 
€ Switching power supply with might power 
€ Peculiar and portable collapseable plug 
e quick and safe precision PC control 
e application of ergonomics 


GIVE YOUR DIGITAL VIDEO CAMCORDER A LONG LIFE 
€ Stop the wear and tear on your valuable camcorder 
with this inexpensive Mini DV rewinder 
© High speed rewind operation 
€ Auto stop operation 
e Portable operation: run on 4'AAA' batteries 


im AND MANY MORE.......... 
Contact : BHATIA PHOTO INDUSTRIES PVT. LTD. BHATIA PHOTO INDUSTRIES PVT. LTD. 
6-A Bhagwati Market First floorKucha chowdhary — Shop no. 10 Kucha Chowdhary 
Chandni Chowk DELHI-06 India Chandni Chowk DELHI-06 India 
Ph: 11-23278990/51391106 telefax:11-23258990 Ph: 11-23277051/51391107 telefax:11-23258990 
e-mail: panashiba@eth.net e-mail: panashiba@eth.net 
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SEND YOUR ENTRIES TO PHOTOSCAPE at editorial@asianphotography 
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OF THE 
MONTH CONGRATULATIONS Mr. ANOOP RAVI, B 
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OPPOSITE PAGE: 
NAME: 

ANOOP RAVI, Bangalore 
CAMERA : 

Canon EOS 20D - Digital 


THIS PAGE TOP: 
NAME : 

SUBRATA BAL, Rourkela 
CAMERA : 

Pentax K-1000 

FILM : 

Fuji 200 ASA 
CAMERA DETAILS: 
5.6 - 1/60 


THIS PAGE BOTTOM: 
NAME: 

A. PHILOIN RAJ, Thanjavur 
CAMERA: 

Canon EOS 300 

FILM: 

Kodak 200 ASA ?? 

LENS: 

Canon AF Lens 28-80mm 
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OPPOSITE PAGE TOP: 

NAME: DEEPAK SENGUPTA, Patna 

CAMERA: Nikon F55 LENS: 28-80mm FILM: Kodak 
SHUTTERSPEED: |/90 APERTURE: f ¡8 

OPPOSITE PAGE BOTTOM LEFT: 

NAME: SANDEEP KANWAR, Kullu 

CAMERA: Nikon F50 LENS: Nikkor 28-80mm FILM: Fuji 100 ASA 
SHUTTERSPEED: |/4 APERTURE: f 22 


OPPOSITE PAGE BOTTOM RIFHT: 

NAME: KALYAN MALLICK, Kolkata 

CAMERA: Nikon F80 LENS: Nikkor f/2 normal FILM: Fuji Cryst 
SHUTTERSPEED: |/30 APERTURE: f4 


ON THIS PAGE TOP: 

NAME: R. RAIASEKARAN, Cuddalore, Tamil n 
CAMERA: Nikon F75 LENS: Nikkor 70-300mn 
SHUTTERSPEED: |/!80 APERTURE: {5C 
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NOTE: 

If you have any image like this 
month's entry, which you have 
enhanced or corrected to get the 
desired result and would like to 
know our expert comments and 
share it with thousands of readers 
then send in the photographs 

— the one before you enhanced 
and the one after 

(Size 4 x 6 inches at 300 dpi) at 
the email id mentioned above 

or write to us on the address. 
Also include the step-by-step 
guide and we will publish it in our 


forthcoming "Dr. Fixit" section. 


SEND YOUR ENTRIES TO DR. FIXIT at 





DR. FIXIT OF THE MONTH: 
SIDDHUN M. KARTHIK, MUMBAI. 


| am Siddhun.M.Karthik, working as a Sr. IT Specialist in CGG INDIA LTD, Mumbai and 
photography is my Hobby. | am currently experimenting on Closeup subjects on Macro 
level as well as flowers and butterflies. 


The Original 

| took this shot in the afternoon time in my backyard, since the ant kept on running, 
It was difficult to get a face-to-face angle. But if you look closely in the original image, 
it has been shot from the back. Also, my intention was to keep the free space on the 
upper half of frame, which gives an impression to the viewers the direction in which the 
ant moves. But | missed it while composing the shot. 

Technical Details 

Camera: Canon EOS 66 Film SLR. 

Lens: 80mm with UV filter, Macro closeup filter 4+. 

Film: ISO 100 kodak 

Details: 5.6, 05 


The following things, | noticed to be corrected when | saw the original print. 

I. The Sunshine on the left side of the leaf and my thumb finger, which is holding the 
leaf with is also visible. 

2. The left side legs and the antenna of the ant was vanished by bright sunlight. Almost 
destroyed. 

3. Half of the leaf's original colour is damaged, due to straight harsh sunlight. 

How I Dr. Fixed It 

| did the following things on "Dark Room" activity, using GIMP 2.2 software (free im- 
age editing software, available at www.gimp.org) 

Step I: Opened the image in GIMP Ctrl < D> ,create duplicate image of original. 
Close the original image at once. 


Step 2: On image right click, < Tools/Transform Tools/Crop & Resize. Cropped the 
image, selecting less damaged portion of the leaf on left and covering subject in the 
frame. 

Step 3: Enlarged the image to 200%, using Clone Tool on right click image. > Tools/ 
Paint Tools/Clone. Clonned the damaged leaf, using 19x19 circle fuzzy brush. 

Step 4: Comparing with the original image, the vanished left antenna and three left- 
legs of the ant. They were carefully "Clonned" copying pixel from its right legs, using 
3x3 8 |x| circle fuzzy. 

Step 5: Needless to say that in this closeup shot, the shadow of its legs too visible. 
So, repeated the same "Clonning" with its left legs shadow. 

Step 6: The image zoomed in to 10096, compared with the original, to hide my dark 
room works and smoothen the image, added slight blur to image, on right click image, 
select > Filters/Blur/Blur. 

Step 7: Asa final touchup to Sharpened the image on image right click, select <Fil- 
ters/Enhance/Unsharp Mask, give parameters Radius-5.0,Amount- | .0, Threshold-0. 
Step 8: Save the image as in tiff (keeping the quality of image) or png format (loss 
less compression) 
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Dear Siddhun, 

Your original picture looks horrible as you pointed out yourself but as bad as the original 
picture looks equally brilliant and perfect the retouched image is presented. Despite 
enlarging the picture by 200% the image looks tight and there is no evidence of noise. 
You could have cropped the image from the right beacuse that would have made the 
subject shift to the center, but overall a very good effort keeping in mind the original 
output. 


DLAI ELLIE AAA EA 


Share 
your 
Passion 


If you would love to 
share your passion 
for photography with 
thousands of our other 
readers, then you have 
never had a better 
opportunity than now. 
Asian Photography is 
determined to involve 
readers within the pages of 
the magazine as much as 
possible. As well publishing 
your pictures, it also offers 
you the opportunity to 
contribute your articles in 
the form of Photo features 
on any subject. We will 
definately be looking 
forward for your opinion on 
the variety 
of photographic subjects, 


as well... 
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S.M. NAGPAL, CHANDIGARH 


A VOYAGE TO DREAMLAND 


h! Is it a land on this earth? It appears to be out of this world! Ladakh is 

truly a dreamland, its landscape not seen anywhere else. Such scenes can 
be imagined only in dreams. It has fantastic monasteries, beautiful horizons, and 
above all loving inhabitants. 

Ladakh is accessible by road from Kullu valley and from Kashmir side. Many 
tourists choose to enter this beautiful land from Kashmir side and leave via Kullu 
valley during summer months of June-September. However Leh is well linked 
with Delhi, the national capital and Jammu and Srinagar by air. Good hotels are 


available at Leh and Kargil. A few hotels are available at Drass also. 


We welcome readers to contribute their 
PORTFOLIO along with a brief write- 
up on their experiences and fascination 
for the art. It is important to keep the 
same theme based and not randomly 
selected images, in order to keep the 
subject in sharp focus. The theme could 
be anything and everything... 

Kindly rush in your entries 

to our Mumbai office. 

ASIAN PHOTOGRAPHY 

| 3/D, Laxmi Indl. Estate, 

New Link Road, Andheri West, 

Mumbai - 400 053. 
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[INDIA INTERNATIONAL| 
Show 2005 


BANGALORE 
18-20 NOVEMBER 2005 








For participation, please contact: 


CONVENTIONS & FAIRS (INDIA) PYT LTD 


157 Princess Street Mumbai 400 002 India 
Tel 91 22 2206 0808 / 2200 2255 Fax 91 22 2208 0171 / 2200 2288 E-mail conventions@mtnl.net.in 


www.confairs.com 
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How important is a lens in 
photography and is it advisable to 
buy a lens? 


FROM: MEENA RATHORE, 
Mumbai 


It is good to know that more and 
more people are taking interest 
in the lenses in photography. Personally 
| feel that a lens is as important in 
photography as that camera itself. If one 
has a right combination of the lens as well 
as the camera then they can produce 
breathtaking images with the same. 


l'm interested in buying an "entry- 
0 wide-angle lens for my son 
who owns a Nikon F75 camera. | have 
been told this is a manual camera, so he 
needs a manual focus lens. How do | 
know which lenses will fit on the camera? 
One more thing | want to know which 
Is the best entry level DSLR camera 
available in the market at an affordable 
price range? 

FROM: KISHAN LAMBA, PUNE 


The matter of the lens fitting in 

the camera should not be an issue 
beacuse if the lens is in the same class/ 
format as the camra then it will fit in the 
body like a glove. As for an entry-level 
DSLR, which would have a manual focus 
feature | think any entry-level DSLR has a 
manual option for both the lens as well as 
shooting. 

Finally, according to me there are a 
number of good DSLRs available in the 
market like Canon-EOS 300D and Nikon 
D 70s, which are some of the best. 


| am an amateur photographer. Though | come from fashion designing 
Qi the intense interest in the photography field has driven me to take it 
as my profession. Presently | have Yashica FX-7 SLR camera (zoom 42-75mm) and two 
KB 335n studio flash units. Quite often l'm doing model portfolios and have done little 
product photography also. 

Sometimes | get opportunity to shoot products for commercial ads also, where the 
image will be blown to a minimum of 28850 ft and above. But l'm not able to do it in 
my SLR since clarity is very poor for big outputs though | use TP 

I'm planning to set up my own studio n seek a kind help from u for the following 
points. 

* Which would be the best camera for model portfolios (Full length, Portrait, 
Close-ups), which are the lenses | must have? (Focal length? prime or zoom?) 

* s it possible to shoot high-end commercials in any 35mm camera available? Or 
do | need to go for medium format? And how about digital ones? 

* Which light meter | can buy? 

e Are my lightings enough for studio? 

Since | have very limited finance and have to go for loans, I'm looking forward for 
sincere advice and the approximate cost of the equipments suggested for proceeding 
further! Or please suggest me any book where | can get enough information on studio 
setup. | shall be most graceful for any information in this regard. 

Thanking you, 

FROM: KRISHNA RAYKAR, BANGALORE 





It is good to know that despite coming from a different background you have 
taken up photography as a commercial medium. We will answer your questions 
in the order that you have asked them. 

* Well | would advise you to invest in the digital equipment only since it will make 
your life much easier. Any SLR with a 7-megapixel capability or above should be good 
enough for the portfolios but keep in mind that you will not be able to blow it up to 
288 sq.ft. For that you will have to buy a medium or a large format camera. As for the 
lenses any lens 45-75mm should be good enough. 

* As mentioned in the previous paragraph ane cannot shoot high-end commercial 
photographs with a 35mm camera since more often than not they are blown to a big 
size. You will require the assistance of a medium or a large format camera for the same. 

* [he best light meter in the market today according to me is Sekonic but | am not 
sure how much is the meter priced for but my guess is that it will be very expensive 

* As for the studio lights two should be enough for portfolio shots but | might 
advise you to keep one more just in case. 

| hope that we have answered your queries satisfactorily and that they will be 
useful to you in future. 
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For Classified Advertisement 
in Photo Bazar 
Please Contact 
Mumbai Office: 

Tel: 91-22-2635 8083/84 
Fax: 91-22-2630 5184/85 


Learn Photography 
(Different courses to choose from 


1 month, 2 months, 6 months and 
full-day workshops on lighting & digital 







p _ 0 الات‎ 34 
E-mail: )امم 3؟‎ 0008 vsnl.net.in js : IANUFACTURERS & SUPPLIERS 
Delhi Office: م‎ tad buen SUM UU 
Tel: 91-011-2653 2567/2653 2568 Splid Free Gift Photo Albu 
Fax: 91-011-2686 3028 


E-mail: sappl(onda.vsnl.net.in 


National Institute of Photography 
11/2, Ghamat Terrace, Above Shagun Hotel, Opp. 
Dadar(WR) Station, Mumbai-28. 
Ph: 022 24306502, 09820109479 
Swce "| email: nipindia@yahoo.com 
website: www.photogurunip.com 










What does EyemagePhoto.com Have for you? 

For Photographers and Digital Artists 

The Eyemage Gallery is the ideal platform for showcasing your artistic creations to an international range of interested clientele. By becoming a 
member of the website you can get exposure on a global scale for marketing your photography. You can also benefit from sales of your photos 
as prints and stock images. 

Log on to eyemagephoto.com and register today. 


www.eyemagephoto.com 


New No17,Mugapair Industrial Estate, Padi Padunagar,chennai-600 037 Phone: 9840752288 email: info@eyemagephoto.com 


Ess Dee Nutek Infinities Pvt. Ltd. 


"Inkiet Printers" 
ps gens ( "CNC Engraver" 


5 | i 
aw end “Nutek 1225NE” 
“Nutek Leo 320011 is the latest P 7. Multi Supportive Software 


addition in the alreadysuccessf T Latest Stability, 
lineage of the “Nutek Leo” series Petroleum Display Board 


with 12 Heads.” Germany Made Two Bolt Pole 


E-Mail : www.essdee.com, info@essdee.com,support@essdee.com,essdee@del3.vsni.net.in 





92 NOVEMBER 2005 Asian Photography 


EL as 


MIA 





E - 

L 4d zz 
2 5 - " 

ij: 9 

i سبل"‎ "à y 

- j $ > 





OPPOSITE PAGE TOP: 

NAME: DEEPAK SENGUPTA, Patna 

CAMERA: Nikon F55 LENS: 28-80mm FILM: Kodak 
SHUTTERSPEED: |/90 APERTURE: f|8 

OPPOSITE PAGE BOTTOM LEFT: 

NAME: SANDEEP KANWAR, Kullu 

CAMERA: Nikon F50 LENS: Nikkor 28-80mm FILM: Fui 100 ASA 
SHUTTERSPEED: |/4 APERTURE: f 22 

OPPOSITE PAGE BOTTOM RIFHT: 

NAME: KALYAN MALLICK. Kolkata 


CAMERA: Nikon F80 LENS: Nikkor f/2 normal FILM: Fuji Crystal 100 
SHUTTERSPEED: | /30 APERTURE: (4 


ON THIS PAGE TOP: 

NAME: R. RAJASEKARAN, Cuddalore, Tamil nadu 

CAMERA: Nikon F75 LENS: Nikkor 70-300mm FILM: Konica Centuria 10 
SHUTTERSPEED: |/'80 APERTURE: | | 
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If you have any image like this 
month's entry, which you have 
enhanced or corrected to get the 
desired result and would like to 
know our expert comments and 
share it with thousands of readers 
then send in the photographs 

— the one before you enhanced 
and the one after 

(Size 4 x 6 inches at 300 dpi) at 
the email id mentioned above 

or write to us on the address. 
Also include the step-by-step 
guide and we will publish it in our 


forthcoming "Dr. Fixit” section. 


SEND YOUR ENTRIES TO DR. FIXIT at 





DR. FIXIT OF THE MONTH: 
SIDDHUN M. KARTHIK, MUMBAI. 


| am Siddhun.M.Karthik, working as a Sr. IT Specialist in CGG INDIA LTD, Mumbai and 
photography is my Hobby. | am currently experimenting on Closeup subjects on Macro 
level as well as flowers and butterflies. 


The Original 

| took this shot in the afternoon time in my backyard, since the ant kept on running, 
It was difficult to get a face-to-face angle. But if you look closely in the original image, 
it has been shot from the back. Also, my intention was to keep the free space on the 
upper half of frame, which gives an impression to the viewers the direction in which the 
ant moves. But | missed it while composing the shot. 

Technical Details 

Camera: Canon EOS 66 Film SLR. 

Lens: 80mm with UV filter, Macro closeup filter 4+ 

Film: ISO 100 kodak 

Details: f5.6, 1/350s 


The following things, | noticed to be corrected when | saw the original print. 

I. The Sunshine on the left side of the leaf and my thumb finger, which is holding the 
leaf with is also visible. 

2. The left side legs and the antenna of the ant was vanished by bright sunlight. Almost 
destroyed. 

3. Half of the leaf's original colour is damaged, due to straight harsh sunlight. 

How I Dr. Fixed It 

| did the following things on "Dark Room” activity, using GIMP 2.2 software (free im- 
age editing software, available at www.gimp.org) 

Step |: Opened the image in GIMP Ctrl <D>,create duplicate image of original. 
Close the original image at once. 


Step 2: On image right click, « Tools/Transform Tools/Crop & Resize. Cropped the 
image, selecting less damaged portion of the leaf on left and covering subject in the 
frame. 

Step 3: Enlarged the image to 20096, using Clone Tool on right click image. > Tools/ 
Paint Tools/Clone. Clonned the damaged leaf, using 19x19 circle fuzzy brush. 

Step 4: Comparing with the original image, the vanished left antenna and three left- 
legs of the ant. They were carefully "Clonned" copying pixel from its right legs, using 
3x3 & |x| circle fuzzy. 

Step 5: Needless to say that in this closeup shot, the shadow of its legs too visible. 
So, repeated the same "Clonning" with its left legs shadow. 

Step 6: The image zoomed in to 100%, compared with the original, to hide my dark 
room works and smoothen the image, added slight blur to image, on right click image, 
select > Filters/Blur/Blur. 

Step 7: As a final touchup to Sharpened the image on image right click, select < Fil- 
ters/Enhance/Unsharp Mask, give parameters Radius-5.0,Amount- | .O, Threshold-O. 
Step 8: 5ave the image as in tiff (keeping the quality. of image) or png format (loss 
less compression) 
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Dear Siddhun, 

Your original picture looks horrible as you pointed out yourself but as bad as the original 
picture looks equally brilliant and perfect the retouched image is presented. Despite 
enlarging the picture by 20096 the image looks tight and there is no evidence of noise. 
You could have cropped the image from the right beacuse that would have made the 
subject shift to the center, but overall a very good effort keeping in mind the original 
output. 


Share 
your 
Passion 


If you would love to 
share your passion 
for photography with 
thousands of our other 
readers, then you have 
never had a better 
opportunity than now. 
Asian Photography is 
determined to involve 
readers within the pages of 
the magazine as much as 
possible. As well publishing 
your pictures, it also offers 
you the opportunity to 
contribute your articles in 
the form of Photo features 
on any subject. We will 
definately be looking 
forward for your opinion on 
the variety 
of photographic subjects, 


as well... 





in your Portfolio at: editorial(Vasianphotographyina 
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S, M. NAGPAL; CHANDIGARH 


A VOYAGE TO DREAMLAND 


h! Is it a land on this earth? It appears to be out of this world! Ladakh is 
O. a dreamland, its landscape not seen anywhere else. Such scenes can 
be imagined only in dreams. lt has fantastic monasteries, beautiful horizons, and 
above all loving inhabitants. 

Ladakh is accessible by road from Kullu valley and from Kashmir side. Many 
tourists choose to enter this beautiful land from Kashmir side and leave via Kullu 
valley during summer months of June-September. However Leh is well linked 
with Delhi, the national capital and Jammu and Srinagar by air. Good hotels are 


available at Leh and Kargil. A few hotels are available at Drass also. 


We welcome readers to contribute their 
PORTFOLIO, along with a brief write- 
up on their experiences and fascination 
for the art. It is important to keep the 
same theme based and not randomly 
selected images, in order to keep the 
subject in sharp focus. The theme could 
be anything and everything... 

Kindly rush in your entries 

to our Mumbai office. 

ASIAN PHOTOGRAPHY 

3/D, Laxmi Indl. Estate,‏ ا 

New Link Road, Andheri West, 

Mumbai - 400 053. 


89 MOVEMBER 2005 Asian Photography 


INDIA INTERNATIONAL] 
Photo Show 2005 
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KORAMANGALA STADIUM 
BANGALORE 
18-20 NOVEMBER 2005 








For participation, please contact: 


CONVENTIONS & FAIRS (INDIA) PVT LTD 


157 Princess Street Mumbai 400 002 India 
Tel 91 22 2206 0808 / 2200 2255 Fax 91 22 2208 0171 / 2200 2288 E-mail conventions@minl.net.in 


www.confairs.com 
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How important is a lens in 
photography and is it advisable to 
buy a lens? 


FROM: MEENA RATHORE, 
Mumbai 


It is good to know that more and 
more people are taking interest 
in the lenses in photography. Personally 
| feel that a lens is as important in 
photography as that camera itself. If one 
has a right combination of the lens as well 
as the camera then they can produce 
breathtaking images with the same. 


l'm interested in buying an "entry- 
level" wide-angle lens for my son 


who owns a Nikon F75 camera. | have 
been told this is a manual camera, so he 
needs a manual focus lens. How do | 
know which lenses will fit on the camera? 
One more thing | want to know which 

is the best entry level DSLR camera 
available in the market at an affordable 
price range? 

FROM: KISHAN LAMBA, PUNE 


The matter of the lens fitting in 

the camera should not be an issue 
beacuse if the lens is in the same class/ 
format as the camra then it will fit in the 
body like a glove. As for an entry-level 
DSLR, which would have a manual focus 
feature | think any entry-level DSLR has a 
manua: option for both the lens as well as 
shooting. 

Finally, according to me there are a 
number of good DSLRs available in the 
market like Canon-EOS 300D and Nikon 
D 70s, which are some of the best. 
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| am an amateur photographer. Though | come from fashion designing 

OB oet the intense interest in the photography field has driven me to take it 
as my profession. Presently | have Yashica FX-7 SLR camera (zoom 42-/5mm) and two 
KB 335n studio flash units. Quite often l'm doing model portfolios and have done little 
product photography also. 

Sometimes | get opportunity to shoot products for commercial ads also, where the 
image will be blown to a minimum of 288sq ft and above. But l'm not able to do it in 
my SLR since clarity is very poor for big outputs though | use TP 

I'm planning to set up my own studio n seek a kind help from u for the following 
points. 

* Which would be the best camera for model portfolios (Full length, Portrait, 
Close-ups), which are the lenses | must have? (Focal length? prime or zoom?) 

els it possible to shoot high-end commercials in any 35mm camera available? Or 
do | need to go for medium format? And how about digital ones? 

* Which light meter | can buy? 

* Are my lightings enough for studio? 

Since | have very limited finance and have to go for loans, l'm looking forward for 
sincere advice and the approximate cost of the equipments suggested for proceeding 
further! Or please suggest me any book where | can get enough information on studio 
setup. | shall be most graceful for any information in this regard. 

Thanking you. 

FROM: KRISHNA RAYKAR, BANGALORE 





It is good to know that despite coming from a different background you have 
taken up photography as a commercial medium. We will answer your questions 
in the order that ycu have asked them. 

* Well | would advise you to invest in the digital equipment only since it will make 
your life much easier. Any SLR with a 7-megapixel capability or above should be good 
enough for the portfolios but keep in mind that you will not be able to blow it up to 
288 sq.ft. For that ycu will have to buy a medium or a large format camera. As for the 
lenses any lens 45-75mm should be good enough. 

eAs mentioned m the previous paragraph ane cannot shoot high-end commercial 
photographs with a 35mm camera since more often than not they are blown to a big 
size. You will require ihe assistance of a medium or a large format camera for the same. 

* The best light meter in the market today according to me is Sekonic but | am not 
sure how much is the meter priced for but my guess is that it will be very expensive 

* As for the studio lights two should be enough for portfolio shots but | might 
advise you to keep one more just in case. 

| hope that we have answered your queries satisfactorily and that they will be 
useful to you in future. 
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For Classified Advertisement 
in Photo Bazar 
Please Contact 
Mumbai Office: 

Tel: 91-22-2635 8083/84 
Fax: 91-22-2630 5184/85 


Different courses to choose from 


1 month, 2 months, 6 months and 
full-day workshops on lighting « digital 


Me‏ امد 
National Institute of Photography‏ 
Ghamat Terrace, Above Shagun Hotel, Opp.‏ ,11/2 
Dadar(WR) Station, Mumbai-28.‏ 
Ph: 022 24306502, 09820109479‏ 57 


se’) email: nipindia@yahoo.com 
website: www.photogurunip.com 






E-mail: sapp|@bom8.vsnl.net.in 
Delhi Office: 
Tel: 91-011-2653 2567/2653 2568 
Fax: 91-011-2686 3028 
E-mail: sappl(onda.vsnl.net.in 
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What does EyemagePhoto.com Have for you? 

For Photographers and Digital Artists 

The Eyemage Gallery is the ideal platform for showcasing your artistic creations to an international range of interested clientele. By becoming a 
member of the website you can get exposure on a global scale for marketing your photography. You can also benefit from sales of your photos 
as prints and stock images. 

Log on to eyemagephoto.com and register today. 


www.eyemagephoto.com 


New No17,Mugapair Industrial Estate, Padi Padunagar,chennai-600 037 Phone: 9840752288 email: info@eyemagephoto.com 


Ess Dee Nutek Infinities Pvt. Ltd. 


“Inkjet Printers” 
Kc E ——— 


"Nutek Leo" — ee 
بد كر‎ LEO. "Nutek 1225NE" 
PA 


bec = Roa Bue Met | 4 Multi Supportive Software, 
addition in the alreadysuccessful > i ES 
lineage of the “Nutek Leo” seri " Latest Stability, 
EIS del " — ides Petroleum Display Board 
| TT Germany Made Two Bolt Pole 


E-Mail : www.essdee.com, info@essdee.com,support@essdee.com,essdee@del3.vsni.net.in 
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Presenting the only digi 

that processes still & video images sey ctly. 

These technological marvels come loaded with Canon's revolutionary DIGIC DV processor, which uses two different colour techniques 
EN to digitally process stills and video. So you get the finest quality images, moving or still. Go ahead, get a Canon DV, the only specialist 
> whenit comes to videos or still images. 
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POWERED BY 


HIGH ZOOM 
20x Optical and 
400x Digital Zoom 


for the ultimate close-up. 


Large 4 bright LCD viewer 
See what you shoot on a 
2.4" LCD viewfinder with brighter 
backlighting for greater visibility 


16:9 Widescreen Mode E s 

View a larger picture without i جو‎ 
compromising on image quality, 3 
specially on widescreen televisions. l^ E DE ry 







Direct Printing 
Print photos directly from 


Canon's Direct photo printers 





ti or any PictBridge compatible 





MVX330i MV750i 
٠ 22x Optical Zoom , * 18x Optical Zoom, * 22x Optical Zoom, 
* 440x Digital Zoom * 360x Digital Zoom * 440x Digital Zoom 


* Carry case, 2 mini DV tapes, lens cleaner with MV700i & MV800i 
*256MB SD card, carry case, 2 mini DV tapes with MV750i, MV830i, MV850i & MVX 





CORPORATE OFFICE : Canon India Pvt. Ltd., Second Floor, Tower A & B, Cyber Greens, DLF Phase-lll, Gurgaon 122 002. CALL CANON: 160 


The new DKS1505 8 DKS 1520 x 


760 prints/h in 4x6" (10x15 cm) 800 prints/h in 4x6" (10x15 cm) 

Max print size: 8x12" (25x30cm) Max print size: 12x18" (30x45 cm)* 

Optional upper track magazine Standard upper track magazine 
CRT Touch Screen 


New user-friendly interface 


Discover all 

the power of the 

DK ا‎ New software features 
in It's new user 


friendly interface. Eye-Tech Digital Sience™, the powet 


DKSoperatingsofwtareisnowavaildi 
with the ICC profile management q 
Favorite Color Rendering for regiog 
preferences... to match photographl 
and customers preferences worldWidA 


: : - PCs f 5 
> Automatic correction for film £ digital image 
> Powerful red eye correction 


> One button processing mode for fast operatidi 
A new format 1 


with an oustanding $ 
photographic 
printing quality. 


١ 
1 
Innovative by nature Photo-Me Group 


V 
For more information : +33 (0) 476 33 95 72 | www.kis.fr ش‎ 


"connected to a 81800 printer 





